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“The House of Ideas’ Is Opened — 


Retailer Builds Fifteen-Room House in His Lumber Yard—Is De- 
partment Store of Home Building Materials, Ideas and Service 


“The House of Ideas which we are today opening to the 
public is to be a permanent proposition, so that men and women 
may come and shop in a lumber vard the same as they would 
come to any department store, without buying unless they 
wish to.” 

In these words ©. V. Gough, president Gough Lumber Cov., 
Akron, Ohio, stated to the AMERICAN LUMBERMAN the purpose 
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carries in stock—these goods wherever possible of course being 
displayed in such a way as to relate themselves to the uses in 
modern home building for which they are designed. 

This “House of Ideas” as Mr. Gough has called it, had its 
origin in a conviction on his part, based on careful observation 
during the last two or three years, that the buying public is 
becoming more critical in selecting building materials and 
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Exterior and interior of the “House of Ideas” convey many suggestions of value to prospective home builders 


underlying the construction, in his retail lumber yard, of a 
15-room house of the Dutch Colonial type, which has just 
been opened to the public. The building is 32x64 feet, two 
stories. 

It is believed that this is an absolutely unique step in the 
retail merchandising of lumber, interior woodwork and _ build- 
ing materials in general—in that this is not primarily a model 
or demonstration house, although it does contain rooms 
equipped and furnished in modern style, but rather is a depart- 
ment store, showing the goods which the Gough Lumber Co. 


accessories. During that period, especially, he had noticed 
that more women were coming to the company’s architectural 
department for the purpose of selecting items for their homes 
than at any time in the past. This was especially noticeable 
last summer, and was instrumental in leading him to the de- 
termination to provide a real department store of home building 
materials in which both women and men might “shop” to their 
heart’s content. 

In this connection it is worth noting that the Gough Lumber 
Co. employs three architects and maintains [Turn to page 42] 


nae ae 


ae oe ae 





——— 








i = 


~~ 





2 AMERICAN 


LUMBERMAN March 80, 1929 














A Comprehensive Service 
To the Forest Industries 








Forest Engineering. 

Timber Estimating. 

Timber Appraising. 

Forest Mapping. 

Aerial Forest Surveying. 

Timber Financing. 

Management of Lumbering Operations. 
Management of Timberland Estates. 
Purchase or Sale of Timberlands. 
Explorations and Timber Prospecting. 
Consulting Work. 


Send for Illustrated Booklet describing 
nature of our services. 


James D. LA C E Y & 60. 


Timber Land Factors 








Established 1880 
CHICAGO NEW YORK SEATTLE 
231 So. LaSalle St. 350 Madison Ave, 626 Henry Bldg. 
NEW ORLEANS JACKSONVILLE 
Pere Marquette Bldg. Barnett Natl. Bank Bidg. 
MONTREAL MEMPHIS VANCOUVER 
Castle Bldg First Natl. Bank Bldg. Vancouver Block. 














NX DRY HARDWOOD Pf 














LUMBER 


Factory and woodworking manufacturers who are on 
the lookout for real values in dry hardwoods should 
consult us. 


| VDSS > 






150,000 ft. 4/4” No. | and Better kiln dried Birch 
125,000 ft. 4/4” No.1 Common air dried Birch 
25,000 ft. ix6 No. | Common air dried Birch 
18,000 ft. 4/4” Ne. 3 Common Basswood 

25,000 ft. &/4” No. 2 Common Soft Elm 


“‘Korrect-Make’’ Maple Flooring 


75,000 ft. 43x24" Second Grade 
40,000 ft. 43x24” Third Grade 


15,000 ft. @)xi/2” First Grade 
20,000 ft. 3x12” Second Grade 


50,000 ft. %xi'/2” First Grade 


“‘Korrect-Make”’ Birch Flooring 


45,000 ft. {3xi'2” First Grade 
15,000 ft. ¢3x1/2” Second Grade 


Write for 
prices. 


WISCONSIN 
HARDWOODS 
HEMLOCK 
PINE 
KorrectMake 
MAPLE AND BIRCH 
af Role) a8, |e 








KNEELAND-MSLURG LUMBER CO. 


SALES OFFICE-PHILLIPS, WISCONSIN. 
MILLS AT MORSE WIS-PHILLIPS Wis. 
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The ONLY 
STEEL SASH with 
100% 


Distribution Through Dealers 


VENTO Steel Sash is always sold through lumber and build- 
ing supply dealers, but not all of them. We never sell around 
the dealer. We don't have to; dealers are universally enthus- 
iastic about our sash and invariably get in behind it with pro- 
fitable results. The VENTO line is a winner. It includes 
basement windows, garage, factory and barn windows, coal 

Opens in at Top or up from Bottom full wide — “te = e 

* x Mite, PR ering - BRE wre e 2 money a maker. 

if You can sell one 

item or the com- 

plete line. All 

VENTO windows 

have the exclu- 

sive VENTO feat- 

ure of being 
PUTTYLESS. 


We have most at- 
tractive proposition 
to make responsible 
dealers. Write us 
for interesting infor- 
mation. 











The VENTO Puttyless Basement Window, 
for all buildings and homes; 9 standard sizes. 


EN TO 


Steel Sash Company 


MUSKEGON, MICH. 












The “HANDY MAN” 
For the Lumber Yard 


Now With Many 
New Improved 


Features 5 Sizes, 
For Ripping, Crosscutting, Up to 
Bevel Ripping and other cut- 6 inch 
Shales cnet ae rei Cutting 
Sie anantabte inateriols to ont Capacity 


orders out in a hurry. Saves‘ 
time, increases profits. 


SEND THE COUPON 





616 Brush Bt.s 
Detroit, Mich. 
Please send FREE 
illustrated folder and prices, 


ii castncte ininsnsinaienclbesidiie 
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Popularizing the Reforestation Program 


UNNING THROUGH much of the discussion at the meeting 
CR of the Western Forestry & Conservation Association, held at 
Seattle, Wash., last week, was the thought that forestry 
measures must be both localized and popularized if they are to be 
made effective. In its great fundamentals the forestry problem is 
the same the world over, but the task of crystalizing a sound 
forestry sentiment involves many steps that must be adapted to the 
character and habits of the people. Whenever, theréfore, foresters 
and lumbermen come together to discuss forestry problems the mat- 
ter of securing a favorable local public sentiment invariably comes in 
for consideration. The method of securing such a sentiment must 
be varied with the character of the people in the community and 
with the facilities available for reaching them. Local customs, 
established practices and prevalent notions can not be ignored when 
it is proposed to change the whole viewpoint with respect to the 
forests. 

Incidental to the matter of localizing and popularizing forestry 
measures is the use of pamphlets and various publications in the 
schools. What might serve in one community or region might not 
fill the requirements of another. Hence in the Seattle discussions 
the need was emphasized of localizing such literature. To recognize 
the need of such discrimination in the preparation and use of for- 
estry literature not only suggests the importance of bringing the 
fundamentals ofi forestry home to the public but at the same time 
it implies the difficulties attending the task. For, whatever differ- 
ences there may be with respect to the problems of forestry, all 
regions are alike in the sense that the forests can hardly be pro- 
tected and perpetuated in the face of hostile public sentiment. 

In many communities, no doubt, an appeal to civic pride and to 
community interest will win support for forest fire protective meas- 
ures and the reforestation program generally. So far as such an 
appeal is effective or can be made so it will of course be used. Per- 
haps it is one of the most potent appeals that can be made to adults, 
while other methods may be more effective with the younger genera- 
tion. In some sections boys have been induced to engage in forestry 
on their own account. By this means their selfish interest as well 
as their pride in achievement is appealed to, perhaps more strongly 
than would be practicable otherwise. It is conceivable that some 
boys whose interest in forestry is thus aroused may continue the 
work as they grow older and eventually engage in tree-growing as 
a vocation. Whatever the method used with youth or adults, in 
all forested regions means must be found to keep the public interest 
keen and the sentiment favorable. There are no other community 
undertakings that are so vitally dependent upon a favorable public 
sentiment as are tree growing and forest protection. 


“Filed for Future Reference ” 
CF) escoe WEBSTER is reported to have said that when he 





arose to make his historic reply to Hayne all that he had 

read and thought about constitutional law and government 
was recalled and became the substance of his response. The fruits 
of years of reading and thinking thus proved to be a resource in 
time of need, much as accumulated knowledge, experience and good- 
will become assets of a business. But new facts, new ideas and 
suggestions gained from reading and not yet ready for immediate 
use must be “filed for future reference” elsewhere than “in the halls 
of memory,” if they are to be accessible when wanted. 

Hardly a day passes without requests from lumbermen for in- 
formation that has been published in the AmMeRIcAN LUMBERMAN. 
Often these requests are made by persons who have read but have 
mislaid or failed to file the data published. Sometimes they come 
from subscribers who have overlooked the articles. Not infrequently, 
the recollection of the facts is of so hazy a nature that the librarian 
has difficulty in identifying the articles referred to and making 
them available to the inquirer. Sometimes, and unfortunately, the 
supply of back numbers is exhausted and it is necessary to resort 
to the typewriter or the camera to supply information urgently 
needed. 

Long experience in supplying information of a bewildering variety 
to members of all branches of the lumber industry leads to the 
conviction that readers sometimes fail to preserve copies of the 





paper or do not clip and file articles containing information of 
the utmost value to them. Often, no doubt, an article is regg 
with the thought that it should be “filed for future reference” 
but pressure of other matters or distraction of some sort puts the 
subject out of mind and it is neglected. In this way many readers 
lose much of the value of their reading, miss opportunities for jp. 
creasing the efficiency of their businesses and often are pvt to a 
great deal of labor and inconvenience to get back the information 
that has thus escaped their grasp. 

Doubtless, many readers of the AMERICAN LUMBERMAN haye 
adopted the practice of filing the paper itself and have preserved 
it over long periods. Others have acquired the habit of clipping 
and filing articles that promise to be of future interest. When 
such methods are systematically pursued for a considerable period 
a wealth of material is accumulated and is made available. An 
example of this methodical preservation of business data is afforded 
by the experience of an Illinois retailer, related elsewhere in this 
paper. His filing scheme, he says, has been worked out with great 
care and over a considerable period and “the value of the whole 
system is beyond question.” As he describes his method in some 
detail his description may afford suggestions for others who realize 
the need of building up a resource of business data. 





Getting Better Farm Structures Built 


HETHER it is ignorance, indifference or merely human inertia 
21) that is the cause, the fact remains that the conclusions of 
much scientific research and experiment are lost because 
they are not put into practical use. This is likely true of many 
fields, but of none, it is believed, is it more true than of agriculture. 
In every State of the Union farm experiment station workers are 
discovering and making available facts that if properly used could 
be “cashed in” by farmers and other business men. Since every- 
body is interested in agriculture directly or indirectly, it is re 
markable that any such method or means of improving the farmer’s 
condition should be overlooked. 

It is to the credit of lumbermen of all classes that they have long 
realized the vital interest that agricultural improvement has for 
them. For years a considerable number of lumbermen as indi- 
viduals and through their associations have co-operated with agri- 
cultural colleges, with farm experiment stations and with extension 
workers in putting better methods of farming into practice. To 
make the farmer prosperous is to make the community prosperous 
and to make many communities prosperous is to bring prosperity 
to the nation as a whole. Of course prosperity must come ahead 
of many things that make life on the farm attractive, but if ex- 
penditures can be made from anticipated profits to be produced by 
improvements, then expenditures for improvements are wise invest- 
ments. It is this kind of investments that the lumberman is inter- 
ested in inducing his farmer friends to make. 

Farming differs in one important respect from most other in- 
dustries in that it is not only a means of making a livelihood but 
also a mode of living. The farmer is closer to his work than is 
any other man, and his family is therefore more directly influenced 
and affected by his vocation than is the household of any other man. 
Owing to this intimate relation between farming and farm life, the 
equipment and methods of the farmer are reflected directly in the 
home and living standards and mode of life of his family. It fol- 
lows that if the majority of farmers in a community are intelligent, 
enterprising and prosperous, and therefore maintaining high stand- 
ards of living, the living standards of the entire community are 
apt to be maintained at a similar level. Certainly, there can be 
no such thing as a prosperous village or town in an agricultural 
community where the farmers are not prosperous. 

As the first step toward farm prosperity is made in the adoption 
of proper methods and equipment, so the first fruits of such pros- 
perity ought to be an improved living standard, as exemplified in 
the home. It may be both wise and necessary first to provide the 
horses, cows and hogs with good shelters in order that they may 
help make the money to build the new home, but the lumberman 
who supplies plans and materials for the first ought not to allow 
the farmer to forget the importance of nor neglect to provide the 
latter. The dealer who knows as much as or more about farming 
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standards generally. 


methods and farm buildings than do the farmers of his community 
may profitably use his knowledge in inducing the farmer to adopt 
petter farming methods, erect better buildings and improve his 





Financing Building to Promote Sales 


NSTALMENT credit as a means of promoting sales has be- 
J come so thoroughly established that its soundness and safety 
can hardly longer be questioned. The financing of home 
puilding always has been on a loan basis largely, and practically 
py instalment methods also. In their essentials the methods of the 
puilding and loan associations differ little from those of the in- 
stalment credit houses, and the methods of home financing concerns 
operating through retail lumber dealers differ in principle hardly 
at all from those used in- the selling of automobiles on credit. 
Nobody will deny that the building and loan association is sound 
in principle and effective in operation, and it is too late in the day 
to decry the use of credit even in financing automobile sales. 
Much has been said about the competition between the seller of 
homes and the seller of cars for the buying power of the average 
head of a household. But lumbermen who have provided a satis- 
factory method of financing have had no difficulty whatever: in per- 
euading people to buy homes on credit, and experience has shown 
that folks that buy homes on credit are as prompt and regular in 
meeting their payments as are the purchasers of anything under 








the sun. There are many facts to support the belief that lack of 
interest in home ownership, if there has been any such lack, has 
been owing to absence of inducements similar to those that are 


offered to buyers df other commodities and merchandise. 


pleted home. 


Trying to sell a home to a man without money or credit is worse 
than a waste of effort, for it is futile. On the other hand the lum- 
berman who can supplement his sales talk with a financing service 
has an argument that no reasonable man can withstand. 
been often said that the lumberman no longer sells boards and 
timbers, but the complete home, or at least the idea of the com- 
All of which is true, but the time has come when 
the lumberman who hopes to keep his materials moving into con- 
struction must go along with the procession in financing his sales 
on the instalment plan. 

In communities sufficiently large and populous independent local 
second mortgage corporations may be organized to supplement the 
service of banks and other financial institutions. 
munities the outside home financing institution may give the needed 
aid. Progress is being steadily made in supplying the money needed 
to promote home building, and as money is evidently plentiful for 
even the wildest of stock speculation there need be no serious diffi- 
culty in providing an abundance on the security afforded by well 
built homes occupied by families who have assumed the obligation 
to pay for them. Every family must have a home of some kind. 
If it is mot owned it must be rented, and the argument is all in. 
favor of purchase and ownership. 


It has 


In other com- 





Achievements of National 


In a letter to the editor of the AMERICAN 
LUMBERMAN, under date of March 25, M. W. 
Stark, vice president and general manager of 
the American Column & Lumber Co., of 
Columbus, Ohio, calls attention to the issuance 
of a 67-page booklet 
entitled “High Lights 
of a Decade of Achieve- 
ment by the National 
Lumber Manufacturers’ 
Association.” A sub-title 
in this booklet, signed 
by John W. Blodgett 








M. W. STARK, 
Columbus, Ohio; 


Recommends Careful 
Perusal of Book 











and W. M. Ritter, gives 
the reason for the pub- 
lication of this booklet 
in the following words: 
“With the hope that a 
condensed review of 
the record of the Na- 
tional Lumber Manu- 
facturers’ Association will lead to better and 
more general co-operation in the lumber in- 
dustry, the undersigned Have had this summary 
prepared, printed and distributed.” 

Mr. Stark’s letter is as follows: 


I have just read a booklet entitled “High 
Lights of a Decade of Achievement.” It re- 
lates to the achievements of the National 
Lumber Manufacturers’ Association. It has 
been gotten out by John W. Blodgett and 
W. M. Ritter. This booklet has impressed 
me very forcibly for a number of reasons, 
among which are the following: 

1. It is the most comprehensive thing 
I have ever seen on the functions and ac- 
complishments of the National. 

2. I believe that it has a wealth of 
information of which the lumber industry 
has heretofore been almost wholly un- 
aware, with the exception of a few of the 
more active participants. 

3. The most striking feature of this 
booklet is the evidence it gives of real 
constructive accomplishment. 

At a time such as the present, when the 
lumbermen are dissatisfied with conditions 
and many of them appear to have a feeling 
of the hopelessness of the situation, the 
reading of this excellent article can not fail 
to show them that there is a way out, and 
give them courage to participate actively in 
the work being done. 

May I suggest that in whatever editorial 





comment you may care to make, you should 
not overlook the importance of saying some- 
thing which will cause this booklet to be 
read. It would be a shame if this article 
should suffer the fate of most reading mate- 
rial the lumbermen get, and be relegated to 
the files or some other form of oblivion, 
without being reaal. 

In my judgment this presentation will be 
invaluable to the industry if it is read. 

Lumbermen are urged to write the National 
Lumber Manufacturers’ Association for their 
copy of this booklet. 


SMEAR ELAGAG2L40: 


Kansas County Building Schools 


Kansas City, Mo., March 27.—Announce- 
ment is made by Burdett Green, district man- 
ager National Lumber Manufacturers’ Asso- 
ciation trade extension, that the last of the 
Kansas county builders’ school for the winter 
will be held next week. These county schools 
are conducted by Walter G. Ward, extension 
architect of Kansas State Agricultural College, 
Manhattan, who is assisted by representatives 
of various organizations, primarily the National 
Lumber Manufacturers’ Association and the 
Portland Cement Association. C. F. Miller and 
Mr. Green have helped with this year’s meet- 
ings. The courses are laid out in such a way 
as to require four years for the completion of 
each subject being covered. Mr. Ward has held 
meetings in approximately 60 counties this win- 


ter, ranging from first to fourth year groups. 
The county agent is largely responsible for 
getting the groups together, and in cases where 
the local lumbermen have been active in these 
meetings great success has resulted. The meet- 
ings are primarily for lumbermen, contractors, 
carpenters and builders and in addition such 
farmers as may have definite building programs 
in mind. Material presented at the meetings 
includes talks on “Various Types of Farm 
Buildings”, “The Principles of Housing Stock 
and Poultry”, “Lumber, its Selection and Use 
as a Building Material”, “Strength of Mate- 
rials”, “Water Cement Ratio”, and other sub- 
jects. The meetings commonly consist of two 
sessions, afternoon and evening, with a Dutch 
treat dinner between. 

The remaining county meetings scheduled 
are as follows: 
Apr. County Program City and County Agent 
2 Jewell 4th Mankato, R. Ramsey 
3 Clay 4th Clay Center, R. L. Graves 
4 Washington 4th Washington, J. V. Hepler 
5 Marshall 4th Marysville, W. O’Connell 

Opportunities are given at these meetings to 
display the various charts such as that of the 
National Lumber Manufacturers’ Association, 
“Why Wood Walls Are Best,” and to make 
available other publications containing informa- 
tion about wood. At the meetings also repre- 
sentatives of the National association have 
shown the moving picture, “The Transforma- 
tion” as well as logging and lumbering movies. 





Bookings 14 Percent Above Output 


[Special telegram to AMERICAN LUMBERMAN] 
Wasuincton, D. C., March 28.—Five hundred and twenty-three softwood mills of eight 
associations with normal production of 321,288,000 feet, gave actual production during week 
ended March 23 as 99 percent, shipments 105 percent and orders 113 percent of normal pro- 


duction. 


Their shipments were 105 percent and their orders 114 percent of actual produc- 


tion. The week’s figures for normal and actual production, shipments and orders follows: 











No.of Normal Actual 

Sorrwoops— Mills Output Output Shipments Orders 
Southern Pine Association,.......... cosas Baa 72,193,000 59,848,000 67,896,000 76,307,000 
West Coast Lumbermen’s Association..... 204 172,279,000 185,281,000 183,313,000 202,768,000 
Western Pine Mfrs. Association........ ee 85 30,109,000 32,777,000 35,014,000 37,120,000 
Calif. White & Sugar Pine Mfrs. Assn.... 20 17,057,000 16,565,000 20,407,000 22,506,000 
California Redwood Association......... - 12 7,058,000 6,625,000 7,333,000 6,060,000 
North Carolina Pine Association........ soe OF 10,988,000 10,456,000 8,643,000 8,338,000 
Northern Pine Mfrs. Association.....-.... 9 6,226,000 3,420,000 8,923,000 7,035,000 
Northern Hemlock & Hardwoind Mfrs. Assn. 32 5,378,000 3,791,000 4,272,000 3,365,000 

Totals, softwoods........- fone bas eceeds ene 523 321,288,000 318,763,000 335,801,000 363,499,000 

HarDwoops— 
Northern Hemlock & Hardwood Mfrs. Assn. 51+ 12,853,000 11,742,000 8,828,000 8,536,000 
Hardwood Manufacturers’ Institute........ 326¢ 49,437,000 39,474,000 47,060,000 48,846,000 

Totals, hardwoods........esssseeeee esse 3t7t 62,290,000 51,216,000 55,888,000 57,382,000 


Northern Hemlock & Hardwood figures are for week ended March 16, and production is log 


converted to lumber scale. 


+Northern Hemlock units represent daily capacity of 35,000 feet; those of Hardwood Institute 


a capacity of 30,000 feet. 
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Drying Poplar to Prevent Stain 


We notice inquiry No. 2,269 in the March 
issue of the AMERICAN LUMBERMAN with refer- 
ence to the staining of poplar lumber. 

The conditions mentioned, that is the storage 
of poplar logs in the pond and a wet lumber 
yard, are a perfect combination for staining 
lumber. From experience in manufacturing 
poplar in Tennessee, we believe that if your 
correspondent will end-rack his lumber for a 
few days before putting into pile, this will be 
obviated to a major degree. The length of time 
stock is end-racked depends on weather condi- 
tions and the grade and thickness of the lumber. 
When stock is stacked, ample space should be 
left between boards in the layers, and stacks 
of common and better should be covered to pre- 
vent seepage of rain water through the pile. 
Stacks should have sufficient pitch for rapid 
drainage of any water that flows in. - 

In the upper grades of 6/4 and thicker stock, 
we have found that painting the ends of the 
poplar lumber in the pile practically prevents 
all end-checking. Any cheap, heavy paint is 
satisfactory for this purpose. If any high, well 
drained ground is available, poplar should be 
stacked there.—INQuIRY No. 2,269-A. 

[This comment is made by a representative 
of a Chicago lumber concern. In this depart- 
ment of the AMERICAN LUMBERMAN of Dec. 1, 
1928, an illustrated description of end-drying 
was given.—EDIToR. | 


Creosote Runs Down Chimney 

Have you available any information as to 
the causes of creosote forming in chimneys? 
We have a customer who has been obliged to 
rebuild his chimney at least every two years, 
because of the chimney becoming saturated 
with creosote. 

He built a new chimney this last fall and 
within a week after it was built and put into 
use, the same old trouble started in, that of a 
stream of creosote running down inside the 
roof from the stove pipe hole.—INQuiry No. 


9975 
« 


a,ei0. 


[This inquiry comes from the local manager 
of a Wisconsin retail lumber concern. The 
matter was referred to the Chicago Brick Ex- 
change, whose engineer, Hugo Filippi, re- 
sponded as follows: 

“While your letter does not state the de- 
tails of construction of the chimneys built by 
the customer of the building supply dealer who 
raised the question of creosote trouble in his 
chimney, it is evident that the customer’s trou- 
ble is due to condensation of the smoke in the 
chimney or in the stove pipe leading to the 
chimney. The writer had identical experience 
with a chimney which he built in a summer 
cottage several years ago, and after some ex- 
tended experimenting discovered two items of 
importance which totally eliminated the trouble. 

The first discovery indicated that the stove 
pipe should rise at a slight angle from the 
stove to the chimney, thereby draining to the 
stove any condensation formed in the room. 
The second discovery indicated the need for 
lining the chimney, from a point about three 
feet below the smoke opening or thimble for 
its full height with a clay tile flue lining, 
thereby eliminating the condensation of the 
creosote vapor in the smoke through infiltra- 
tion of air through the mortar joints. After 
these two things had beeri done the writer ex- 
perienced no further difficulty. 

The customer referred to above is probably 
using a hardwood for fuel, and it has been 
my experience that nearly all hardwoods cause 
the formation of considerable creosote oil by 
condensation unless all infiltration of cold air 
is avoided in the chimney proper. If a tile flue 
lining is employed, it is unnecessary to plaster 
the chimney in any way on the outside and 
should result in a tight chimney free from all 
leakages which would produce condensation of 
the vapor laden smoke.” 

The editor of this department has had dif- 
ficulties similar to that described by the in- 


quirer, but his observation has been that ‘with 
the same sort of fuel the creosote or tar would 
at one time collect and .run d6wn ‘the- stove 
pipe, while at other times it appeared to. be 
carried away. It has been inferred therefore 
that differences in ‘atmospheric conditions; di- 
rection of wind or something of the sort, ‘oper- 
ated in such a way as to cause the heavily-laden 
smoke at times to condense in the chimney and 
at other times to be carried away. Usually, 
the stove pipe leading from the stove to, the 
chimney is jointed in such a way as to carry 
the smoke past the lap toward the chimney, 
so that creosote running in the opposite direc- 
tion leaks through the joints. If there‘ wete 
only one length of pipe, it would be practicable 
to give it a downward slope so that the-creo- 
sote would be carried from the chimney 
through the pipe to the stove. This inquiry is 
published for the information of readers and 


in order that those who may have some addi- 


tional information on the subject may supply 
it for the benefit of this inquirer —Epiror. ] 





Western Cedar Legs for Cabin 


Kindly let us know where we might be able 
to get a quotation on western cedar logs to 
be used in the construction of a home. We 
understand that there are some firms that 
make a specialty of this: business.—INQUIRY 
No. 2,281. 

[This inquiry comes from the main office. of 
a line-yard concern in the middle West. | It 
was thought that possibly the inquiry had ref- 
erence to the imitation log siding that is made 
by several manufacturers of cedar lumber. 
Information along this line has been supplied 
to the inquirer. The inquiry is published in 
order that it may come to the attention of 


concerns able to supply cedar logs for this 
purpose, if there be any such. The name of 
the inquirer will be furnished on request— 
Epirtor. | 


Plans for Rural Community Building 
We have a customer who is looking for 
plans for a country community house about 
40 feet by 70 feet. Can you send us a book 
of plans whereby we might choose a plan for 
such a community house?—INqQuiry No. 2,285, 
[This inquiry comes from the manager of a 
retail yard in Oregon. The Department of 
Agriculture, Washington, D. C., has published 
Farmers’ Bulletin No. 1,173 entitled “Plans of 
Rural Community Buildings,” in which are 
given sketches of floor plans, exterior views of 
such buildings and some descriptive matter that 
‘might be helpful. The Department also has 
published bulletin No. 1,192 entitled “Organiza- 
tion of Rural Community Buildings,” as well 
as bulletin No. 1,274 entitled “Uses of Com- 
munity Buildings.” Copies of these booklets 
‘may be obtained from the Department of Agri- 
culture without charge as long as the supply 
lasts. Otherwise they may be obtained from 
the Superintendent of Documents, Government 
Printing Office, Washington, D. C., at a mod- 
erate price. 
: Some years ago the AMERICAN LUMBERMAN 
published a number of articles illustrating and 
describing community buildings, in several 
cases including sketches of the floor plan. The 
reprints of these articles have, however, been 
éxhausted, and they can now be examined only 
in the bound volumes of the paper. This in- 
quiry is published with the thought that pos- 
sibly some of the readers may know of a 
source of plans of the kind wanted.—Epitor.] 








From 





NEWS AND 


50 YEARS AGO 


the AMERICAN LUMBERMAN 


VIEWS OF 








Emerson, Smith & Co., Bea- 
ver Falls, Pa., have an order 
from Michigan for a 74-inch 
circular saw. This firm has 
manufactured band saws 54 
feet long by 8 inches wide, for 
sawing up the great trees of 
California. 

* * * 


The sawmill of the Keewatin 





| 


Lumbering Co. at Rat Portage | 


at the mouth of the Lake of 
the Woods, is expected to be 
completed this year. The ma- 
chinery is now being built at 
Smith’s Falls, Ont. 

* * * 

The Chicago market having 
advanced prices $2 under the 
policy of cross-piling adopted 
by the Lake Michigan manu- 
facturers, and there appearing 
to be a paucity in the offerings, 
it seems to have occurred to 
each individual manufacturer 
that it would be a good time 
to slip in a cargo or two on 
the market, after the old plan. 
Of course a cargo or two would 
not make any difference, when 
there is so little going, forward 
and all the vessels are loaded. 
But there were a good many 
minds thinking the same 
thoughts, and Tuesday last the 





hungry Chicago dealers were 
delighted by the sight of 87 
lumber vessels entering the | 
harbor during the day. The 
market was not broken, but it | 
would not take many such ven- 
tures to break it. 
. +s 

F. L. Gilbert has recently | 
established a wholesale lumber | 
yard in West Bay City, Mich., | 
adjoining the Sage property 
on the south and intends mak- 
ing a specialty of choice stock 
for the trade... 

* * * 

Jesse Spaulding, of Chicago, 
called the. meeting of lumber 
manufacturers to order this 
afternoon and moved that Hon. 
E. W. Durant, of Stillwater, 
Minn., be invited to preside 
over the deliberations. The 
motion prevailed and the gen- 
tleman accepted the responsi- 
bility. A. G. Van Schaick, of 
Chicago, was appointed secre- 
tary. ****On reassembling, the 
committee submitted a plan of 
organization embodied in a 
preanible and constitution, pro- 
viding for an association to be 
known as the Western Lumber 
Manufacturers’ Association. 





****Mr. Schulenburg thought 


that the association, if organ- 

ized, would be largely depen- 

dent on the lumber journals for 

reliable information, etc. 
oe 


Hall & Watson, of Muskegon, 
sold last week 1,000,000 feet 
log run from medium logs on 
the docks at their mills for 
$11.25, and 55,000 feet from 
assorted logs for $13, on the 
same dock; also a cargo of 
200,000 feet with a contract 
for two more cargoes of the 
same amount from medium 
logs, at $10.25—this is dimen- 
sion stuff, mostly. This shows 
a large advance on former 
prices, also that buyers do not 
wait at Chicago for cargoes, 
but go hunting what they want. 

* * * 

George A. Fletcher and A\l- 
bert Pack have formed a part- 
nership and are to erect a big 
timber mill at Alpena on the 
bay between Prentiss’s new 
mill and the river. Two large 
circulars will be run, cutting 
80-foot timber. They have 
large tracts of timber in the 
interior just fitted for long 
bill stuff, now in active de- 
mand for car and railroad 
building. 
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Southern Pine Cut Declines as Bookings Make Gain 


Southern pine average bookings for the week ended 
March 22 were the largest of the year to date, with a single 
exception, while average production was at its lowest level 
since the year-end holidays, with the result that orders 
were 27.5 percent in excess of the output. In the preced- 
ing 11 weeks of the year, orders were 7 percent above and 
shipments 1 percent above the cut, so that by March 16 
the order files had been built up to the equivalent of 22 
days’ cutting. There has apparently been a little increase 
in stocks since the first of the year, according to the March 
1 reports of 111 identical mills, whose holdings on that date 
were 4.58 percent larger than on Jan. 1, but 15.44 percent 
lower than those of March 1, 1928. Apparently the larger 
mills have been able to maintain their shipping schedules 
rather well, but the smaller, non-reporting mills are badly 
handicapped and find it almost impossible to load dry 


' stock. Demand from the middle West and North is open- 


ing up, so that more straight-car orders are being sent in, 
while there has been an increase in the proportion of shed 
items included in mixed cars. Mill shipment orders are 
being booked at somewhat higher prices, and transit cars 
are meeting a ready reception. 


Arkansas Soft Pine Stocks Low and Demand Increasing 


The frequent rains in Arkansas soft pine producing ter- 
ritory have made air drying difficult. Total. stocks are low, 
as production has been handicapped, and only a small 
amount is in shipping-dry condition. Business, on the 
other hand, has been increasing, there now being an active 
demand for mixed car shipments to sort up retail yard 
stocks for spring trade. Planing mills, it is reported, have 
enough work ahead to keep them busy for sixty days, 
and are likely to put on extra shifts. Stocks of No. 1 
dimension are low, but this grade is more plentiful than 
No. 2, and though the starting up of small mills will aug- 
ment supplies of dimension, a shortage is probable. No. 
2 boards are strong, and have been advanced 50 cents. 


Stocks of Western Pine Mills Low; Prices Firm 


The western pines are in strong position, total orders 
booked for both Inland Empire and California species dur- 
ing the first eleven weeks of the year having exceeded the 
cut by. about 50 percent, while in competitive northern 
pine the orders have been double the cut, and Arkansas 
soft pine mills have low stocks and are sold ahead. 

In the first eleven weeks of 1928, Inland Empire output 
was only 76 percent of normal, and orders exceeded it by 
73 percent, while this year’s cut was 112 percent of normal 
and orders exceeded it by 36 percent. The mills on March 
16 had orders for the equivalent of 21 days’ production, 
and feel confident of a considerable increase in business as 
soon as good weather comes in consuming territories. Man- 
ufacturing has been handicapped by the lateness of the 
spring in the Inland Empire, and stocks are said to be 
unusually low for this season, few mills having good as- 
sortment of air dried material. While Jan. 1 stocks were 
equivalent to 150 days’ cut, those of February 1 were 
equivalent to only 135 days’ cut. Sellers are adhering more 
firmly to card prices, in which there was an increase effec- 
tive March 1. No. 2 Pondosa 6- and 12-inch advanced 
respectively $2 and $1; 16-foot selects, $5; and Idaho Nos. 
1 and 2, $2. There appears to be a strong inclination 
among large producers to keep output in line with demand. 

California pine mills in the first eleven weeks of 1928 
made an output of 107 percent normal and orders exceeded 
it by 85 percent, while this year’s output was 105 percent 


Lumber Statistics Appear on Pages 52 and 53; 


normal and orders exceeded it by 73 percent. Stocks on 
March 9 were 8.2 percent less than on the corresponding 
date of 1928. January and February average prices com- 
pared as follows: White pine C selects, $68.10 and $69.65 ; 
No. 1 shop, $42.35 and $43.50; sugar pine, C selects, $80.30 
and $82.30; No. 1 shop, $57.70 and $53.30; mixed No. 3 
pine, $22.30 and $22.55. 


West Coast Mills Report Decided Gain in Bookings 


Business in West Coast fir showed a decided increase in 
the week ended March 23, bookings having been 9.4 per- 
cent over production, while those of the preceding week 
were 3.2 percent less than production. There were gains 
in all divisions of the market. Each week 199 mills reported 
on origin of new business, the total so reported for the week 
ended March 23 being 15 percent larger than in the pre-, 
ceding week. Rail trade proportion declined from 43 toj 
41 percent, domestic cargo increased from 29 to 33 percent,’ 
and foreign gained from 19 to 20 percent of the total, while 
local business fell from 9 to 5 percent. Of the domestic 
cargo orders booked during the week ended March 9, Cali- 
fornia made 36 and Atlantic coast 36 percent. That there 
was a real gain in total new business. during the week 
ended March 23 is made clear from the reports of 112 
identical mills, which booked orders for 6.5 percent more 
than in the previous week. Production for the week made 
practically the same percentage of capacity as in the pre- 
ceding week. Stocks are at practically the same level as 
at the first of the year, as shipments balanced production 
and accumulation was avoided, but reports from 143 opera- 
tions showed bookings 13 percent above production or ship- 
ments. The market is very firm and likely to continue so, 


Trade in Eastern Spruce Has Shown Some Improvement 


Demand for eastern spruce has been improving a little, 
but can not be called active. Retailers in the East are con- 
servative in their purchases, taking only enough lumber 
for current needs. More New England dimension is being 
produced, and demand has expanded sufficiently to take 
care of mill output, so that base price of frames remains 
steady at $42. Mills in the Maritime Provinces have been 
enlarging their cut, but a good deal of it finds a market 
within Canada. Supplies of boards are low and their prices 
remain firm. Eastern spruce is helped by the fact that 
competitive western and southern woods are strongly held. 


Prospective Hardwood Shortage Makes Buying Urgent 


The southern flood situation is exercising a steadily in- 
creasing effect on the hardwood market. In the. week 
ended March 16, southern output was 83 percent of normal, 
it being reported that some mills were making every effort 
to clean up their log supply, but production during the 
week ended March 23 had been reduced to 79 percent of 
normal, and it is understood that few mills have enough 
logs on hand to maintain operations at.present rate. Fur- 
ther flood trouble is feared, and southern output is likely 
to continue low. While the total hardwood cut for the 
first 11 weeks of this year was 81 percent of normal, com- 
pared with only 72 percent in the corresponding period of 
last year, orders have exceeded it by 2 percent, and the 
mills have fair files. Northern stocks normally increase at 
this season, but there has been a reduction in those of 
southern mills. Until quite recently, buyers have been re- 
luctant to stock for future needs, but consumption in many 
lines is expanding and the prospect of hardwood shortage 
is bringing many forward orders into the market. Prices 
are being marked up, and the mills seem able to maintain 
advances firmly. ; . 


Market Prices and Reports on Pages 85 to 89 - 
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Mail Orderism, Chain Stores, Retail Adve {rt 
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Rural Editor Diagnoses Merchant’s Ills, Indicates Difficulty of Ap \ plyin 


Unquestionably the chain store proposition, like the mail 
order game, is a menace to the vitality of normal commer- 
cial enterprise. However, I see nothing to stop the chain 
store momentum. There are three in the grocery line in 
our town at the present time and I understand another 
is negotiating for a local stand. 


Now, it is easy enough to rant about the other fellow’s 
vision limitations, but it is very clear to me that the small 
town merchant is largely responsible for a condition that 
threatens his existence commercially. Consider the handi- 
cap under which the two larger mail order houses lan- 
guished in initiating their 
method. They had to reach 
over the head of the com- 
munity merchant and land 
their catalog in the mail 
box of possible purchasers. 
At that time they couldn’t 
get a line or an inch of advertising into country newspapers. 
They can buy space now if they care to. Suppose we shed 
temporarily our tears for the community merchant. He 
surely needs all the sympathy he can get, but how much 
does he deserve? If the country town merchant had a 
tithe of the enterprise that the country newspaper publisher 
manifests (and you may eliminate me from the summary 
in the interest of non-prejudice), the condition that we are 
discussing would never have materialized. 





Isn’t local dealer’s 
job easier than that 
of mail order house? 











It is true that the average small town merchant will not 
devote fifteen minutes a week to writing an ad. All right. 
He will not devote fifteen minutes a week to the suggestive 
process of aiding the editor in compiling an ad. (Inciden- 
tally, country newspaper editors develop into rather facile 
ad writers.) The average small town merchant will not 
even mentally consider the assembling of an advertising 
appropriation. When he 
says he doesn’t believe in 
advertising, he states only 
a half truth. The fact is, 
he doesn’t believe in buy- 
ing advertising. There is 
no more potent form of 
advertising than that available to the community merchant 
in the community newspaper. But when the community 
merchant thinks about competing with the mail order 
house, he perpetually dreams about issuing a catalog. Some 
of them even try it. Pathetic gestures! 





Does dealer believe 
in advertising 7—that 
it will pay him? 











During the last 15 years the country newspaper has come 
into part of its own. My business has increased 300 per- 
cent during that period. My equipment has been enhanced 
to the extent of many thousands of dollars. My local 
commercial advertising is far less in volume than it was 
even 10 years ago. It always ran at a ridiculously low rate. 
It was expensive to handle. Three or four trips were made 
to secure copy for change of ad and there always was a 
threat to discontinue on the horizon. Now pay no atten- 
tion to local advertising. I depend on outside advertising 
which carries a profitable rate. I maintain a capable adver- 





*The intimate character of this article is explained by its being 
a personal letter to the manager of the American Lumberman with 
no intention of publishing.—Editor. 


tising service and have two mat-casting devices, one elec- 
tric for small mats and one large and connected with my 
remelting crucible. Local merchants care nothing for serv- 
ice or for mats. They prefer to write their own ads and 
they almost always fail 
to write them. The 
editing and publishing 
of a newspaper has 
enough phases of stress 
and urgency, without 
the added one of trying 
to prod copy from an individual who doesn’t believe in 
advertising because he doesn’t believe in paying for adver- 
tising and whose attitude breathes the assumption that 
when he gives you an ad he is bestowing charity. Perhaps 
you now entertain the point of view of the syndicate editor 
who wrote me that my course was merely in the direction 
of digging my own commercial grave. Maybe! but my 
business is showing a material increase year after year; my 
payroll is seven times as large as it was in 1916, I fre- 





Who loses when foreign 
advertising supplants 
dealer’s in local paper? 











TO RETAILERS—What do you think 
a serious problem for your commun 
dent merchants of your town meet 
We want to 
Write the AMERICAN 


they doing about it? 
tion. 


quently carry four pages additional advertising and at a 
paying rate. It was not so much the fact of composing 
ads at a loss; it was the annoyance of getting copy and 
of the hateful assumption that the beneficiary was giving 
you something—conferring a favor in letting you work for 
him—for nothing. 


You wonder whether the merchants in my town have 
an idea where they are going to be five years hence. I 
doubt it. They are taking the line of least resistance. Cur- 
tailing stock, I think. 





Dreaming of vicissi- 
tudes, while  busi- 
ness motors past 
their stores to larger 


Do local dealers disregard 
trends that threaten 


community’s future? 








cities nearby. I have 





my own theory re- 
garding the future of the small commercial center. It 
must come through revolution as republics are born. 
Possibly, may never eventuate. But it might be thus: 
one central building embracing modern hotel, theater, 
banks and diversified mercantile establishments, well 
stocked. Overhead reduced to a minimum so that small 
profits and rapid turnover would obtain. Advertise and 
attract business from the larger towns. Unsound? Possi- 
bly. But price and quality combined are magnets. These 
small towns must awake or die. 


Now the principal point regarding the chain store propo- 
sition and I conclude. The chain store is a menace to the 
small town and for one particular reason. It may not 


appeal to you as such but I am part and parcel of the small 
town entity and I must contend for the sobriety of my 
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thesis and the clarity of my perspective. It doesn’t matter 
so much where the financial proceeds go. Much goes away 
in any event. But a cast iron 
policy of cash down bears a 
Can merchants use | harsh dictum. I trade very 
credit to ‘hold little at chain stores. I deal 

’ ? where my trade is accorded a 
queen See mete of consideration. I pay 
— my bills. I have to and I like 
to. But it is rather heartening when illness and nurse’s 
and doctor’s and hospital costs, always of emergency bear- 
ing, stare one in the face, to have one’s grocer say, “Don’t 
worry about us. We'll see you through.” Industries here 
are languishing. Operating part time. Hard on employes, 
Hard on grocers. But I happen to know that the regular 
grocers are carrying their regular patrons. Poor policy! 
Is it? How about that hackneyed term, “service”? What 
is service if not the purpose to extend a helping hand? 
Well, suppose the grocery line was confined locally to the 
chains? What would these people do? Where would they 














about chain stores? Do they present 
ity?—and for you? Can the indepen- 
chain store competition? What are 
know their solution, and your solu- 
LUMBERMAN a letter today. 


go for credit? And credit is a very vital thing when you 
must eat or go hungry and are in shortened circumstances. 
I have touched lightly on this phase once or twice edi- 
torially and the regular grocers have rushed to me with 
literature that they desired me to publish. I tell them their 
side possesses the element of justice and back of it a great 
moral and abiding issue. I believe I can help them and I 
am willing to try. But not mérely in the spirit of crusad- 
ing. They must pay as I have to pay for groceries. They 
must advertise and sustain my effort if I am to make any 
in their behalf. 


That is not what they want. That is what they never 
have wanted. My friend, the small town mercantile factor 
is now as he always has been, the arbiter of his own des- 
tiny. In my opinion he is going eventually, or sooner, to 
disintegrate because of his own immobility. One further 
thought. It appears to be a conclusion unique in my 
individual case. I contend that the local newspaper is the 
only community institution that equitably looks to the 
local commercial fabric for material sustenance. Not 
charity. Not support. Merely business. Banks might be 
assumed to occupy a sim- 
ilar relation. They do 
Who should pay for not. Banks make loans 
protecting and per- and a anes 

i itv? from general channels, 
ee from farmers and all sorts 
of people. The business 
of my newspaper with the general public, outside of sub- 
scriptions won’t average $4 a-week. One of our leading 
business men to whom I mentioned this phase, at once 
asked, “Well, how about your subscribers?” I answered 

















him, “How would you view as a financial budget resource, 
the revenue from 2,000 patrons at the rate of 4c a week, on 
credit?” Well, I do business with local commercial estab- 
lishments on this basis. My business (personal) with them 
in every case far exceeds that which they do with me, and 
my employes also disburse considerable money in this 
community. 


So you see I am discharging in a rather liberal measure 
any obligation I may owe the mercantile circle of this com- 
munity. Inevitably, I must look elsewhere if I am to 
contribute more to 
them than I receive 
from them and pay Do local merchants 


my help and my recognize and fulfill 

bills and hope to | obligations to community? - 
prosper. And I am 
doing that precise 
thing. Besides, in my feeble way, I am trying to give the 
community service. I would help my mercantile friends 
if they would let me and if by letting me they would make 
some effort to help themselves. Z 














I realize this summary presents a rather disheartening 
perspective. I would be far more gracious to affirm that 
the country town commercial arena teems with men alert 
to the opportunities and the hazards of the era. It is true 
that there are phases of enterprise unknown to former 
century observation and experience. There are half a 
dozen commercial garages in this town and probably ten 
filling stations. There is the general run of business and 
the bank deposits keep on a fairly even keel. There has 
been considerable building during the last five years. Resi- 
dential construction is far more ambitious and costly than 
in any former era. But I believe the future holds less for 
the small town than the present or the past and I fear if 
the small town mercantile factor were to express his prob- 
ably unthought thought, it would be in line with the 
exclamation of Louis V, “After me the deluge!” 





Chain Store Growth and Magnitude’ 


It is said that the chain store was originally conceived to take the 
place of the peddler of Yankee notions when the railroad replaced the 
wagon as a means of transportation. The first chain store, however, 
restricted its sales to tea and coffee. The pioneer chain store organiza- 
tion that thus began still remains a leader in the field though it now 
carries a full line of groceries. In 1927 the leading grocery chain, with 
16,000 stores, did a business of $650,000,000, compared with $517,000,000 
in 1926. The chain store organization next in rank, a five-and-ten, in 
1927, with 1,589 stores, did a business of $272,747,430, compared with 
$253,639,084 in 1926. One department store chain with 954 establish- 
ments in 1927 did a business of $151,954,621, compared with $115,683,023 
in 1926. The leading drug chain, with 497 stores, in 1927 did a business 
of $58,456,724, compared with $53,356,195 in 1926. 


Interest in the chain store problem as it affects the welfare of 
thousands of independent merchants, has become keen because 1928 
recorded an astounding development in this field. Estimates place the 
total number of chains of all classes at 10,000, operating more than 
100,000 stores, and doing about 6 percent of the total volume of retail 
business of the country. 


While opinions differ widely. regarding the significance of this type 
of merchandising and its ultimate outcome, there are signs that compe- 
tition between chain and chain is likely to exert an important influence 
on future development. It is believed that a combination of influences: 
including the growth of the chain department store, has induced mail 
order houses to establish branch retail stares and practically to adapt 
the —_ store method of distribution to the changed situation confront- 
ing them, 
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A Master Retailer Asks Some Analytical Questions 


Rising Tide of Taste Touches Lumber Industry—W hat Some Retailers Have 
Been Doing About It—Questionnaire on Modern Merchandising 


If the Realm seems to bristle with mer- 
cantile advice at this season when the 
blithesome golfer begins to burgeon, put 
it down to the charge of conventions. You, 
more or less gentle reader, went to one 
or two conventions and called it a season. 
This department has sat in at upwards of 
a dozen; and the end is not yet. So do 
you wonder that these columns ooze advice? 
We've lived in an advisory atmosphere for 
so many weeks that we're all stuck up 
with it. 

The season has seemed to us a good one. 
Program makers have some definite and 
orderly ideas about merchandising and 
what it may and should become. Speakers 
have made thoughtful and pointed com- 
ments about those business factors which 
best lend themselves to discussion and 
debate. And for these reasons the Realm 
has been glad to serve up in these columns 
some of the gleanings from the conven- 
tion fields. 


Driving the Business Vehicle 

Most visiting dealers and practically all 
the economists and mercantile engineers 
seemed to agree that merchandising is 
driving. around a curve. It is traveling 
fast. The road ahead is not clearly visible, 
and some of the boys are having trouble 
keeping all four wheels on the ground. If 
the bumps in the road can not all be fore- 
seen, maybe the machine can be tightened 
up and fixed for emergencies. Some new 
gadgets can be added. to help with the 
control. One thing that was very apparent 
during the season is the fact that the in- 
terest of lumbermen is going outside the 
old traditions of business and even outside 
the industry. Never before have we heard 
so much discussion of inter-industry com- 
petition; and never before have so many 
business leaders drawn upon the experience 
and achievements of other lines to suggest 
changes and developments within our own 
line. The ins and outs of the immense field 
of customer financing furnished substance 
for almost endless argument and explana- 
tion; and such fast growing competition as 
that of the chain store caused hundreds of 
visitors to stop, look and listen. 


A Widely-Known Retailer Speaks 

At the Northeastern 
Thornton Estes, president of the Estes 
Lumber Co., Birmingham, Ala., made a 
striking analysis of the lumber retailing 
world and some of the emerging conditions 
which it must meet. We'd be glad to pre- 
sent it as a whole; but since space is 
limited we must be content with some 
references to it. 

Mr. Estes rather questioned whether 
lumber retailers could call themselves mer- 
chants in thé face of the famous “profitless 


convention, W. 


prosperity” of the last few years; for the 
test of merchandising practice is the accu- 
mulation of sufficient margins to allow for 
expanding and refining the service offered 
the public. But Mr. Estes was not inter- 
ested in post mortems, except as such in- 
vestigations will point out ways of avoiding 
mistakes in the future. 

This future has some factors that were 
not present in the past or that at least 
were not so active as they promise now to 
be. One of these factors is the rising tide 











Is Your Business 
Different ? 


We ail know the stock answer 
to every idea advanced from any 
other industry—“But my business 
is different.” Of course our busi- 
ness is different. But we haven't 
said anything that bears on mer- 
chandising to the public when we 
say that our business is different. 
The: all-controlling. fact in mer- 
chandising is that folks are the 
same, human nature is the same, 
and what will create sales appeal 
in one commodity will create sales 
appeal in another line of goods 
however different the goods may 
be. If the public has been taught, 
and is still being taught, to de- 
mand guaranteed and _trade- 
marked goods, what special virtue 
lies in lumber that is exempt 
from this demand of the public? 
—THoRNTON EstTEs. 











of taste. Many things have contributed to 
this end. Communication is quicker and 
more extensive and has taken on striking 
new forms. Motion pictures take people 
everywhere and show them everything: 
houses, clothes, manners, sports, all the 
things in which people are interested and 
which contribute by suggestion to their 
personal standards of living. Motor travel 
takes thousands and even millions of 
people to distant places and shows them 
new ways of living and working and play- 
ing. These things have hada subtle but 
powerful effect upon national taste and 
national standards of living. People are 


no longer satisfied with the things that 
formerly served them well. They not only 


want new things and more of them, they 
want the old, familiar articles and services 
dressed to suit the modes of the moment. 
Apparently the younger’ generation igs 
emerging with a desire for occupations and 
amusements which are less distinguished 
by rugged Puritanism and repressions and 
more distinguished by delicate refinements, 
Whatever moralists may think of these 
changes, they seem to be here with a mo- 
mentum which grows rather than slackens, 


A Changed World of Merchandising 


Merchandising has to meet these things 
as they arise. For good or for ill, business 
moves forward with varying readiness and 
unequal acceleration. The progressives are 
held back by the inertia of the satisfied 
or the afraid; but in time the reluctant 
members find themselves moved in spite 
of their reluctance by the energy of the 
forward looking members of the craft. 

At the close of the war, merchandising 
found itself with great national capacity 
for production at its back; and when the 
need for war materials suddenly disap- 
peared, this production was turned to the 
manufacturing of goods that would satisfy 
old wants in new ways. New wants were 
artfully stimulated. Automobiles changed 
models, finish and color. Chemists produced 
amazingly good and inexpensive artificial 
silk. Laboratories turned wastes or near 
wastes into usable materials, each clamor- 
ing for outlet. Color-mastery felt the com- 
pelling criticism of the new taste and re- 
sponded. Seemingly the whole country 
mobilized to take advantage of this rising 
tide of taste. 

The share which the lumber industry has 
taken in this movement has not been as 
small as some detractors would have us 
think. The leaders of the industry, who 
are always found within the associations, 
have met this. changing taste with asso- 
ciation efforts; plan-book and architectural 
services, advertising programs, merchandis- 
ing campaigns, research activities includ- 
ing laboratory tests under the best scien- 
tific control, credit management and_ the 
offering of financing facilities. What great 
aggregations of capital have made possible 
to single companies, and what mergers have 
made poassible for small but powerful 
groups, the association idea has made pos- 
sible for the lumber industry. 

The tool of advertising, now being em- 
ployed in the industry both by individuals 
and associations, is closely associated with 
the rising tide of taste. It is being used 
effectively to educate and stimulate desire 
in the fields of architectural design, land- 
scaping, interior decoration and the like. 
Connected with the movement for a higher 
standard of living, inspired by advertising 
and its associated influences, has been an 
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emphasis upon dependability and quality. 
These are important factors in the lumber 
industry; and research work, engineering 
methods and skill of artisans have made 
possible guaranties to the public. Reckless 
puying of the early post-war period is at 
an end; and merchants are facing a more 
fastidious, more discriminating, more cal- 
culating and better informed public. Econo- 
mies are necessary in every department 
of production and consumption; but these 
must be constructive economies that aid 
rather than hinder the great movements of 
mercantile life. 


Mergers and Deferred Payments 


Financing has come to the front; the 
financing both of the industry and of the 
consumer. This has resulted in mergers 
and in deferred-payment plans. Both re- 
quire careful planning and operation. 

“This,” said Mr. Estes, to quote him di- 
rectly, “completes as much of a preliminary 
survey as we need at the present. Now 
for a few searching questions. The public 
is demanding more and more opportunities 
to express its rapidly refining tastes. Are 
we ready to meet that demand? Do our 
places of business reflect.this rise in taste? 
The public is riding in 1929 models. It is 
listening over 1929 radios. It window-shops 
in front of window displays that are the 
latest word in window dressing. It buys 
in up-to-the-minute stores. It works in 
modern office buildings reared on the sites 
of skyscrapers hardly ten years old. It 
uses at its work the latest improvements 
in office equipment; the latest methods of 
office procedure. Are we keeping pace? 
Do our office, warehouse and yard exteriors 
reflect at least efficiency, neatness, care 
and pride? Does the interior of our office 
suggest accuracy, speed, care, service, gen- 
eral efficiency wand all the other subtle 
values the public likes to see displayed? 

“Does the warehouse reflect taste and 
discrimination in selection of materials and 
their arrangement? Is it neat? Are the 
materials attractively displayed, - handled 
carefully and kept in order? 

“Are our sheds and bins of modern con- 
struction? Is our lumber stacked neatly? 
Do we all agree that the best of lumber 
leoks poor when stacked badly, and thai 
the worst of lumber looks a grade better 
when stacked neatly? Are our yards clean? 
Are our drives well gravelled? Are mois- 
ture and damage reduced to the irreducible 
minimum throughout the entire plant? 


The Public’s Interest in Color 


“Are we using bright and attractive colors 
wherever we can, both outside and inside 
the yard, warehouse and office? Are we 


studying the public’s increasing interest in 


color? Are we ready to gratify the existing 
demand that in all construction we get 
away from the dull, the drab and the com- 
monplace of earlier years? 

“If movies in full color are perfected as 
early as next year, are we going to be 
facing this added color problem with an 
open mind? Lumber manufacturers are 
already experimenting with color finishes 
that result from impregnating lumber with 
color. Are we ready to market their prod- 
ucts? 

“Are we watching the marked tendency 
to get away from the prevailing uniformity 
of design of entire blocks of houses of but 
a few years ago, and are we ready to co- 
Operate in the tendency toward marked 


variety of design? Is our taste in archi- 
tecture being trained to keep pace with 
public taste? Are we observing the won- 
derful possibilities of landscaping so that 
we and our sales forces can add a sugges- 
tion here and there about the proper color 
for a house to serve as a suitable back- 
ground for attractive shrubbery? Are we 
keen on the various interior color finishes 
in walls and woodwork? Are we interested 
enough in the various types. of plaster 
finishes to discuss them and to tell our 
salesmen how to talk about them so as to 
interest the public? Are we genuinely in- 
terested in standardized materials? Is the 
American Bureau of Standards recognized 
by us as a real merchandising aid, or is it 
a dead, cold Government bureau? Does it 
mean anything to our merchandising abil- 
ity that most of the materials we handle 
are subject to standard specifications? Are 
we prepared to give active codperation to- 
ward the further standardization of non- 
descript materials? Are we ready to meet 
the public not only with standardized goods 
but with a standardizing program? 

“Are we willing to do whatever is neces- 
sary to stand back of the goods we sell? 





Thornton Estes, pres- 
ident of the Estes 
Lumber Co., Birming- 
ham, Ala., who gave 
Northeastern retailers, 
at their recent annual, 
some ideas on what 
they: must do to keep 
up with changing con- 
ditions in present-day 
business 








Will we meet the manufacturers halfway 
in guaranteeing our goods? 


Discoveries in a Neighboring Industry 


“The cement industry found out long ago 
that it was easier for every competing 
cement manufacturer to sell more cement 
when every man’s cement was as good 4s 
his competitor’s cement. Are we going to 
give lumber the same chance? Will we 
advocate grade-marking of all lumber? Will 
we insist upon it? Will we encourage it 
by stocking grade-marked lumber now? 

“Are we ready to admit that we owe our 
communities everywhere the conservation of 
the values that are represented in the im- 
provement to our real estate? When the 
Home Modernization Bureau announced its 
organization last April, did we study with 
open minds the program it presented and 
did we set to work to consider in- all se- 
riousness the feasibility of a remodeling 
campaign in our midst? Upkeep of all 
goods is part of a well-rounded merchandis- 
ing campaign. Have we offered the public 
an upkeep service? Are we merchants 
enough to do it? 

“We can all recall when automobiles were 
sold without any accessories. Today we 
can buy any car fully equipped. Formerly, 
real estate brokers sold only the vacant 
lot. Then they sold the house and lot with 


a garage. Then they even found it good 
merchandising to put a car in the garage 
and sell the whole thing on easy payments. 
There are warning signs enough that we 
neeti to get a wider conception of ourselves 
as merchants and fit ourselves to supply 
everything that goes into the house in the 
way of building materials, with a complete 
servicing of all that material from the first 


‘idea of building to the completed home, 


store, factory or office. 

“The public wants to make easy pay- 
ments. Are we trying to hold the public 
in line with worn-out methods, or are we 
ready to evolve codperatively a sound easy- 
payment plan that fits at the same time 
our financial requirements, our customers’ 
financial possibilities and that prevailing 
style of financing? 


About the Merger Idea 


“Are we ready to consider all angles of 
the merger? Are we certain that it is the 
wisest thing for us in our line of work? 
A record of thirty-five mergers, each of 
not less than five companies, whose pro- 
moters predicted 245 percent increase in 
profits within five years, shows that profits 
over a 10-year period have been 18 percent 
less than they would have been had the 
companies operated independently. A 
merger is not the cure-all of our troubles. 
It has its advantages and its disadvantages. 
The question is, Are we sufficiently well 
informed by study and observation and co- 
Operative thinking to decide wisely for cr 
against a merger in our community? 

“To sum up: Are we ready to meet the 
demand for better taste? Are we ready to 
supply the demand for guaranteed goods? 
Are we ready to tell a national public that 
we are ready? Are we ready to help our 
communities to contribute their share to- 
ward a national conservation program as 
regards buildings? Are we ready to take 
advantage of any type of organization that 
will enable us to render a better service 
to the public? Are we ready to finance 
our sales in keeping with the latest de- 
velopments in financing and the latest 
demands of the public? 

“The future of our merchandising lies in 
these questions. The profits of 1929 lie in 
the expertness of our replies. The prob- 
lems presented are as_ inescapable as 
hunger.” 


Not a Product of a Tree 


St. Louis, Ma. March 26.—Hearing on a 
complaint of the Federal ‘Trade Commission 
against the Rockwood Corporation -‘was™ held 
here last Friday by R. P. Whitely, a trial ex- 
aminer for the commission. The complaint 
was based on the use of -the word “lymber” in 
describing the gompany’s product, the base of 
which is gypstum and to claim its product as 
“fireproof.”* 

Lumbermenrn who testified were Julius Seidel, 
president of the Julius Seidel, Ltimber Co.; 
C. W. Nelson,*¥icg,president of the Frost Lum- 
ber Industries (Inc.):"Charles M. Huttig, pres- 
ident of ‘the St. Louis Lumber Co.; Joseph 
Springman, of the Springman Lumber Co., 
Alton, and Henry R. Isherwood, secretary- 
treasurer of the Concatenated Order of Hoo- 
Hoo. All are members of the St. Louis Hoo- 
Hoo Club. : 

The lumbermen testified that Rockwood 
properly should not be advertised as lumber, 
which term should be applied only to products 
of a tree. 
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“House of Ideas’ 
Is Opened 


[Continued from Front Page] 


a completely equipped architectural room, sup- 
plied with books and catalogs of home designs 
trom almost every publisher who issues any- 
thing of this sort, as well as all the periodicals 
relative to building. 

“We have found this room very profitable,” 
said Mr. Gough. “In planning the House of 
Ideas, I first had in mind putting up a build- 
ing with only two or three small rooms for 
display purposes, but the more | considered the 
matter the more convinced I became that it 
would not serve the purpose. I then deter- 
mined to have a department store layout that 
would give our women customers, as well as 
all others, a chance to see our stock of goods 
and make selections without going out into the 
sheds. 

“The last year or so, particularly, we have 
observed that even after women have selected 
certain types of doors, windows, newels, or 
other woodwork for their new homes, they 
sometimes become dissatisfied with their selec- 
tions and want them changed. It looks as 
though the lumber business is entering into the 
same sort of competition as prevails in women’s 
apparel, where the customer wants to view the 
prospective purchase, either upon herself or 
someone else, to see exactly how it looks. In 
the same way they want to see the woodwork 
and other fittings of their prospective home 
displayed just as they will appear in actual 
use in the home. 

“Moreover, I have noticed at various times 
two or three of our office force at one time 
taking customers out into the door sheds or the 
mill to show them the various products, and 
this way of showing goods of course in the 
course of a year runs into a lot of time gnd 
expense. This was one factor which led to our 
planning and constructing the new building.” 

On the first floor of the House of Ideas is 
a kitchen with the old type of cupboard on 
one side, and a small example of the new cup- 
boards constructed in one corner. This room 
also contains a built-in ironing board. Next 
comes the pantry, completely lined with sec- 
tional cupboards showing the angles in the 
corners, storage, and all parts that go to make 
up the new kitchen cupboards. These products 
are all in white. 

Next comes the small breakfast room, in 
which all items are painted and finished in gay 
colors. Then comes a miniature bedroom, 
showing dressing cases, closets and drawer 
cases. This room also is painted, and has cedar- 
lined closets. 

The dining room has a fireplace with mantel, 
and two dining room corner china closets. In 
this room is also shown a hanging cabinet for 


ed 


Showing the banquet and assembly rooms, both of which contain 











This big display room, 60 by 80 feet, is on the second floor of the lumber shed, which is om 
same level as second floor of “House of Ideas”’and therefore easy of access 


china, and a telephone booth with drop seat. 
This room is papered, and the woodwork and 
products shown therein are finished in various 
colors. To impart the “home atmosphere” it 
also has a rug, small mahogany table and 
chairs. 

The living room is trimmed in oak and birch, 
and has a fireplace, with mantel; book cases, 





Demonstration of stairwork, including various 
types of rail, newels and balusters 


hanging book shelves etc. The bedroom, living 
room and dining room have oak floors, stained 
almost to a black. In the bedroom is shown a 


circle window, and there also is a circle window 




















in the dining room, and circle top doors between 
the living room and dining room, which rooms 
are each 15x18 feet. 

A pair of double doors lead from the living 
room to another room 32 feet square, which 
has a big fireplace, and in the center of the 
room is shown a stairway, one side having 
English rail and newel and the other Colonial. 
In this room are shown sectional stairs, man- 
tels, kitchen cabinets, breakfast sets etc. Noth- 
ing in this room is shown finished except the 
oak floor. This room is so constructed, by 
beam effects, that it gives the appearance of 
three rooms, although really but one. One sec- 
tion of the floor is laid with No. 3 flooring, one 
with No. 2 and one with clear, all finished nat- 
ural and waxed tc bring out the quality of the 
different grades. In this room are four large 
circle top windows facing the street, so that 
the exterior practically amounts to a store front. 
The windows and doors are all cased in white 
pine but unpainted. This room has proved to, 
be the most attractive to customers, especially 
to the wonten, of all the rooms in the building. 

The stair leads to the second floor into a 
room 18x32, which in turn opens into another 
of the same size with double doors between. 
One room is finished with fir panels, set off by 
oak strips stained black, and has a painted} 
wood arch ceiling. In each of these rooms; 
there is a large fireplace. 

Along the side of these two rooms six other: 
rooms lead off, each of these being 10x14 feet. 
In these rooms are further displays of kitchem 
cabinets, stair work and a movable stairway.. 
Two of these rooms are devoted to displaying 
doors. 

At the rear of the two large rooms referred 
to is an entrance, on the level with the second 
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displays of woodwork and built-in features of various sorts 
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floor of the lumber shed, leading into an im- 
mense room 60x80 feet, in which is housed a 
very large display of garden furniture, trellises, 
swings, entrances and door frames. 

In the basement is a kitchen 16x32 with 
modern working equipment, so that 125 people 
can be served at a time. The two large rooms 
described on the second floor are used as a 
dining or banquet room, also for demonstra- 
tion and lectures. 

The House of Ideas was initiated by a series 
of invitation luncheons, the guests being 
women from different organizations, 70 to 120 
being served each day for five days. Other 
noon day luncheons were held at which the 
bankers and architects and the real estate men 
were the guests, these affairs each being attend- 
ed by 80 or more persons. Evening dinners 
were also held at which approximately 120 con- 
tractors and carpenters were the guests. 

At the dinner given the contractors and car- 
penters H. H. Hobart, vice president in charge 
of sales of the Curtis Companies, Clinton, 
Iowa, and W. C. Mannie, of the same organ- 
ization, spoke on better built homes and dem- 
onstrated the Curtis woodwork products, which 
are featured by the Gough company. 

The “show house” was opened the latter part 
of the week to the public, a continuous stream 
of men and women passing through the build- 
ing from noon until midnight. This program 
continued for nine days, and then was tempo- 
rarily suspended in courtésy to the builders’ 
show being held in Akron, at the conclusion of 
which the entire display was reopened on a 
permanent basis. 

The banquet, luncheon and lecture room 
privileges afforded by the House of Ideas are 


Good Type 


The accompanying illustration gives only an 
inadequate idea of the very attractive and well 
planned warehouse of the Turner Lum- 
ber Co. at Sinton, Tex. The Turner company 
operates seven lumber yards or “stores,” all in 
Texas, with the general office at Houston. 

P. E. Turner, of 


in constant demand, Mr. Gough stating that he 
has requegs from four more women’s organ- 
izations, and expects to conduct, the last of 
April or the first of May, another series of lec- 
tures, on subjects connected with the home, for 
various organizations of women. The Curtis 
Companies also held a convention of its dealers 
there one Saturday afternoon, attended by re- 
tailers from the northern part of Ohio, and 
some from Pennsylvania and Michigan. 

The House of Ideas was designed by Mr. 
Gough, his rough sketches being submitted to 
the Curtis Companies for suggestions and criti- 
cisms. Mr. Green, of the Curtis Companies, 
who is a very efficient architect, redrafted the 
layout, incorporating the various examples of 
woodwork, etc. so as to harmonize throughout 
the building and display to best advantage the 
articles that women are most interested in. 

Mr. Gough is quite enthusiastic about the en- 
tire proposition and is confident that results are 
going even to exceed expectations. 


Cedar Chest Plywotdd as Sideline 


One of the most profitable sidelines which 
wideawake retail lumber dealers are adding 
to the lines they carry is that of cedar chest 
plywood stock. This merchandise does not 
have to~be carried in a wide variety of sizes, 
as a consequence tying up very little capital, 
and, because of its quick selling qualities, re- 
turns ready profits to the dealers. Cedar chest 
plywood stock is a product produced by the 
American Plywood Corporation of New Lon- 
don, Wis., and comes in 5-ply, 34-inch thick, 
being finished with walnut on one side and 
aromatic red cedar on the other. Panels have 


a lumber core so that the edges can be shaped 
if necessary. The cutting losses are little, if 
any, the American Plywood Corporation points 
out, because the retailer can buy tops, sides, 
ends and bottoms which are the composite 
result of the most popular sizes used. 

Every school with a manual training depart- 
ment is a live prospect for these panels, for 
the boys can usually make up chests of vary- 
ing sizes from panels with walnut on the out- 
side and aromatic red cedar_on the inside. 
The latter, as is well known, is a preventive 
of moths. Many retailers are consequently 
taking advantage of this opportunity to in- 
crease their profits, for it has almost been 
impossible for the individual or school to ob- 
tain this class of plywood until the American 
Plywood Corporation decided to run it in quan- 
tity and carry it in stock. 

There are other uses for this plywood than 
for the making of cedar chests. It can be 
used very appropriately in the lining of linen 
closets; especially will the 3-ply ™%-inch aro- 
matic red cedar panels serve admirably well. 
If walnut panels are desired, they can be 
easily placed and then 2-inch battens of the 
same material can be nailed over the joints 
to give the finishing touch. - Aromatic red 
cedar plywood comes sanded to a clean, smooth 
surface and in such sizes that it will cut to 
fit almost any wall surface with very little 
trimming losses. 


Tue BrerMInNGHAM Lumser Co., Kenosha, 
Wis., has recently painted the name of the 
town on the roof of its main shed as a guide 
post to aviators passing over the city. 


of Shed for the Southwest 


As already intimated, the location is on Main 
Street, in the center of the downtown district. 

The following description by Mr. Turner will 
give a good idea of the interior arrangement 
and of some of the special features that make 
for convenience and the saving of labor: 


bins can be 20-foot only. These long lengths 
are next to the rear door and out of the way. 
“The windows in the carpenter shop and 
warerooms are hinged at the top, so as to open 
in, and are fastened to the ceiling so as to 

keep them out of the way. 
“S pace ordinarily 





explains that the cost 
of construction of a 
shed of this type is 
not excessive, as com- 
pared with the more 
usual type in that sec- 
tion of the country, 
inasmuch as the mate- 
rial required to form 
a projection on the 
ordinary shed would 
be about the same as 
that required to span 


the above company, r 





wasted over the office 
was converted into 
molding bins, opening 
out into the driveway 
and reached from the 
upper walk way. 
“Additional space 
was secured in the 
warerooms by extend- 
ing them back beyond 
the short length lum- 
ber piles. The first 
bins were about 8- 
foot, the next 10-foot 








a driveway. There 
are, says Mr. Turner, 
many advantages in 
an enclosed shed. 
Lumber may be brought in and dumped on 
the ground and put up in proper shape without 
taking chances on rain. 

He points out also that the driveway can be 
used for additional carpenter shop room when 
required, as well as for storage of cement and 
other goods that are more or less perishable or 
subject to deterioration if stored in open sheds. 
This type also is cool in summer and is dry in 
winter, preventing warping and other deteriora- 
tion of stock due to dampness, followed by 
a hot sun. 

The front and rear doors are mounted on 
rollers, the track being on the inside, completely 
covering the doors when they are open. 

On account of the building being in the cen- 
ter of the town, and within the fire limits, it 
was required that it be built with hollow tile. 
To make a more pleasing exterior stucco was 
used as a finish, making the completed job not 
unsightly from a civic standpoint. The front 
was beautified with trees, flower beds and 


— le 


The commodious and well-planned shed of the Turner Lumber Co. at Sinton, Tex. 


“All warerooms are located downstairs. The 
one back of the office is for shelf hardware, 
paints, nails and such other items as ordinarily 
are fouad in a salesroom, while the one on the 
opposite side is used for storage of heavy bulk 
items. 

“By proper planning we were able to arrange 
lumber bins over the wareroom next to the 
cement house, so that it was not necessary to 
have a wareroom above a wareroom, as is gen- 
erally found. The stock was so arranged as 
to allow light lumber, and such other items 
as are handled in small quantities to be kept 
in these bins on account of reducing the weight 
over the wareroom. At the back end the same 
arrangement was carried out, so as to place 
shingles above the carpenter shop. This keeps 
all stock under cover. Shingles stacked out in 
the yard become discolored and the bands rust 
and break if kept long in stock. 

“The 22-foot and 24-foot lumber is arranged 
at the back end of the shed, by allowing it to 
project out into the driveway, so that all other 


and so on, and all 
space behind the first 
bins like this was used 
in the wareroom. 

“In the front office advantage was taken 
of the wall space to make built-in displays, 
such as medicine cabinets, fold-in breakfast 
table and seats, ironing boards, etc. The walls 
are plastered and finished in gray, and oak 
floors and flat finish constitute the wood work. 
The manager’s private office adjoining is fin- 
ished similarly. Plate glass display windows 
on both sides of the front door give addi- 
tional light to the interior, as well as a means 
of display to the outside. 

“Our lumber is well stacked, and with sticks 
every ten tiers on the 2-inch stock and every 
twenty tiers on the 1-inch, inventory counting 
is made much easier. The bins are 4 feet 6 
inches wide, which we find best for all sizes 
of lumber.” 

Mr. Turner states that the Turner Lumber 
Co. is in position to supply complete sets of 
blue-print plans for this building, for $25 a 
set—the set comprising four large sheets of 
blue-prints, containing complete, detailed work- 
ing drawings. 
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Provide Prizes for Pig Slogans 


Fayette, Mo., March 25.—The La Crosse 
Lumber Co. and the Fayette Lumber Co. pro- 
vided prizes consisting of a grain self-feeder 
and a forage rack in a contest conducted by 
County Agent Dan E. Miller in connection with 
the Howard County “Grow Thrifty Pigs Cam- 
paign.” The contest was for best slogans to 
be used in connection with that campaign. Any 
hog producer in the county was eligible to 
submit one or more slogans, and up to the last 
report nearly twenty had been submitted. 


Yard Managers Hold Convention 


MarRSHALL, MiInN., March 25.— The Ross 
Lumber Co. (Minnesota division) held its an- 
nual convention here on March 21, with man- 
agers present from all of the company’s yards 
in this state. Business sessions and a banquet 
at the Hotel Brantman were on the program. 

Managers and company officials who attended 
were W. W. Gray, Marshall; A. C. Hall, 
Campbell; Cris Olson, Norcross; A. H. Mor- 
ken, Herman; S. H. Linn, Hancock; Eugene 
Kearney, Murdock; H. Peterson, Kerkhoven; 
Herman Pilotte, Sedan; Carl Wallom, Brooten; 
Tom Gunderson, Cottonwood; Frank Sexton, 
Green Valley; W. J. Osborne, Russell; N. N. 
Englestad, Florence; Walter Lane, Ruthton: 
G. T. Broggs, Marshall, and Lynn Bailey, Mar- 
shall. 

Coincident with the convention came the an- 
nouncement that Lynn Bailey, who has been 
here about three years, has been promoted to 


managership of the yard at Willow Lake, in 
the Dakota division of the company. Reid 
Nordmyer of Lake Benton will take his place 
here. 


Company Opens New Business Home 


CHICKASHA, OKLA., March 25.—The new 
home of the Kendrick-Sudberry Lumber Co. 
was opened to the public on a recent Saturday, 
with music throughout the afternoon and eve- 
ning, and refreshments served to all visitors. 

The two-story building which contains the 
new offices has beey remodeled and a Spanish 
bungalow effect has been created in the gen- 
eral office with the walls finished in textone. 
Bright pastel shades have been used in the 
scheme of decoration and wrought iron work 
and rustic lighting fixtures add to the effect. 

The offices include the display room, general 
and private offices. 

Mr. Sudberry and Nat Kendrick of Duncan 
acquired the lumber yard last May and it has 
grown rapidly during the past few months. 
The company now has three trucks and has 
increased its staff of employes from two to five 
men. 

Mr. Kendricks opened a yard in Marlow in 
1905 and was in business there until 1918, when 
he opened a yard in Duncan. He is still 
operating his lumber yard in Duncan and in 
addition to the Duncan plant and his half in- 
terest in the Chickasha establishment, is 
owner of a yard at Ada. Mr. Sudberry for- 
merly lived at Marlow and was connected with 
the R. B. Spencer company there. 








This Week’s 


Safe Guard-Rail and Roomy Platform 


An interesting feature of the excellently planned shed of the Marling 
Lumber Co., at Janesville, Wis., recently visited by an American Lum- 
berman representative, is the way in which the second-deck platform 
or walk is securely supported by the diagonal braces fastened at the 





is provided, as against the amount of space that would be permitted 
by a guard rail fastened to vertical uprights instead of diagonal braces. 


Timely Tip 


bottom to the upright posts 
and at the top to the overhead 
girders. An advantageous fea- 
ture of this construction is the 
absolute security of the guard 
rail, which — being inside of 
the diagonal braces and nailed 
thereto—can not possibly he 
sprung out of place or pushed 
loose by any pressure that 
may be put upon it, thus ob- 
viating risk of any sudden 
yielding of the guard rail con- 
tributing to a possibly serious 
accident. It will be observed, 
also, that because of the slant 
of the braces to which the rail 
is attached, considerable extra 
“elbow room” on the platform 














Home Exposition Attracts Crowds 


MILWAUKEE, Wis., March 25.—The seventh 
annual Milwaukee Home Show attracted 
approximately 75,000 people during the five 
days it was open. The exhibits filled all ‘the 
halls in the square block occupied by the Mil- 
waukee Auditorium. 

A complete, full-sized house, of wood con- 
struction, was built on the floor of the Audi- 





This full sized house, demonstrating improved 

construction methods and material, occupied a 

prominent position at the Milwaukee Home 
Show held recently 


torium, standing squarely in the path of the 
75,000 visitors who entered the show. 

Other outstanding displays were those of 
the Northern Hemlock & Hardwood Manufac- 
turers’ Association, John Schroeder Lumber 
Co., George L. Waetjen & Co., Starck Bros. 
and the J. J. Jones Co. 

Among representatives of the lumber trade 
serving on the home show committee or other- 
wise co-operating were Robert Blackburn, Wil- 
bur Lumber Co.; Ray Lock, Milwaukee Mill- 
work Bureau; D. S. Montgomery, secretary 
Wisconsin Retail Lumbermen’s Association; 
George L. Waetjen, plywood manufacturer, and 
A: Norman Anderson, Curtis Millwork Co. 


Celebrates Silver Anniversary 


Genesrto, Itt., March 25.—“Twenty-five 
years of serving the building public” was cele- 
brated by Hedman, Anderson & Co., retail 
dealers in lumber and building materials, with 
“open house” held Saturday, March 23. This 
quarter-century birthday party attracted nu- 
merous visitors, all of whom were presented 
souvenirs and given an opportunity to inspect 
the company’s modern lumber yard and fine 
array of building materials and specialties of 
all sorts. The event was thoroughly adver- 
tised, a full-page ad appearing in the local 
paper issued the day previous to the opening. 

Speaking of the changes which have taken 
place in the retail lumber business the last 
quarter-century, Mr. Anderson said _ that 
whereas at the time the present firm began 
business practically all common lumber was 
piled in the open, exposed to wind, sun and 
rain, today everything is sheltered in large 
storage sheds. Twenty-five years ago one 
team and wagon provided ample delivery ta- 
cilities, whereas now three modern trucks are 
operated, each of which has several times 
the daily delivery capacity of the old horse 
and wagon outfit. 

The firm of Hedman, Anderson & Co., whose 
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slogan, by the way, is “Where The Greatest 
Number Buy Their Lumber,” started business 
March 23, 1904, at which time Charles E. An- 
derson and V. L. Hedman purchased the busi- 
ness of F. L. Winsor. In July of 1919 A. J. 
Lager joined the firm as a partner, and the 
name was changed to its present form. 


“Club” Gains Another Member 


One of the valued members of the “New Idea 
Club,” which is a feature of this department 
of the AMERICAN LUMBERMAN, is E. M. Oet- 
tinger, of the Oettinger Lumber Co., Greens- 
boro, N. 

The requirement for membership in this 
honorable body is a contribution of some idea 
or experience that has been found useful in 
some phase of retail yard operation and, there- 
fore, is passed along for the benefit of the 
other club members—and all other readers of 
this department. Mr. Oettinger qualifies for 
membership by sending the following: 


“Here is one experience: A few years 
ago we installed roller bearings in the hang- 
ers on all drive shafts in our mill, thereby 
cutting down our fuel expense almost 50 
percent, while the installation cost us, as 
we remember, only about $350.” 


Who will be the next to enroll in the New 
Idea Club? Remember that there are no dues 
or obligations of any sort, except sending in 
some idea or suggestion that you have found 
helpful in merchandising your goods, reducing 
expense, creating good will, or getting anything 
done in the yard or office better or quicker. 


HAS REAL FILING SYSTEM 


Retail Firm Develops Scientific Method of 
Preserving Data 


“We believe that lumbermen would be better 
managers and more able to give accurate in- 
formation to their customers if they had some 
systematic method of. properly filing. and re- 
taining for easy reference the data that passes 
through their hands.” 

Thus writes Clarence B. Elliott, of Elliott, 
Hayden & Co., retail dealers in lumber and 
building materials, La Salle, Ill., in an interest- 
ing letter, in which he contributes to the “Idea 
Exchange” an outline of the filing system which 
his company has developed for the purposes 
above indicated, as follows: 

“First, we secured from the national head- 
quarters of the American Institute of Archi- 
tects their file classification covering construc- 
tion materials and processes. All literature, 
pamphlets and general information regarding 
materials is filed in a special ‘Information’ file, 
according to this classification, which groups 
all related information in one place and makes 
possible readily locating definite information 
regarding materials of every description, 
whether we handle them or not. 

“Realizing that there is in the lumber trade 
periodicals a vast amount of very useful infor- 
mation applying to the administrative side of 
the business, we have developed a classification 
for filing material of this nature that is far 
more satisfactory than the use of: the simpler 
alphabetical method. 

“Now all articles of interest are clipped from 
the periodicals and filed in their proper group, 
under major group headings, for example, 
Yarding and Delivery, Advertising and Selling, 
General Administration etc., and then each 
group is carefully subdivided into the required 
details. The mechanics of the system follow 
those used in the American Institute of Archi- 
tects’ file. 

“The ‘details have been carefully worked out 
over a period of a year and a half, and the 
value of the whole system to us is beyond ques- 
tion. In perfecting the system we have con- 
sulted the Congressional Library at Washing- 
ton, including the chief of the classification di- 
vision, and the chief of the file division. We 
have also used the Congressional Library file 
classification and the Dewey Decimal classifi- 
cation.” 


HOME - BUYING MADE EASY 


Dealer Offers Monthly Payment Plan— 
Chance “Shot” Lands an Order 


Mail order competition is not likely to se- 
cure a very strong foothold in a community 
that is kept “barraged” by the local lumber 
dealer, or dealers, with. advertising of the char- 
acter of that put out by the L. M. Bayne Lum- 
ber Co., of Ottawa, Ill., a specimen of which is 
reproduced herewith. 

This advertisement, it. will be noted, meets 
the mail order concern-on its own ground, by 
showing a picture of an attractive type of 
house and naming a definite “per month” fig- 
ure at which the would-be home owner may 
acquire possession thereof. It goes right to 
the heart of the proposition by announcing : 

“Now you can have a home of your own 
for we will finance 80 percent of the value of 
home and lot, and you pay us back in con- 
venient monthly payments like rent.” 

Still further paralleling the mail order type 
of advertising that has proved so effective, the 
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NEW FEATURES — 


Phone Cabinet, 
Linen Closet, 
Clothes Chute, 


Now you can have a 
home of your own for we 
will finance 80% of the 
value of home and lot 


‘and you pay us back in oe — 
convenient monthly pay- Insulation. ; 








ments like rent. 





Jn case-of sickness, ac- 80% 


cident or death your Loan with payments as low 
monthly payments will as 


automatically be taken 
$20 


care of for_you. 
Per Month 


Come in and have us estimate the monthly payment 
that will build the home you have in mind, 


LM. eLumber 





“Building Headquarters” 


This ad of am Illinois retailer should prove 
effective in interesting the prospective home 
owner 


advertisement emphasizes some of the attrac- 
tive features of the house shown, such as phone 
cabinet, linen closet, clothes chute, fireplace, 
oak floors and insulation. 

The L. M. Bayne Lumber Co. has been sell- 
ing homes on the extended payment plan for 
over a year, and has sold garages on that plan 
for several years. The first mortgages are 
handled locally, and the second mortgages are 
put through a regular second mortgage financ- 
ing company. 

C. T. Bradford, secretary and treasurer of 
the company, remarks that inasmuch as the 
firm has been advertising consistently for the 
last six years it is hardly possible to trace re- 
sults from any specific advertisement; but the 
fact that its advertising policy has been con- 
sistently pursued is sufficient evidence that the 


company feels that the money expended in this 
way is well invested. 

In this connection, Mr. Bradford called at- 
tention to an interesting incident, which while 
not connected with the newspaper advertising 
shows that in advertising and sales work the 
arrow shot at random may be the one that 
“brings home the bacon”’—a scrambled meta- 
phor, but the reader will get the meaning. 
About three weeks ago the Bayne firm sent 
out a batch of postal cards on which was 
printed a list of “Roofing Specials,’ while on 
the left one-third of the address side of the 
card appeared this notation: 

“Do you know that you can have a Bayne 
Bonded Home built to licensed architects’ plans 
for no more than a stock ready-cut house— 
and on easy monthly payments, too?” 

Mr. Bradford says that this pointed query 
got under the skin of a local man who had 
made up his mind to send his order, for a com- 
plete house job, away to a mail order house, 
without even figuring with the local dealer, 
with the result that he investigated the propo- 
sition offered by the L. M. Bayne Lumber Co. 
and they sold him the job—proving once more 
that “you never can tell.” 


A NEW INSULATING PRODUCT 


Speedy, Economical Application Is a Factor 
of Marked Interest 


A representative of the AmEricAN LuM- 
BERMAN was so impressed by a new insulating 
material observed on display at the recent con- 
vention of the Wisconsin Retail Lumbermen’s 
Association at Milwaukee, that he obtained a 
full-sized sample of this product and sent it 
in to the editorial office with the suggestion 
that it would be a good idea to tell the 
retail trade something about it, because, he 
added, “in my estimation, this is a product of 
unusual merit.” 

The sample arrived in due course and because 
of its novel method of application and a num- 
ber of other unusual features it has been the 
object of close inspection and interested com- 
ment. 

In the first place, it may be said that this 
new insulation product, which is named “Triple 
Insulaire,” manufactured by the Triple Insu- 
laire Co., Milwaukee, is a radical departure 
from any insulating material previously put 
upon the market. 

It is a little difficult, without illustrations, to 
explain the unique features of this product, 


_ but perhaps a sufficient_idea_can be given to at 


least arouse interest and lead dealers who wish 
to know more about it to write to the above 
company for its illustrated booklet which shows 
in a graphic way the construction of these in- 
sulating units, and the method of application. 
The term “insulating units” is used advisedly, 
for that is exactly what they are. The con- 


-struction and character of these units may be 


briefly described as follows: 

In the manufacture of these units, corrugated 
wood pulp board has been cut into sections 3 
feet long, and of suitable width. This is 
creased at proper, intervals to form definite 
bending lines. The board is folded double 
along one of the bending lines in the center of 
the sheet, and the two loose ends are fastened 
together. This results in a flat section one-half 
the width of the original section, and of two 
thicknesses. 

A simple twist of this.section forces it into 
the form of a rectangular tube 3 feet long and 
of proper width to slip readily between stud- 
ding or joists. The outward pressure or 
“spring” of the unit is sufficient to hold it in 
place without nailing, and as these units can 
be slipped into place very quickly, a very con- 
siderable saving of labor is effected. When in 
place, the unit has three distinct air spaces, thus 
the name “Triple Insulaire.’ Each unit insu- 
lates four square feet of wall area. 

“Triple Insulaire” is in itself a slow burning 
material, but its greatest feature as a fire re- 
tardant consists of the horizontal headers or 
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fire stops. These headers, spaced every three 
feet apart, block off all chimney effects be- 
tween the studding, and act as very definite 
fire stops. 

Where fitting is necessary, these sections are 
readily cut by use of either a saw or knife. No 
other tools or materials are necessary for com- 
pleting a job. No furring strips are required. 
When a section or unit is slipped into place, it 
is there to stay. 

“Triple Insulaire” is shipped in bundles 
weighing about 60 pounds, each bundle con- 
taining sufficient insulation for 100 square feet 
of wall area. Each individual section or unit 
is printed with the name of the product, fol- 
lowed by the words “Sold by” and the name of 
the local retail dealer. 

Because of the use of silicate of soda in the 
manufacture of this product, it is absolutely 
vermin proof and odorless. Moreover, it is 
waterproof, having been specially treated to 
resist moisture. 

It will be worth any dealer’s while to secure 
full details regarding this new product, if only 
for the purpose of being informed with regard 
to the new principles and ideas incorporated 
therein. 


Invites Public to View New Home 

BLoomincTon, Iti., March 25.—Today the 
West Side Coal & Lumber Co. is host to the 
Bloomington public—or at least as much of 
it as is interested in securing uptodate home 
building ideas; throwing open its new building 
or “model home,” which was planned and 
constructed both for office purposes and to 
serve as an inspiration to prospective home 
makers. 

Among the features that are today being ex- 
amined with great interest by crowds of visi- 
tors are the model kitchen, disappearing attic 
stairway, beautiful new floor and wall fin- 
ishes, attractive woodwork and interior finish 
of every description, built-in conveniences etc. 

This event also commemorates the silver 
anniversary of the above company. The event 
has been widely advertised and has aroused 
a great deal of interest, not only locally but 
throughout this section wherever the West Side 
Coal & Lumber Co. and its enterprising per- 
sonnel are known. 

The publicity has been handled in a smash- 
ing way, the “big shot” being a four-page 
rotogravure section in the Sunday Pantagraph, 
with illustrations of the company’s new quar- 
ters, portraits of personnel and pictures of a 
number of high-grade residences for which all 
or most of the building materials were fur- 
nished by the West Side company. 


Dealers Stage Striking Display 


Axron, Onto, March 25.—Unquestionably 
the striking and elaborate display staged by 
twelve local retail lumber firms at the recent 
Buiiding Exposition, held under the auspices 
of the Builders’ Exchange, held the center of 
the stage and attracted the lion’s share of in- 
terest. 

No one visiting the 


Avenue, with H. 'M. Rice, formerly of Maud, 
as manager; the A. L. West Lumber Co. has 
established a yard at W. G. and Young boule- 
vards; the Long-Bell Lumber Co. has built 
a branch on South Robinson Avenue; Chaffin 
Bros. have erected an addition to their yard 
at E and Robinson streets; the Bearley Lum- 
ber Co. has put in a yard at Shields and G 





exposition could fail to 
see the word “Lumber” 
appearing in letters sev- 
eral feet high above 
the display of the 
twelve dealers co-oper- 
ating in the exhibit, 
whose names appeared 
on the pillars at either 
side of the base of the 
big arch which featured 
the exhibit. Under the 
word “Lumber” ap- 
peared the slogan “Cer- 
tified for Centuries— 
Use It—Nature Renews 
Ng 

The local dealers -co- 
operating in this dis- 
play were: Henry Lum- 
ber Co., Hudson Lum- 
ber Co., Hopkins-Copley 
Lumber Co., Junction 
Lumber Co., Kurtz 
Lumber Co., Lyman- 
Hawkins Lumber Co., 
E. G. Mathie Lumber 
Co., Mogadore Lumber 
Co., O’Connor Lumber 
Co., Portage Lumber Co., Union Lumber Co. 
and Yoho & Hooker. 

Two local lumbermen who played prominent 
parts in the exposition were D. E. Hooker, of 
Yoho & Hooker, who is president of the 
Builders’ Exchange, and John E. Woodruff, 
of Lyman-Hawkins Lumber Co., who was a 
member of the Builders’ Exchange committee 
which put on the exposition. 


Yards Follow New Oil Find 


OKLAHOMA City, Oxta., March 25.—As a 
result of a new oil field at her very back door, 
but scant three miles from the city limits, 
Oklahoma City is making tremendous strides 
in building. Many lumber firms have moved 
yards to locations near the field or are build- 
ing new ones to handle the demand for timber. 

The Sutherland Lumber Co. has constructed 
an extensive new yard at 3201 South Byers 

















This illustration gives some idea of the very comprehensive home builders’ display of the Indiana 
Lumber & Manufacturing Co., South Bend, Ind., which is housed in the company’s fine new 
office and store building, the formal opening of which, held on March 12, was described in last 
week’s issue of the AMERICAN LUMBERMAN (page 50). In the foreground is seen the information 


desk and switchboard. 


sk It will be noted that the various displays are mounted on casters, per- 
mitting them to be easily moved about and shown to best advantage. 


Among the items shown 


are all manner of built-in conveniences, insulation, stained shingles, wood siding, molding and 
trim, wallboard, roofing, interior and exterior doors, cedar closet lining etc. 
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Striking display staged by twelve co-operating retail lumber firms of 
Akron, Ohio, at the Building Exposition recently held in that city 


avenues; the McGraw-Bearly Lumber Co. has 
erected a yard on East G Avenue; the Kiowa 
Lumber Co. has put in another branch near 
the oil fields; the Fox Rig Lumber Co. has 
built a new yard near G and Shields avenues; 
and the Gentry-Severence Lumber Co. has 
built a new yard within range of the field. 


Snakes and Moisture Content 


E. E. Hayes, secretary Employees’ Wood 
Promotion Committee, Longview, Wash., kindly 
sends in to this department a very “catchy” 
advertisement of Rowell, Brown & Co., lumber 
retailers .in Portland, Ore., which he clipped 
from the Oregonian of Sunday, March 17, with 
the comment: 

“You might wish to publish this to show 
other retailers how to mix a little gray matter 
in the work’ of preparing their advertising 
copy.” 

The advertisement referred to, which occu- 
pied 6-inch single column space, cleverly hooks 
up St. Patrick’s Day with lumber, as follows 
in part: 

USE 


St. Patrick’s Lumber 


The “snakes” are all driven out! All nice, 
straight, clean, bright 


Dry Lumber 
Scientifically (Kiln-Dried) 
2x4 to 2x12 
Boards—Shiplap 
Dried in the rough before surfacing—shrink- 
age is taken out. NOT AIR DRIED AFTER 
SURFACING (which means always case- 
hardened lumber of uneven sizes and mois- 
ture still in the center of the piece). 


The balance of the advertisement lists a num- 
ber of standard products handled by the firm, 
and closes with the significant line that is be- 
ginning to appear in advertisements of lumber 
retailers all over the country “Members Mod- 
ernization Bureau.” 

The advertisement affords a good illustra- 
tion of how holidays, current events etc. may 
be hooked up with local retail advertising in 
a way that gets attention and adds to the effec- 
tiveness of the appeal. 


Tue Kinc Lumper Co., Kansas City, Mo., 


has as its slogan, “The Yard of a Thousand 
Bargains.” 
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Final Estimate of 1929 Softwood Lumber 
Consumption in the United States 


Returns to the National Lumber Manufac- 
turers’ Association from the nation-wide survey 
of estimated softwood lumber consumption for 
the current year indicate generally a moderate 
increase in demand. On the basis of over 3,000 
reports from retail lumber yards an average in- 
crease in consumption of 1.9 percent is estimated 
for the first six months of 1929 and 4.9 percent 
for the second six months. 

Railroads having an annual consumption of 
softwood ties and lumber of over 1,800,000,000 
feet estimate a decline of 1.1 percent in tie re- 
quirements and an increase of 1.2 per cent for 
softwood lumber. 

Millwork manufacturers having an annual 





estimated consumption of 334,000,000 feet of 
softwoods and 355,000 feet of hardwoods by the 
39 firms reporting. 


Northwest. 


Estimated requirements of retail lumber yards 
in Washington, Oregon, Idaho, Montana, Ne- 
vada, Utah and Arizona 6.7 percent greater dur- 
first half and 8.6 percent greater during second 
half of 1929 as compared with 1928. 





Estimated purchases of lumber by retail yards 
in 1929 as compared with 1928 
Percent 
increase or decrease No. of 
First half Last half returns 








A decrease of approximately 7 percent is indi- 
cated in softwood tie requirements and a de- 
crease of 4.4 percent in softwood lumber 
requirements. 

Millwork manufacturers report a decrease of 
1.3 percent during first half of the year and an 
increase of 1.9 percent during last half of the 
year as compared with 1928. 

Reports from 38 box mills indicate consump- 
tion of 527,000,000 feet of softwoods. 


Central States. 

Ohio reports increases in retail yard require- 
ments of 5.6 percent and 4.3 percent for the 
first and second halves of the year, Indiana re- 
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iven New Understanding of Wood Uses 


TX Representative Aids Ohio Highway Officials in Drafting New Specifications 


Based on Regional Association Grading Rules 


_Wasurncron, D. C., March 25.—Participa- 
tion by C. E. Close, construction engineer of 
the central division, National Lumber Manu- 
facturers’ Association, in the recent series of 
annual schools of instruction for the State 
highway engineers and inspectors in Ohio re- 
sulted im giving this body of technical State 
employees a new and more complete under- 
standing of wood and its uses. It was the 
first time the lumber industry has been repre- 
sented in these Ohio annual gatherings of 
engineers. 

One important result of the presence of Mr. 
Close throughout this series of meetings, which 
began in New Philadelphia Feb. 13 and ended 
at Ravenna March 8, was the drafting of new 
specifications based on regional association 
grading rules. The forthcoming manual will 
include for the first time specifications based 
on association rules. 

Great interest was shown in’ grade-marking 
and trade-marking and a majority of those 
present when this subject was discussed in an- 
nual meeting were strongly in favor of includ- 
ing only grade-marked lumber in the specifica- 
tions. A minority, however, expressed fear 
that to limit all purchases to grade-marked 
material might eliminate small local mills from 
which considerable quantities of material are 
obtained from year to year. It is not im- 
probable, however, that in due time the ma- 
jority will win over the minority and place 
the Ohio State highway department definitely 
on record as requiring all grade-marked lum- 
ber and timber. 

Largely through the work of J. W. Taylor 
and M. W. Stark with officials of the depart- 
ment of highways over a period of several 
years and the last few months of intensive 
work, Robert N. Waid, newly appointed direc- 
tor of highways, extended an invitation and 
opportunity to the National association to ‘have 
a representative address the engineers. Mr. 
Close was detailed to take on this important 
work. While Mr. Close had only a limited 
time within which to prepare, much thought 
was devoted to the working out of a suitable 
talk. It must not be academic, had to be 
sound, practical, composed of understandable 
facts but free from anything savoring of 
propaganda etc. The original outline was gone 
over carefully by Messrs. Taylor and Stark, 
who with Messrs. Chapman and Dawson fur- 
nished comment and constructive criticism 
which resulted in revisions and the whipping 
into shape of the outline that was followed 
substantially at all the meetings. 

Mr. Close states his belief that this school 
of instruction is the first one of its kind to be 
sponsored by any State highway department. 
Engineers and inspectors receive orders to 
attend, which, of course, means that the speak- 
ers are assured of an audience. 

Formerly these Ohio schools were held in 
Columbus, but last year the legislature passed 


a law requiring that a school of. instruction’ 


be held in each division. The State is sub- 

divided into eleven divisions, each. exercising 

control over eight counties and.all .reporting 
» the central office at Columbus. 

There had been some opposition to the lum- 

dustry participating, but it was overcome 

the authorities fully realized that the 

Nat; Lumber. Manufacturers’. Association 

is a nation! organization and stresses no par- 

ticular species. 


Made Many Valuable Contacts 


Mr. Close during the weeks he spent in this 
work in Ohio made many valuable contacts. 
So valuable was his contribution considered 


that Mr. Haddon, chief engineer of mainte- 
nance, indicated that he will request that a 
second man be assigned to attend the schools 
next year to devote his time to maintenance 
matters. Mr. Close addressed chiefly the sec- 
tions on new construction. It so happens that 
the State buys twice as much lumber for 
maintenance purposes as for new construction 
every year. About 1,000,000 feet is purchased 
for new work and 2,000,000 feet for mainte- 
nance work. The counties of the State col- 
lectively purchase from two to three times as 
much lumber and timber as the State high- 
way department, but these latter figures could 
not be definitely checked. 

Approximately 90 percent of all timber used 
is southern pine, the balance being local species 











Seven Firms Sign Agreement 
[Special Telegram to AMERICAN LUMBERMAN] 


WASHINGTON, D. C., March 28.— 
The National Lumber Manufacturers’ 
Association announces that seven more 
leading lumber manufacturing com- 
panies have signed the licensing agree- 
ment to. use the guaranty symbol on 
trade-marked and grade-marked lum- 
ber. This brings the total to 68 com- 
panies, operating 86 of the largest saw- 
mills scattered over all producing re- 
gions. The combined annual produc- 
tion of these mills is 5,300,000,000 feet. 

The latest additions to the list of 
signers made public are: 

St. Paul & Tacoma Lumber Co., Ta- 
coma, Wash. 

Union Lumber Co., San Francisco, 
Calif. 


Thunder Lake Lumber Co., Rhine- 
lander, Wis. 


Grove-Dowling Lumber Co., Gulf 
Hammock, Fla. 

J. Ray Arnold Lumber Co., Grove- 
land, Fla. 


Humbird Lumber Co., Sandpoint, 
Idaho. 


Clearwater Timber Co., Lewiston, 
Idaho. 











of chestnut, white oak and yellow locust. Some 
red cedar, white cedar and cypress are used for 
posts, and they have used small quantities of 
Douglas fir for structural lumber. 

The principal uses to which wood is put 
by the highway engineers are. for guard rails, 
temporary structures, detour bridges, bridge 
floors, miscellaneous items, small culverts, 
standard barricades, sub-grade. templets, stakes, 
signs. and markers etc. A large quantity of 
form lumber going into bridge construction can 
not be taken into account because it is pur- 
chased direct by the contractor, over whom 
the State has no immediate control. However, 
wood forms are being used throughout the 
State on all bridge projects. 

At all the schools of instruction the discus- 
sion of lumber by Mr. Close was well re- 
ceived, the engineers and inspectors being at- 
tentive, appreciative and asking questions freely. 
The attendance aggregated more than 750, 

A surprise meeting was arranged for Colum- 
bus March 8. Mr. Close had been requested 


nie 


to have a short talk with Mr. Beightler, chief 
engineer. He gladly accepted the appointment, 
The meeting was at the Southern Hotel. Some 
forty men, the chiefs of the various bureaus 
and their staffs, were present. Mr. Close gave 
the same talk he had given at the various 
schools. This was followed by a general dis- 
cussion and questions. Instead of merely hay- 
ing a short talk with the chief engineer, Mr. 
Close states that the meeting lasted three hours. 
Each of those present thanked Mr. Close for 
the talk, which cleared up certain doubts about 
lumber which had existed in their minds prior 
to the meeting. Mr. Close considered himself 
extremely fortunate to have been able to con- 
tact forty engineers of this type at one time 
and in a meeting of this kind. 


Find Schools of Great Value 


The thought naturally occurs to one that 
other States would do well to follow the lead 
of Ohio in arranging for schools of instruc- 
tion of this kind and having experts on various 
materials present to discuss them in such a way 
as to be helpful all around, contributing meas- 
urably to the knowledge of the engineers and 
inspectors, learning at first hand their problems 
and helping to solve them. Ohio officials have 
found the system of great value, and the “sur- 
prise” meeting arranged for Mr. Close at the 
end of the series in the State capital leaves no 
room for doubt that they considered his con- 
tribution especially enlightening and helpful. 

Mr. Close distributed literature of various 
associations during the course of the meetings. 

In his report Mr. Close acknowledges the 
previous work done with the Ohio State en- 
gineers by J. W. Taylor and D. R. Brewster. 
This served as a background and aid in the 
preparation of the specifications worked out 
by Mr. Taylor and Mr. Close in co-operation 
with the engineers and finally adopted. These 
specifications will appear in the new issue on 
“Construction and Material Specifications,” now 
in the hands of the printer. It seems that the 
highway officials had been accused by the lum- 
bermen of talking a language foreign to them, 
and the engineers desired to put their specifi- 
cations on regional grading rules as an aid to 
the lumbermen, as well as to themselves in 
getting materials and grades specified. A 
great deal of confusion had resulted in the past 
and the engineers, thoroughly familiar with 
this fact, realized that certain unscrupulous 
lumbermen were using this confusion as a 
means to get over their products, which were 
undergrade. The legitimate lumbermen were 
just as anxious as the engineers to get specifi- 
cations which would be definite in accordance 
with the regional association grading rules that 
would tend to eliminate the “gyp” lumbermen. 
As a result of many conferences with the en- 
gineers by Messrs. Taylor and Close the new 
specifications were finally agreed upon, adopted 
and sent to the printer. 


Speaking of the results of the meetings, Mr. 
Close says: 


The writer had the opportunity of address- 
ing over 750 engineers and inspectors in less 
than one month’s time. State of Ohio lumber 
specifications were completely revamped and 
placed on regional association grading rules. 
A great deal of missionary work was done 
among those who attended the schools. The 
National Lumber Manufacturers’ Association 
has the good will and confidence of the chiefs 
of the various departments. Traveling for one 
month about the State with these department 
heads resulted in building up confidence in 
and respect for our work. 

The National Lumber Manufacturers’ Asso- 
ciation grade-marking and trade-marking pro- 
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gram has been accepted with great interest, 
and undoubtedly will crystallize in a short 
while in the form of the State highway speci- 
fications calling for only grade-marked lum- 
per. The lumber industry has rendered the 
officials and employees a service for which 
they are grateful. They have a better under- 
standing of their lumber specifications, grades 
and grading rules, which will be of help to them 
when ordering and checking up the materials 
after they have arrived on the job. Those 
who write requisitions will be specific in the 
future, for they now know and appreciate the 
evils to which they subject themselves when 
not being specific in making out requisitions 
for lumber. The lumber industry itself bene- 
fits because of the fact that the specifications 
are in accordance with their regional associ- 
ation grading rules, making it easy for them 
to fill the orders intelligently. The specifi- 
cations remove any doubt as to what the 
State engineers want. 

The reputable wholesalers, commission men 


be eliminated from bidding on State require- 
ments. The taxpayers of Ohio will get a 
dollars’ worth of value out of all taxes paid 
and will know that the materials used on 
State highway work will represent the best 
that can be secured for each particular pur- 
pose, have long life and be a real protection 
to them. Substitution of inferior materials 
will stop. 

Mr. Close recommends that continued con- 
tact be maintained with the Ohio State high- 
way officials in order to keep the industry 
familiar with future activities of the highway 
department. 


Appreciation From State Officials 


Wilson Compton, secretary and manager of 
the National Lumber Manufacturers’ Associa- 
tion, has received this letter of appreciation 
from Mr. Waid, director of highways: 

During our recent inspectors and engineers’ 


an engineer from your organization. 

Lumber selection and grading are subjects 
which have not been given sufficient atten- 
tion in the past and I feel that Mr. Close’s 
very excellent talks and demonstrations will 
be of inestimable value. 

In addition to his professional work, Mr. 


-Close’s personality and gentlemanly conduct 


during his short association with us has, I 
feel sure, won him many friends among the 
engineers of Ohio. 


Frank L. Raschig, chief engineer of the 
bureau of construction, in a letter to Mr. 
Compton added his commendation as follows: 


I wish to take this opportunity to express 
our appreciation for the services of C. E. 
Close at our recent engineers and inspectors’ 
schools. Mr. Close’s talks and demonstrations 
were very instructive and gave us an entirely 
new viewpoint on lumber specifications and 
grading. 





and retail lumber dealers will be in a posi- 
tion to compete for this State business, and the eleven divisions, 
eventually unscrupulous lumber dealers will 


First Prize Winner in 


Herewith are reproduced the floor plans of house design which was 
awarded first prize in the Ideal Farm Home Plan Contest conducted 
under the auspices of the American Farm Bureau Federation, and the 
National Lumber Manufacturers’ Association. The first prize award, 
as stated in a news story appearing in last week’s issue of the AmMeEr- 
IcAN LUMBERMAN (page 42) went to Charles L. Bisbee, jr., Route 1, 
Moline, Mich., while second prize went to Worth La Rock, Pine Island, 
Minn. 

The interest created by this contest, prizes for which were in the 
form of certificates for specified values in lumber and building materials, 
is evidenced by the fact that 6,317 farm men and women submitted 
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First floor plan of First Prise house design 


plans, these coming from every section of the United States, and some 
from Canada. lowa led in the number of plans submitted, with 504; 
Illinois was next with 409, and Minnesota third: with 390. 

The judges based their first prize award on points for compactness 
of the upstairs; no wasted hall space; hired hand’s room on the first 
floor so situated that it can be used as a guest room if needed, and for 
economy of construction in heating. 

The kitchen in the prize-winning plan has cross-ventilation and space 
for coal and for oil or gas ranges, besides good cupboards and a supply 
closet for stores that are usually kept in more inconvenient places. 


schools, which are held annually in each of 


enough to obtain the services of C. E. Close, 


After the division schools were completed 
we considered his work of sufficient impor- 


(Cortinued on page 73) 


we were fortunate 


Farm Home Contest 


An excellent place for summer meals is afforded by screened porch, 
which may also be utilized for the preparation of vegetables in a cook 
place. 

A rear stair hall permits hired hands or other workers to enter the 
house at the grade level, and a coat closet and washroom just off the 
hall afford all necessary conveniences, as well as passage to the living 
room, without entering the kitchen. The stair also permits hired help 
to enter and leave the house without passing through other rooms. 

A first floor bedroom, with ample chest space, is conveniently located 
near the lavatory. All bedrooms have cross-ventilation and closets. 

This house is of Colonial design, with low ro@f. lines which. blend 
it into the horizontal lines of the open country for which it is intended. 
Either wide wood siding or shingles are adaptable for this house, and 
window shutters of apple green with gray green roof are suggested 
by the architectural advisers of the Farm Federation Bureau as making 
this a very effective and attractive house to build on the farm. 

The designs were judged and awards made by a committee consisting 
of a number of agricultural, architectural and home planning experts. 

The plans submitted clearly indicated that bungalows are not generally 
regarded as practical for farm homes, as not only were the first and 
second prizes awarded for two-story houses, but the majority of the 
plans submitted from all sections of the country were for that type of 
home. 
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Second floor plan of First Prize house design 
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The Elder Discusses Publicity Methods 


He Suggests Ways of Winning Public’s Attention to Lumber 


“You know, Mr. Berry,” said the dignified 
lumberman who has long had a monopoly in 
his community, “I believe you’ve converted 
me.” 

“Don’t tell me that!” groaned the Elder in 
alarm. “I’ve heard it before, and it’s gener- 
ally a sign that I’ve got a vicarious foot in it. 
When a man tells me I’ve converted him, it 
means that he’s goin’ to try something he ain't 
sure’ll work. If it does work, he’s the smart 
boy who fixed it up. If it turns out to be a 
pain in the neck, I’m the doggoned chiropractor 
who treated him against his better judgment.” 

“I hope it’s not so bad as that,” said the 
dignified lumberman with a wintry smile, “I’m 
merely planning to do a little advertising.” 

“Says which?” demanded the Elder. 

“A little advertising,” said the dignified lum- 
berman. “I notice you advertise quite exten- 
sively. I’ve never felt it was necessary in 
my situation, but perhaps I’m wrong. All 
businesses, even those without direct compe- 
tition, seem to make use of publicity; so I’m 
going to try it in a modest way. If I’ve gotten 
along without for thirty years, a little publicity 
ought to bear much fruit.” 

“Worse even than I feared!” said the Elder. 
“Another old friendship gone blooey !” 

“Surely,” said the dignified lumberman in 
surprise, “you believe in advertising. Other- 
wise, why do you do it?” 

“It ain’t that,” said the Elder gloomily. “I 
believe in advertising, all right, just as I believe 
in automobiles. But when a babe in the woods 
starts advertising with the idea that scattering 
a little seed will produce, some thirty, some 
sixty, some a hundredfold—man! My heart’s 
in my throat! He might about as well say 
that since he’s never driven an automobile he’ll 
just get him one and take a turn through Chi- 


cago traffic. The fact that he don’t know the 
accelerator from the emergency brake ain’t 
going to be an asset in getting his new buggy 
across State Street. 

“Have you taken a good look at this traffic 
you're aiming to mingle with? This is the 
proper time of year to do it, for in the spring 
the young man’s fancy lightly turns to pressure 
sales. He finds his fields of endeavor every- 
where. A thing may be as intimate as Lim- 
burger cheese in a kitchenette, but if it offers 
sales possibilities, a suicide battalion of adver- 
tising writers will fix up ways of spreading 
it over half the billboards of the country. 
Nothing is sacred to an advertising man. Noth- 
ing has any more privacy than a run in a lady’s 
stocking. At every point where the human 
family might be induced to spend money, there 
the advertising men appear with their high- 
power racing machines tuned to do a measured 
mile in twenty seconds. 

“These boys know how to drive, too. They 
not only win their own races, but they queer 
the game for the entries in the other heats. 
Here’s the electric refrigerator handicap, the 
travel-to-Europe futurity and the two-cars-to- 
a-family derby. There’s so much excitement 
over these events that nobody remembers to go 
over and watch a couple of lumbermen wabble 
around the own-your-home circuit; not unless 
the entries do better than just wabble. If the 
amateur home-ownership publicist tries to race 
against these professionals he needs more 
breaks than a Christmas jumping jack if the 
first fifty yards don’t see him killed in a seri- 
ous way. 

“Now don’t get me wrong. I ain’t saying a 
lumberman ought to keep out of this fast com- 
pany. 
speed and skill displayed in advertising pages, 
you'll agree that a lumberman needs to develop 


Lumber News From the 


Brings Redwood Squares From Coast 


New Orveans, La., March 25.—The Red- 
wood Line (Inc.), has not entered the Gulf- 
Intercoastal Conference nor is there any in- 
tention to accept a place in the group, accord- 
ing to Theodore Brent, president. The Red- 
wood Line operates between New Orleans and 
the West Coast, bringing redwood squares to 
this city for forwarding to the Great Southern 
Lumber Co. at Bogalusa. General cargo is car- 
ried on the return trips of the five operating 
vessels, a special rate being quoted in combina- 
tion with the Illinois Central Railroad. 


Tenders Dinner to Prominent Men 


JacKsonviL_e, Fia., March 25.—M. B. Nel- 
son, president of the Long-Bell Lumber Co., 
of Kansas City, Mo., was the guest of honor 
at a dinner here last Thursday night tendered 
by M. L. Fleishel, president and géneral man- 
ager of the Putnam Lumber Co., at which 
were present also as his guests a number of 
the prominent pine and cypress manufacturers 
of Florida, these representing the industry 
from évery section of the State. Mr. Nel- 
son came to Jacksonville from Norfolk, Va., 
where he had attended the annual meeting of 
the North Carolina Pine Association. At that 
meeting he made a talk describing in detail! 
the statistical program that has been under- 
taken through the National Lumber Manu- 


facturers’ Association for the entire lumber ir- 
dustry. At the dinner here on Thursday night 
he also discussed this program and urged the 
manufacturers present to co-operate fully with 
it, through their local groups and regional as- 
sociations. From here Mr. Nelson went to 
New Orleans, La., to attend the annual meet- 
ing of the Southern Pine Association. 

Among the guests of Mr. Fleishel at the 
dinner tendered to Mr. Nelson were E. C. 
Glenn, of Varnville, S. C., president of the 
Southern Cypress Manufacturers’ Association ; 
W. L. Hall, of Hall, Kellogg & Co., forest en- 
gineers, of Hot Springs, Ark., and A. L. Ford, 
managing editor of the AmericAN LuMBER- 
MAN, Chicago. J. M. Bissell, general manager 
of the Marathon Lumber Co., Laurel, Miss., 
was expected, but was unavoidably detained 
and sent his regrets. 


Production Greatly Curtailed 


Lauret, Miss., March 25.—In view of con- 
ditions in the southern hardwood manufactur- 
ing section, it is. believed that prices, which 
have been advancing steadily for the past few 
weeks, are still far from their peak. On ac- 
count of the great curtailment in production, 
there will be very little dry stock available in 
a few weeks. One of the large local mills 
is shut down indefinitely, and another is on 
half time 


But I think if you'll look over the - 


——— 


something like profes- 
sional driving ability 
if he’s to hold his 
own. He needs to 
think of the things 
he’s got that people 
can be made to want, 
and how. Otherwise, “= 

his stuff hasn’t much chance to click with a 
public that’s case-hardened to the cleverest ad- 
vertising the world has ever seen. 

“Sure, he can make it click. But when I 
see a conscientious objector to advertising break 
down all of a sudden and get into the game, 
I have a chill conviction that he’s goin’ to 
jump to a flock of impulsive fallacies. And 
when the countryside doesn’t get up at four 
o’clock to clamor for lumber after his first ad 
has shattered the Sabbath calm, I know he’s 
goin’ to put a most sinister interpretation on 
the affair. 

“Go ahead and get your publicity gas wagon, 
You'll have to do it sooner or later, anyway. 
But take a few lessons before you try any 
fancy stunts.” 

“I suppose,” said the dignified lumberman in 
a worried way, “that I will have to. devise 

















some spectacular undertakings to win atten-. 


tion.” 

“Fallacy number one,” said the Elder. 
“Spectacular stunts ain’t so good; not, at least, 
for your present purposes. People buy lumber 
when and if they’re convinced they want the 
things lumber will build. This showy adver- 
tising is something like profanity. I had a 
driver back in the days when we delivered with 
mules. One day he came in discouraged and 
said, ‘Elder, it ain’t no use. I’ve cussed them 
mules until all my best words have lost their 
kick. I’ve either got to get me a new job 
or else learn to talk English’.” 


Southland 


Lumber on Texas Farms 


Dairtas, Tex., March 25.—In a survey of 
building activities upon the farms of Texas, 
made by the Dallas News, it is shown that 
during the last few months the consumption 
of lumber for that purpose has increased as 
high as 30 percent in some parts of the State 
and that the minimum increase is 10 percent, 
as compared with the corresponding period of 
last year. The survey covers a period of only 
four months, during which time the total sum 
spent for new and remodeled farm residences, 
barns and poultry houses on Texas. farms in 
the reporting counties is $7,388,000. The total 
cost for new farm residences is approximately 
$5,574,800, for new barns $1,347,800 and for 
new poultry houses $466,400. Northwest Texas 
leads with a total of $1,595,300. Central Texas 
is second with $1,313,000 and west central 
third with $1,266,000. 

The survey showed marked increase in new 
land settlement in northwest Texas, especially 
the upper Panhandle, and in southeast Texas, 
where cut-over lands are being colonized and 
new farms are coming into being. 

The most important development from the 
standpoint of money invested as well as terri- 
tory covered is the increase in dairy and poul- 
try building. Approximately $450,000 was spent 
in east, central, north, northeast and northwest 
Texas for poultry houses alone. A still larger 
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sum was spent for new barns, most of which 
will be devoted to dairying operations. Along 
with these expenditures has gone an increase 
in residence improvements. Comparatively few 
new houses have been built, but extensive repair 
and remodeling work has followed in almost 
every county in which active dairy and poul- 
try programs have been under way. 

The building of many new farm homes in 
extreme southeast Texas and in the coast coun- 
ties is a significant development of 1928. Colo- 


' ization projects and improved transportation 


facilities have resulted in higher real estate 
values, and many older homes are being re- 
modeled. The usual amount of building on 
farms cut out of the big ranches of west 
‘Texas took place during the year and certain 
south Texas counties received many new 
settlers. 

In the ranch territory few new homes have 
been built, but the general improvement in 
cattle prices is reflected in new fences, wind- 
mills and water tanks. New sheep and goat 
sheds have been built, also, with the expansion 
of this business in the Southwest. 


swmpanvaaaan 


To Have Added Railroad Facilities 
Jackson, Miss., March 25.—Burnside, a 

sawmill town a few miles north of Philadelphia, 

will soon have additional railroad facilities with 








Ralph May and T. E. Sledge, both of May 
Bros., will continue to operate under that name 
from the Memphis office. They have a mill 
and yard in south Memphis and at present no 
change is announced for this company. 





Acquires Timber and Coal Properties 


PirtrspurGH, Pa., March 26.—The Babcock 
Lumber Co., this city, has greatly enlarged its 
interests in the lumber industry of West Vir- 
ginia by the acquisition of the Glade Creek 
Coal & Lumber Co. of Hamlet, W. Va., the 
properties taken over involving valuations of 
more than $1,000,000 in timber lands, coal 
mines, sawmills and a logging railroad. The 
purchase was made from the administrators of 
the late Ernest A. Simmons, who was the 
owner of these properties. 


The properties are all in Raleigh County, 
West Virginia. They embrace 10,000 to 12,000 
acres of oak, walnut, chestnut, maple, and other 
Appalachian woods in the vicinity of Hamlet. 
There are also several partly developed coal 
mines, branch railroad lines and a sawmill, 
planing mill and logging road. The logging 
road and a branch railroad are adjuncts of 
the sawmill. The properties had been under 
development for the last fifteen years by Mr. 
Simmons, who was murdered last year by a 
disgruntled timber contractor. 

George Bean, superintendent of the Babcock 
operations centering about the Sewell Mill & 
Lumber Co. in Fayette County, West Virginia, 
has taken charge of the Glade Creek company 
operations. The entire Sewell operation is 
being transferred to the Glade Creek proper- 
ties. 


Honor Veteran Lumberman 


Orance, TEx., March 25.—The Sunset Coun- 
try Club here on the evening of March 19 
was the scene of a surprise party tendered 
W. H. Stark, president of the Lutcher & Moore 
Lumber Co., and officially and financially in- 
terested in a number of other concerns in this 





Mr. Stark, in making responses to the va- 
rious eulogies, declared with a broad smile, 
that “I did not know that I would hear my 
funeral oration preached by my friends while 
I was here.” Several of the speakers char- 
acterized him as a man who took the place 











Business associates and other friends of W. H. Stark at the Sunset Country Club in Orange, Tex., on the occasion of his seventy-eighth 
birthday anniversary. Mr. Stark is shown in center of picture behind the big cake. At his right is F. H. Farwell, who acted as toastmaster 


for the occasion, while at Mr. 


the opening of the Canton & Carthage Railroad, 
which will operate from Canton to Burnside, 
connecting the Illinois Central Railroad and 
the Gulf, Mobile & Northern. The new road 
is owned by the Pearl River Valley Lumber 
Co. and the Marietta Lumber Co., and will be 
a great aid to these companies in getting their 
products to market. It will also operate as 
a freight and passenger line. The new road 
will make possible for Carthage, the largest 
inland town in Mississippi, railroad connection 
with both the Illinois Central and the Gulf, 
Mobile & Northern. 
Buy Louisiana Band Mill 

Mempuis, Tenn., March 25.—Announce- 
ment was made here last week of the purchase 
of the Eunice Band Mill Co., of Eunice, La., 
by Frank May, Thayer May and Lawrence 
Green, ftom May Bros., and a separation of 
the two companies. Thayer May will be in 
charge of the mill at Eunice, La., while Law- 
rence Green will be in charge of sales. Frank 
May will continue to reside in Memphis and 
may open a sales office in this city for his 
company. He has disposed of his interests in 
May Bros. The price paid for the Eunice op- 
eration, which includes 9,000,000 feet of hard- 
woods on sticks, and ample supply of timber 
for a 5-year run, is said to have been $350,000. 





section of the country, on the occasion of his 
seventy-eighth birthday anniversary. The ban- 
quet hall was appropriately adorned for the 


occasion and at the head of the table was 


a huge birthday cake to which Mr. Stark was 
led by his son, H. J. Lutcher Stark, and cor- 
dially greeted by the eighty-five guests repre- 
senting widely the various business and in- 
dustrial interests of southern and southeastern 
Texas. 

The toastmaster for the occasion was F. H. 
Farwell, vice president and general manager 
of the Lutcher & ‘Moore Lumber Co., who, 
in his characteristic manner wittily introduced 
the several speakers, among them being Jack 
Dionne, secretary of the Lumbermen’s Assvu- 
ciation of Texas; Frank Bonner, of Houston, 
who recalled the early days and declared that 
in those days he had no truer friend than Mr. 
Stark; Dave Nelson, head of the Stark agri- 
cultural interests, and H. J. Lutcher Stark, 
who made some humorous remarks, after which 
H. M. Hargrove, of Beaumont, an associate 
of Mr. Stark, paid a high tribute to him. 
Other speakers were George Hill, an attorney 
of Houston; R. W. Wier, of the R. W. Wier 
Lumber Co., who told briefly what Mr. Stark 
has meant to the lumber industry of this 
part of the South and characterized the 78- 
year old lumberman as “a noble work of God.” 


Stark’s left is Jack Dionne, genial secretary of the Texas retailers’ association 


of his father when the latter shouldered a 
musket for the Confederacy and a man who 
came to Orange without a dollar and who, 
as a sawyer for one of the first Orange saw- 
mills, cut the lumber for what was known 
as the upper Lutcher mill and laid the foun- 
dations for the big lumber organizations which 
are known today. Through his intimate knowl- 
edge of the lumber business, his thrift and 
energy, added to that of Mr. Lutcher, plus the 
energy of G. B. Moore, a triumvirate was 
formed, of which Mr. Stark was the pivot. 
Under his leadership the name of “Lutcher- 
Orange” has become favorably known where- 
ever pine lumber is sold. 

However, Mr. Stark realized that the lumber 
business would come to an end when the trees 
were cut out, and he invested his money in 
other enterprises which include paper mill 
companies, petroleum companies, a grocery 
company, and life insurance companies, among 
others. He is president of the Lutcher & 
Moore Lumber Co., Lutcher & Moore Cypress 
Lumber Co., Dibert, Stark & Brown Cypress 
Lumber Co., and has a financial interest in 
the R. W. Wier Lumber Co., as well as other 
industries, 





Iiiinors ranked fourth among States in the 
union in 1928 coal: production, 
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Wasuincton, D. C., March 25.—The following statistics for the periods ended March 16, 1929, and March 17, 1928, were compiled by the Na. 
tional Lumber Manufacturers’ Association : 
ONE WEEE No. of Mills Production Shipments Orders 
Softwoods: 1929 1928 1929 192 1929 1928 1929 1928 
Southern Pine Association............ceccees 140 104 63,531,000 65,206,000 63,453,000 67,341,000 69,688,000 74,979,000 
West Coast Lumbermen’s Association........ 203 111 185,022,000 117,537,000 199,330,000 116,313,000 179,173,000 138,481,009 
Western Pine Manufacturers’ Association. 26 31 19,409,000 25,140,000 21,509,000 27,949,000 22'419,000 27,169,000 
California White & Sugar Pine Mfrs.’ Assn. 22 21 20,286,000 11,810,000 26,139,000 20,793,000 23,161,000 21 203,000 
California Redwood Assn.......... St ae 13 15 6,459,000 9,047,000 6, 5,526,000 6,541,000 7,435 ,000 
North Carolina Pine Association............. 70 45 9,153,000 5,521,000 7,245,000 7,237,000 681 6,184,000 
Northern Pine Manufacturers’ Association. 9 2,825,000 5,346,000 7,992,000 7,815,000 15,060,000 7,200, 000 
Northern Hemlock & Hardwood Mfrs.’ Assn 30 17 3,944,000 2,464,000 2,720,000 2,569,000 3,153,000 1,708, 000 
Beto aaninnane 
ee ee ere 513 352 310,629,000 242,071,000 334,471,000 255,543,000 326,876,000 284,359,000 
ce Sag 
orthern Hemlock & Hardwood Mfrs.’ Assn 46+ 17 11,437,000 5,109,000 8,428,000 4,682,000 7,869,000 4,963 
Hardwood Manufacturers’ Institute........... ‘OF 337t 40,090,000 45,312,000 43,399,000 46,903,000 42,148,000 46°322'009 
i i 26s os.0c0ceadneredocnceos 316+ 51,527,000 50,421,000 51,827,000 51,585,000 50,008,000 51,285,000 
ELEVEN WEEKS 
Softwoods: 
Southern Pine Association................... 1573 1156 726,139,000 766,524,000 y 776,499,000 780,066,000 814,098,000 
West Coast Lumbermen’s Association........ 2158 1244 1,695,308,000 1,202,645,000 1,671,296,000 1,156,078,000 1,828,714,000 1,282,550,000 
Western Pine Manufacturers’ Association. 386 348 256,049,000 166,356,000 :955,000 265,058,000 348,094,000 287,469,000 
California White & Sugar Pine Mfrs.’ Assn. 282 240 161,801,000 133,172,000 281,692,000 247,224,000 280,434,000 246,409,000 
California ee ae ee ae ae 145 168 72,400,000 93,544,000 71,404,000 75,581,000 81,008,000 84,861,000 
North Carolina Pine Association............. 787 356 104,896,000 67,350,000 99,144,000 67,379,000 89,617,000 65,493,000 
Northern Pine Manufacturers’ Association. 99 97 42,422,000 70,061,000 77,890,000 74,27 9/000 86,878,000 83,389,000 
Northern Hemlock & Hardwood Mfrs.’ Assn 454 199 49,795,000 22,194,000 33,922,000 20,388,000 43,432,000 23,991,000 
re re en ee Cw nS 5884 3808 3,108,810,000 2,521,846,000 3,2'78,625,000 2,682,487,000 3,538,243,000 2,888,260,000 
Hardwoods: 
Northern Hemlock & Hardwood Mfrs.’ Assn 6837 199 141,627,000 65,025,000 100,242,000 43,181,000 103,665,000 40,512,000 
Hardwood Manufacturers’ Institute........... 30747; 24427 439,812,000 535,494,000 355,659,000 491,759,000 380,974,000 
PE CCR re 3757+ 581,439,c00 400,519,000 568,078,000 398,840,000 595,424,000 421,486,000 
tUnits of production. 





California Redwood 


SAN FRANCISCO, Cauir., March 23.—The fol- 
lowing information is summarized from the 
report of the California Redwood Association 


for the week ended March 16: 
———— Red wood —_———_ White- 
No. of Percent of wood 
Mills Feet production Feet 
Production .... 13 6,459,000 100 4,352.000 
Shipments .... 13 6,083,000 94 1,597,000 
Orders 
Received ... 13 6,541,000 101 1,040,000 
On hand 12 33,286,000 7,917,000 


Detailed Distribution of Redwood 
Shipments Orders 


Northern California* 2,869,000 2,682,000 
Southern California* 864,000 1,244,000 
EE wos i Gx edice band 47,000 3,000 
NE) 9 8s dere ee eet 2,130,000 2,263,000 
Wan 6 & cha we aee 6s 173,000 349,000 





Totals 6,083,000 6,541,000 
tWashington, Oregon, Nevada and Arizona. 
TAll other States and Canada. 


*North and south of line running through 
San Luis Obispo and Bakersfield. 





Southern Pine Barometer 


New. ORLEANS, La., March 25.— For the 
week ended March 22, Friday, 142 mills of the 
total capacity of 170% units (a unit represent- 
ing monthly output of 1.500,000 to 2,000,000 
feet between Nov. 1, 1925, and Oct. 31, 1923) 
report as follows to the Southern Pine Asso- 


ciation: Percent Percent 


3-year Actual 
Production— Cars? Feet Av.Prod. mae 

Average 3 yrs ; 2,193,070 : 

0 Ee ae 59, 848,178 82. 90 
Shipments* 3,237 67,896,075 94.05 113.45 
Orders— 

Received* .... 3,638 76,307,050 105.70 127.50 

On hand end 

weekt 12,451 261,15$ 


*Orders were 

+Basis of car 
20,975 feet. 

tOrders on hand showed an increase 
percent, or 8,410,975 feet, during the 


Data on Walnut 


The American Walnut Manufacturers’ 
sociation has compiled the following data: 
February, January, February, 

1929 1929 1928 
2,780,900 2,973,700 2,585.400 


112.39 pereent ee shkigme nts. 
loadings is February average, 


of 3.33 
week, 





As- 


Lumber— 
Manufactured 


Shipments . 3,432,600 3,163,200 2,762,200 
a Pee 11,654,000 12,305,200 13,179,200 
Logs— 

Purchases ..... 2,020,800 2,285,100 2,131,400 


Made into lumber 
and veneer 


2,126,300 2,537 ,500 
Stocks 


1,263,100 


2,014,100 
3,229,200 


| 











North Carolina Pine 


NorFoL_k, VA., March 25.—The North Caro- 
lina Pine Association. makes the following 
analysis of figures from seventy mills for the 
week ended March 16: 


Per- 
Percent Percent cent 
Normal Actual Ship- 


Production— Feet cai sataneas ments 
Normal*® ,..10,118,000 
Cl ee 9,153, 000 91 7 
Shipments 7, 245,000 72 79 dian 
Orderst 7,681 ‘000 76 84 106 
Unfilled 
orders . 33,557,000 


tAs compared with preceding week there | is 
“n increase in orders of 23 percent, three less 
mills reporting. 


*“Normal” is based on the amount of lum- 
ber the mills would produce in a normal work- 
ing day. 


West Coast Review 


[Special telegram to AMERICAN LUMBERMAN] 

SeattLte, Wasu., March 27.—The West 
Coast Lumbermen’s. Association reports. that 
204 mills—all those reporting production, ship- 





ments and orders—during the week ended 
March 23 gave these figures: 

Production ..185,280,000 

Shipments .183,312,000 1.1 under production 
Ce. xsands 202,768,000 9.4 over production 


A group of 252 mills, whose production re- 
ports for 1929 to date are complete, reported 
as follows: 

Average weekly operating capacity .262,740,000 
Average weekly cut for twelve weeks— 

DE. Wak beak ate hee Oke Oe ee Ad ow ones 196,576,000 

a RE ee eee Teer rT ee 174,674,000 
Actual cut week ended Mar. 23, 1929.206,219,000 

A group of 199 identical mills, whose pro- 
duction for the week ended March 23, was 


182,814,000 feet, reported distribution as fol- 
lows: 

Unfilled 

Shipments Orders Orders 

igh 78,839,000 83,755,000 258,336,000 
Domestic 

cargo 54,258,000 67,137,000 309,264,000 

Export 38,705,000 40,075,000 242,965,000 

ere 11,346,000 Sees. * teases 





183,148,000 202,313,000 810,565,000 

A group of 112 identical mills, whose reports 
of production, shipments and orders are com- 
plete for 1928 and 1929 to date, reported as 
follows: 


Week Aver. 12 Aver. 12 
ended Mar. weeks Mar. weeks Mar. 
23, 1929 23, 1929 24, 1928 


Production 
Shipments 
Orders 


114, 748, 000 100,535,000 108,262,000 
121,267,000 101,989,000 104,531,000 
125,747,000 110,028,000 115,971,000 





West Coast Analysis 


SEATTLE, WASH., March 23.—The West Coast 
Lumbermen’s Association furnishes the follow- 
ing supplementary analysis of its operations for 
the weeks ended March 9 and 16: 

Shipments of 143 mills during the ten weeks 
from Jan. 1 to March 9 were 0.2 percent more 
than their production, and orders exceeded the 
production by 13.5 percent. Stocks of these 
143 mills during the period Jan. 1 to March 9 
increased 0.02 percent. These 143 mills are 
among the largest in the territory, and manu- 
facture approximately 50 percent of its output. 

The trend of production is shown by reports 
of 249 major mills. During the week ended 
March 16 they produced 21.64 percent less than 
their normal weekly operating capacity as es- 
tablished by 3-year records, and to date in 1929 
they cut 34.69 percent less than their normail 
operating capacity. Their cut for the week 
ended March 16 was 4.91 percent over their 
average weekly production during 1928. 

An analysis of domestic cargo business for 
the week ended March 9 follows: 

















Washington British 
and Oregon Columbia 
93 Mills 16 Mills 
Orders on hand first of 
week— . : 
ee eres 77,873,875 474,965 
Atlantic Coast . 136,951,578 20,568,588 
Miscellaneous 6,832,690 5,251,785 
Total . 221,658,143 26,295,338 
Orders received— 
pe eee rr 18,413,349 658,000 
Atlantic Coast 30,682,002 1,963,010 
Miscellaneous 979,339 160,063 
eee yt 50,074,690 2,781,073 
Cancellations— 
Cr. tu. titbes | i okbeees” iC ecenenes 
Atlantic Coast SERS... as waenwe 
DEE. owsc S20 etpen® . “nenenee? 
SD os Sema wae 1OB0GS vce cc ewe 
Shipments— 
CHUPSEOTTIM  cecccces 11,289,610 264,000 
Atlantic Coast 23,925,674 3,647,694 
Miscellaneous 1,952,575 300,000 
Total 37,167,859 4,211,694 
Orders on hand end of 
week— 
| eer 84,997,614 868,965 
Atlantic Coast . 143,598,906 18,883,904 
Miscellaneous 5,859,454 5,111,848 
WO “cweceeeweee 234,455,974 24,864,717 
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~ National Analysis | 


WasuHincton, D. C., March 25.—The Na- 
tional Lumber Manufacturers’ Association 
issued the following analysis for the periods 
ending March 16—orders and shipments being 
shown as percentages of production: 





One Week 11 Weeks 
(a A a> t A “— 
Ship- Or- Ship- Or- 
Softwoods— ments ders ments ders 
Southern Pine ...... 100 110 101 107 
West Coast ........ 108 97 99 108 
Western Pine ...... 111 116 121 136 
California Pines ....129 114 174 173 
California Redwood... 94 101 99 112 
N. Carolina Pine.... #f 7 $96 t86 
Northern Pine ...... 283 533 184 205 
N. Hem. & Hardwood 69 80 68 87 
All softwoods ....109 103 106 114 
Hardwoods— 
N. Hem. & Hardwood 74 69 71 73 
Hdw. Mfrs. Inst.....108 105 106 112 
All hardwoods ....101 97 98 102 
Se WOGGe ssh iewes 107 105 104 112 


#No report included. {Ten weeks. 


For the periods ended March 17, 1928, ship- 
ments and orders made the following per- 
centages of actual production: 


One Week 11 Weeks 
= * A 





ia —_ &. ’ 
Ship-  Or- Ship- Or- 
Softwoods— ments ders ments ders 
Southern Pine ...... 103 115 101 106 
Went CeQGE 2.02 ccies 99 118 96 107 
Western Pine ...... 111 108 159 173 
California Pines ....176 180 186 185 
California Redwood.. 61 82 81 91 
North Carolina Pine.131 112 100 97 
Northern Pine ...... 146 135 106 119 
N. Hem. & Hdw....104 69 92 108 
All softwoods ....106 117 106 115 
Hardwoods— 
N. Hem. & Hdw.... 92 97 66 62 
Hdw. Mfrs. Inst....104 102 106 114 





All hardwoods ....102 102 100 105 
AT WOOER o.ccvces 105 115 105 113 


Actual production reported in the periods 
indicated made the following percentages of 
the average production during periods of two 
to five years: 





1929 1928 
1 11 1 11 
Softwoods— Wk. Wks. Wk. Wks. 
Southern Pine ....... A 87 89 96 95 
ee CONE « 6 nt wis ece ee 92 108 105 
Western Pines ...... A 90 112 91 76 
ee rr A 109 105 119 107 
Calif. Redwood ..... A $83 87 108 113 
a A ae <2 oe 55 68 
Northern Pine ....../ A 655 61 77 109 
N. Hem. & Hdw..... cS 81 75 73 
All softwoods ...... 99 91 100 98 
Hardwoods— 
N. Hem. & Hdw.....C 98 88 85 97 
Hdw. Mfrs. Inst..... Cc ww 80 64 68 
All hardwoods ...... 85 81 66 72 
| a we 91 93 


A—Normal based on actual output for 
period of two to five years. 

C—Normal based on estimated mill capacity. 

X—West Coast normal for first part of 1928 


was arbitrary; the 1929 normal is based on 
capacity. 





Hemlock and Hardwood 


OsHkosH, Wis., March 25.—The Northern 
Hemlock & Hardwood Manufacturers’. Asso- 
ciation makes the following report for the 
week ended March 16: 

Hardwoods 
Units of 35.000 feet 

daily capacity ..... 68 94 
Productive capacity 1 9,000 19,386,000 
Actual cut log scale... 12,770,000 4,500,000 

23 


Hemlock 


Percent of capacity.. 89 2% 
Chipements abis.. i cvc2 ss te 11,261,000 3,336,000 
Percent of actual cut 89 94 
Orders received ...... 10,155,000 3,960,000 
Percent of actual cut 82 97 


Orders on hand end , 
ee I By "=, SRA 69,168,000 24,811,000 
Lumber fabricated at mill and used in con- 

struction work is included in total orders and 

shipments. 
Production is based on mill log scale, and 
lumber cut overruns this by 20 percent. 


Southern Pine Monthly Stock Report 


NEw ORLEANS, March 25.—The statistical statement of the Southern Pine Association for 
February is on the unit of production basis, such unit representing a monthly output averaging 
1,500,000 to 2,000,000 feet between Nov. 1, 1925, and Oct. 31, 1928: 


February Report, 124 Mills (15934 Units) 





Percent 
3-year 
Average Percent 
or Pro- 
Feet Relativey duction 
Stocks Feb. 1...688,904,281 oes eter 
qe. GRE on eek 253,976,225 85.78 
942,880,506 cane AE 
Feb. shpmts... .243,620,362 82.28 95.92 
Stocks Mar. 1..699,260,144 92.23 sbidds 
Feb. orders* . 260,469,680 87.97 102.56 


*Prorated from reports of 120 mills. Orders 
computed on basis of average carload shipped 
in February 20,975 feet. 

tAverage stocks on hand at end. of month 
during 3-year period amounted to 2.5606 times 
the 3-year average monthly production, and 
the footage so obtained is known as relative 
stocks. 

Stocks on hand increased 1.50 percent, or 
10,355,863 feet, during February. 

In the above report, double-shift operations 
are included as two mills, each of 240 hours 
a month standard. Of the 124 mills so fig- 
ured, 14 did not report on running time. Of 
the other 110, 94 mills lost 3,888 hours rep- 
resenting a capacity of 33,638,000 feet, this 
loss being offset by overtime operations at 3 
mills, totaling 16 hours and representing a 
gain in capacity of 125,000 feet, so that net 
lost time was 3,872 hours representing a ca- 
pacity of 33,513,000 feet. Exactly standard 
time was reported by 13 mills. Of the 94 
mills reporting lost time, 4 were shut down. 
Causes for:the™loss of 3,872 hours are sum- 
marized as ‘follows: Repairs, 278 hours; break- 
downs, 306 hours; log shortage, 679 hours; 
other causes or causes not reported, 2,625 
hours. 


Percentages of Kinds of Exports 


Percentages of kinds making up the Febru- 
ary export totals were as follows: 


Southern February, January, Oct. 1 to 
Pine— 1929 1929 Dec. 31 
Lumber ....¢86. 68.0 68.4 67.5 
Yi. reer T2.8 a 13.0 

Other woods ..... 19.2 23.9 19.5 
February, 1929, exports were 14.8 percent 


less than those of January, 1928, and 6.7 .per- 
cent less: than February, 1928, exports. 


Reports of Same 116 Mills (152 Units) 


A statement of 116 identical mills, whose 
3-year average production was 281,985,428 feet, 
and whose 3-year relative stocks amounted to 
722,051,887 feet, compares operations in Janu- 
ary, 1929, with those in January, 1928: 





1929 1928 
Stocks Ved. 2. 3. 5.6 651,996,023 775,841,254 
Pa GUE ecax. «wes 240,931,806 277,106,056 
892,927,829 1,052,947,310 
Feb. shipments ..... 232,059,083 271,384,730 





Stocks Mas. Aicnssae 660,868,746 781,562,580 
Three-Year Report of 111 Same Mills 
(148% Units) Two Months 

Comparative figures for production and ship- 
ments reported by 111 identical mills, whose 
3-year average production was 275,407,337 feet, 
and whose relative stocks amounted to 705,- 
208,027 feet, during two months 1929, 1928 and 
1927, are as follows: 


1929 1928 1927 

to PTE. 508,187,453 538,394,986 531,911,162 
Shpmt. «...479,691,795 535,128,482 466,366,490 
Two months’ shipments as percentages of 

production 94.39 99.39 87.68 
Stocks- ; 

Feb. 1 ..642,181,511 764,716,754 754,158,648 

Feb. 28 .651,176,504 770,102,297 789,117,212 


Stocks on hand March 1,.1929, were 4.58 
percent more than those of Jan. 1, 1929; 15.44 
percent less than those of March 1, 1928, and 
17.48 percent less than those of March 1, 1927. 


February Exports Through Southern Ports 

Exports through southern ports for the 
fourth quarter of 1928, for January and Febru- 
ary, 1929, figures here covering about 95 per- 
cent of total exports, were as’ follows: 


Southern February, January, Oct. 1to 
Pine— 1929 1929 Dec. 31 
Lumber -+...51.221,809 60,439.729 156.666,905 | 
Timbers . 9,611,945 6,821,299 30,084,013 
Other 
WOU ii es 4 14,483,063 21,102,599 45,392,472 





75,316,817 88,363,627 232,143,390 





Western Pine Summary 


PorTLAND, OreE., March 23.—The Western 
Pine. Manufacturers’ Association . summarizes 
as follows reports for the week ended March 
16 from 26 member mills: 





Per- 
cent 
Percent Ship- 
Production— Carst Feet ofcut ments 
Normal* . «++ 21,500,000 
Actual ..... ..» 19,409,000 
Shipm’ts (car) 805 20,930,000 
Local deliv.. 579,000 Sap 
Tot. shipm’ts 21,509,000 110.82 
Orders— 
Cancelled ... 7 182,000 
Booked (car) 840 21,840,000 
a. ee 579,000 
Total orders 22,419,000 115.51 104.23 
On hand end 
SS 2,854 74,204,000 


300kings for the week by thirty-six iden- 
tical! mills were 115.07 percent of those for 
the previous week, showing an increase of 
2,860,000 feet. 

7Car basis is 26,000 feet. 


*Normal takes into consideration mill capac- 
ity, number of months usually operated and 
usual number of shifts—reduced to a weekly 
basis which is constant throughout the year. 

During the week production was 90 percent 
of normal, shipments 100 percent of normal, 
and.orders 114 vercent of normal. Average for 
the corresponding week of the preceding four 
years was as follows: Production, 81 per- 
cent; shipments, 86 percent, and orders 86 
percent of normal. 

Production is so seasonable that during 
winter months actual production amounts to 
less than 50 percent of normal, while during 
peak summer months the production increases 





to well over 100 percent of normal. 


New Issue of Gold Bonds 


MINNEAPOLIS, MinNn., March 27.—The Red 
River Lumber Co. of Minneapolis has issued 
$1,000,000 of first mortgage 5% percent serial 
gold bonds for refinancing of outstanding short 
time obligations, and the new issue was placed 
on the market today by the Minnesota Co., 
investment subsidiary of the Minnesota Loan 
& Trust Co. The bonds will mature serially 
at the rate of $125,000 a year, from’ 1932 to 
1939 inclusive. 

As explained by Archie D. Walker, secre- 
tary of the Red River Lumber Co., the pro- 
ceeds of the new ‘bonds will refund short term 
notes and similar obligations maturing in the 
near future, on a more advantageous basis. 
The issue is secured by a first mortgage on 
the company’s interest in an 80,000-acre timber 
tract in Shasta, Siskiyou, Modoc and Lassen 
counties, California, together with and subject 
to the company’s interest in a contract for 
sale of this timber to the McCloud River Lum- 
ber Co., which is affiliated with the Shevlin, 
Carpenter & Clarke Co. The tract carries 
2,000,000,000 feet of pine timber, and half of 
it, owned by the Red River company is worth 
more than $5,000,000. The timber holdings of 
the company in California exceed 600,000: acres 
and are believed to carry more than 10,000,- 
000,000 feet of California white and sugar 
pine, a larger amount than is owned by any 
other corporation. The company. has net cur- 
rent assets of $8,786,652 and net resources -of 
$35,147,452. The mills are located at West- 
wood, Calif. 


SHR SSRBEBBRBLLAAEES: 

Data collected by the bureau of the census 
last year show that the total output c_ paints 
and varnishes and related products in 1927 
was valued at $519,092,450, an increase of 7.9 
percent as compared with $481,080,133 in 1925, 
the last preceding census year. 
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Discussions at Southern Pine Annual 
Subscribers Urged to Supply Market Information 


New Orteans, La., March 26.—Following a 
preliminary day spent in committee work and 
in meetings of the directors, the subscribers 
to the Southern Pine Association this morning 
opened the fourteenth annual meeting of this 
gteat organization. This meeting promises to 
mark a milestone in the development of pro- 
duction and marketing methods. Changes in 
the grading rules to recognize and define 
moisture content and the development of the 
fabrication and refinement program have occu- 
pied much of this first day’s formal sessions. 


President F. W. Reimers, of Hammond, La., 
called the morning session to order and, follow- 
ing the invocation and a brief memorial of 
deceased members by Rev. U. D. Mooney, of 
New Orleans, the president delivered his official 
address. Mr. Reimers prefaced a_ historical 
review of the association with the statement 
that during the last fourteen years virtually 
every major objective of the group has been 
reached. The first effort of the association 
was organization; and in the first report of 
the first secretary-manager, the late J. E. 
Rhodes, there was a statement that the day of 
the individualist was past. The organization 
of an inspection service, the drafting of grad- 
ing rules, the establishment of a statistical serv- 
ice were among the early accomplishments. 


As the years followed, other problems defined 
themselves and changing economic conditions 
had to be met. Trade extension, advertising, 
the development of new markets and the im- 
provement of manufacturing methods were 
dealt with. During the years of the World 
War the association rendered conspicuous serv- 
ice to the Government; and in the period of 
depression which followed the war, the lead- 
ers of the association launched the “Build a 
Home First” campaign with far-reaching ben- 
efits to the trade and to the country. During 
the intervening years many of the questions 
arising have been in the process of solution; 
some have been solved, some have changed in 
character more or less. But during all this 
time the organization has aimed its work at 
basic problems and at practical results. One of 
the great pioneer achievements has been the in- 
auguration of grade-marking. This association 
has been the leader in the movement. “Our 
adoption and adherence to grade-marking,” the 
president said, “has done more to establish our 
business on a sound and reputable basis in the 
minds of the public than any one other thing. 
We have not only performed a great service 
to our customers but have in a like way bene- 
fited ourselves.” 

The situation confronting members, that of 
diminishing production, brings them face to 
face with the problem of policy. “We have 
reached a decisive stage in the development of 
our industry,” the president said. “We must 
determine whether we will follow the dwin- 
dling path pursued by several of the dominant 
woods of the past, or take advantage of our 
present strong position.” Mr. Reimers left no 
doubt but that in his mind the organization 
with its detailed machinery should be employed 
to continue the work which has given the or- 
ganization a useful and distinguished past. The 
keynote of the meeting is continued progress 
at full power. 


Secretary-Manager’s Report 


Secretary-manager H. C. Berckes stated that 
marketing and distribution problems have been 
considered of the greatest importance in mer- 
chandising and field activities during the last 
year. He gave a chronological survey of these 
activities, starting off with the organization of 
the Birmingham retailers in the interests of a 


better construction and grade-marking cam- 
paign. The Birmingham movement, which was 
the eighth of its kind, stressed the use of grade- 
marked southern pine, both longleaf and short- 
leaf, and civic organizations, building contract- 
ors, engineers etc., co-operated so that a defi- 
nite demand was created for the product. 
Attention was then drawn to the investiga- 
tion in the oil fields of Arkansas and northern 
Louisiana where many derricks of wood had 
been blown down in a heavy wind storm. The 
investigation proved that the cause of failure 
in nearly every instance was attributed to either 
faulty material or improper construction. The 
investigation further showed that in only a few 
instances had lumber, properly manufactured 
and properly used, failed, and these facts were 
given wide publicity throughout the area. As- 
sociation engineers worked out plans and speci- 
fications for a standard wooden derrick and 
acquainted the purchasing agents and engineers 





F. W. REIMERS, 
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with grade-marking as an assurance of their 
getting lumber properly manufactured for their 
derrick requirements. 

About the same time an investigation was 
being made at the anthracite coal mining fields 
of Pennsylvania to see why southern pine was 
not favored, and it developed that a change 
had been made to other species because of in- 
ability to get the right grades of southern 
pine. The association engineer organized the 
purchasing agents of this industry into group 
meetings, instructing them on the right grades 
and uses of southern pine, and as a result the 
orders to subscriber mills were increased. 

During April and May group meetings were 
held at fourteen key cities throughout the con- 
suming area, during which time southern pine 
salesmen were made acquainted with the cur- 
rent activities of the association staff and their 
attention directed to educational discussions 
touching on the effective merchandising of 
southern pine. This educational campaign cov- 
ered fire prevention programs in the southern 
pine belt, press matter which could be utilized 
before civic clubs, schools, etc., and included a 
direct-by-mail campaign addressed to 20,000 
contractors and builders to acquaint them with 
the availability and use of end-matched south- 
ern pine. 


Better Building Campaign 


Another activity of the association and field 
force was the inauguration of a better building 


ee 


and grade-marked campaign in Indianapolis, 
Here again an ideal home was displayed to the 
general public, being built completely of long- 
leaf and shortleaf southern pine. The associa- 
tion’s fifteen points of good construction were 
demonstrated to the many visitors at the In- 
dianapolis Home Show, and since that time fif- 
teen homes have been built in accordance with 
this plan. 

Secretary Berckes told of the summer meet- 
ing of the association, at which time moisture 
content definitions on yard lumber for longleaf 
southern pine were approved for introduction 
in the American Lumber Standards. 

Mr. Berckes spoke of the promotion of 
treated southern pine and negotiations with the 
National Lumber Manufacturers’ Association 
and the service bureau of the American Wood 
Preservers’ Association. 

The secretary told of the Ohio lumber show, 
in which lumber organizations, individuals, as- 
sociations etc. formed a traveling show, which 
was accompanied throughout the State by an 
association field man in the interests of wood 
construction and southern pine. Support was 
given the Home Modernizing Bureau and the 
association’s promotional activities were utilized 
in Mobile, Ala., where a demonstration home 
stressed grade-marking and the fifteen points 
of good construction to the visiting public. 
During mid-summer an extensive trip was made 
through the middle West, during the course of 
which the association’s field engineers explained 
the advantages of grade-marking to architects, 
contractors and builders. 

With the coming of fall and winter, the as- 
sociation instituted a trade promotion campaign, 
reaching into every consuming State, and the 
information secured through this campaign was 
used as an index to market conditions, being 
presented to the fall trade promotion meeting 
of the association. The inspection department 
and trade promotion activities of the organiza- 
tion were joined in offering to State retail as- 
sociations an improved inspection service. 

Secretary Berckes referred at this point to 
the promotional efforts for grade-marking in 
the mid-continent oil field, stating that the In- 
ternational Petroleum Exposition and the Mid- 
Continent Purchasing Agents’ Association went 
on record as endorsing grade-marking of lum- 
ber, declaring that on and after a certain No- 
vember date no southern pine lumber would be 
accepted unless grade-marked. 

An advertising campaign was launched early 
in 1929, the copy featuring the romance of the 
business and stressing southern pine and its 
uses. 

Other matters touched upon by Secretary 
Berckes had to do with the extended inspec- 
tion service, the close contact with Government 
engineers and officials in charge of flood con- 
trol work on the Mississippi, and the promotion 
of the manufacture and use of fabricated 
products. 


Business Man’s Problem 


President Reimers paid a high tribute to Mr. 
Berckes and his staff for the fine work done 
during the year. He then introduced Ben 
Johnson, president of the Commercial National 
Bank, Shreveport, who spoke on “General 
Business Conditions.” 

In beginning his address Mr. Johnson stated 
he was not necessarily a vendor of indiscrim- 
inate optimism. The cushion of profits has 
been getting thinner, and the business man’s 
problem consists of devising ways for produc- 
ing a profit under present general conditions 


_rather. than of expecting abnormally easier 


conditions in the future. Fatalities in trading 


firms have been on the increase, and the num- 
ber of failures last year was larger than in 
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any other year for 30 years, save for a few ex- 
ceptions following heavy depressions. The num- 
ber of failures has been largest in the fields 
where chain-store development is most con- 
spicuous. The time has come for dealers in 
those lines and in all other lines to work seri- 
ously and persistently for lowered cost. The 
character of competition has changed until it 
now includes every person or business organ- 
ization that is fighting for the customer’s dol- 
lar. A curious development in competition is 
now apparent. The great wave of stock specu- 
lation has drawn off money from sound busi- 
ness promotion and has put it into brokers’ 
hands. It is harder to finance sound local busi- 
ness than it was. 

But there are favorable factors. Agricul- 
ture has improved, and this is of great impor- 
tance. Inventories are low. The general vol- 
ume of business is increasing, and there is 
wide confidence in the Federal Reserve system. 
The Federal Reserve is one of the most useful 
public creations of recent years. It is bringing 
its member banks into line and is turning them 
to the service of their local customers rather 
than to the service of distant speculators. And 
finally there is general confidence in the admin- 
istration at Washington. The extraordinary 
session of. Congress that is about to meet has 
been called to study tari‘? reform not as a 
political but as a business question. 


Tariff Revision as a Business Matter 


John H. Kirby, of Houston, former president 
of the association and one of the South’s most 
distinguished orators, was introduced and was 
received enthusiastically. He continued the 
thought with which Mr. Johnson had closed— 
the matter of tariff revision as a business and 
not as a political matter. He mentioned farm 
relief and tariff revision as subjects in which 
each good citizen should be interested. There 
can be no prosperity for the farmer until he 
receives an adequate price for what he pro- 
duces; and this involves a protected domestic 
market. Mr. Kirby stated that the protective 
system should rather be called the competitive 
system, since it permits Americans to compete 
in their own local markets with foreign pro- 
ducers who invade those markets. Mr. Kirby 
drew a brief and graphic history of tariff legis- 
lation and the disastrous effects which have fol- 
lowed its temporary abandonment. 


TUESDAY AFTERNOON 


[Special telegram to AMERICAN LUMBERMAN] 


New Orveans, La., March 26.—At the 
Tuesday afternoon session, with Vice President 
O. O. Axley, of Warren, Ark., in the chair, 
the Southern “Pine subscribers considered two 
important matters which have long been in 
process of development in committee. 

J. M. Bissell, chairman of the committee on 
production and refinement, spoke on the re- 
finement of southern pine. He told of the 
search of his committee for data on fabrication 
being done by member mills, and mentioned 
first the problem of lath manufacturers. The 
market for lath has been declining, and pro- 
duction of this item needs constant care +o 
maintain the standard quality. The committee 
recommends an identification tag showing the 
grade and carrying instructions about the cor- 
rect application. The matter of safety may 
not seem relevant to production, but it has 
an intimate and important bearing on. the 
subject. The humanitarian side is most im- 
portant, but after that it improves both quan- 
tity and quality of production. Car cards are 
recommended by the committee. 

C. C. Sheppard stated that some retailers ob- 





jected to car cards because they wanted branch 
managers to take the head office statement 
about grades rather than the statement of the 
manufacturer. Mr. Bissell retorted that this 
was not weighty argument and that the value 
of cards was large to all concerned. 


Fabrication Not New 


Turning to fabrication, which was the main 
topic of speech, Mr. Bissell said it was not a 
new idea. Manufacturers have long been ship- 
ping lumber worked to unusual shapes and 
sizes. Fabrication is certain to increase and 
requires careful thought. Some managers have 
overestimated the amount of shorts and waste 
available to be worked into small dimension 
and have made prices too low. Exact cost 
knowledge is necessary and should be worked 
out on the basis of using standard lengths for 
cuttings. If shorts and waste can be utilized, 
this is an additional advantage, but most of 
the fabricated material will be made from long 
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lengths. Exact costs are vital in making prices 
on fabricated sizes. 

Too many sales managers fail to investigate 
inquiries and to find what is back of orders. 
One order specifying two widths in a single 
length proved to be for uses involving six 
lengths. The salesman can often do a service 
to the customer as well as to the mill by 
careful investigation of exact sizes needed. 
Stepladder and auto running board stock is 
not standardized, and it would be useful if 
- standardizing studies were made of these items. 
Investigation shows that many concerns usi1g 
much lumber have little storage space and 
could profit from the use of fabricated stock. 
It should be remembered that fabricated sizes 
are bought and sold because their use is profit- 
able both to the buyer and the seller. Mr. 
Bissell emphasized the fact that exact cost 
knowledge is a distinct advantage. The com- 
mittee is asking for exact lists of fabricated 
materials the mills are prepared to manufac- 
ture. The idea is so to standardize items that 
the customer can buy the identical stock of 
several mills. Individual sizes for each mill 
will destroy the marketing possibilities. 

The speaker mentioned a number of ar- 
ticles on display in the hall. It will be possible 
to sell and ship fabricated stock for building 
these articles in mixed cars. Fabricated small 
dimension for card tables produced thirty-two 
cars in a single month. It will be necessary 


Center on Meeting New Conditions 


and to Maintain Production at Consumption Level 


to use great care in shipping only good stock. 
The speaker exhibited several pieces free from 
knots but so twisted and cupped as to be use- 
less. He mentioned the fact that all the ex- 
hibits of fabricated articles shown in the hail 
had been made on a single inexpensive machine, 
indicating that this work can be done without 
costly equipment. One importance of fabri- 
cation will be the aid it gives in balancing 
mill production to meet the total of customer 
demand. An increasing number of mills are 
engaged in fabrication, and all must eventually 
come to it. Several other speakers commented 
briefly on problems of fabrication. 


Relation of Grades to Markets 


W. T. Murray, chairman of the grading 
committee, discussed the relation of grades to 
markets, and stated that competition of other 
species and substitutes is compelling adapta- 
tion of grades to suit customers’ needs. The 
competition of small mills is making necessary 
clear differentiation between good lumber and 
poor. One important development has been 
the recognition of the necessity of moisture 
content by grading rules, and after a long and 
exhaustive investigation and careful analysis 
of finding by the grading committee, a mois- 
ture content definition has been adopted and 
approved by the directors. Final action came 
last: night. Following is the rule adopted: 

For kiln dried stock, C & Btr 4/4 and 5/4 
—The moisture content of this grade shall 
not exceed 12 percent on 90 percent of the 
shipment, and none of the remaining 10 
percent of the shipment shall exceed 15 per- 
cent moisture content. 

C & Btr 6/4 and 8/4—14 percent on 90 per- 
cent of shipment, 17 percent on 10 percent. 

No. 1, No. 2 and No. 3 common boards 
and strips—15 percent on 90 percent of ship- 
ment, 18 percent on 10 percent of shipment. 

Nos. 1 and 2 dimension—15 percent on 90 
percent of shipment, 18 percent on 10 per- 
cent of shipment. 

For air dried southern pine, similar 
clauses to the above are recommended ex- 
cept that in every instance the minimum and 
maximum figure shall be 4 percent higher. 
If, as a result of official claim inspection, it 
should be found that a certain proportion 
of the shipment exceeds these specified 
moisture limitations, such stock shall be 
dropped to the next lower grade. 


P. A. Bloomer, in commenting on this action, 
stated that there had been exhaustive investi- 
gation with the aid of the Forest Products 
Laboratory. It was found that drying facili- 
ties were adequate but that some stock picked 
up excessive moisture before shipment. Care 
in the dry sheds will be necessary. Mills prob- 
ably must carry larger stocks. 

W. K. Loughborough, of the Forest Prod- 
ucts Laboratory, who has conducted much of 
the investigation, then described in detail the 
studies made, and suggested certain things 
necessary to make good on the new rule. 

The session closed with some discussion of 
the competition of portable mills and the pos- 
sibility of absorbing their output to be dried, 
milled and marketed through regular channels. 


WEDNESDAY MORNING. 
[Special Telegram to American LuMBERMAN] 

New Orieans, La., March 27.—At the 
Wednesday morning session, O. O. Axley, who 
was in the chair, stated that the time has come 
for business to be conducted in the full light 
of facts. To this end some careful studies have 
been made, and he introduced C. W. Nelson, of 
St. Louis, Mo., chairman of the committee on 
economics and merchandising, who spoke on the 
subject of conducting business in the light of 
facts. 

Production of southern pine, Mr. Nelson 
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said, is approaching a yearly constant total 
which will be sustained over a long period. 
In support of this view he cited facts and data 
obtained in a recent survey of southern pine 
production covering a period of three years. 
This survey, which was conducted by the 
Southern Pine Association covered 5,826 opera- 
tions, of which 5,589 were what are termed 
small mills, that is, with an annual output 
below 6,000,000 feet. It was found that, in 
1926 there were produced 12,058,874,379 feet; 
in 1927, 12,594,799,500 feet; in 1928, 12,266,- 
461,262 feet, and the probable production dur- 
ing 1929 was estimated at 12,251,980,000 feet. 

With the cutting out of the larger mills in 
the South, Mr. Nelson said, his committee 
realized the importance of including statistics 
covering operations throughout the yellow pine 
producing region. It was finally determined 
to conduct a campaign among the larger pro- 
ducers of southern pine who are non-subscrib- 
ers to the Southern Pine Association, and as 
a result of this effort 67 non-subscribers were 
induced to make reports on production, orders, 
shipments etc. 

He referred in this connection to the efforts 
that have been made to standardize statistics 
of the various regions and to convince manu- 
facturers of the value of information of stat- 
istical character. As a result of discussions it 
was agreed that when the statistical program 
is under way the association’s weekly barometer 
will show the current production, shipments, 
orders etc. in comparison with the “three year 
average,” and also in comparison with an 
“operating capacity” previously arrived at for 
each of the ,eporting mills, and the perform- 
ance of the mills during the same period of 
the preceding year. 

This enlarged statistical program, he ex- 
plained, includes not only the unification of 
statistical returns, but contemplates the hold- 
ing of group meetings of the manufacturers at 
regular intervals in the different territories. 
It is felt, he said, that if these meetings can 
be held in narrowly bounded districts and the 
interest of all manufacturers enlisted in the 
reporting of their current statistics to the asso- 
ciation in whose territory they operate, not only 
will it be possible to get out summaries cover- 
ing a larger number of units but manufac- 
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Houston, Tex.; 


Discussed Matter of 
Tariff Revision 
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Kansas City, Mo.; 
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turers themselves will be convinced of the 
value of statistical information and be able 
individually to use better judgment in the con- 
duct of their business. 

Referring to the sustained production indi- 
cated by the figures already quoted, Mr. Nel- 
son said that this is doubtless due to the virility 
of the small mills. In 1919, when the first 
survey was made 67 percent of the total output 
was produced by large mills and 33 percent 
by small mills. In 1924 it was found that the 
large mills accounted for 56 percent of the 


production and the small mills 44 percent. 
Figures of production gathered for 1928 in the 
survey just completed show that the small 
mills produced 5,884,484,886 feet, or 48 per- 
cent of the total pine output. On segregating 
the returns made by the association, divided 
among mills reporting to the association 
monthly in its regular statistical program, other 
large mills, and small mills, it was found that 
the mills reporting regularly to the association 
produced 2.6 percent less in 1928 than they did 
in 1927, and their estimates of production for 
1929 indicated a reduction from last year of 
8.8 percent. The other large mills, 114 in 
number, produced 9.5 percent less in 1928 than 
in 1927, but indicated that their output in 1929 
would be 1.6 percent over that of 1928. The 
5,589 small mills have shown a year by year 
increase in aggregate production. In 1927 they 
cut 7 percent more than in 1926. In 1928 the 
increase was 0.9 percent over 1927 and their 
estimated output for 1929 is 6,150,530,000 feet, 
or 4 percent over that of 1928. 

In closing Mr. Nelson pointed to the fact 
that, the small operator continues to be an im- 
portant factor in the production of southern 
pine lumber. He can not, Mr. Nelson said, 
continue at the present rate indefinitely but 
no one can say with any degree of certainty 
when a decline may be looked for. 

In commenting on this address, J. W. Link, 
of Houston, stated that the manufacturers were 
confronted by the law of supply and demand. 
If they make more than the trade wants, they 
will waste forests. 

A Period of Liquidation. 

Charles S. Keith, of Kansas City, Mo., in 
speaking of the importance of statistical knowl- 
edge, referred to the last five years as a period 
of liquidation. Transportation has improved so 
that some sixty days has been taken from the 
average time the car is en route. This has taken 
vast supplies off of wheels and has made it 
possible for consumers to operate with smaller 
stocks. Much buying is done to cover sales 
already made. No accurate knowledge of exist- 
ing stumpage is available. Changes in cutting 
practices make timber available that formerly 
was not counted. Many companies are losing 
money who think they are making profits. 

Mr. Keith then presented a proposed statisti- 
cal blank for keeping complete records of cut 
and sales. He added that exact market surveys, 
such as other industries make, are needed. Lum- 
ber is now generally in a favorable situation, 
with the condition of the money market the only 
serious flaw in the situation. The time is here 
for each man to control his own production 
without waiting for action by his neighbor. The 
sales department is the most important part of 
the business, and manufacturers should always 
work from the point of consumption to deter- 
mine and regulate production. 

J. E. Hill, of Amarillo, Tex., president of 
the Lumbermen’s Association of Texas, then 
talked on the subject of thinking together. He 
outlined the interests which manufacturers and 
retailers have in common, and suggested ways 
in which manufacturers can aid customers. He 
suggested that salesmen aid retailers not by con- 
tacting customers but by teaching retailers how 
to sell manufacturers’ goods. He mentioned 
some objections to grade-marking, and spoke of 
the presence of competing species and substi- 
tutes. The convention gave Mr. Hill a vote of 
thanks. 

At this point, Secretary E. E. Woods, of the 
Southwestern Lumbermen’s Association, and 
Ben Woodhead, president of the National- 
American Wholesale Lumber Association, were 
introduced. 


WEDNESDAY AFTERNOON. 


At the afternoon session, ‘Charles S. Keith 
mentioned briefly the proposed Japanese tariff 
against western hemlock, which would throw 
large amounts of exports back onto the home 
market. He opposed the proposed tariff against 
Canadian wood on the ground that it would 
cause endless trouble in various quarters. He 
suggested communicating with congressmen ask- 





ing for a protest through the State department 
against the Japanese proposal and that the 
American tariff against imported wood be 
dropped. 

Dwight P. Hinckley, of Cincinnati, Ohio, 
speaking as a wholesaler, outlined carefully the 
position of the wholesaler in the industry. The 
wholesaler offers a sales organization for the 
small mills and is able to encourage small re- 
tailers and guide them in sound methods. 

O. O. Axley then presented the report of the 
committee investigating the request of a St. 
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Louis group of retailers to use the association’s 
trade- and grade-marks on the southern pine 
bought from non-association mills. They agreed 
to abide strictly by the grading rules under the 
direction of the inspection department. The 
committee made a favorable report. This pre- 
cipitated a lively debate in which Charles S. 
Keith carried the burden of the opposition. The 
discussion turned on the question of the policy 
in regard to the real purpose of grade- and 
trade-marking. After the matter was thoroughly 
discussed, the committee’s report was adopted. 

Following the adoption, J. W. Blodgett stated 
that the discussion indicated two needed lines of 
action. One was supporting the work of the 
trade extension committee and the other was 
devising ways of absorbing the output of small 
mills and putting it into channels of trade prop- 
erly conditioned and graded. 

A. J. Peavy introduced a resolution opposing 
a bill in Congress that would require railroads 
immediately to begin using nothing but steel 
coaches. 

President Reimers announced that the direc- 
tors had decided to continue the 15-cent fee for 
another year. 

A. G. T. Moore, traffic manager, reported 
briefly that his department was busy and was 
getting gratifying results. 

L. R. Putman reported briefly the activities 
and proposed work of the advertising depart- 
ment. 

R. W. Weir suggested that he believed more 
advertising should be done in lumber trade jour- 
nals, purchasing agent journals and the like, and 
less in fiction publications. 


Officers Re-elected. 


Subscribers gathered by States and nominated 
directors. The nominees are as follows: 

Alabama—J. H. Eddy, of Birmingham; J. G. Mc- 
Gowin, of Chapman, and H. H. Patterson, of Atmore. 

Florida—J. S. Foley, of Eastport; M. L. Fleishel, of 
Jacksonville, and A. M. Foote, of Holopaw. 

Texas—John H. Kirby, of Houston; R. W. Wier, 
of Houston, and L. D. Gilbert, of Texarkana. 

Directors for Arkansas, Louisiana, Mississippi 
and Missouri were all re-elected. 

At the meeting of the board following ad- 
journment, all the association officers were 
re-elected. 
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Pine Sales 


New Orveans, La., March 25.—At a meet- 
ing of sales managers, held this morning as 
a preliminary to the Southern Pine Associa- 
tion’s convention which begins tomorrow, a 
group of questions was discussed which had 
been prepared by J. F. Carter, trade prome- 
tion manager of the association. E. J. Hurst. 
of the J. J. Newman Lumber Co., Brook- 
haven, Miss., and chairman of the trade ex- 
tension and advertising committee, presided. 
Mr. Hurst made it clear that this sales man- 
agers’ meeting was a purely informal gather- 
ing held for the purpose of exchanging expe- 
rience and information. 

Mr. Carter stated that the object of the 
meeting was to enable the association’s field 
staff to get ideas of what the subscribers 
would like to have done so that a closer con- 
tact could be established between subscribers 
and the men who are .managing the details 
of association work. He expressed the hope 
that a standing committee could be appointed 
to co-operate with the staff. The questions 
formulated and distributed among the aud- 
ience were suggested by the points developed 
by staff men in their meetings with salesmen 
and retailers in various parts of the country. 

The first question had to do with the ad- 
visability of establishing a more general statis- 
tical service for collecting figures on accepted 
orders, showing distribution and items, and 
for issuing a compilation each month. L. R. 
Putman stated that it is important to have 
this information about the distribution of 
orders so that knowledge may be available of 
the market territory of the association. Frank 
R. Watkins, of the Exchange Sawmills Sales 
Co., Kansas City, stated that the Kansas City 
group values its statistical information. Some 
information relative to the market level can 
be gained in this way. Mr. Carter stated that 
there were two parts to the question; the first, 
a collection of statistics on orders, and the 
second, an inclusion of prices. P. A. Rogers, 
Eastman, Gardiner & Co., Laurel, Miss., 
stated that an average of prices was worth- 
less, for the average is made up of prices 
both high and low and did not indicate the 
real market level. Mr. Watkins disagreed and 
said that freak prices indicated much less 
the market level than did the general average 
of each item. M. B. Nelson, president of the 
Long-Bell Lumber Co., Kansas City, stated 
that the average was the best guide to the 
market and that if the report contained an 
item-by-item listing of all sales the list would 
be too voluminous to be of any value to 4 
sales manager. The chairman then limited the 
discussion to distribution and ruled out the 
discussion of prices. 

Statistical Service 

R. H. Brooks, of the Arkansas Soft Pine 
Bureau, Little Rock, on request outlined the 
statistical service of his bureau. Mr. Putman 
suggested a committee to work out a basis 
of a possible statistical service. O. N. Cloud, 
secretary of the Long Leaf Yellow Pine Manu- 
facturers’ Association, suggested that all the 
information needed was already available as 
gathered by local groups and that what was 
needed was a compilation in general form 
of this available information. A motion was 
carried that a committee be appointed and 
report before the close of the meeting. Mr. 
Watkins was made chairman of this commit- 
tee. 

At this point three retail representatives 
present were introduced; J. E. Hill, of Ama- 
rillo, president of the Texas association; E. E. 
Woods, of Kansas City, secretary of the 
Southwestern, and Lee Johnston, of Ft. Worth, 
president of the Texas line-yard association. 

The second question was in regard to the 
advisability of uniform percentage payments 
to commission salesmen. E. E. Hall, of the 
R. W. Wier Lumber Co., Houston, stated that 
this was not a subject that could be settled 


Managers Exchange Ideas 


on a uniform basis and was not suitable to 
discussion, so it was passed. 

The third question was in regard to the 
advisability of discontinuing the broadcasting 
of price and stock sheets except to accredited 
sales representatives. Mr. Hall stated that 
these sfock sheets had proved of value to his 
company. Mr. Carter explained that this 
question had come up in many salesmen’s meet- 
ings. The salesmen feel that with stock sheets 
in the possession of many sales agencies and 
the resulting offering of the same stock by 
perhaps a score of agencies, produces the false 
feeling that the market is glutted with lumber 
and makes customers slow to buy. Mr. Put- 
man stated that the compiled statements of 
commission men get into the hands of car- 
penters. Several present said they allowed no 
salesmen to send out mimeographed stock 
lists. If some item is of special interest to 
a certain customer, the salesman may write 
that customer, but it must always be a per- 
sonal letter. 


Discussion on Tally Sheet in Cars 


The fourth question had to do with the 
inclusion of a tally sheet in the car. Mr. 
Carter recalled that the Southern Pine Asso- 
ciation had approved the idea in 1922. Re- 
cently the Northern Hemlock & Hardwood 
Manufacturers’ Association has approved the 
car card for hardwood shipments. This 
Northern association does not grade-mark 
hardwoods but does grade-mark hemlock. 

J. W. Paddock, of the Southern Pine Asso- 
ciation, stated that the car card has a psy- 
chological value in inducing the yard man 
to use greater care in unloading and checking 
shipments. R. B. Bearden, sales manager of 
the Frost Lumber Industries (Inc.), stated 
that some retailers wanted the yard men to 
make a blind count of the car when un- 
loading; that with a tally sheet before them 
they are likely to guess it to be correct without 
making an actual count. Mr. Putman said 
the car card is a device, and sometimes a 
makeshift in place of grade marking, to keep 
certain wholesalers from trying to raise the 
grade or change the count of a car. Mr. Car- 
ter said it was a device for giving the con- 
sumer an accurate count of the car, regardless 
of whose hands the shipment had passed 
through. He did not think it was or could 
be a substitute for grade marking. L. O. 
Crosby, of the Goodyear Yellow Pine Co., 
Picayune, Miss., stated the use of the car 
card had cut his company’s claims for short- 
ages by 80 percent. 

Ben. S. Woodhead, of Beaumont, Tex., the 
widely known wholesaler and president of the 
National-American Wholesale Lumber Associa- 
tion, stated that as a wholesaler and as an 
official of the wholesalers’ organization he had 
no objection to the use of the car card. It 
was doubtless true that some wholesalers had 
falsified shipments; and the honest whole- 
salers desired protection from the reputation 
which these acts produced. He did ask, how- 
ever, that the card be anonymous. If the 
card bore the name of the mill, some retailers 
would be inspired to buy direct and to ignore 
the wholesaler. The wholesaler’s chief asset 
is the customer whose trade he has developed, 
and Mr. Woodhead thought it unfair for 


manufacturers to avail themselves of the whole-, 


saler’s marketing service and at the same 
time to employ this means of breaking down 
the wholesaler’s market. 

Secretary Woods, in answer to a question, 
said he had never heard a retailer complain 
of the inclusion of a car card with a ship- 
ment. In these days of improved railroad 
facilities it often happens that a car reaches 
the retailer before the invoice can go through 
the head office and reach him. He needs a 
check when the car is unloaded. Larry Nel- 
son, of the Edward Hines Lumber Co., Lum- 
berton, Miss., said his company had been using 


car cards for ten years, and that their use 
makes loaders more careful and so has cut 
claims materially. Mr. Woodhead then sug- 
gested that perhaps manufacturers in selling 
to wholesalers would be willing, if the latter 
made the request, to omit the name of the 
manufacturer from the card. Arthur Temple, 
of the Southern Pine Lumber Co., Texarkana, 
suggested that it takes time to make out these 
car cards and that a mill shipping much lum- 
ber might be compelled to hire extra help or 
to hold cars over if it were to include the card. 
Eli Weiner, of the Angelina County Lumber 
Co., Keltys, Tex., stated that the card is an 
excellent idea. 

M. B. Nelson stated that lumber manufac- 
turers are producing and selling in mob 
fashion and at cross purposes. They need a 
better organization to deal with these matters; 
and especially they need more frequent meet- 
ings of smaller groups. Often there is excess 
produttion of which the producers are not 
aware. The country consumes only about so 
much lumber, and this volume should be 
known. Lumber keeps best in the tree. 

Mr. Woodhead then made a motion that 
the 1922 action of the Southern Pine Asso- 
ciation approving the car card be reaffirmed 
and that consideration for the wholesaler’s 
interests suggests leaving off the manufacturer’s 
name when the wholesaler requests it. After 
considerable debate the motion was passed in 
a somewhat amended form, leaving the matter 
of the manufacturer’s name on the card to 
the individual mill. 


Tags on Bundled Lath and Flooring 


The fifth question had to do with attaching 
a tag to each bundle of lath showing the grade 
and carrying on the reverse side information 
about the proper use of lath. Mr. Putman 
said that southern pine lath had lost ground 
which could be recovered if this lath could 
be advertised as grade marked and if it car- 
ried information showing how to use it to 
avoid cracked plaster. E. E. Hall suggested 
that a tag on each fifth bundle might be 
enough. Mr. ‘Brooks stated that Arkansas 
soft pine lath carry a tag on each tenth bundle. 
A motion to recommend to the Southern Pine 
Association directors the approval’ of the lath 
tag’ was carried. 

The sixth question related to a similar tag 
for flooring. Mr. Carter stated that southern 
pine flooring is not always as well handled, 
finished and cared for as it should be and that 
some such propaganda as the tag would help. 
It was suggested that the tag also have added 
statements about the care of flooring in the 
yard and at the job. Mr. Watkins moved that 
the flooring tag be recommended to the direc- 
tors, and this motion was carried. 

The seventh question had to do with short 
lengths as distinguished from random lengths 
and with the policies in regard to quoting 
prices. The question arose from the prepara- 
tion by the National Committee on Wood 
Utilization of a market bulletin and a request 
for a list of southern pine mills that wished 
to be listed as producing shorts. The dis- 
cussion turned on the matter of policy in- 
volved. It was stated that random lengths, 
carrying an averaged price, give the retailer 
an erroneous impression. He thinks that long 
lengths cost no more than short. If lengths 
were segregated and each were to carry its 
proper price, there would soon he yen ig 
a market for shorts. On the other hand, 
was contended that this price differential oka 
create the impression that short lengths are 
inferior in quality. After extensive discussion 
it was voted to ask that all Southern Pine 
Association mills be listed in the market bul- 
letin as producing short lengths. 

The committee on statistics reported briefly 
a method for classifying production statistics 
as collected by local groups, by three-day pe- 
riods and also by longer periods. 
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California Millworkers and Retailers Confer 


State Trade Commission Advocated—Central Listing Bureau Considered—Ethics Code 
Adopted—Registering of Buyers and Sellers Favored—Certification Stressed 


Stockton, Cauir., March 23.—During the 
last two days the tri-annual conference of the 
Millwork Institute of California and the tri- 
club conference of the Sacramento Valley, the 
Central California and the San Jaoquin Valley 
Lumbermen’s clubs have been held here. A 
novel method of starting the meetings on 
time consisted of beginning the morning ses- 
sions with a breakfast at eight o’clock. The 
afternoon sessions started in the same way 
with the serving of luncheon. 

The Millwork Institute members made their 
headquarters at the Hotel Stockton while the 
retail lumbermen had headquarters at the Wolf 
Hotel. The principal entertainment feature 
was a big Hoo-Hoo dinner and concatenation 
at Old Kentucky House at Calaveras, 44 miles 
east of Stockton, where the Calaveras Cement 
Co. was host to the Hoo-Hoo. 

Members of both the millwork and retailers’ 
groups expressed themselves as highly im- 
pressed with the constructive work accom- 
plished. Much progress has been made in 
better marketing methods of lumber and mill- 
work. The retailers were especially elated 
over the accomplishments of the California 
Retail Lumbermen’s Association under the 
guidance of President H. A. Lake, Garden 
Grove, and the constructive work of the hard- 
wood flooring, cement and roofing committees. 
There is a better spirit among lumber dealers 
in California than has prevailed in the past— 
a spirit of live and let live—of constructive 
co-operation rather than cut-throat competi- 
tion. Also a better relationship between manu- 
facturer or wholesaler and retailer has been 
brought about by friendly conferences wherein 
many differences have been ironed out. The 
organized retail lumbermen of California are 
determined ‘to do business at a profit. The 
Millwork Institute members are aggressively 
pushing their plan for certified millwork and 
arranging for sales promotion work. 

Friday morning there was a joint break- 
fast meeting of the directors of both groups 
which lasted until noon. President Lake, of 
the State association, presided. It was deter- 
mined to back the proposed amendments to 
the California Lien law now before the State 
legislature. Endorsement was also given th: 
principle of a State trade commission in Cali- 
fornia to be fashioned along lings similar to 
the Federal Trade Commission to set stan- 
dard trade practices. Later this idea was 
endorsed by the two groups acting separately. 
The remainder of this session was largely con- 
sumed in the discussion of co-operation be- 
tween millwork manufacturers and retailers. 

The directors of the Millwork Institute were 
in session all Friday afternoon. 

The tri-club conference Friday afternoon 
started with a luncheon, following which E. T. 
Robie, of Auburn, presiding, called the meet- 
ing to order. C. D. LeMaster, secretary of 
the Sacramento Valley Lumbermen’s Club, 
acted as’secretary for all the retailers’ meetings. 

“American Lumber Standards” was the first 
subject discussed and Chairman Robie asked 
L. A. Nelson, Portland, Ore., manager of the 
department of grades of the West Coast Lum- 
bermen’s Association to open this subject. Mr. 
Nelson briefly outlined the standardization 
movement as it affected the West Coast manu- 
facturers. He said the interest of his 
organization in this movement was based on 
the pledge of its members to President Hoover 
in conjunction with the lumbermen of the 
United States, that they would do all in their 
power to get American lumber standards 
adopted. He reported that recently all° rail- 
road companies have agreed to buy American 
Lumber Standards as set forth in the West 


Coast Lumbermen’s Association grading rules. 
He said most of the eastern States are ac- 
cepting these standards with the exception of 
some of the sizes of common grades shipped 
by cargo to Atlantic coast points. The Cali- 
fornia Retail Lumbermen’s Association at its 
last annual meeting voted to accept these 
standards. He pointed out that there is very 
little difference except in a few sizes in the 
common grades, between so called California 
sizes and American standards. 

One point brought out in the discussion was 
that there is practically no difference in the 
ultimate size of common dimension if the 
American standard sizes are dry dressed and 
California cargo sizes are shipped green. An- 
other point brought up was whether any steps 
are being taken to get California architects 
to specify American standards. In this respect 
A. C. Horner, manager of the western district 
for the National Lumber Manufacturers’ Asso- 
ciation, offered the services of the association's 
field men to speak before architects and con- 
} tog explaining the American standards to 
them. 

The meeting passed a motion asking the 
California Retail Lumbermen’s Association to 
request the West Coast Lumbermen’s Associa- 
tion to make all rail shipments to California 
on American Lumber Standards. 


Trade Practice Methods Adopted 


The next subject was: “What Class of 
Trade Rightfully Belongs to the Retailer?” 
The last annual mesting of the California Re- 
tail Lumbermen’s Association adopted a set 
of eight articles) of fair practices. These 
articles were taken up and discussed separately 
and fully. Article No. 6, as adopted by the 
association, was divided into two articles and 
the last paragraph of the article was amended 
and designated as article No. 9. The articles 
as finally adopted by the three clubs as apply- 
ing to the territories in which their members 
are located are as follows: 


I. That it is unethical for mills and 
wholesalers to sell direct to contractors. 


II. It is unthical for a retailer to ship 
lumber into a town where another dealer 
is located, even though the material is to 
be used by a contractor who regularly trades 
with the dealer making the shipment. 


III. It is unethical for a wholesaler or 
mill to accept orders from retailers for ship- 
ment into a town where that dealer has 
no yard and where another dealer has an 
investment in lumber sheds and a stock of 
building materials. 


IV. Orders for materials for industrial 
plants and fruit shippers and oil wells, for 
use in construction, maintenance etc., should 
properly be placed through retailers. 


Vv. Orders from the State, counties, muni- 
cipalities, irrigation districts, light and 
power concerns, properly belong to local 
dealers in the district where the materials 
are to be shipped. 


VI. Orders for materials from the United 
States Government, and _ transcontinental 
railroads are open to both wholesalers and 
retailers. Orders from interurban and local 
steam and electric railroads properly be- 
long to the retailers in the district where 
the material is to be used. 


VII. Discourage the establishment of 
new yards in towns and territories already 
adequately served by existing yards. Ad- 
vocate and recommend to any one desiring 
to enter the lumber business, the purchase 
of existing yards rather than establishing 
new yards. (Note—This section lost the 
approval of the tri-club conference on March 
22, 1929). 


VIII. It is unethical for wholesalers or 
manufacturers to extend credit and carry 


- where left off the evening before. 


retailers that are inadequately financed to 
conduct their business properly. 

IX. That all lumber used by industria] 
plants for remanufacture and resale might 
properly be placed with either wholesalers 
or retailers appointed by the committee in 
each locality. 


On motion by C. D. LeMaster the State 
association is requested to appoint a committee 
to confer with the manufacturers for the pur- 
pose of securing their endorsement of the prin- 
ciples involved in these rules of ethics. 


SATURDAY SESSIONS 


Saturday morning the retailers again. started 
with breakfast at eight. Discussion followed 
Selling 
direct to contractors by manufacturers and 
wholesalers and brokers was condemned. Re- 
ports of the committees working on the 
retailers’ relations with cement manufacturers, 
hardwood flooring manufacturers, millwork 
manufacturers, roofing manufacturers and the 
manufacturers of brick and tile, reported prog- 
ress being made toward stabilizing prices and 
protecting the rights of retailers in the distri- 
bution of these products. 

The Saturday luncheon hour was devoted to 
another joint conference between the directors 
of the two groups at which it was tentatively 
decided to hold the annual meetings of the 
California Retail Lumbermen’s Association and 
the Millwork Institute in San Francisco next 
November. Both millwork and retail lumbep 
club directors are in favor of the idea of 
registered buyers and sellers and a joint com- 
mittee of the two groups will take this matter 
under consideration. 

Like the retailers the millwork men began 
their Saturday sessions with an eight o’clock 
breakfast. A. W. Bernhaeur, Fresno, pres- 
ident of the institute, presided, and reported 
on the activities of the directors’ meetings of 
the day before. He told of the work that 
should be done in sales promotion and the 
necessity for funds to carry it on. 

The institute’s managing dirdctor, H. T. 
Didesch, presented a report outlining activities 
now being carried on and others to be taken 
up. He reported on the importance of the 
lien law amendments in this State now before 
the legislature and told of the suggested plan 
for a State trade commission. The millwork 
men, like the retailers, endorsed both these 
plans. : 

The board of directors amended the institute 
constitution by providing for the expulsion of 
members for causes specified. This action was 
necessary in order to carry out proposed plans 
for launching the certified millwork plan. 

A resolution embodied in a letter from J. G. 
Kennedy, of the Pacific Manufacturing Co., 
Santa Clara, suggesting the formation of a 
central listing bureau, was referred to a com- 
mittee to work out. 

At the Saturday afternoon session of the 
millwork group, President Lake, of the re- 
tailers, addressed the millwork men on the 
subject of modern distribution and_ selling 
methods and the necessity for co-operation be- 
tween manufacturers and distributers as well 
as between competitors. He gave the opinion 
that the mail order business is on the decline 
and the chain store business has reached its 
limit and competition is now between chains 
rather than between a chain and an independent 
dealer. He proposed that the millwork men 


build displays for the retailers to put before 
the eyes of prospective customers. 

Ray Coxe, manager of the Built-In Fixture 
Co., Berkely, Calif., gave an interesting ad- 
dress on millwork selling methods, showing 





Mar« 


movi 
poss! 
jobs. 


Cox, 
ing 1 
out 

incre 
ties’ 


haeu 
insti 
buile 


with 


con 
Bui 
held 
The 
Mai 
chat 
som 
rese 


cati 
Bay 
call 
ern 
afte 
the 
tio! 
con 
the 
tow 


pre 
las' 
mu 
dis 
tio 


lea 
Mz 
tri 


ha 
79 
sec 
an 
di: 
att 


be 
ce 


an 


L 


et et we at tt SS St Ot et TO 








ed 
ed 


i= 


i 


n 














March 30, 1929 


AMERICAN LUMBERMAN 





5D 








moving pictures and spoke particularly on the 
possibilities of showing the results of remodeled 

S. 
1S snaging Director Didesch, following Mr. 
Cox, urged intense research for new market- 
ing methods and trade promotion. He pointed 
out specific examples and novel practices to 
increase business. He discussed the possibili- 
ties’ of home modernizing bureaus. 

Before closing the session President Bern- 
haeur urged all members to report to the 
institute all proposed new construction of large 
buildings so that the institute in co-operation 
with the National Lumber Manufacturers’ As- 





sociation could put’ the proper information 
before builders and architects to secure the 
specification of wood sash in such construction. 

The next tri-annual meeting of the institute 
will be held July 26 at the Hotel Del Monte, 
Monterey. 


FRIDAY. NIGHT DINNER MEETING 


The joint dinner meeting of the Millwork 
Institute of California and the three lumber 
clubs was held in the ball room of the Stock- 
ton Hotel. California’s Beau Brummel lum- 
berman, A. J. (Gus). Russell, Santa Fe Lumber 
Co., San Francisco, was toastmaster. Short 


addresses, interspersed with song selections 
and community singing, were made by: Ira E. 
Brink, Chico, president of the Sacramento 
Valley Lumbermen’s Club, Lester Elliott, Lodi, 
president of the Central California club, L. A. 
Nelson, Portland, West Coast Lumbermen’s 
Association, Arthur Bernhaeur, Fresno, pres- 
ident of the Millwork Institute of California, 
H. A. Lake, president of the California Retail 
Lumbermen’s Association, M. M. Riner, Kansas 
City, Snark of the Universe, Hubert E. Briggs, 
president of the Stockton Chamber of Com- 
merce, and representatives of the California 
Development Association. 


+ 


Louisiana Lumber and Building Material 
Dealers in Annual Convention 


New Orveans, La., March 26.—The annual 
convention of the Louisiana Retail Lumber & 
Building Material Dealers’ Association was 
held here in the Roosevelt Hotel last Saturday. 
The meeting was originally scheduled - for 
March 25, but various conditions made the 
change of date advisable. The attendance was 
somewhat lessened, but the gathering was rep- 
resentative and the meeting constructive. 

At the morning session, following the invo- 
cation by Rev. A. W. Jones, of the Calvary 
Baptist Church, President W. H. Managan 
called attention to the gavel made from south- 
ern pine taken from the White House roof 
after 112 years of service and presented by 
the National Lumber Manufacturers’ Associa- 
tion. President Managan then mentioned the 
constructive work of the association and urged 
the fullest possible co-operative effort directed 
toward the welfare of the association. 

James Boyd, of New Orleans, mentioned the 
progress made by the association during the 
last two years and stated that it had attracted 
much attention even beyond Louisiana. He 
discussed briefly some pending State legisla- 
tion. 

Secretary R. A. McLauchlan, of New Or- 
leans, reported meetings held at Alexandria, 
Mansfield and Lafayette. The Lafayette dis- 
trict, which the secretary described as “the 
best working district in the United States,” 
has held twelve meetings. The association has 
79 members and 10 associate members. The 
secretary urged that other districts be organized 
and operated in emulation of the Lafayette 
district. He suggested that chairmen plan to 
attend one or more meeetings of the Lafayette 
group. He stated that he believed the mem- 
bership could be increased to at least 80 per- 
cent of the State’s dealer strength. 

Treasurer Harry D. Knoop reported a bal- 
ance of $1,198.37. 

The following officers were elected: 


President—W. H. Managan, Krause & 
Managan Lumber Co., Lake Charles. 

First vice president—W. A. Robinson, 
Robinson-Slagle Lumber Co., Shreveport. 

Second vice-president—Homer H. Harris, 
Hill, Harris & Co., Alexandria. 

Treasurer—Harry D. Knoop, Otto Knoop 
Lumber & Realty Co., New Orleans. 

a era a. A. McLaughlin, New Or- 
eans. 

Directors—J. T. Exterstein, Landry Bros. 
Lumber Co., Baton Rouge; J. Frank Carroll, 
Carroll Lumber Co., Alexandria; T. S. Pitt- 
man, Shreveport Long Leaf, Lumber Co., 
Shreveport; Edgar P. Folse, New Iberia; A. 
BE. Gautier, Mouton Lumber Co., Lafayette; 
Waldo L. Long, Long Lumber Co., Ham- 
mond; Homer H. Harris, Alexandria; Harry 
D. Knoop, New Orleans; W. H. Managan, 
Lake Charles; W. A. Robinson, Shreveport; 
Felix A. Terzia, Parlor City Lumber Co., 
Monroe; John T. Vetter, St. Bernard Cypress 
Co., New Orleans; F. Lisle Peters, Louisiana 
Western Lumber Co., Lake Charles; T. R. 
Willis, Natchitoches Lumber Yard, Natchi- 
toches; J. S. Gary, Broussard Lumber Co., 
Kaplan; and Paul Blanchard, Madison Lum- 
ber Co., New Orleans. 


A motion was adopted appropriating $50 
for the use of dealers in those cities where 


quarterly meetings were held. The secretary 
read a letter from Charles Debaillon, an asso- 
ciate member of Lafayette, suggesting that 
the transportation committee take action rel- 
ative to certain lumber rates that were mani- 
festly unfair. The letter was turned over to 
F. Lisle Peters, chairman of the committee. 


Lien Law Discussion 


W. A. Robinson, reporting for the lien com- 
mittee, the name of which was afterwards 
changed to the legislative committee, reported 





M. L. RHODES W. A. ROBINSON 
New Orleans, La. Shreveport, La.; 


Urged Membership Elected 
Drive First Vice President 


efforts to have desired amendments made to 
the lien law. He urged dealers to keep in 
touch with their representatives in the legisla- 
ture. A moticn was passed that the Chair 
appoint a membership committee, all dealer 
members to be ex-officio members. M. 
Rhodes, New Orleans, urged that every dealer 
in the State should become an association mem- 
ber. Once this was done, the prestige and 
power of the organization would be much 
increased. A committee composed of Harry D. 
Knoop, W. A. Robinson, J. Frank Carroll, 
Homer H. Harris and Waldo Long -was ap- 
pointed to draw up a resolution relative to 
national advertising. The meeting then ad- 
journed for lunch. At the luncheon short 
speeches were made by E. C. Slagle, Addison 
Lyman, Fred C. Dent and L. D. Fain. 

At the afternoon session certain matters were 
brought up but were deferred to a later meet- 
ing. The association then carried a motion to 
endorse the policy of 100-percent dealer dis- 
tribution of materials used in the construction 
industry. 

J. J. Vetter brought up the matter of in- 
surance rates and reported that as a result 


of his investigations and conferences with 2 
number of mutual companies he believed at 
least 30 percent could be saved on insurance 
costs. 

Felix Terzia, chairman of the committee to 
confer with cement manufacturers, brought up 
the matter of the direct purchase by the State 
of the cement to be used in highway construc- 
tion. He told of conferences with the governor 
and other officials and with cement manufac- 
turers. It was first planned to make the 
attempt to induce the cement companies to 
protect dealer interests. This appeared to be 
impossible, as did the effort to induce State 
authorities to allow highway contractors to 
buy cement instead of having it bought by 
the State. It seemed that dealers must exert 
a united effort if they were to protect their 
interests. 

Following a thorough discussion of the sit- 
uation, President Managan announced the 
standing committees. The directors held a 
meeting in the Rotary office at which a num- 
ber of matters were considered. It was de- 
cided to add a membership committee, change 
the lien law committee to one on legislation, 


_ instruct the secretary to collect dues in arrears 


and to pay expenses of committee members 
when engaged in association work away from 
home. 





Treatment Stops Decay 


Fence posts and other farm timbers given 
preservative treatment will often last five or 
ten times as long as they would untreated. 
Therefore the Forest Service points out that 
treatment of wood thus may mean considerable 
saving in the cost of farm operations. Wood 
decay runs up farm expenses by requiring fre- 
quent replacement of farm timbers. 

Where highly durable woods such as cedar 
and oak are still plentiful and cheap, preserva- 
tive treatment may not be economical. Gen- 
erally, however, the use of preservatives will 
save money by greatly increasing the life of 
the wood. It is pointed out, also, that pre- 
servatives make possible the successful use of 
home-grown posts of practically all kinds of 
wood, 

With the co-operation’ of agricultural ex- 
periment stations, farmers and industrial con- 
cerns, the Forest Service has been conducting 
experiments on preservative treatment for sev- 
eral years. The experiments have demon- 
strated that with proper treatment posts or 
poles of non-endurable wood can be made to 
last fifteen to thirty years. Many kinds of 
wood in their natural condition, on the other 
hand, will last only two or three years when 
in contact with the ground or in damp places. 


THe weekly index of wholesale commodity 
prices computed by the Harvard Economic 
Society has risen to 97.6 for the week ended 
March 20, 1929, from a level of 97.3 for the 
week immediately preceding. 
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Eleventh Annual of Eastern Millwork Bureay 


President Urges Need of Associated Effort—Cost Method of Estimating, Elimination 
of Unfair Practices and Collecting Accounts Discussed 


New York, March 25.—The eleventh annual 
convention of the Eastern Millwork Bureau 
was held in two sessions last Friday at Hotel 
Pennsylvania. The meeting was characterized 
by all present as entirely successful from a 
business standpoint, it being emphasized dur- 
ing the day that this is the first such or- 
ganization of its kind to last more than three 
years. 

G. W. Crooks, the retiring president, in 
pointing to the continued usefulness of the 
bureau, commented on the fact that although 
affiliates of the bureau are scattered over a 
number of States, 60 per cent of the mem- 
bership was represented at the meeting. Mr. 
Crooks further pointed out that during the 
last year the bureau had lost only eight mem- 
bers, two because of bankruptcy and two by 
death. He lamented the fact that with an 
appropriation of $2,000 made at the last an- 
nual gathering for a drive for new members, 
efforts of the bureau in this direction had 
added only two names to the roll. Mr. Crooks 
opened the morning session with his president’s 
address and it developed that his plea for all 
present to join in the discussions had met 
with a satisfactory response. Said he, in part: 

It must be obvious to every millman that a 
new policy is necessary. We must recognize 
that our business has entered a new era, 
which must be met with modern methods. The 
old methods will not meet present-day require- 
ments. The day of individual control is past. 
The country is too big and only by concerted 
group action can you actually accomplish any- 
thing worth while. Individually, no good can 
be accomplished through these channels; with 
our present membership of one hundred or 
more mills considerable good can be accom- 
plished. But with the assistance and financial 
support of all the mills in the East we most 
certainly could effect unlimited benefits. Every 
industry worthy of the name today shapes 
its policies through the agency of its trade 
association. We millworkers must do the same 
thing. 

George Adams, jr., the treasurer, made his 
report and it was unanimously adopted. 

William Lucas, the managing director, in 
his annual report, expressed pleasure at the 
privilege of continued service with the mil!- 
work industry and said his position during 
the year had necessitated his traveling more 
than 25,000 miles. He said he had attended 
five major conventions and sixteen regional 
group meetings, beside two conferences in 
connection with the regulation of unfair trade 
practices. 

Mr. Lucas said last year had been a trying 
one for the manufacturer of millwork and as 
a result the bureau had intensified its special 
service to members. He thanked the members 
for their support during “a period when the 
business outlook was not at all promising.” 

At 11 a. m., the members stood silently for 
one minute in respect to the memory of H. F. 
Baker, of the Harris, McHenry & Baker Cc., 
Elmira, N. Y.; Walter P. Bantleon, of Bant- 
leon Bros., Rochester, N. Y., and Harry J. 
Wylie, of Torrington, Conn. 

A. W. Fischer, of the J. A. Mahlstedt Lum- 
ber & Coal Co., New Rochelle, N. Y., led a 
discussion on “Estimating—Aided by Cost 
Method Experience.” Mr. Fischer’s remarks 
were confined to elaborating the benefits to 
accrue to firms that use the Eastern Millwork 
Bureau’s cost system. He said that, properly 
handled, the system can not fail to be oi 
great use to the firms. He pointed to the 
great difficulties that confront the man who 
endeavors to estimate on any job, and said 
he believed much of the trouble was due to 
lack of co-operation with company officials 
and lack of familiarity with cost sheets. 


Philip P. Gott, assistant to Dr. Hugh P. 
Baker, manager of the trade association de- 
partment, Chamber of Commerce of the 
U. S. A., Washington, D. C., spoke on “Better 
Susiness Through Better Trade Relations.” 
Dr. Baker sent regrets that he could not be 
present. 

After Mr. Gott’s address, there was a 
luncheon adjournment. 


AFTERNOON SESSION 


« 

A general discussion on “Unfair Trade 
Practices” opened the afternoon session. Mr. 
Lucas called up rules of business conduct 
for the millwork industry which were adopted 
last May 15 in Chicago, at a meeting of the 
Kederal Trade Commission, attended by mill- 
work men from all parts of the country. -He 
pointed out that infraction of the rules is 
subject to court action by the Federal Gov- 
ernment. Mr. Lucas said: “It is my humble 
opinion this avenue offers a very material 
aid for correcting some of the evils which 
have not only reduced - profits to the zero 
point, but have brought the millwork industry 
down to an auctioneer’s market.” 

Mr. Crooks explained that the Federal Gov- 
ernment had mailed copies of the rules to the 
bureau and that he had caused them to be 
distributed to the members, with a_ request 
that they sign acceptance of the regulations 
and send them to the Federal commission. 
When it was noted that some of the bureau 
firms had not complied, Mr. Crooks empna- 
sized that the firms were accountable under 
the rules whether they had signed or not. 
However, he urged those present to get be- 
hind the movement and demonstrate to the 
Government that the millwork industry was 
behind the reforms as a unit. 

The rules were read by Mr. Lucas and 
voted upon separately. All were carried, after 
each had been subjected to thorough discus- 
sion. 

W. G. Palmer, of North Tonawanda, N. Y., 
led the discussion on “Securing Payment for 
Millwork,” which was devoted chiefly to the 
proposed changes in the New York lien law. 
Mr. Palmer said he was in favor of the lien 
law, but it was little different from the one 
in force forty years ago. He declared that 
under the New York statute it is the man 
who runs the fastest who gets the biggest 
benefit. He also discussed the Pennsylvania 
system, which guarantees payment on material 
sent out by the millworkers. In closing his 
remarks, however, he urged fullest co-operation 
by the bureau members in the movement to 
obtain relief through a better method of legal 
protection. 

There was another general discussion on 
the proposition as to whether the millwork 
manufacturer should have experienced men to 
erect millwork on the job. It developed that 
some of the firms are doing this now, but it 
seemed that a majority preferred not to go 
into this line. 

In explaining the burdens under which the 
millworkers labored in 1928, Mr. Lucas sub- 
mitted the results of a mill questionnaire for 
the period ended Dec. 31, 1928. An analysis 
showed that lumber represented 28 percent of 
the millworkers’ expenditure. 


Election of Officers 


A list of officers, which had been compiled 
by the directors at a special meeting before 
the convention opened, was presented and ac- 
cepted unanimously as follows: 

President—G. H. Blakeslee, Blakeslee Lum- 
ber Co., Albany, N. Y. 

First vice president—W. G. Palmer, of W. 
G. Palmer (Inc.), North Tonawanda. 


Second vice president—P. Harry Wollsen 
the Wohlsen Co., Lancaster, Pa. : 

Treasurer —George Adams, jr., of the 
George’ Adams & Sons Lumber Company, Far 
Rockaway, L. I. (re-elected). 

Directors (for 3-year terms)—G. W. Sweet- 
zer, Elmira, N. Y.; Frank Carpenter, New 
Rochelle Coal & Lumber Co., New Rochelle, 
N. Y.; Robert Bowser, of the Housing Co., 
Boston, Mass.; Evans S. Jones, Washburn 
Williams & Co., Scranton, Pa.; G. W. Crooks, 
of W. D. Crooks & Sons, Williamsport, Pa. 

Mr. Blakeslee did not attend the convention, 
due to a death in his family. 

Mr. Bowser presented a code of ethics, which 
will be submitted to the members and voted 
upon next year. 


Close-ups of the Millworkers 


The year 1928 was not so good with the 
eastern millwork firms and prospects for 1929, 
on an average, are nothing to boast about, it 
was indicated in interviews obtained today 
from members of the Eastern ‘Millwork Bureau 
at their eleventh annual convention in Hotel 
Pennsylvania. ; 

G. W. Crooks, of Williamsport, Pa., the re- 
tiring president, said there has been an increase 
in the volume of good business and he be- 
lieved the progress would continue. He said 
the zero mark was reached in January and 
things had been going forward since then. 


A. T. Lums, of the Lumb Woodwork Co., 
Poughkeepsie, N. Y., says there will be plenty 
of business but “we've got to get out and get 
after it.” 


Harry Staie, of the Planing Mill Co., Wil- 
liamsport, Pa., says the horizon is a little hazy 
for 1929. 


RoBertT Bowser, of the Housing Co., Boston, 
Mass., thinks prices will be a little more favor- 
able, but is not pleased with the outlook other- 
wise. 


WILLIAM McLEAN, of Stacy G. Glanser & 
Son (Inc), Chester, Pa., says that for the first 
time in a long while his plant has cut down 
to half time and he doesn’t see how there can 
be marked improvement this year. 





CHARLES SCHWARz, of Schwarz Bros. Lum- 
ber Co., Bridgeport, Conn., says business up to 
this time is better this year than last. 


A. W. Fiscuer, of the J. A. Mahistedt Lum- 
ber & Coal Co., New Rochelle, says there is 
enough business in Westchester County for all, 
but new firms are always coming into the field 
and everybody must keep’‘on hustling. 


Cc. A. Watson, of the A. Watson Co., New- 
town, Pa., finds business about on a par with 
1928. 


Frep HEINRICH, of William Heinrich & Sons, 
Buffalo, looks for better business and said em- 
phatically: “We are going to get it.” He said 
it is a little too early to forecast for 1929. 


_ E. B. Newcomer, of Hall Bros. & Wood, Phil- 
adelphia, has hopes of a better year than 1928. 


RAYMOND Bonp, of the L. Vaughn Co., Provi- 
dence, R. IL. expects things will be booming 
in 1929 up Rhode Island way and he predicts 
better prices. 





c. R. Macavunay, of the Macaulay Co., Brook-° 


lyn, N. Y., said February business dropped be- 
low January, but he thinks things will improve 
from now on. He expects building operations 
on Long Island to bring good results for the 
millwork firms. 


GERARD P. RICKETSON, of the Hartford Build- 
ers Finishing Co., Hartford, Conn., listed him- 
self with the optimists. 


JaMes L. LAMB, of the Lumber Woodwork 
Co., Poughkeepsie, N. Y., considers 1929 has 


(Continued on page 69) 
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Piners Urged to Support Statistical Program 


Speakers at North Carolina Pine Annual Stress Need of Market 
Information for the Good of the Industry 


Norrotk, Va., March 25.—A feature of the 
fortieth annual meeting of the North Carolina 
Pine Association held here last Wednesday and 
Thursday at the Monticello Hotel, was the ad- 
dress of M. B. Nelson, president of the Long- 
Bell Lumber Co., of Kansas City, Mo., who 
discussed the importance of gathering and dis- 
seminating statistics on the industry. (Nore: 
A brief telegraphic report of this meeting ap- 
peared on page 61 of the March 23 issue of the 
AMERICAN LUMBERMAN.—EDITOR. ) 

Mr. Nelson’s address was delivered at the 
regular business session Wednesday afternoon 
over which President G. J. Cherry, of Charles- 
ton, S. C., presided. Mr. Nelson called atten- 
tion to the efforts made by the oak flooring 
manufacturers in securing accurate statistics 
covering sales, actual production and prospec- 
tive demand so that production could be kept 
in line with demand and prices could thus be 
stabilized. He suggested the formation of lum- 
ber clubs in the various States for the purpose 
of lumbermen meeting together frequently and 
interchanging ideas as to market, present busi- 
ness, production, and prospects. The idea also 
is to rate each mill as to its daily capacity, 
based on current demand, and then have the 
millmen adhere to their rating. This has been 
tried on the Pacific coast with good results and 
Mr. Nelson expects to tour the country in the 
hope of getting lumbermen in all sections in- 
terested in the movement. The National Lum- 
ber Manufacturers’ Association has gotten out 
a form to be used for reporting by the mills 
and these will be sent out by the various re- 
gional associations. 

H. P. Van Blarcom, who is in charge of the 
Norfolk office of the United States Depart- 
ment of Commerce, ofitlined to the meeting the 
service his office was prepared to give and urged 
all to take advantage of it. 


Report of Secretary 


Secretary G. L. Hume then read his annual 
report, in which he stressed membership and 
statistical information. He declared that while 
the organization had lost 67 members for vari- 
ous reasons; it had secured 77 new members 
during the year but that it had meant hard 
and constant work to keep the association mem- 
bership roster at a point where it would not be 
losing ground. 

Because it was decided not to increase the 
dues, it is therefore necessary to increase the 
membership to keep the association functioning 
properly, and the secretary asked for the whole- 
hearted support so that the membership could 
be built up to a point where the income would 
be at least 50 percent greater than it now is. 

The secretary called attention to the severe 
handicap the lumber industry has been under- 
going for some years, due to an apparent over- 
production, and told of surveys that had been 
made with the idea of holding down produc- 
tion to demand. At a meeting recently held in 
Chicago, Secretary Hume said, ways and means 
were discussed for making surveys in each as- 
sociation’s territory and a uniform reporting 
vlan was adopted by all regional associations. 
He referred to the talk made by Mr. Nelson, 
and pointed out the necessity for planning an 
intelligent operating program. The forms on 
which to make the reports can be secured from 
the association’s Norfolk office and “every lum- 
ber manufacturer in our territory, either larve 
or small. who fails to co-operate” in furnish- 
ing the Norfolk office with a weekly summary 
“will surely be regarded as a slacker by the 
industry as a whole. * * * * Self interest and 
the spirit of conservation should impel you to 
take the small amount of time necessary to 
keen this record properlv.” 

Following this, Charles Hill, general sales 


manager of the Southern Pine Sales Corpora- 
tion, New York City, spoke on market condi- 
tions. Mr. Hill stated that he could not be 
very optimistic over existing conditions even 
though a slight improvement had been noticed 
in demand during the previous two weeks, but 
thought the year’s business would show up well, 
for the country was economically sound. 


THURSDAY SESSION 


On Thursday morning, President Cherry 
called the meeting to order and while on the 
program for an annual report, he said that he 
did not have a report to make but only wished 
to thank the members for the co-operation 
given him, and urged them to continue to sup- 
port the association heartily in the future. 

The first speaker was D. R. Forsyth, of 
E. C. Atkins & Co., who told the members all 
about saws and the important part they play 
and have played in the lumber and other indus- 
tries. 

W. F. Shaw, central division manager of the 
National Lumber Manufacturers’ Association, 
Chicago, talked on 
“Grade-Marking and 
Trade-Marking,” out- 
lining the advance- 
ment made by mill- 
men in adopting the 
grade-marking and 
trade-marking of lum- 
ber and how many of 





G. L. HUME, 
Norfolk, Va.; 
Reelected Secretary- 
Treasurer 


the yards are insisting 
on this class of stock. 
Millmen are paying 
more attention to 
grade, manufacture, 
dryness, etc., for they 
have to stand back of 
their grade-mark. 

L. R. Putman, of the Southern Pine Asso- 
ciation, talked on. “What the Southern Pine As- 
sociation Is Doing for Its Members.” He out- 
lined the various activities of the association, 
which are redounding to the benefit of the sub- 
scribers of the organization. 

P. A. Hayward, of the United States De- 
partment of Commerce, spoke on “Non-Utilized 
Wood.” He had a wonderful display of prod- 
ucts made from so-called wnod waste and 
wood pulp. Mr. Hayward explained in detail 
the activities of the department along this line 
in connection with the Forest Products Labora- 
tory and also the other lines of endeavor for 
the benefit of lumbermen and other industries. 

W. W. Schupner, secretary-manager - Na- 
tional-American Wholesale Lumber Associa- 
tion, New York, spoke on the “Relations of 
Wholesaler to Manufacturer,” pointing out 
forcibly how each of these factors in the lum- 
ber business could be of service to each other 
and how they were co-operating for the good 
of the lumber business. 





G. J. CHERRY, 
Charleston, S. C.; 
Retiring President 


Arthur T. Upson, manager eastern division 
National Lumber Manufacturers’ Associa- 
tion, reviewed the history of the grade- and 
trade-marking campaign and classified and 
analyzed the various groups that will benefit 
from the measure; namely: The consumer, 
the retailer, the wholesaler, the manufacturer 
who does not ship marked lumber and the 
manufacturer who ships marked lumber. 


Election of Directors 


The members from the various States then 
met and selected their directors for the com- 
ing year, who were elected, as follows, the first 
named from each State being also elected vice 
president : 


Virginia—W. J. Jones (vice president), 
Rowland Lumber Co., Norfolk, Va.; W. M. 
Camp, Camp Manufacturing Co., Franklin, Va.; 
B. J. Ray, Camp Manufacturing Co., Franklin, 
Va.; J. Ross McNeal, Argent Lumber Co., Nor- 
folk, Va.; M. A. Humphreys, Jackson Bros. 
Co., Salisbury, Md.; J. L. Camp, jr., Camp Man- 
ufacturing Co., Franklin, Va.; T. J. Wright, 
jr., Richmond Cedar Works, Norfolk, Va.; 
H. C. Parrish, Richmond Cedar Works, Rich- 
mond, Va.; Phillip Roper, Roper Bros. Lumber 
Co., Petersburg, Va.; W. H. Hickson, Hickson 
Lumber Co., Lynchburg, Va.; Robert Turnbull, 
Rowland Lumber Co., Norfolk, Va.; C. W. 
Scarborough, Roanoke Railroad & Lumber Co., 
Norfolk, Va.; M. T. Blassingham, M. T. Blas- 
singham & Co., Norfolk, Va. 


North Carolina—F. W. Cox (vice president), 
Eureka Lumber Co., Washington, N. C.; P. R. 
Camp, Camp Manufacturing Co., Wallace, 
N. C.; T. J. Nixon, Major & Loomis Co. Hert- 
ford, N. C.;: J. W. Foreman, Foreman-Blades 
Lumber Co., Elizabeth City, N. C.; J. M. 
Saunders, Saunders & Cox, Washington, N. C.; 
F. L. Finkenstadt, Waccamaw Lumber Co., 
Bolton, N. C.; A. R. Turnbull, Rowland Lum- 
ber Co., New Bern, N. C.; F. P. Wood, M. G. 
Brown & Co., Edenton, N. C.; F. B. Gault, 
N. C. Lumber Co., Lake Waccamaw, N. C.;: 
J. R. Wheeler, Edenton Lumber Co., Edenton, 
N. C.; R. J. Edwards, Butters Lumber Co., 
Butters, N. C.; Thomas O’Berry, Enterprise 
Lumber Co., Goldsboro, N. C. 





South Carolina—John M. Camp (vice presi- 
dent), Camp Manufacturing Co., Marion, S. C.; 
Cc. F. Anderson, Anderson Lumber Corporation, 
Marion, S. C.; C. C. Osborne, C. C. Osborne 
Lumber Co., Parksville, S. C.; F. P. Prettyman, 
J. F. Prettyman & Sons, Summerville, S. C.; 
W. B. McNeal, Argent Lumber Co., Hardee- 
ville, S. C.; A. F. Storm, Chapman-Storm Lum- 
ber Co., Holly Hill, S. C.; H. M. Forester, For- 
ester Lumber Co., Sumter, S. C.; F. G. Davies, 
A. C. Tuxbury Lumber Co., Charleston, S. C.; 
Hughes Mayo, North State Lumber Co., 
Charleston, S. C.; Henry Schoolfield, Mullins 
Lumber Co., Mullins, S. C.; G J.. Cherry, 
North State Lumber Co., Charleston, S. C.; 
Cc. G. Davies, A. C. Tuxbury Lumber Co., 
Charleston, S. C. 


As too small a number of Georgia-Alabama 
members were present, directors for those 
States were not elected, but these will be se- 
lected shortly and the names published. 


The new board of directors then met and 
elected T. J. Wright, of the Richmond Cedar 
Works, Norfolk, as president, and re-elected 
G. L:; Hume as secretary and treasurer. 


~ 


The annual banquet began at 7 o'clock and 
about two hundred persons were in attendance. 
Judge F. S. Spruill, of Rocky Mount, N. C., acted 
as toastmaster and after the banquet intro- 
duced John H. Kerr of Warrenton, N. C., a 
member of Congress, who spoke on conserva- 
tion and the vital importance of lumbermen 
and others taking proper care of the country’s 
natural resources. Dr. Charles W. Dyer of 
Vanderbilt University, Nashville, Tenn., a noted 
agriculturist, spoke on the possibilities of coun- 
try development. 
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Coast Foresters Study Mutual Problems 


Plan for Fighting Fire and Insect Depredations—Study. Slash Disposal and 
W eather Forecasting —Handling of Cut-over Lands 


SEATTLE, WASH., March 23.—Closing a three- 
day program which exemplified the wonderful 
spirit of co-operation between Federal, State, 
and private interests and presaged important 
developments in reforestation, weather predic- 
ting, selective cutting, forest insurance and 
the disposal of slash, the annual meeting 
of the Western Forestry & Conservation As- 
sociation, attended by some 200 delegates, set 
new high marks for constructive planning and 
accomplishment here Wednesday. In the words 
of President A. W. Laird in his concluding 
remarks “a most excellent conference” was en- 
joyed by delegates from Washington, Oregon, 
Idaho, Montana, and California and the Prov- 
ince of British Columbia, who, both in formal 
talk and in the informal occasions between 
meetings, demonstrated that the fundamental 
principal of co-operation upon which the Clarke- 
MeNary law is built is working in a practical 
manner. 

The Grays Harbor study was the main sub- 
ject of several speakers and was used as an 
illustration by others leaving no doubt that 
the study, as an intensive analysis of a lumber- 


formation on weather conditions; that Con- 
gress appropriate funds for carrying on the 
research program authorized by the McNary- 
MacSweeney Act; that co-operative studies in 
which Federal, State and private agencies par- 
ticipate be extended as rapidly as finances 
permit; that the weather bureau amplify the 
scope of its forecasts to forest protective 
agencies; that while “performance” is recog- 
nized as a sound basis of ‘distribution for the 
funds under the Clarke-McNary Act, greater 
effectiveness could be secured through in- 
creasing the 25 percent now allowed; that sys- 
tematic control of the white pine blister rust 
should be amplified; and, finally, that the asso- 
ciation recommend that the appropriation for 
the forest resource survey authorized by the 
MacSweeney Act be not less than $150,000 for 
the fiscal year 1931. 


Officers Elected 


The nominations committee recommended the 
following officers and trustees who were 
elected : 

President—A. W. Laird, Potlatch, Idaho. 

Vice president—Montana, W. C. Lubrecht; 
Idaho, C. A. Barton; Washington, C. B. San- 











Idaho Timber Protective Association, told 
about the 5,000-foot reel his State has gotten 
together from sixty or seventy sources and 
at little cost. California reported favorable 
experience with shorter reels, averaging 3,000 
feet. George E. Griffith, of the Forest Ser- 
vice, Portland, Ore., reported big results. He 
recommended two portable motion picture pro- 
jectors. 

At two o'clock in the afternoon the protec- 
tion committee met. Distribution of funds under 
the Clarke-McNary law was discussed, and 
there were brought out many views among 
which was the idea that the older States are 
not getting their full award. 

J. F. Kimball, of the Klamath Forest Pro- 
tective Association, declared “Caterpillars” 
very useful in fighting fire. Evidence was given 
that the “Cats” helped greatly in pre-fire season 
preparations. 

William B. Osborne, jr., of the Forest Service, 
Portland, told of using a snag boring equip- 
ment consisting of an electrical drill mounted 
on a Ford truck. Powder, he declared, was too 
slow. Wires run out 1400 feet with this rig 





Oty nprc Hotet 


Delegates in attendance at annual forest management conference held at Seattle, Wash., March 18-20, under the auspices of the Western 


ing area, has already proved of great value, 
and has future possibilities of practical worth 
at present only touched upon. 

The conference further made clear the wis- 
dom of the five State units as a working organ- 
ization, for while problems in many instances 
are mainly local yet the units have common 
ones that only broadminded understanding and 
unity of effort can satisfactorily solve. 


Resolutions Adopted 


The work of the conference is partly sum- 
marized by the findings of the resolutions com- 
mittee, of which W. D. Humiston, of the Pot- 
latch Timber Protective Association, Potlatch, 
Idaho; was chairman. This report commended 
the enactment of forest taxation legislation 
in California, Oregon and Idaho; urged the in- 
surance of reforested lands; stressed the im- 
portance of the need for greater fire preven- 
tion efforts; called attention to the need for 
immediate action to forestal forest insect 
depredations; commended and urged the ex- 
pansion of the educational work being carried 
on by the various protective agencies; sug- 
gested a different basing method for the al- 
lotment to the States under the Clarke-Mc- 
Nary Act; recommended that Congress appro- 
priate $1,600,000 for Federal co-operation with 
States under the Clarke-McNary law, a $250,- 
000 increase over the present national forest 
appropriation, $100,000 for protection of for- 
ested public domain now left in part to non- 
federal agencies, and $50,000 to enable the 
weather bureau to give out more effective in- 


Forestry & Conservation Association 


derson; Oregon, George B. McLeod; California, 
c. R. Johnson. 

Trustees—Montana, W. R. Ballord; Idaho, 
J. P. MeGoldrick; Washington, George S. 
Long; Oregon, George L. McPherson; Cali- 
fornia, W. M. Wheeler. 


Secretary-treasurer—C. S. Chapman. 


FIRST SESSION 


First gathering of the delegates occurred at 
nine o’clock Monday morning when members 
of the publicity committee and others interested 
met. Maj. John D. Guthrie discussed the forest 
fire prevention handbook and pamphlets put 
out by the Forest Service. Considerable dis- 
cussion followed, during which it was brought 
out that sentiment favored publications of 
pamphlets for schools, especially for 
teachers, and that the need was for more local- 
ized pamphlets. The co-operative lecture tour 
has a good start.in two States and discussion 
centered around best means of tying lectures 
up with pamphlet distribution. 

E. E. Carter, of the Forest Service, Wash- 
ington, D. C., declared the attitude of the Gov- 
ernment is that States should handle forestry 
education. C. S. Chapman, of the Weyerhaeuser 
Timber Co., chairman, urged more work in the 
normal schools, which was approved by mo- 
tion adopted. 

Motion picture publicity, according to the 
various States represented, has been very suc- 


cessful. H. C. Shellworth, of the Southern 


which bores 15 inches a minute. Great saving 
in time and some in money is made in getting 
down large snags. 

Major E. W. Bowie, district forecaster of 
San Francisco, outlined the progress of travel- 
ing forecast stations. He urged better records 
in forest areas and better forecasts as the lum- 
berman’s needs. 

An open meeting of the North Pacific Sec- 
tion, Society of American Foresters, was held 
Tuesday evening, preceded by a dinner at the 
Wilsonian Hotel. Prof. George C. Rigg, of 
the botany department, University of Washing- 
ton, spoke on “Using Vegetable Cover As An 
Aid in Studying Soil Types on Cut-over 
Lands,” ; 

“The Need for Research in the Utilization 
of Waste” was discussed by W. D. Humiston. 


. President Points Out Needs 

President A. W. Laird served as chairman 
throughout the two regular day sessions and 
on Tuesday morning, in his annual address, he 
stressed the importance of working out a pro- 
gram whereby lumbermen could make money 
for their companies as well as perpetuate the 
forests so that the State and the nation, as well 
as the industries, would benefit. 

E. T. Allen, forester in charge, summed 


up the year’s work of the organization, declar- 
ing that its members had built up an enviable 
reputation, but pointing out that Uncle Sam 
had not done his part and that the only way to 
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get real results was to “begin right now to tell 
our story to the Washington departments” and 
get provision for forestry work into the first 
estimates. 

Summing up the 1928 forest fire figures 
R. H. Chapler, of the Oregon Forest Fire As- 
sociation, stated) that the year brought more 
fires and greater expense for all kinds of pro- 
tection than ever before but the burned area 
was not as large as in some past years. 

The report of C. S. Chapman, treasurer, 
showed that a number of contributions had been 
made over the one and a quarter year’s period 
with expenses and receipts of the association 
about the same. 


Forest Insect Situation 


Speaking on the forest insect situation J. B. 
Woods, of the Long-Bell Lumber Co., empha- 
sized that each locality has an insect problem 
which must be studied by trained entomolo- 
gists working in the regions. He emphasized 
that co-operative action is needed, as both pub- 
lic and private forests are affected. 

Reporting on the forest disease situation C. 
S. Chapman, of the Weyerhaeuser Timber Co., 
named white pine blister rust, European larch 
canker and Douglas fir canker as the three 
most. dangerous diseases. He considers the 
situation serious. 

R. M. Fox, chairman of the insurance com- 
mittee, traced in his paper the difficulties at- 
tending determination of forest insurance pos- 
sibilities and declared the mutual companies 
have shown the most interest. He urged the 
closest co-operation between all agencies using 
or protecting the forests. 


TUESDAY AFTERNOON 


The session Tuesday afternoon was given 
over to talks on and discussions of protection. 
It was opened by E. I. Kotok, director of the 
California Forest Experiment Station. Those 
participating in the discussions and bringing 
out several viewpoints were F. Napier Deni- 
son, of the Dominion meteorological service; 
E. H. Bowie, district forester, San Francisco; 
Willis G. Corbitt, forest engineer, Scotia, Cal.; 
C. S. Cowan, of the Washington Forest Fire 
Association; Fred Morrell, United States dis- 
trict forester, Missoula, Mont.; E. M. Keyser, 
Spokane, Wash., and George C. Joy, Washing- 
ton State supervisor of forestry. ~ 


Slash Disposal Discussion 


After tracing the forming of the research 
and land management department of western 
forestry, Norman G. Jacobson declared that 
an owner interested in forestry is the first 
requisite of a successful forest policy. Little 
things done at the right time mean the differ- 
ence between a new crop or barren land. Mr. 
Jacobson’s study in the five States brought out 
five definite conclusions regarding slash dis- 
posal. 

Considerable discussion followed Mr. Jacob- 
son's report. Mr. Laird commented that for 
several years the association has been trying 
to find the best answer to the problem of slash. 
Speakers from different regions took exception 
to blanket rules for slash disposal. 

W. Vinnedge, of North Bend, Wash., 
argued in favor of early fall burning and gave 
a summary of weather checking where he oper- 
ates on the middle fork of the Snoqualmie 
River. 

R. D. Moore, of the Shevlin-Hixon Co., de- 
clared he was satisfied with association meth- 
ods and was trying to get Mr. Jacobson’s meth- 
ods adopted by the Forest Service. 

Full of figures to prove the points made, the 
paper of C. B. Morse, assistant district for- 
ester, Ogden, Utah, on “Cutting to Diameter 
Limits As It Affects Logging Mill Profits and 
Long Time Forest Management” argued in 
favor of selectiye cutting. 

Discussion of Mr. Morse’s paper was led by 
R. D. Moore, who gave facts regarding his own 
experience in selective cutting in the Pondosa 
Pine region. 

T. T. Munger, director Pacific Northwest 
Forest Experiment Station, in his paper, “The 
Forest Survey Project,” said that our forest 


policy has been built without a solid basis of 
facts. He traced the history of forest survey 
attempts, concluding with announcement that 
$40,000 had been made available July 1, next, 
to start a survey. 

Col. W. B. Greeley, secretary-manager of the 
West Coast Lumbermen’s Association, declared 
the McSweeney-McNary Act was the realiza- 
tion of a 20-year dream and asked the associa- 
tion to go on record as favoring the ofigitial 
appropriation. 

J. L. Alexander, of the University of Wash- 
ington, spoke on forestry in the fog belt, how 
trees reproduce and grow, and what yield is 
expected. 

The Cut-Over Land Problem 

Col. Greeley, in his paper “The Cut-over 
Land Problem—Its Challenge to Pacific Coast 
Forest Policy,” declared that the “challenge 
of the cut-over lands in the western States is a 
challenge to our ability to conserve their pro- 
ductive value between the period of hay and 
grass.” He declared extension of Government, 
State, county and municipal ownership of 


Hoo-Hoo 


Fathers’ and Sons’ Night 


MINNEAPOLIS, Minn., March 25.—“Chips of 
the old block” dined with their dads Thursday 
night. It was a Fathers’ and Sons’ banquet, 
staged by Twin City Hoo-Hoo Club members 
at the Hotel Radisson, and 125 members of the 
club and their.sons attended. 

“The old idea that a person’s happiest days 
are his school days has been outgrown,” W. G. 
Hollis said, delivering an address of welcome 
to the boys. “Now we know that experience 
and years inculcate a capacity for enjoying the 
better things of life, and as we grow older we 
should grow happier. We older fellows are 
having as much fun now as we ever had.” 

R. Jule Boucher responded for the boys. He 
is the 11-year-old son of Secretary Norman 
E. Boucher, of the Northern White Cedar 
Association. 

“We know how you fathers act around 
home,” he said. “Now we’re curious to see 
how you'll behave in public. An affair of this 
kind makes us boys feel pretty important. I’m 
sure you'll have no reason to say tonight, 
‘You’ve tipped over your soup,’ ‘Go easy on 
the butter,’ or ‘Throw back your shoulders.’ 

“When you are inclined to find fault with 
us at home, please just bite your tongues and 
remember ‘He’s only a boy.’ I’m sure we'll 
grow up to be big lumbermen.” 

The banquet was a 50-50 affair, the fathers 
furnishing the time, place and eats and the boys 
donating the entertainment. 

Norman E. Boucher, jr., brother of Jule, 
played the piano; Ray Williams sang and 
played the guitar; George Bolter sang, Jule 
danced, and some surprising feats of magic 
were performed by Ray Fuller. 


Clubs in Combined Meeting 


MitwauvkeEE, Wis., March 25.—Joining hands 
in a combined meeting, members of Milwau- 
kee Hoo-Hoo and the Eastern Wisconsin Lum- 
bermen’s Club dined at the Republican Hotel, 
listened to A. J. Simcoe, field representative of 
the National Lumber Manufacturers’ Associa- 
tion, explain how he had attended various con- 
ferences in Milwaukee during the course of 
the week in connection with the revision of the 
Milwaukee building code. 

On behalf of the Milwaukee Home Show 
committee addresses were made by Frank A. 
€offin, John Picken and H. A. Kagel thanking 
the lumbermen for their exhibits and .other 
co-operation. 

Robert Blackburn, chairman of the golf 
tournament committee of the club, reported a 
tentative schedule of tournaments. 

Secretary Montgomery, as chairman of the 
bowling tournament committee, reported that 
the Milwaukee Hoo-Hoo’s had beaten a picked 


logged-off land seems the best for lands 
unprofitable to hold by individual owners and 
particularly ‘stressed the need for keeping up 
fire protection on all cut-over land. He urged 
establishment of machinery by which latid. tray 
revert to public ownership. He declared “we 
must start with a legislative progfam adapted 
to forest economics, to indice maxitnum pri- 
vate owttetship of logged-off land.” He fa- 
voted a low atinual land tax supplemented by 
a yield tax as the best means yet devised to 
encourage private ownership. 

F. W. Reed, industrial forester for the Na- 
tional Lumber Manufacturers’ Association, told 
of the organized effort being made to 
strengthen and expand markets and demand for 
lumber. 

F. H. Lamb, of Hoquiam, Wash., spoke on 
the local lumberman’s angle. The theme of 
his argument was that we have thought too 
much of conservation and too little of repro- 
duction. He viewed Federal timber as set 
aside to bridge the gap between exhaustion of 
old stands and reforestation. 


Activities 
team of Waukesha lumbermen by a score of 
2,600 to 1,000. 

At the Milwaukee Auditorium the members 
of the two organizations saw the Home Show 
exhibits, took places on the main stage and 


helped in the drawing of awards. 
*behahaehae 


Hold Fine Meeting 


Evcenz, Ore, March 23.—Oite of the best 
meetings held by lumbermen if this district 
was that of the Lane County Lumbermen’s 
Hoo-Hoo Club here on March 16. Dinner was 
prepared and served by the ladies of the Spen- 
cer Creek Grange. Invited guests included 
all the building contractors of Eugene and yi- 
cinity, Dean Peavey of the school of forestry, 
and Prof. W. J. Gilmore, of the agricultural 
engineering department, both of the Oregon 
Agricultural College at Corvallis. Parson P. 
A. Simpkin, national chaplain of Hoo-Hoo, 
was the principal speaker, and a number of can- 
didates were initiated into the mysteries of 
Hoo-Hoo following the open meeting. 

A feature of the meeting was the announce- 
ment that “The Home,” the model house which 
has been built by the Lane County club in Eu- 
gene as a demonstration of the merits of wood, 
will be thrown open for public inspection on 
March 25. 

Arthur Morris and Fred Terrill, president 
and secretary, respectively, of the Hoo-Hoo 
club, told of the building of “The Home,” as 
did George P. Hitchcock, general chairman of 
“The Home” committee, and others that had 
to’ do with the actual construction work on 
the building. 

E. C. Dixon, manager- of the Booth-Kelly 
Lumber Co., at Eugene, a member of the Su- 
preme Nine of Hoo-Hoo, was toastmaster of 


Lumbermen Make Whoopee 


Stockton, CALiF., March 23.—Following two 
days of strenuous work by those attending the 
group meetings here of the Millwork Institute 
of California and the three lumbermen’s clubs, 
many of those attending relaxed in the pres- 
ence of the Merry Prince Hoo-Hoo, last night. 
The Calaverous Cement Co. was host to the 
visiting Hoo-Hoo at the Old Kentucky Inn at 
Calaverous, 44 miles east of Stockton. About 
sixty cats and kittens made the journey and 
enjoyed a bountiful dinner followed by the 
concatenation. Nine kittens were initiated and 
five old cats reinstated. Snark of the Universe 
M. M. Riner, of Kansas City, and two mem- 
bers of the House of Ancients, C. D. Le 
Master, Sacramento, and R. A. Hiscox, San 
Francisco, were present and were members of 
the team. Snark Riner and Mr. LeMaster were 
the principal speakers, 
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Lumber News From the 


To Operate White Pine Mill 


PorTLAND, Ore., March 23.—The Stoddard 
Lumber Co. having purchased the assets of the 
Baker White Pine Lumber Co. is now prepar- 
ing to place the Baker white pine mill at Baker, 
Ore., in operation. Employees who moved away 
from Baker when the mill was shut down after 
going into the hands of a receiver last Septem- 
ber are returning to work. The mill is large, 
employing about 350. Joseph Stoddard is presi- 
dent of the Stoddard Lumber Co. The saw- 
mill and planing mill are now ‘being re- 
modeled. The Stoddard Lumber Co. has an 
older mill at Baker, that it is understood will 
probably also be operated if market conditions 
justify. The Stoddard Lumber Co. was the 
largest creditor of the Baker White Pine Lum- 
ber Co., the latter having bought large timber 
holdings from the former. C. W. Mimnaugh 
was the receiver for the Baker White Pine 
Lumber Co. It has not been announced yet 
here how the sales for the company are to be 
handled, whether at the plant in Baker, through 
a pine lumber sales group, or through represen- 
tatives in Portland. 


Organize Modernization Bureau 


PorTLAND, Ore., March 23.—Organization of 
the Portland Home Modernization Bureau has 
been perfected and is now ready to remodel 
old houses with an abundance of business 
ahead. The organization is in line with the 
parent organization in Chicago. About fifty 
building material men are affiliated with the 
bureau, with H. M. Rowell, lumberman, as 
president. 

“The bureau is ready to proceed with re- 
modeling and has already work in sight in- 
volving expenditures amounting to about $50,- 
000,” said Mr. Rowell. “Money lending com- 
panies are behind us because they not only 
find a safe investment but they know also that 
property of this sort for which they supply 
funds will be kept in good shape.” The bu- 
reau employs as architect-manager O. M. 
Akers, who will plan and supervise the work. 
A permanent display of pictures of remodeled 
houses, before and after, and all sorts of ma- 
terial is being provided for. 


Confer with College Authorities 


PuttMan, WaAsH., March 23.—At the farm 
building conference for retail building mer- 
chants, held here at the State College of Wash- 
ington on March 21 and 22, about sixty retail 
lumbermen were present and took part in the 
discussions outlined in a lengthy program pre- 

ed by the college of agriculture in connec- 
tiin with the Western Retail Lumbermen’s As- 
sociation of Spokane, Wash. The address of 
welcome was made by E. C. Johnson, director 
of the agricultural experiment station, and 
Homer B. Kendall, vice president of the re- 
tailers’ association, stated the object of the con- 
ference. The subjects discussed included the 
construction of various farm buildings such as 
housing requirements of sheep and beef cattle, 
the ideal dairy barn, hog houses, poultry houses 
etc. A banquet was held in thé evening, at 
which Dr. E. A. Bryan, research professor of 
economics and history, discussed “The Develop- 
ment of the Lumber Industry in the North- 
west.” 

At the Friday session, presided over by Dean 
Florence Harrison, an illustrated lecture was 
delivered by L. J. Smith, head of the depart- 
ment of agricultural engineering, on planning 
the farm home. Types of architecture for’ the 
farm home and housing farm machinery were 
discussed by Stanley Smith and C. C. Johnson, 
of the college. “The Transformation” was 
shown and explained by S. V. Fullaway, of the 
National Lumber Manufacturers’ Association. 

The Friday afternoon session was devoted to 
a discussion of the preservation of western 


woods and to roundtable discussions. J. R. 
Blunt, representing the West Coast Lumber- 
men’s Association, gave an interesting talk on 
what his organization is doing for the building 
material merchants. 


New Cars to Carry Sawdust 


PorTLAND, Ore., March 25.—A new type of 
railroad car has been introduced here. It is 
used for bringing into the city sawdust from 
country mills. Heretofore the country sawmills 
had no outlet for their sawdust excepting the 
waste burner, whereas, now this waste is be- 


-coming a by-product of lumber manufacturing. 


This is the result of the popularity of sawdust 
burning furnaces in homes and apartment 
houses as well as in industrial plants. Last 
fall so many such burners were installed that 
when a prolonged spell of cold weather came 
the sawmills in the city were unable to “meet 
the demand. Only limited supplies had been 
stored. The new cars are remodeled flat cars, 
the remodeling consisting of a tall superstruc- 
ture with low doors at the bottom through 
which the sawdust pours by its own gravity 
into especially designed large sacks, convenient 
for handling. The filled sacks are stored away 
for future delivery. Heretofore, sawdust has 
been delivered in bulk to the consumer. Sack- 
ing eliminates an objection many have har- 
bored against this sort of fuel. 


Acquires Mill and Timber 

ABERDEEN-HogutamM, WaAsH., March 23.— 
Last Thursday the Schafer Bros. Logging & 
Lumber Co. acquired the entire holdings of 
the Leudinhaus Lumber Co., of Dryad, Wash., 
including a modern electric mill, camp equip- 
ment, a logging road and approximately a 
billion feet of timber. Consideration for the 
properties was announced at $500,000, making 
the deal one of the largest consummated in 
Northwest lumber circles. The Dryad mill is 
about 12 miles west of Chehalis and all of the 
timber is in Lewis County, according to a 
statement made by Peter Schafer, president of 
the company. A large portion of the timber 
acquired by the Schafer company will be di- 
verted to the Grays Harbor district to be 
cut in the four harbor mills of the company. 
The company will continue logging in the Lewis 
County holdings and will operate the mill at 
Dryad for the present. The mill may be 
moved to Aberdeen later. The timber hold- 
ings acquired by the Schafer company consist 
largely of Douglas fir. The mill acquired is 
one of the most modern in the Northwest, 
being completely electrified, and has a capacity 
of 125,000 board feet per 8-hour shift. Peter 
Schafer when interviewed in regard to the 
timber purchase stated that the deal had just 
been completed and that plans at present are 
somewhat indefinite. 


New Millwork Organization . 


PorTLAND, Ore., March 23.—The Millwork 
Service Corporation is the name of a new 
organization composed of planing mill men 
and sash and door manufacturers of Portland. 
It takes the place of the old Oregon Planing 
Mill Co., which has functioned for a number 
of years. C. E. Cowdin, of the Nicolai-Nep- 
pach Co., is president of the new corporation, 
which instead of selling will only list busi- 
ness. The principal reason for the change, it 
is understood, was that some Portland opera- 
tors would not affiliate with a selling organ- 
ization. Headquarters will remain at 224 Sec- 
ond Street. Members of the corporation, it 
is reported, are Nicolai-Neppach Co., Frank 
Smith planing mill, City planing mill, Pacific 
planing mill, Enterprise planing mill, North- 


west planing mill and the Oregon Door Co. 


——e 


Pacific Coast 


Cutting Large Irish Tie Order 


SEATTLE, WasH., March 23.—Several Wijl- 
lapa valley mills are getting out ties to com- 
plete a single large Irish order totaling 4,000,- 
000 board feet. Bad weather delayed work 
on this, and a new tie cutting plant, in timber 
owned by E. F. Rhodes on Elk Creek, is pro- 
jected. Ties for the Irish trade are cut 5xi0 
inches by 8% feet long, as compared with 
the American standard of 6x8- or 7x9-inches 
by 8 feet long. The difference in specifica- 
tion is believed due to the soft condition of 
the ground over which the Irish rails are be- 
ing laid. Two cargoes were shipped the first 
part of the month. 


Organize Timber Products Bureau 


SpoKANE, Wasu., March 23.—A __ timber 
products bureau of the Spokane Chamber of 
Commerce was organized at a luncheon at the 
Davenport Hotel yesterday. Chairman R. L, 
Bayne, Weyerhaeuser Sales Co., telling of the 
work of the bureau, said: “Membership is not 
confined to the chamber, because its problems 
are not those of the lumber industry alone, but 
are those of the people of the whole Inland 
Empire. Two committees have been appointed. 
Ralph Edgerton is chairman of the program 
committee, which also includes E. C. Wert, of 
the Long Lake Lumber Co., and John T. Little, 
sporting goods dealer. County Commissioner 
Alvin Collin is chairman of the legislative com- 
mittee, on which are also City Commissioner 
Leonard Funk, of the department of public 
works; J. M. Brown, president of Long Lake 
Lumber Co.; H. L. Baird and D. C. Spoor, 
railroad representatives The bureau will work 
in close co-operation with the Hoo-Hoo Club, 
lumbermen in general, and the public.” 


Organize Second Company 


SEATTLE, Wasu., ‘March 23.—Incorporation 
papers have been filed by the Turner Lumber 
Co., of Mt. Vernon, Wash. The company is 
capitalized at $50,000, and will deal in all kinds 
of lumber, with Mt. Vernon the principal 
place of operation. N. G. Turner is president 
and general manager, and G. S. Turner, vice 
president and secretary-treasurer. Offices of 
the Turner Building Co. in Mt. Vernon, of 
which N. G. Turner is president and general 
manager, and G. S. Turner, secretary, will be 
used by the new company. 


Install Kiln for Research 


Corvatiis, Ore., March 23.—The school of 
forestry of the Oregon Agricultural College 
has recently completed the installation of a 
Moore cross circulation internal fan type kiln, 
which will be used for research and demon- 
stration work by the classes in wood technol- 
ogy and kiln drying. The dry kiln building 
is designed to take one standard dry kiln 
truck load of lumber 8 feet wide and 20 feet 
long, and*it is possible to develop drying con- 
ditions that can be secured in any modern 
kiln installations being operated by Oregon 
lumbermen. A novel feature is that the entire 
truck load of lumber rests on a Fairbanks- 
Morse platform scale and an accurate record 
of water being evaporated from the lumber 
can he tabulated. It is thus possible to work 
out drying schedules and data on evaporation 
of moisture from various classes of lumber 
A Foxboro automatic temperature and humid- 
ity recorder controller insures automatic control 
of temperature and humidity at all times. The 
air circulation is produced by Moore’s internal 
fan system. 

The college will welcome the submission of 
kiln dried problems for solution in this experi- 
mental kiln, and any company having special 
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drying problems is urged to communicate with 
George W. Peavy, dean of the school of for- 
estry, and arrange to send some lumber for 
making tests. The school of forestry plans 
later to hold demonstration courses in kiln 
drying at the college. 


Divides Duties of Late Manager 


SEATTLE, WaASH., March 23.— Several ap- 
pointments have been made by the Charles 
Nelson Co., of San Francisco, to fill the place 
of A. A. Scott, general manager, who died 
suddenly on Feb. 26. Fred M. Fenwick, of 
San Francisco, manager of the company, was 
in Everett March 11. E. W. Fisher, long with 
the company, has been placed in charge of the 
Crown Lumber Co. plant. W. H. Cover will 
serve as manager of the Port Angeles mill, 
and F. W. Wiley, district manager of the 
company, will handle the Nelson Line shipping 
interests. The position of assistant manager 
at Mukilteo has been given to Myron Scott, 
son of the late manager. A. A. Scott’s duties 
have thus been divided among the three ap- 
pointees, each of whom was assistant to Mr. 
Scott in his lifetime in one particular phase 
of the work. So far no appointment has been 
made to the post of vice president of the 
Charles Nelson Co., also left vacant by Mr. 
Scott. 


Alaska Mills Have Good Prospects 


SEATTLE, WaAsH., March 23.—The Northwest 
Spruce Co., through F. G. Brynolson, manager, 
export sales agent for three Alaska mills, 
reports that the market for clear and factory 
grades of spruce is very active, with supplies 
limited. Mr. Brynolson expects present high 
prices to be maintained for the next six months. 
He reports box shook business in very good 
call, with the outlook for the next six months 
very favorable. 

The Ketchikan Spruce Mill, at Ketchikan, 
resumed operations March 1. This mill in- 
cludes a box factory. Substantial order files 
include salmon shook for Alaska canneries, 
construction lumber, and ties for the Alaska 
railroad. ‘Business prospects for this mill are 
very favorable, and it is expected to operate 
until next December. A new warehouse, to be 
used for box shook storage, has just been com- 
pleted, and projected improvements include dry 
kilns to be built this fall. Eldon J. Daly is 
manager of this mill, and Milton J. Daly is 
the mill superintendent. 

The Juneau Lumber Mill, at Juneau, Alaska, 
will resume operation April 1. This mill also 
has good order files. ‘Roy Rutherford is 
manager. 

The Wrangell Lumber & Box Co., recently 
organized by N. Nussbaumer, who operates a 





sawmill, box factory and light plant under 
lease from the owner, the Wrangell Lumber 
& Power Co., has been operated for the last 
sixty days at limited capacity and will resume 
full operation April 1. 


Forest Research Council Officers 


PorTLAND, OreE., March 23.—The Forest Re- 
search Council, which is advisory to the De- 
partment of Agriculture, has two new mem- 
bers, A. R. Watzek, of Portland, and Sol Read, 
of Shelton, Wash., who takes the places of Rus- 
sell Hawkins, of Portland and Frank H. Lamb, 
of Hoquiam, respectively, their terms having 
expired. As officers for the ensuing year 
George W. Peavy, dean of forestry at Oregon 
State College, Corvallis, has been elected chair- 
man, A. R. Watzek vice chairman, and Thorn- 
ton T. Munger secretary. 


The national survey of forest resources and 
requirements, authorized by the McSweeney- 
McNary act and for which Congress has now 
made an initial appropriation, will be begun in 
the Pacific Northwest this summer. This will 
be a systematic and adequate effort to find out 
exactly the amount and character of the pres- 
ent timber supplies and the present require- 
ments for forest products and to forecast the 
probable future supplies and requirements. 


Producing Sand Etched Panels and Doors 


San Francisco, Caur., March familiar 


23.—More and more Mr. and Mrs. 


landscapes, 
historical 


full-rigged 


stain or in natural colors in oil. 


the hardness of the wood. For 





American Homebuilder are de- 
manding something better and 
more artistic in the construction 
of their houses—something more 
original and pleasing to the eye, 
yet sacrificing none of the sub- 
stance and durability that has 
generally characterized American 
homes. 

No recent innovation along the 
artistic line has more successfully 
captured the eye of home builders 
than the line of sand etched panels 
and doors that is being offered 
by the Chicago Lumber Co. of 
Washington. These panels and 
doors have been on the public mar- 
ket only a few weeks, though 
months were spent in experiment- 
ing on them at the company’s huge 
plant in Oakland. Now, however, 
a full line is available for the in- 
spection of the public, and the 
new “sand etched” panels, doors 
and interior decorations are prov- 
ing one of the biggest drawing 
cards of the new Building Mate- 
rial & Machinery Exhibit, which 
occupies the entire building at 557- 
563 Market Street, San Francisco. 

Sand blasting is not new, but 
the effects produced by the “sand 
etching” process of the Chicag> 
Lumber Co. of Washington in the 
making of its panels, doors and 
interior decorations are novel as 
far as the public is concerned, and 
“4g have made an instantaneous 

it. 

For the most part the panels 
are of vertical grained redwood 
and Douglas fir, although the sand 
etchings can be made on almost 
any kind of wood. As a general 
rule only one design is used on 
each door; that is, 2, 4 or 8 panels, 
with a wide top or bottom panel, 
showing the same etching. 

Any design, subject or scene a 
customer may desire can be pro- 
vided, but the company has a wide 
line on hand from which selec- 
tions covering almost any field 
may be made. These range from 








ships, characters and 
scenes—such as an equestrian fig- 
ure of George Washington and an 
old time prairie schooner drawn 
by oxen—action studies and a 











The stain, however, is generally 
favored for doors and household 
fixture decorations. And the stain 
may be in any shade desired, ‘o 
harmonize with the remainder 


“Good Night,” a sand etched figure on California redwood—the figure 
merely stained after it has been etched out in the wood by the Chicago 
Lumber Co. of Washington process 


wide range of child life studies 
and subjects. One of the latter 
is shown in an accompanying 
illustration—“Goodnight,” a child, 
ready for bed, blowing out a 
candle. 

Two methods are utilized in 
making the finished products. The 
child study reproduced is sand 
etched on California redwood, the 
figure of the whild only being 
stained. The other method is to 
sand etch a figure and then to 
hand color it in oils. Both are 
beautiful, and either—or any 
others—may be had either in 


of the decoration scheme of the 
interior. 

The process of making these 
sand etchings is simple. There is 
no secret about it. A sheet of 
rubber is vulcanized on to a sheet 
of Bakelite. The stencil is trans- 
ferred to the rubber. The. fig- 
ure is then cut out in silhouette 
form. This is fastened upon the 
wood and the sand, with 100 
pounds of pressure through a one- 
inch hose, is applied against the 
stencil. 

The time required to complete 
the etching depends entirely upon 


instance, California redwood will 
be cut out much faster than Doug- 


las fir. The effect obtained ali 
depends upon the grain of the 
wood. 


A rubber stencil is used for 
the very good reason that it has 
been found to be the most effec- 
tive and efficient. At frst alumi- 
num stencils were tried. Then 
fibre stencils. Rubber was finally 
found the most durable. 

The uses to which this process 
can be put are almost innumer- 
able. It is used not only on both 
the inside and outside of doors, 
but also for panels in living and 
dining rooms, and for friezes in 
children’s rooms. It is also found 
effective on beamed ceilings in 
English and Colonial finished 
houses. Up to date, however, the 
panels have been used principally 
on doors of apartment houses. 
That, however, may be attributed 
to the newness of the process. 
Already house architects are show- 
ing a decided interest and are ap- 
plying it to their own designs. 
This, perhaps, because the sand etch- 
ings may be had in any shade, 
and some really beautiful effects 
are achieved by means of various 
stains; the figure itself in one 
shade and the background in an- 
other that blends with the etched, 
figure.. As single panels, the oil 
painted figures are found ex- 
tremely effective. 

One feature regarding the sand 
etchings that the company cails 
attention to is ‘that these products 
are shipped in mixed carload lots 
with other lumber. The company 
is already shipping its products to 
forty-two of the _ forty-eight 
States in the Union. 

Lloyd V. Graham is in charge 
of (the exhibit of the Qhicago 
Lumber Co. of Washington in the 
building material show and since 
the sand etchings have become 
known in this “city by the Golden 
Gate,” Mr. Graham is a very busy 
person, 
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WEEDS need not 
cause fires....destroy 
them this easy way!!! 


Simply dilute 1 gallon of Wilson's Weed Killer to 40 
gallons of water and just sprinkle around your lumber 
piles and buildings. . . at the mills or in your yards. One 
good application a year is sufficient. This is cheap fire 
insurance! Send in a trial order today! 1 Gallon $2.00; 
5 Gallons $8 00; 10 Gallons $15.00; 25 Gallons $30.00; 
50 gallons $50.00; freight allowed on 5 gallons or over, 
East of the Mississippi River. 


Booklet mailed on request. 
Department R 


SPRINGFIELD, NEW JERSEY 











| Fix Your Credit Loss 


in Advance 


You can state pretty accurately every | 
item in your over-head expense but one | 
—your credit loss. That you can only | 





guess at. And how often you miss the 
mark, you, only, know! Because of pres- 
ent conditions, your credit loss is more 
of a problem than ever. 

If the year’s total covered credit losses 
exceed a certain previously agreed upon 
percentage of your gross saless; we repay 
the excess. 

Thus your credit loss for twelve 
months is determined in advance and 
nothing can increase it. 

The cost of Credit Insurance is small 
compared to the security afforded. 


Over $9,500,000 paid to our policyholders 
The American Credit-Indemnity Co. 
OF NEW YORK 
$11 Locust St. 220 Se. State St. 537 Mer. Exch. Bldg, 
St. Louis, Mo. Chicago, Ill. San Francisco, Cal. 
































FIGURE 
Any House 


in “ Minutes 


With the wonder book, “ Automatic 
Building Costs,” you can figure the 
cost of any house, frame, brick, or tile, 
any price,in 5 minutes. Simple to use, 
absolutely reliable. Sounds unbeliev- 
able, but it’s true. 


We will send this book for 10 days 
FREE examination to any * accredited 
lumber dealer. If you don’t think it 
will save you 10 times its cost the 
first year, return it and the trans- 
action is closed. 


SEND NO MONEY 











Just Mail This Coupon J 
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American Lumberman 
| 431 South Dearborn St. 
Chicago, Illinois. 
Send “Automatic Building Costs.” After 10 days 1 | 
will either return the book by parcel post insured or | 
remit $15 in full payment. 


| 
| 
ove deedcdneuesssmieiniaginendimabemannanatoninecnn | 


° Subject to approval of the management. 


Buying of Hardwood 


Logging Almost Impossib!'e 

BROOKHAVEN, Muiss., March 25.—There is 
getting to be a marked shortage of dry hard- 
woods in this section. Sales during the present 
week were more than normal production, but 
production has been curtailed severely, as it 
has been almost impossible to do any logging. 
The Mississippi River rise has not yet en- 
dangered this section. There is an extremely 
strong market for hardwoods that are mostly 
found in the low sections along the creeks etc. 
More hardwoods have been sold during this 
month than can be produced in a month and 
a half of normal production. Ash stocks are 
getting very much lower. Beech stocks have 
sold readily, right along, and inquiry continues 
good. Cypress stocks continue low but the 
market is slow. Quartered black gum stocks 
have been selling readily and are now greatly 
reduced. Red gum, plain and quartered, has 
been selling right along, and stocks are very 
low. Plain sap gum items have been in the 
heaviest demand of any hardwoods, and No. 1 
and select and FAS in 4/4 have been in unusual 
demand. No. 1 4/4 plain sap gum has sold 
at $35, mill base. Quartered sap gum stocks 
have been completely sold out. Elm, hickory 
and magnolia logs continue very scarce and 
these woods have sold right up to the saw. 
Demand for oak is showing a little spurt. 
Poplar stocks continue rather low, with the 
inquiry brisk for 6/4 2-B, and other items in 
good demand. Plain tupelo stocks are still 
rather low. 


Buyers Fear Effects of Floods 


LouIsvILLeE;; Ky., March 25.—Movement of 
hardwoods continues active, producers report- 
ing a steady demand at somewhat better prices. 
Demand and price have been stronger over the 
last few days as a result of buyers fearing the 
effects of the flcod troubles in the South. Rail- 
roads are buying a trifle better and there has 
been some chair factory business. While there 
is not a great deal of furniture business there 
has been good business from radio cabinet in- 
terests, and automobile demand continues 
strong. There have been fair sales of common 
sap, plain and quartered red gum, poplar, wal- 
nut, cottonwood, willow, beech and sycamore. 
Ash remains quiet but oak has been a little more 
active. Thick maple, elm and magnolia have 
been moving. Taken as a whole, business has 
been very good and at fairly satisfactory prices. 
Production remains light and there is not much 
indication of any enlargement for some weeks, 
considering the amount of water in the north- 
ern country that is still to go into southern 
territory, where the swamps are already full. 

Prices at Louisville on inch stock are: Pop- 
lar, FAS, southern, $85; Appalachian, $95; saps 
and selects, $65 and $70; No. 1 common, $#48@ 
55; No. 2-A, $36@38; 2-B, $26@27. Wainut 
FAS, $240; selects, $160; No. 1 common, $90; 
and No. 2, $40. Sap gum, FAS, $58; com- 
mon, $43; quartered sap, FAS, $61@62; com- 
mon, $46@47; plain red gum, $96 and $50; 
quartered red, $98 and $52. Cottonwood; $51, 
$37 and $33. Ash, $75, $49 and $29. Southern 
red oak, $67, $52 and $42; southern white, $83, 
$54 and $44. Appalachian oak, red, $85 and 
$55; white $96 and $58; quartered white, $130 
and $75; quartered red, $110 and $60. 

It is understood that some of the eastern 
Kentucky lumbermen in the vicinity of Mid- 
dlesboro, Pineville, Harlan, Hazard, Jackson 
and other mountain towns lost lumber over the 
week end, when streams were turned into rag- 
ing torrents by heavy rains. Much trouble was 
also reported in eastern Tennessee. 

The John I. Shafer Hardwood Co., of South 
Bend, Ind., operating a branch yard at Logans- 
port, Ind., has purchased fourteen acres on 
Western Parkway, Louisville, on the terminals 


of the Kentucky & Indiana Terminal railroad 
which is putting in a 1,000-foot switch to feed 
the property. Grading and side track work js 
under way, and the first car of lumber is al- 
ready on the property. A yard office will be 
erected, and a manufacturing department jn- 
stalled for edging, dressing and trimming, and 
probably for resawing. C. B. Davis, formerly 
of Logansport, Ind., has come to Louisville to 
be yard manager. 

It is reported in local woodworking circles 
that the’ production of automotive woodwork 
on the part of the Mengel Co., Louisville, has 
now climbed up to around 15,000,000 feet of 
hardwoods cut up monthly in its two plants, 
It is also known that the Chess & Wymond 
Co., which cuts automobile dimension, has been 
quite busy in its drying and cutting depart- 
ments. 


Kentucky Floods Help Loggers 

Wuirtesspurc, Ky., March 25.—One of the 
biggest and most successful logging tides in 
eastern Kentucky streams in years was on in 
the Kentucky River here Saturday, March. 23, 
when thousands of saw logs, that lay along its 
banks for several months, were carried down 
stream to the mills at Clay City, Torrent, 
Beattyville, High Bridge and other points. 
There were many rafts taken down to the 
mills from timber districts below Whitesburg. 
Reports also come from the Middle Fork River 
that some 400,000 logs were marketed loose, 
and in rafts, from Leslie County alone. As a 
result of the good run of logs, logging men 
and lumbermen are jubilant, and the mills will 
have enough logs for some time to come. It 
is said that the Cumberland, the Licking and 
the Big Sandy rivers also floated out many 
saw logs, even from their very headwaters. All 
told it was one of the most successful logging 
tides in years. 


Industrial Demand More Active 


Burrato, N. Y., March 26.—Hardwood trade 
is keeping fairly active, with inquiries coming 
from various lines of industry for a variety 
of woods. _In this territory, industrial plants 
are operating more actively than for some time, 
and some automobile concerns are complaining 
of a lack of skilled mechanics, though ordinary 
help is plentiful. The local yards are not at all 
rushed with orders, but they consider the situa- 
tion more satisfactory than it was a month or 
two ago. 

There has not yet been a spurt in the build- 
ing line, which is not doing as much as it was 
a year ago, but the floods in the South are 
causing some stiffening in prices, and this may 
soon result in more interest being taken in 
purchases. 

The meeting of the Buffalo Lumber Fx- 
change on March 22 was presided over by Vice 
President William L. Blakeslee. He appointed 
a committee for resolutions on the death of Mrs. 
Minnie Ferris Hauenstein, mother of President 
Harold G. Hauenstein, of the exchange. This 
committee consists of C. Walter Betts, chair- 
man; Henry I. George and Ganson Depew. 
talk on flood conditions in southern lumber 
territory was given by H. Z. Longwell, son of 
F. E. Longwell, a Memphis lumberman, who 
was formerly associated with the Standard 
Hardwood Lumber Co., of Buffalo. He said 
that much curtailment of logging had taken 
place in Memphis territory. 

Arrangements are being made for an excel- 
lent program at the Hoo-Hoo entertainment to 
be held at the Broadway Auditorium on April 
16. The “Transformation” film will be shown 
by the National Lumber Manufacturers’ As- 
sociation. L. R. Putman, a representative ol 
the Southern Pine Association, will talk on 
home modernization. Nine boxing bouts will 
be given, and a luncheon will be served. 


_* Subject approvaloofthe management. | For Current Market Prices on Hardwoods See Pages 86 and 87 
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ecomes More Urgent 


crowd of 4,000 persons from the lumber indus- * 


try and their friends is counted on. 

Clark W. Hurd, of Hurd Bros., and a di- 
rector of the local branch of the Association 
for the Revision of the New York State Lien 
Law, is in Albany this week in connection with 
the interests of the association. Secretary 
A. A. Alles, of the headquarters at New York, 
was here last week and spoke before about fifty 
members of the local branch at a meeting in 
the Hotel Statler. 

The Belmont Lumber Co., Hornell, N. Y., 
has been succeeded by the Weir Lumber Co. 
Joseph W. Weir remains with the company. 

Frederick A. Hofheins, president Weather- 
best Stained Shingle Co., North Tonawanda, 
has been on an eastern trip during the last week, 
on home modernizing and Hoo-Hoo matters. 
He spoke to lumber gatherings at New York, 
New Haven, Providence and Boston. 

John H. Wall, of the Buffalo Hardwood 
Lumber Co., has returned from a week’s busi- 
ness trip to New England territory and reports 
improvement in the trade there. 


New Floods Close Georgia Camps 


Macon, Ga., March 25.—Weather conditions 
have not improved to any great extent in 
southern Georgia. Most logging camps are 
idle and sawmills are shut down because of 
inability to get logs. Streams began to recede 
at the end of last week, but another heavy 
rain brought them above flood stage again. 
The outlook is for the smallest production of 
any spring season in many years. Orders are 
being booked right along in considerable vol- 
ume and are being filled rapidly from stocks 
on yards. Planing mills are busy and trim 
mills are also working to capacity. Business 
is good, manufacturers assert, and inquiries 
indicate that it is going to continue good. 


Logs Scarce; Mills Run Four Days 


Jackson, Miss., March 25.—Hardwood op- 
erators in this territory have been running 
during the last few weeks on their reserve 
supply of logs, which is growing low. Log- 
gers have been unable to make deliveries to 
the mills, and small plants are planning to 
go on a 4-day a week production schedule. 
Orders for hardwood have shown consider- 
able improvement, with the furniture and auto- 
mobile trade the largest takers. 

V. F. Anderson, of the W. M. Ritter Lumber 
Co., Columbus, Ohio, was a visitor in Jackson 
Friday. Mr. Anderson reports quite an im- 
provement in the hardwood market. 


Mills Mark Up Quotations 


MempHIs, TENN., March 26.—Considerable 
activity has been noted in the southern hard- 
wood market during the last week. According 
to statistical information for the week ended 
March 19, given out by the Hardwood Manu- 
facturers’ Institute, sales were near normal 
production; while production itself remains ap- 
proximately 85 percentof normal. Shipments 
are practically as high as sales. Reports in- 


dicate that during last week an even greater 


volume of business has been received by pro- 
ducers throughout southern territory. Prices 
have advanced $1@2 in the last ten days and 
are buoyant. 

The demand is coming from all groups of 
buyers, with the automobile industry leading. 
The furniture buyers have been rather active 
and shipments to furniture factories are in- 
creasing daily. The export market continues 
active, a nice volume of business being re- 
ceived from English buyers, who are placing 
orders for delivery within the next sixty to 
ninety days. Exporters are being offered or- 
ders for delivery throughout the summer, but 
in most instances these are being turned down, 
as. producers are expecting further price in- 


creases. The only consumers not actively in 
the hardwood market are the flooring manu- 
facturers, though they are buying some floor- 
ing oak. ; 

More than fifty mills are reported down as 
a result of high water, and in very few iu- 
stances can producers obtain logs from any of 
the lowland section of the South. Some of 
the larger operators have enough logs to con- 
tinue operation of their mills for a long pe- 
riod, but: only. a few are in this position. Pro- 
duction figures will drop from week to week 
until the high water recedes. 


Dry Hardwoods Not Obtainable 


PirtspurGH, Pa., March 26.— Thoroughly 
dry hardwoods are reported unobtainable, and 
there has been a continued quickening in gen- 
eral demand. Dealers who specialize in the 
West Virginia hardwoods report price increases 
on high grade items, especially on dry oak and 
poplar. They report also a big increase in busi- 
ness with retail yards, due to the increased 
amount of building contemplated. Hard maple 
continues in good demand, and there is a better 
demand for high grade wide oak and poplar. 
This increased demand is expected to last sev- 
eral weeks, as many yards must replenish stocks 
which have become much depleted during the 
winter season. 


Fleod Outlook Hardens Prices 


Warren, ArkK., March 25.—The hardwood 
market continues to show strength. With the 
Mississippi and its.-tributaries bank full, and 
flood conditions in prospect throughout the 
Delta, the market should show further strength. 
Many logging operations are already at a 
standstill. The last two days there was the 


warmest weather on record for March, so that | 


heavy snows in the mountain regions will melt 
more rapidly than usual, and add to the vol- 
ume of water in swollen streams. Some log- 
ging operators in this district have not been 
able to move logs for the last sixty days, and 
they are facing an idle period extending into 
June, unless there is an unusually long pe- 
riod of dry weather during April and May. 
Prices continue firm on all items of hardwood 
flooring, with mill stocks still further reduced 
by recent bookings. The cut-to-length depart- 
ments of the larger mills are running to ca- 
pacity. One large hardwood operator recently 
booked an order for more than a $1,000,000 
worth of radio cabinets, which will take plant 
capacity for this one item during the remainder 
of the current year. Many mixed orders are 
being offered, calling for wagon oak and simi- 
lar items which are available in very limited 
quantities. Such orders are booked subject 
to stock conditions at time of shipment. 


Orders Heaviest of the Year 


CINCINNATI, Onto, March 25.—One of the 
larger hardwood wholesalers of the Cincinnati 
‘district reported this week that his firm had 
booked more orders than in any previous week 
this year. But the orders were all for small 
lots, many of them being for mixed cars, for 
the general list, with immediate shipment re- 
quested. Most of the bookings were from the 
automobile factories. There were a few orders 
from the furniture plants, most of which were 
for oak, walnut and sap gum, the last named 
wood being the best seller of the lot. Sales 
included everything from 4/4 2-B poplar to 
FAS ash and oak, most of the stock coming 
from the southern territory, and a few lots of 
oak and walnut from the Appalachian region. 
What was reported by this wholesaler was 
characteristic of the market. Prices as a 
whole were unchanged from the previous week, 
with the recent advances on Appalachian woods 
well maintained. Southern hardwoods were 
not quite so firm, there being indications of 
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How Supercedar is build- 
ing sales and increasing 
profits for 817 dealers in 
48 states. 


Supercedar, the 90 percent red 
heart closet lining, was first 
made in 1926. That year we 
had 96 dealers. In 1927, 250 
dealers, in 1928, more than 800, 
in 1929, probably 1,200. 


These dealers sell anywhere from 
1,000 feet to several carloads 
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Closet Lining. But, the sale of 
a Supercedar Closet also means 
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a door and frame, hardware, 
nails, quarter-round, ete. 


New business that does not rob 
any other department. Good 
business, too, because Super- 
cedar is Nationally advertised 
and accepted for what it is, the 
best to be had. 


Packed at mill in sealed boxes. 
Send for miniature sample box 
free with circular and price. 
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weakness in several items on gum and lower 
grades of poplar and oak. Oak flooring 
however, was firmer, with demand better on 
account of the opening of the building season. 
Retailers were in market for mixed carlots of 
Appalachian hardwoods. The refrigerator and 
piano factories were not active factors in the 
market, although the piano factories were ex- 
pected to be ready for purchases in a few 
weeks. Export trade was inactive, but there 
was a fair inquiry. 

Southern pine shipments were difficult to ob- 
tain, on account of the suspension of train 
service because of floods. Higher prices were 
expected. Pacific coast woods were slow sell- 
ers, byt better business was in prospect with 
the opening of the building season. 











Rust-Owen Lumber Co. 


DRUMMOND, WIS. 





Manufacturers of Wisconsin 


WHITE PINE 
Hemlock and 
Hardwoods 


White Pine Pattern, Flask and 
Shop Lumber our specialty 
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JACKSON & TINDLE, Inc. 
Mills at Pellston and Munising, Mich., and Jacksonboro, Ont. 
MICHIGAN HARDWOODS 
Good, Well Assorted Stock 
DRY PINE and HEMLOCK 
Prompt Shipments. 


Main Office, BUFFALO, N.Y. 


Sales Office: 605 Murray Bidg., Grand Rapids, Mich. 
Kindly address all inquiries care Dept. 7. 


IMENSION LUMBER 
MAPLE FLOORING 


25/32 x 2% Face in 
First, Second and Third Grade. 


Brown Lumber Company 


Main Office: MANISTIQUE, MICH. 
Branch Office: 
1402 Eaton Tower, Detroit, Mich. 
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VON PLATEN-FOX COMPANY 
Iron Mountain, Michigan 
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What the Associations Are 
Planning and Doing 


April 4-6—Southern Forestry Congress, New 
Orleans and Bogalusa, La. Annual. 


April 5—New Hampshire Lumbermen’s Association, 
asaaes Carpenter, Manchester, N. H. Spring 
meeting. 


April 5—Eastern Lumber Salesmen’s Association, 
= enainane ami Hotel, Philadelphia, Pa. An- 
nual, 


April 8—Texas Line Yard Retail Dealers’ Associa- 
tion, Hilton Hotel, Waco, Tex. Annual. 


April 9-11—Lumbermen’s Association of Texas, 
Waco, Tex. Annual. 


April 10—Southwestern Hardwood Manufacturers’ 
Club, Roosevelt Hotel, New Orleans, La. 


Agee, = 11—National-American Wholesale Lumber 
ociation, Mayflower Hotel, Washington, 
” c. Annual. 


April 10-12—National Association of Wooden Box 
eseatarers, Congress Hotel, Chicago. An- 
nua 


April 18-19—Millwork Cost Bureau, Congress Hotel, 
hicago. Annual. 


April 18-19—Central Kansas Lumbermen’s Associa- 
tion, Memorial Hall, Salina, Kan. Annual. 


April 20—Texas-Louisiana Mill Managers’ Associa- 
tion, Beaumont, Tex. Monthly meeting. 


Aw, 23—Roofer Manufacturers’ Club, Columbus, 
a. 


April 23-24—Arkansas Association of Lumber Deal- 
ers, Hotel Marion, Little Rock, Ark. Annual. 


April 23-25—National Association of Railroad Tie 
ye Arlington Hotel, Hot Springs, Ark. 
nnua 


April 26-26—National Lumber Manufacturers’ As- 
sociation, Congress Hotel, Chicago. Annual. 


May 6—Cincinnati Lumbermen’s Club, Cincinnati, 
Ohio. Annual. 


May 9-10—Florida Lumber & Millwork Association, 
Orlando, Fla. Annual, 


May 14-16—Associated Cooperage Industries of 
~—~ rr Jefferson Hotel, St. Louis, Mo. An- 
nual, 


May 17-19—Lumbermen’s Club of Arizona, Gadsden 
Hotel, Douglas, Ariz. Annual. 


May 20—Loyal Legion of Loggers and Lumber- 
men, Portland, Ore. Semi-Annual meeting, 
board of directors. 


Millwork Cost Bureau Annual 


Plans for the fifteenth annual convention of 
the Millwork Cost Bureau, to be held on April 
18 and 19, at the Congress Hotel, Chicago, 
include the presentation of a scheme for the 
organizing and operating of listing bureaus. 
Instalment financing will also be considered, 
and an entire session will be held for the 
discussion of cost and accounting methods. 
Home modernizing as it relates specifically to 
millwork will also be discussed. 


Southwestern Hardwood Club 


New Or.eans, La., March 26.—The South- 
western Hardwood Manufacturers’ Club will 
hold a meeting here on April 10, according 
to announcement. The club holds a luncheon 
meeting, beginning at noon at the Roosevelt 
Hotel. No meeting was held during March. 


Grade-Marking of Lumber, Subject 


New Orveans, La., March 25.—The grade- 
marking of lumber with several nationally 
recognized lumber authorities on the speakers’ 
list will occupy a prominent position on the 
program of the fourteenth annual convention 
of the National Association of Purchasing 
Agents. at Buffalo, N. Y., June 3, 4, 5 and 6. 

One entire session of the convention will be 
devoted to a discussion of the grade-marking 
phase of lumber manufacture and its advan- 
tages to the purchaser. J. F. Carter, trade 
promotion manager of Southern Pine Associa- 
tion, will be one of the principal speakers on 
this part of the program. 

John R. Whitehead, vice president of the 
purchasing agents’ association, of Fairbanks, 
Morse & Co., Chicago, will preside over the 
grade-marking discussions. Following Mr. 
Carter on the program will be B. S, Woodhead, 


of Beaumont, Tex., president of the National- 
American Wholesale Lumber Association, or 
W. W. Schupner, New York, secretary of the 
organization. 

J. W. Deal, vice president of the Pickering 
Lumber Co., Kansas City, Mo., will discuss 
the grade- marking of lumber as it appeals to 
the progressive manufacturer while G. A, 
Thompson, The Empire Companies, Bartles- 
ville, Okla., will have as his subject “As the 
Purchasing Agent Sees It.” 

A general discussion is scheduled to follow 
the addresses with F. E. Colesworthy, a mem- 
ber of the grade-marking subcommittee of the 
National Committee on Wood Utilization of 
the Department of Commerce, directing. 


(P@SGRBBBaEaBaBS 


Stresses Need for Insurance 


PHILapeLPHiA, Pa., March 25.—It is inviting 
disaster to cut down fire insurance coverage 
during retrenchment, according to Justin 
Peters, vice president of the Pennsylvania 
Lumbermen’s Mutual Fire Insurance Co., 
who addressed the members of the Phila- 
delphia Wholesale Lumber Dealers’ Asso- 
ciation at their luncheon meeting last Monday. 
Mr. Peters explained the complexities of 
fire insurance at the suggestion of Joseph P. 
Comegys, president of the association, in 
order that the members would be able to 
grant credits more intelligently and also so 
that they could by tactful suggestion aid the 
retailer in adequately protecting himself 
against disaster. 


Plan for Trade Promotion 


Mempuis, TENN., March 26.—Directors of 
the Hardwood Manufacturers’ Institute in ses- 
sion last Thursday at the Hotel Peabody, made 
plans for increasing the activities of the insti- 
tute in trade promotion work and conservation 
of natural resources. W. E. DeLaney, of Co- 
lumbia, Miss., the new president of the insti- 
tute, presided, which is the first director’s 
meeting since his election at the annual meeting 
in New Orleans late in January. 

O. T. Swan, secretary of the Northern Hem- 
lock & Hardwood Manufacturers’ Association, 
was present and explained his organization’s 
plan for issuing certificates to be placed inside 
each car of lumber shipped by the members, 
certifying as to the quality and grade of the 
lumber. 

Considerable discussion followed the talk by 
Mr. Swan, and as a result President DeLaney 
appointed a committee composed of C. Arthur 
Bruce, of the E. L. Bruce Co.; George W. 
Allport, of the Long-Bell Lumber Co., Kansas 
City, Mo., and J. W. Mayhew, of W. M. Ritter 
Lumber Co., Columbus, Ohio, further to in- 
vestigate this plan, conferring with officers of 
the Northern association, and report back its 
findings. This committee will probably have 
a meeting this week «in Chicago to consider 
this plan of certification. 

J). H. Townshend, executive vice president of 
the institute, gave a report of his plan for 
trade promotion, which included co-operation 
with the National Lumber Manufacturers’ As- 
sociation trade extension campaign, as well as 
continued adventisements for both oak and gum. 
This campaign will be similar to that pre- 
viously conducted by the institute, and will 
include co-operation with manufacturers of fur- 
niture, and other oak and gum consuming 
groups. It will also tie up with the retailer 
This plan was 


of various articles of wood. 
approved by the directors. 
The directors also laid plans for a survey of 
the hardwood producing territory to be made 
under the direction of the conservation com- 
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mittee of the institute for the purpose of con- 
serving natural resources and waste. 

The directors of the institute adjourned to 
meet again in the next two or three months, 
the meeting probably to be held in Cincinnati. 


Southwest Ontarians in Spring Meet 


Toronto, OnT., March 25.—The spring meet- 
ing of the Southwestern Ontario Retail Lum- 
ber Dealers’ Association was held March 21 at 
Windsor, in the Prince Edward Hotel. Presi- 
dent J. D. Branch, of Walker Sons (Ltd.), 
Walkerville, occupied the chair both at the 
meeting of directors in the morning and at 
the general meeting which followed. _ 

Secretary Bogart, of Hadleys (Ltd.), Chat- 
ham, submitted a report dealing with associa- 
tion matters. The most important subject 
discussed was the next annual meeting which 
it was decided to hold during the summer 
outing of the Ontario Retail Lumber Dealers’ 
Association in June. 

N. J. Biddle, secretary of the Allied Con- 
struction Industries of Detroit, delivered an 
address upon “Credits” which was much ap- 
preciated. 

F. A. Rowlatt, manager of the White Pine 
Bureau, Toronto, spoke of the work of the 
bureau and suggested that the dealers should 
iet it know what they thought about a proposal 
to trade-mark and grade-mark white pine 
lumber. 

H. Boultbee, secretary-manager of the Onta- 
rio Retail Lumber Dealers’ Association, told 


of some matters which had been occupying 
the attention of the association during the 
present year, among these being the efforts 
to secure the co-operation of the wholesalers 
in connection with sales of construction ma- 
terial, and the difficulties which had developed 
in connection with hardwood flooring sales. 
Prizes were presented to the winners in 
the 1928 Clean Yard Contest and particulars 
were announced of a number of changes in 
connection with the 1929 contest. At the con- 
clusion of the meeting the dealers attended the 
Windsor Building Show, in The Armouries 
where several association members had booths 
for the display of the products they handle. 


Board of Trustees Re-Elected 


Eucene, Ore., March 23.—At the annual 
meeting of members of the Willamette Val- 
ley Lumbermen’s Association, held here on 
March 9, the old board of trustees, consisting 
of C. N. Huggins, Portland, Ore.; F. R. Olin, 
Mill City, Ore.; A. M. Matlock, Veneta, Ore.; 
J. Farrar Woodard, Cottage Grove, Ore.; T. 
R. Greenwood, McGlynn, Ore.; George T. Ger- 
linger, Dallas, Ore., and J. S. Magladry, Eu- 


gene, Ore., was unanimously re-elected for’ 


the ensuing year. 

The meeting of the newly elected board of 
trustees for the purpose of electing officers has 
been postponed pending the recovery of Presi- 
dent J. S. Magladry, who is now convalescing 
at his home from a recent operation and 
illness. 


National Wholesalers’ Program 


New York City, March 26.—A feature of 
the program for the annual convention of 
the National-American Wholesale Lumber 
Association, to be held at the Mayflower 
Hotel in Washington, D. C., on April 10 and 
11, is that no outside speakers will be brought 
in; instead, the discussions will be restricted 
to practical problems facing the industry. 

A. E. Lane, of New York, will lead a dis- 
cussion on conditions the wholesaler is facing 
today. The question of grade- and trade-mark- 
ing will be discussed from all angles, and 
Wilson Compton, secretary-manager of the 
National Lumber Manufacturers’ Associa- 
tion, will report on the progress of the grade- 
marking promotion plan. The views of the 
National Association of Purchasing Agents 
on this subject will be presented by its vice 
president, John R. Whitehead, Dwight Hinck- 
ley and W. F. Shaw will present a picture 
of the wholesalers’ part in the trade exten- 
sion campaign. 

M. J. E. Hoban, chairman of the credit de- 
partment committee, will lead a discussion 
on credit analysis, and the association’s coun- 
sel, D. T. Kelly, will answer the question, 
“Can Wholesalers Make a Service Charge 
for Renewing Notes?” George M. Stevens 
will present the results of a survey of cost 
statistics secured from seventy-five whole- 
salers throughout the country, which will 
anwer the question, “Have Lumber Distribu- 
tion cee eee Higher or Lower?” 

Joint merchandising relations between 
manufacturers and wholesalers and the re- 
sults of conferences for the last year and one- 
half will be reported on by W. H. Schuette. 
“Relations with Retailers” will be discussed 
in an open forum participated in by officials 
of several retail associations. William E. 
Humphrey, of the Federal Trade Commis- 
sion, will address the meeting on the com- 
mission’s plan for Federal trade practice 
conferences. The situation on the Northwest 
Coast and the various problems encountered 
there will be reported on by R. A. Dailey. 
Brief reports on arbitration, legislation and 
transportation matters will also be heard. 

Elaborate entertainment plans are being 
arranged, especially for the ladies. These 
include a dinner dance on April 10 and the 
annual banquet on April 11, followed by 


dancing. A sightseeing trip for the ladies is 
also being arranged, and after the conclu- 
sion of the convention a golf tournament 
will be held at the Congressional Country 
Club. 

Arrangements have been completed with 
the railroads whereby special rates of fare 
and one-half on the certificate plan will be 
allowed practically every delegate through- 
out the United States and points in Canada. 


Close-ups of the Millworkers 


(Continued from page 60) 


a slight.advantage over 1928 at this stage of 
the game. 





G. H. Wo.r, of G. A. Wolf & Sons, Mount 
Wolf, Pa., says he “is not so keen” about the 
outlook in his territory. 


Victor Newson, Yonkers Woodwork Co., 
Yonkers, N. Y., says that the outlook in the 
building trades indicates a satisfactory year 
for millwork in his section. 


T. O. Keety, of S. S. Keely & Sons, Phila- 
delphia, characterized the business outlook as 
“fair,” and said his firm was out to get its share. 


H. S. Laxksr, of the Hartford Lumber Co., 
Hartford, Conn., was “short and sweet.” He 
said: “Business looks good.”. 


GEORGE’ ADAMS, jr., Far Rockaway, N. Y., 
says volume this year is in excess of last and 
the general feeling in his territory for the com- 
ing six months is “good.’’- xa 


C. C. CONKLIN, representing E. Barling & 
Son, Patchogue, L. I., declared “business looks 
good out on the island, with a large building 
program.” 


CLARENCE E. CrowFoot, of the Hatch & Bailey 
Co., Norwalk, Conn., says business is -good. 


P. B. Busu, of the Harris, McHenry & Baker 
Co., Elmira, N. Y., thinks 1929 will surpass 
1928. 


J. C. Evans, of Tuttle Bros., Westfield, N. J., 
says Jersey will have a busy building year and 
business will be better this year than last. 
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Pow Pine 


fhe Aristocrat of Structural Woods 


—the material that will 
retain customer good: 
will and build business 
for you. Make your 
customers happy. 
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Lumber Company 
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GULF RED CYPRESS 
COMPANY 
Distributors of high class Gen- 
uine Tide Water Red Cypress. 


Straight or Mixed Cars. Annual 
capacity of our mills 


150,000,000 feet Cypress 
50,000,000 feet Southern Hardwoods 


13th Floor Barnett National Bank Bidg., 
JACKSONVILLE, FLORIDA 














Yellow Pine 


Timbers, Lumber 


Lath and Shingles 


For our poe grade dressed stock — 
Ask the Wholesaler”’ 


The Alger-Sullivan Lumber Co. 


CENTURY, FLORIDA 























‘A BIG HIT— 


That’s what dealers make with home 
builders when they sell our 


N. C. Pine "srg, Sciline 
Loag sed Yellow Pine 5:24:74 
Car and Cargo Shipments. 


Ellington & Guy, I Inc. 


Fayetteville, 








Lumbermen’s 


Cahokia Club Elects Officers 


East Sr. Louis, Iti., March 25.—Will 
Grosse, of Grosse & Son Lumber Co., Water- 
loo, Ill., was elected president of the Cahokia 
Lumberman’s Club at the annual election re- 
cently held at Broadview Hotel, East St. Louis. 
Other officers elected follow: 


Vice president—J. Trares, 
Co,, O'Fallon, 


Secretary and treasurer—F, W. Weinel, Weinel 
Lumber Co., Waterloo: 

Directors—Fred Jacobs, Jacobs Lumber Co., 
Jerseyville, Ill.; Fred Jobusch, Collinsville Lum- 
ber Co., Collinsville: Vincent Flannery, Fian- 
= & ~_, East St. Louis} Johii Auer, Prairie 

ocher Lumber Co:, Prairie du Rocher: J: M. 


Sousara, East St. Lotiis Ltimber Co., East St. 
Louis. 


Chatles E. Davidson, of the Greenville Lum- 
ber Co., Greenville, conduétéd 2 dealers’ forum 
on the problems of the iridustry: 


SASSER ZAEEE: 


Wholesalers’ President Addresses Club 


SureveporT, La., March 25.—Matters of in- 
terest to all branches of the lumber industry, 
especially to wholesalers, were discussed by 
Ben 8. Woodhead, of Beaumont, Tex., presi- 
Gea _* au National- Aineticait Wholesale 

iimbér Assoélatioti, in ati addtess before the 
Ee a Lumberinén’s Club hefe last Ties- 

Mr d was the gtiest df, hotior. 

The Natiotial-Ameficati Wholesale Lurtibet 
Association, Mr. Woodhead stated, is arrang- 
ing to hold its annual meeting in Washington, 
D. C., on April 10 and 11. The membership, 
"he reported, has grown very gratifyingly the 
last year, due especially to the steady growth 
of confidence and respect for the organization 
and appreciation of its splendid service. 

Never since I have been a wholesaler, said 
Mr. Woodhead, has there been a time when 
sO many miattérs of national interest have 
been under consideration affecting the ium- 
ber industry. e manufacturers are study- 
ing Gost of production. The retailers aré 
studying credits and other problems, and we 
wholesalers are scrutinizing costs of distri- 
bution. The retailers in some cases afte con- 
ducting regular department’ stores, with 
everything that goes into the construction 
of a building. We are being obliged to study 
the question of what the trade wants, and 
to try to supply it. We must keep up with 
the times. We must éxercise our thinking 
powers, be able to change as conditions change 
around us. As long as lumber is produced in 
volume, so long will there be a place in the 
industry for the wholesale distributer. 

Mr. Woodhead made it plain that he be- 
lieved the wholesalers were making progress, 
especially in the way of fair dealing. The 
old timers, some of them, he said, “lived by 
their wits and lack of conscience.” That day 
is past. The association that I represent will 
not stand for chicanery, he said. If a dealer 
practices it, sooner or later it will be found 
out. We do not hesitate if a concern wil- 
fully violates our rules of business proce- 
dure, to expel it from our organization, and 
it can never be reinstated. Of course, in an 
organization of nearly a thousand members, 
it is hard to expect adherence to the highest 
of ideals, but we are improving and began 
when the organization was first formed to 
take a firm stand for righteousness. 

Mr. Woodhead also made a plea for recog- 
nition of the basic principle of recognizing 
the cost of distribution. The producer must 
first fix the basic selling price, and add there- 
to the cost of distribution, whether it is done 
through commission men, wholesalers, or by 
the producer’s own organization. The selling 
price, which must include the cost of distri- 
bution, he said, is the price arrived at to be 
quoted to the trade, the retailer, the ultimate 
earlot buyer. Recently, he said, some forty 
manufacturers on the West Coast got to- 
gether and agreed to recognize this principle, 
which will enable the wholesaler to operate 
on a fair margin, and avoid destructive com- 
petition which has the effect of breaking 


O'Fallon Lumber 


Club Activities 


‘ 


priéés doWti t6 aii tinprofitable basis to all, 
We are cénteriditig; hé said, through our na- 
tional organization, for hition-wide recogni- 
tion of the wholesaler, ard fresiiltant fair 
treatment through the proper manner of al- 
lowing him a margin that will permit him 
to operate at a fair profit. Of course, these 
differentials have not been worked out yet, 
but in time they will be. 


Mr. Woodhead also briefly discussed the 
question of grade-marking and trade-marking, 
which he stated was all right just so long as 
it placed no stigma upon unmarked lumber 
which was just as good as the trade-marked 
stock, and also he said that the wholesalers 
would also insist that identification marks, 
Wliich led to the loss of the. wholesaler’s cus- 
tomer cotild fiot be sarictioried, with due fair- 
ness to the wholesale distributer, 


('exuaeeanee2ane 


Club to Change Headquarters 


MemPuis; Tenx.; March, 26—At the last 
regular meeting of thé Liimbermen’s Club of 
Memphis, held last Thursday at the Hotel 
Gayoso, it was decided to move the headqtiaf» 
ters of the club from its present location ifi 
the Chamber of Commerce Building to Room 
207, Peabody Hotel. The club also passed a 
resolution opposing the present bill before the 
State legislature, changing the boundaries of 
the city of Mettiphis. 


T. E. Sledge, chiaitmati of the etitertainment 
committee, atinoiticed a dititier-datice to be held 
on April 2 at the Elks’ Club. 


tamhamhbhebss, 
Cincinnati Club’s Plas 

CINCINNATI, OHIO, March 25.—Great preji- 
arations are being made by the officers and 
members of the Cincinnati Lumbermen’s Club 
for the annual Ladies’ Night dinner and dance 
to be held April 3 at the Cincinnati Club. A 
special program is being arranged and there 
will be etitertainment as well as dancing and 
bridge games for the guests. At 8:30 the 
party will be interrupted just long enough for 
the nominating sub-committees of the floor and 
chair committees to report the names of their 
respective candidates for the annual election to 

be held at the May meeting. 


Hear Talk on Short Length Utilization 


CoLumsus, Ounto, March 25.—Prof. R. J. 
Hoyle, head of the department of forestry of 
New York State University, Syracuse, was the 
speaker at the fourth of the series of lectures 
March 22 given by the Wholesale Lumbermen’s 
Club of Columbus in its extension course in 
lumber education. He spoke on the utilization 
of short lengths in general construction and 
more especially in home building. 

The motion picture film “Lumbering in the Pa- 
cific Northwest” depicting lumbering processes 
at the Longview mills of the Long-Bell Lum- 
ber Co., were also shown. In the question 
box, which was opened after the lecture and 
film showing, a number of questions were asked 
and answered. 





Company’s New Representatives 


St. Jounsspury, Vr., March 25.—The North- 
ern Lumber Co. of this city and Boston, Mass., 
announces that M. D. Withers, who has been 
conducting a wholesale lumber business with 
headquarters at Barton, Vt., has consolidated 
his business with it, and will represent the 
hardwood department of the business, making 
his headquarters at St. Johnsbury. Prior to 


coming to New England, Mr. Withers was for 
a number of years engaged in the hardwood 
business in New York State and made his 
headquarters in New York City. 
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Likes and Dislikes 


I knew a man who used to put 
Molasses on his ’taters, 
But there was no reform afoot, 
Not even by the waiters, 
To make him end and stop and cease 
This awful habit, if you please. 
If he got any pleasure through it, 
They simply smiled, and let him do it. 


For likes and dislikes are as strange 
As people who possess them; 

And why should I attempt to change 
My neighbors, try to dress them 

And feed and train and educate 

And make them do the things they hate, 
Yes, make them follow to the letter 
The habits that I think are better? 


Yes, why should I, and why should you, 
Of oddities make metition, 
The things that other people do 
Beyond our comprehension? 
You'd be surprised to learn some day 
How many things you do and say, 
How many ways you spend your money, 
That really are extremely funny! 


Between Trains 


Granp IsiAnd, Nes.—The Federation of Ne- 
braska Retailefs met here today, and you 
would think at first glance that that would 
mean the retail lumbermeti, too, but the latter 
will flock together at Omaha tottiorrow. For 
some reason the meatman and the groceryman 
and the drygoodsman seem to think that they 
are the retailers and a lumberman is just a 
lumbertan, that’s all. Yet by getting people 
to settle down in homes of their own, the 
jumberman may be doing more for the dry- 
goodsman than his advertisitg is. 

Over itt Lincoln, luckily, this fact has been 
recogtiized by the telephone company, even 
if it hasn’t, perhaps, by the merchants. The 
new telephone directory will not only indicate 
a man’s residence, but also whether he owns 
it or merely occupies it. The merchant will 
thereby know whether his customer is a Citi- 
zen of the community or merely a fly-by-night 
who may be here and gone, Lord knows where, 
tomorrow. 

It’s the house: over his head that makes a 
man worthy of trust, and let the other retailers 
not forget that it is. the lumberman who puts 
it there. The merchants of a town might well 
restrict credit to those who live under their 
own roofs. It would probably save them a lot 
of money in bad accounts, and it wouldn’t hurt 
the lumber business any. 

To tell the truth, which sometimes is not 
a bad idea, the man who owns a home in- 
stead of renting a house has already proved 
several self-evident facts—that he wants to 
save, that he knows how, that he knows the 
nature of a financial obligation and the ne- 
cessity for meeting it, and such things as that. 
It isn’t just because he is tied to the town 
by a piece of property that he is a good risk: 
it is the fact that he knows how to save and 
how to figure and how to pay, and has a wife 
who is willing to save and pay and figure. 

Of all the retailers in a town the retail] lum- 
berman is the most important factor in the 
prosperity of the town and its retail interests. 
He is the retailer that other retailers should 
look up to, whose advice and example they 
should follow—provided he is entitled to it. 
Whether he is, time will tell. At this very 
meeting R. E. Campbell, of Lincoln, pointed 
out the causes of failure where failure occurs 
in the retail business. A lot of men spend 
a lot of time talking about competition, and 
yet of 500 concerns who failed it was found 
that only two were put out of business by 
competition. In many cases it was lack of 
capital, but in most cases it was lack of orig- 


AMERICAN LUMBERMAN 


inality, lack of experience or lack of resource- 
fulness to meet such situations as arose. 

Be that as it may, a pleasant time was had 
by all at.the annual banquet of the Paper and 
String Club, which is to retail merchandising 
in Nebraska what Hoo-Hoo is to the State 
lumber associations, or ought to- be. 


We See b’ the Papers 


Let’s hope that the policewoman gets her 
man. 

Among other things that the farmers plan to 
raise is the tariff. 


In the case of the Pullman company the 
overhead is the profit. 

Now is the time for all good men to come 
to the aid of their broker. 

A good place for a sprinter to train would 
be with the Mexican rebels. 

What’s the use of shutting off the radio and 
going to a movie that talks? 

Most of our great men now seem to be 
buried with moving picture rites. 

New York’s problem right now is what to 
do with our ex-next-presidents. 

Mr. Hoover is worth a million; certainly 
worth a million other office-holders. 


Chicago barbers threaten to raise the price 
of a haircut to $1. Someone page Mr. Gillette. 

Senora Escobar is said to be in the United 
States buying arms for the rebels. She ought 
to buy legs. 

According to statistics of circulation, if you 
haven't $39.38 in your pocket, someone is hold- 
ing out on you. 

The Cubs won every battle with the Tigers, 
which is more than the prohibition officers have 
been able to do. 


The real April fool is the man who thinks, 
because it is April 1, that spring is here, and 
dresses accordingly. 

As far as one bouquet is concerned, the flow- 
ers that bloom in the spring, tra la, have noth- 
ing to do with the case. 

More than 1,000,000 women make income tax 
returns, and, as we hate to figure, we might 
as well confess that it’s really 1,000,001. 

There are 42,000,000 people in America ‘who 
do not have access to public libraries, and al- 
most as many publishers who ought not to. 

This Mayflower that Mr. Hoover has had 
decommissioned is not the one our ancestors 
came over in but the one our politicians came 
across in. 


When Ignorance Was Bliss 


The horse was slower, I admit. 
You made less speed, but less you hit. 
You weren’t always turning corners 


And filling someone’s house with mourners. 


Of course, we had our runaways, 
And folks got killed in those old days, 
But accidents were not extensive, 

And even then quite inexpensive. 


In those old days a day. you’d spend 

To make a visit to a friend. 

But now, so quickly you arrive there, 

It takes a half an hour to drive there. 

It’s such a cinch to go and sup 

That now you’ve used your friends all up. 
They see you now, who used to love you, 
So often that they’re weary of you. 


And ev’ry spring you didn’t say, 

“Let’ trade Kit in and get a bay,” 
Or kids, as soon as they could toddle, 
Demand of Dad a later model. 

I know I wouldn’t want, of course, 

To sell the car, and get a horse. 

I know I couldn’t do without it— 
Unless I hadn’t heard about it. 











MEADOW | 
DIMENSION 





Here is some of the hard- 


wood dimension stock we are 
cutting to order in exact sizes 
for certain customers. We are 
in position to produce more 
of this material. We have the 
best facilities for producing it 
from our West Virginia timber, 
Let us figure with you on your 
dimension stock requirements. 


in 


FLOORING— 

FINISH AND TRIM— 
MOULDINGS— 
STEPPING AND RISERS— 
BEVEL SIDING— 


THE MEADOW RIVER 


RAINELLE, 


Dealers will profit by getting 
in touch with us on their needs 


RIVER 


Red Oak Maple Beech 
White Oak Birch 


Chestnut Birch Ash 
Oak Poplar 


Oak Poplar Basswood 
Chestnut Birch 


Oak Birch 


Poplar ° 


LUMBER Co. 


WEST VIRGINIA 
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Order From 
“Old Timers” 


For more than forty years we have 
been manufacturing North Carolina 
Pine lumber for exacting buyers on 
the Atlantic Coast. Many of the old 
homesteads of New England were 
built with our lumber. Today these 
old homes stand as monuments to 
| the durability of 


Goldsboro 
N. C. Pine 


Our many years experience and 
large, modern manufacturing facili- 
ties will prove helpful and profitable 
d to you. Let us co-operate with you 
4 on future orders for North Carolina 
' Pine yard and shed stock. 


Johnson & 


: was’. \Wimsatt 
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T. H, Garrett B. F. Spencer 


T.H.Garrett 


LUMBER CO. 


Established 1887 
MANUFACTURERS 


Yellow Pine 


GOOD GRADES 
PROMPT SHIPMENTS 


Mills:—Selma, La.; Haynesville, La. Waukegan, Tex. 
Forest, Miss. 


Chemical Bldg.,ST.LOUIS, MO. 














Truck Expense Less Than Team Cost 


The Richardson Lumber Co., of Florence, 
Ala., operates twelve trucks at its four retail 
yards, the equipment consisting of eight 
Fords, one 1-ton Chevrolet, two 2-ton GMC, 
and one 2-ton Indiana. “Our experience has 
been that lumber and building materials can 
be delivered within a short radius with small 
trucks very much more cheaply than with 
large ones,” states W. M. Richardson, presi- 
dent of the company. “We would say that a 
building material merchant whose trade was 
practically all within a distance of two or 
three miles will find that the light truck 
would be the ideal equipment. However, we 
find in our business that the most economical 
equipment is the small truck to take care of 
the near-by business, and the larger truck for 
the long hauls and extra heavy loads.” 

About sixteen horses have been replaced 
by the Richardson Lumber Co. with trucks, 
and the concern finds that truck expense is 
less than team expense for the same work 
accomplished. “The life of our trucks is al- 
most perpetual,” Mr. Richardson said, “as we 
employ our Own mechanics and keep the 
equipment in good running order at all times, 
replacing parts when and as needed. We do 
not make a separate charge for deliveries.” 


(SEALE aes 


Fifty Miles a Day With Truck Unit 

The accompanying illustration depicts one 
of two International Harvester units and 
semi-trailer owned and employed in the deliv- 
ery service of the 
James Shearer Co. 
(Ltd.), Montreal, Que., 
which has been en- 
gaged in the lumber 
business for almost 
three-quarters of a 
century, having been 
established in 1856. 
Motor trucks have 
proved a great boon 
not only to the Shearer 
company, but also to 
retail lumber dealers 
generally, as such 
equipment makes pos- 
sible quick and fre- 
quent deliveries at 
comparatively low cost. 
The truck shown in 
the picture is the 1%- 
ton Model No. 33 man- 
ufactured by the In- 


finds that with 23 men and ‘“ 
tors it has been possible to load approximately 
the same log footage as would be done with 


Caterpillar” trae. 


a horse camp employing 60 to 65 men. It is 
unnecessary to lay out roadways as would be 
done for horses, and the minimum of damage 
is done to young trees. ; 
Other interesting experiences with Cater. 
pillar” equipment are related in “Wheel Log- 
ging,” a copy of which can be had from the 
Caterpillar Tractor Co. for the asking. 


Completes Line of Small Tractors 


Another model has been added to the “Cater- 
pillar” line of small tractors, giving farmers 
and contractors three sizes aimed to fill their 
needs for a_ track-type_ tractor. This latest 
addition to the “Caterpillar” family announced 
by the Caterpillar Tractor Co., of San Leandro, 
Calif., and Peoria, Ill., is the Fifteen, a picture 
of which appeared on page 57 of the March 9 
issue of the AMERICAN LUMBERMAN lined up 
with two of the other light models of the 
“Caterpillar” line. 

In announcing this new model the company 
states that it is now ready for delivery at $1,500 
f. o. b. Peoria. The Fifteen completes the 
“Caterpillar” line of small tractors, and from 
the engineering standpoint it is a duplicate of 
the Ten, which has just gone into production 
at the new Peoria factory and is being bought 
faster than a double shift of skilled workers can 
turn them out for farmers throughout the 
world. Just a little bigger than the Ten, it is 
a replica of it except in size and power. In 








ternational Harvester 
Company of America. 
The trailer is 10 feet 
long and 5 feet 6 
inches wide. The motor truck is finished in 
gray and black. Distances of 50 miles a 
day are a regular procedure with this truck 
and trailer. 


High Wheel Methods of Logging 


“Wheel Logging” is the title of a new piece 
of literature issued by the Caterpillar Trac- 
tor Co., of San Leandro, Calif., illustrating 
and describing three high wheel methods— 
slip-tongue, fairlead and hydraulic wheel— 
that haul logs big, small or tree lengths, 
quickly and economically. 

Here is the experience of some of the West 
Coast operators with “Caterpillar” logging 
equipment: 

The Red River Lumber Co., Westwood, Calif., 
on June 22, 1928, made what is believed to 
be a world’s record when it loaded, without 
any previous preparation, a total of 1,001,479 
feet of logs with one jammer and 15 “Cater- 
pillars” in one day. “Personally,” stated 
Woods Superintendent Wills, “I think the 
Caterpillar Tractor Co. has built one of the 
finest pieces of machinery that has ever come 
into the woods. Never have we found any 
ground so far that we could not log with 
‘Caterpillars.’ ” 

The Fruit Growers Supply Co., of San Fran- 
cisco, and mills at Lassen and Hilt, Calif, 


International Harvester 
delivery service of James Shearer Co. (Ltd.), Montreal, Que. 


unit, item Model No. 33, utilized in the 


fact, when the three—Ten, Fifteen and Twenty 
—-were lined up in order at the recent Peoria 
convention for the dealers’ observation, they 
made a harmonious line of power for any job 
within that range. 

Thus, the farmer has year-round power re- 
gardless of the weather for the first time in 
history. Rain, snow, ice, dust—they’re all the 
same to the “Caterpillar.” With Tens, Fif- 
teens and Twenties, and the- bigger Thirties 
and Sixties, the “Caterpillar” déaler can supply 
equipment for a farm regardless of size, crops 
and terrain. Some twenty-five different manu- 
facturers have built equipment to work behind 
these tractors. 


Motor Vehicle Siadiitlin 


February production of motor vehicles in 
the United States as reported to the United 
States Department of Commerce was 466,084, 
of which 407,589 were passenger cars and 
58,495 were trucks. These figures compare with 
100,715 passenger cars and trucks in Janu- 
ary, and 323,796 in February of last year. 
Last month's production was a new high 
record. In August, 1928, production totaled 
461,298, the record month until the figures for 
February came in, 


CLOSED CAR production in 1927 amounted tv 
83 percent of the total motor car output. 
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Lumber Consumption 1929 
(Continued from page 47) 


the second half of 1929 as compared with 1928. 

Nineteen box mills indicate consumption of 
93,000,000 feet of softwoods and 32,000,000 feet 
of hardwoods. 


Northeast and East. 


No direct reports have been received from 
the northeast lumber dealers. Reports collected 
by the Atlantic Shippers Advisory Board com- 
paring the second quarter of 1929 with the first 
quarter of 1929 and the second quarter of 1928, 
however, indicate an increase in requirements of 
13.9 percent and a decrease of 0.9 percent re- 
spectively. Pennsylvania dealers report substan- 
tially the same consumption during first half of 
year and a decline of less than 1 percent for 
the last half. 

New England railroads report a slight decline 
in the use of softwood ties and softwood lumber. 
Great Lakes carriers report an increase of 24 
percent in tie requirements and an increase of 
12 percent in softwood lumber requirements. 
Central eastern carriers report an increase of 


about 5 percent in softwood lumber require- 


. ments. 


Millwork manufacturers in the northeastern 
states report an estimated decline of 1.6 percent 
during the first half of 1929 and 1.1 percent 
during the second half as compared with last 
year. 

Fifty-five northeastern box mills report esti- 
mated consumption of 263,000,000 feet of soft- 
wood and 23,000,000 feet of hardwood; 17 cen- 
tral east mills report softwood consumption of 
33,000,000 feet and hardwood consumption of 
47,000,000 feet. 


Will Operate Wisconsin Yards 


STILLWATER, M1nn., March 25.—Announce- 
ment is made by the Central Lumber Co., here, 
that it has purchased the retail lumber busi- 
ness of Thomas Hogan & Son, of Blair, Wis., 
and will operate it in connection with the Cen- 
tral company’s Arcadia and Trempealeau yards, 
under the name of the Central Yard Co. 





Offer Redwood and Fir Plywood 


Redwood and fir plywood is now offered to 
the trade by the Hammond Lumber Co. (Inc.), 
601 West 138th Street, Riverdale Station, Chi- 
cago, according to announcement made by W. 
R. MeMillan, general sales manager. This 
latest product of the Hammond company will 
be merchandised through a new plywood de- 
partment. Assisting Mr. McMillan in the 
handling of this department will be H. L. 
Nelson, who joined the Hammond Lumber Co. 
on Jan. 1, having been previously associated 
with the Western Plywoods Co., of San Fran- 
cisco, Calif. 

This new line is sold under the trade name 
“Hammond Quality Plywood,” and the Ham- 
mond Lumber Co. is prepared to ship both 
redwood and Douglas fir plywood in carloads 
from the plywood factory, and in less than 
carload lots or mixed cars from the Hammond 
distributing warehouse and yard at Riverdale 
Station, Chicago. 

_ Hammond redwood or Douglas fir plywood 
is an excellent product, well made with best 
waterproof glue, and can be furnished in 3- 
and 5-ply, from % inch to % inch thick, 
in standard sizes up to 48x96 inches. In addi- 
tion, the company is prepared to supply on 
special order sizes up to 60x120 inches. Red- 
wood plywood is in special demand for painted 
and enameled furniture,’ particularly for bed 
ends, table tops, dresser tops and ends, trunks 
and suit cases, incubators ‘and ice-cream panel 
cabinets. It is interesting to record also the 
fact that redwood plywood is now extensively 
used for interior trim, door panels and all 
kinds of architectural purposes in Australia, 


and that its use in the United States is rapidly 
increasing. 

Through its new department the Hammond 
Lumber Co. expects to cultivate especially the 
industrial and retail lumber trade. Dealers 
will be encouraged to stock both fir and red- 
wood plywood for paneling in buildings, as 
well as to service industrial consumers in their 
communities. 

The addition to plywood to its already varied 
line by the Hammond Lumber Co. (Inc.) is 
regarded as a further indication of the grow- 
ing importance of this product in the lumber 
trade. 


TRADE-MARK DEPARTMENT 


conducted by 


National Trade-Mark Company 
635 F Street, N. W., Washington, D. C. 


We have arranged with the National Trade- 
mark Co., 635 F Street, N. W., Washington, 
D. C., to conduct this department for our read- 
ers. The trade-marks have recently been 
passed for publication by the United States 
Patent Office and are in line for early regis- 
tration unless opposition is filed. For further 
information address National Trade-mark Co. 

As an additional feature to its readers, this 
journal gladly offers to them an advance 
search free of charge on any mark they may 
contemplate adopting or registering. You may 
communicate with the editor of this depart- 
ment, or send your inquiry direct to the Na- 
tional Trade-mark Co., stating that you are a 
reader of this journal. 

“GERALITE,” No. 275,019.—Ceralite Products 
(Inc.), Toledo, Ohio. For plaster composition 
wall board, and metal channel for fastening 
wall board. 

“FLint-Crete,” No. 270,649.—Otto H. Reider, 
Brooklyn, N. Y. For stucco plaster and a ce- 
mentitious material for waterproofing walls 
and floors. 

“Er, Rey, THE KinG or ALL ROooFinc,” No. 
256,947.—Los Angeles Paper Manufacturing 
Co., Los Angeles, Calif. For felt and asphalt 
roofing. 

“Star Gypsum,” No. 257,085.—Universal 
Gypsum & Lime Co., Chicago. For wall board 
and plaster board having a gypsum core. 

“Acts TeLtt AxtTeLL,” No. 275,942—E. I. 
Church & Co., West Hanover, Mass. For 
weather strip. 

“Pine Craft,” No. 274,421— White Pine 
Sash Co., Spokane, Wash. For door and win- 
dow frames and sash. 

“ARCADIAN,” No. 275,789—Mershon, Eddy, 
Parker Co., Saginaw, Mich. Tor trellises and 
arches, rose fans, arbors, and pergolas. 





New Understanding of Wood Uses 


(Continued from page 49) 
tance to us to justify holding a special meet- 
ing for the officials in the central office at 
Columbus. 

A. S. Rea, chief engineer of the bureau of 
tests, in a letter to Mr. Close expresses appre- 
ciation for the co-operation rendered in re- 
vamping the specifications for lumber, and 
commends him highly for his contributions to 
the success of the schools. 


As I have indicated before, says Mr. Rea, 
our specifications for lumber and timber have 
been obsolete to say the least, and it appears 
that we have not been in touch with the 
proper parties to obtain the information and 
data necessary in drawing up a suitable speci- 
fication. We are very glad to know that the 
lumber manufacturers are taking an interest 
in this respect and getting the information 
to the consumers. I am sure that I speak for 
all the engineers of our central office in ex- 
pressing our thanks to you .for the valuable 
assistancé you have given inthis respect. 


Walter F. Shaw, manager of the central 
division, likewise has received severaf@ letters 
of commendation and appreciation from the 
Ohio engineers. 









FUTCHER 


Calcasieu Long 


Yell 








Leaf 
ow FINE 
Export Stock 


has long been a favorite with buyers in 
foreign countries. One of the reasons 
for this preference is the exceptional 
strength and durability of our Cal- 
casieu Long Leaf Yellow Pine. 

Exacting buyers know that they can 
rely upon our sawyers and millmen to 
satisfactorily fill their orders. Our 
years of experience have taught 
us how to correctly interpret orders 
and our excellent timber and modern 
milling facilities make it possible for 
us to give buyers the kind of lumber 
they order. 

Domestic buyers have found it hard 
to beat the quality of “LUTCHER” 
Calcasieu Long Leaf Yellow Pine lum- 
ber. Investigate our facilities for 
promptly supplying anything you 
need in 

Flooring Ceiling Siding 

Finish Shiplap Boards 


Dimension and Structural Timbers 
Railroad and Car Material 


The trade mark “LUTCHER?” is a 
dependable guide to strength, dura- 
bility and big value. Specify this ma- 
terial in the future. 


FcLutcher&Moore 
Lumber Company 
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Shipments 





In every community today builders 
are demanding a greater diversity of 
items than ever before. Here is your 
opportunity to build up your business 
and your profits. Give builders the 
variety they want and make yours 
“the yard of service.” Make our big 
variety your reserve supply and keep 
your investment down. 


Just Call Grand 0240 - 


We can give you immediate ship- 
ment over any of 27 R. R’s—one board 
and up. 


How may we serve you today? 


Senele 


LUMBER Co. 
St. Louis, Mo. 











Poplar 


( Eastman- Magnolia 
Gardiner Oak 











Hardwood Co. Beech 
Laurel, Miss. 
Member Hardwood _ Gum 
\ Manufacturer's Institute. Poplar Bevel 
Siding 
Box Shooks 








Standard Lumber Mills 


Healey Building, ATLANTA, GA. 


SOUTHERN HARDWOODS 
Long and Short Leaf Pine 


Logs, Piling, Crossties. 








From— Georgia, Alabama, Mississippi, Louisiana 











White Pine 
LONG and SHORT LEAF 


ALSO) Yellow Pine 


WM. SCHUETTE CO. 
Pittsburgh. Pa. New York, N. Y. 


IDAHO 
MINNESOTA 
WESTMONT 











[ Logging Ralph C. Bryant 


Have you a problem to solve in logging, log 











New Mills and Equipment 


ARKANSAS. Ola—Caddo Lumber Co. to erect a 
sawmill at Cedar Creek five miles west of Gravelly. 
Company is owned by Roseborro interests. 

Pine Bluff—Wheeler Lumber Co. has installed a 
hardwood mill and will put in machinery at an 
early date. Will employ about 140 men, it is re- 
ported; H. E. Wheeler and E. R. Norton, operators. 

FLORIDA, Cuthbert—Burgin Lumber Co. will 
erect planing mill. 

GEORGIA. Glennville—W. T. Canute will rebuild 
sawmill recently destroyed by boiler explosion. 

Hazlehurst—Ham Lumber Co. will erect a lum- 
ber, shingle and stave mill. 

Hazlehurst—Heaton Hardwood Lumber Co. erect- 
ing hardwood sawmill near the Georgia & Florida 
depot here; company has acquired 15,000,000 feet 
of timber from Downing Naval Stores Co. 

Quitman—Reinschmidt Stave Co. will establish 
a | - aa veneer plant in connection with its stave 
mill, 


INDIANA, Anderson—Peterson Lumber Co. con- 
structing planing mill; machinery now being in- 
stalled. 

MISSISSIPPI. Charleston—Frazier Barrel Stave 
& Heading Co. will erect a plant. 

Waveland—Borton Haas Lumber Co., of McLeod, 
has let the contract for the construction of a lum- 
ber yard. 

NORTH CAROLINA. Ayden—Ayden Ginning Co. 
has added a sawmill to its plant. 


OKLAHOMA, Hobart—Rodger-Lumber Co. erect- 
ing lumber plant. 


SOUTH CAROLINA. Spartanburg — Taylor-Col- 
quitt Co. will erect an extensive plant for produc- 
tion of ties, poles, piles and dimension timber. 

TENNESSEE. Hornsby—A. Seaman & Son will 
establish a stave mill. 


WASHINGTON. Chehalis—General Lumber Co. 
will erect a lumber remanufacturing plant at Third 
St. and Chehalis Ave. 

Peshastin-—Peshastin Lumber & Box Co. will re- 
build its sawmill. 

Renton—Cottage Lake Lumber Co. will erect new 
sawmilling plant. 

WEST VIRGINIA. Bluefield—Bailey Lumber Co. 
opening new plant at War in McDowell County. 
L. M. Auer, manager, 

BRITISH NORTH AMERICA 

BRITISH COLUMBIA. Port Moody — Alberta 
Wood Preserving Co. plans erecting a $500,000 creo- 
soting plant, 


Incorporations 


ARKANSAS. Brinkley—F. T. Dooley Lumber Co., 
incorporated; capital, $175,000. 

CALIFORNIA. Sacramento—Sawdust Burner Co., 
incorporated; capital, $25,000. 

Huntington Park—Glick Bros. Lumber Co., incor- 
porated. 

FLORIDA. Lokosee (P. O. Kenansville)—Loko- 
see Lumber Co., incorpofated; capital, $10,000. 

Jacksonville—Pine Products Refineries, incorpor- 
ated; capital, $100,000. 

INDIANA. Evansville—Stocking Bros. Lumber 
Co. organized; will build homes and conduct retail 
lumber business. 

Indianapolis—Ladoga Lumber & Coal Co., incor- 
porated; capital, $10,000. 

LOUISIANA. Houma—The Peoples Lumber Co., 
incorporated; capital, $25,000. 

MASSACHUSETTS. Boston—Rayner Mfg. Co., 
incorporated; capital, $25,000; lumber. 

Dennisport—S. G. Sweetser Co. formed to take 
over business of Stanwood G. Sweetser, lumber and 
building materials; capital, 500 shares, no par 
value. 

Sharon—Sharon Box Co., incorporated; capital, 
100 shares, no par value. 

MISSOURI. Birch Tree—Kercher Chitwood Lum- 
ber Co., incorporated; capital, $10,000. 

New Madrid—Edward Land & Timber Co., in- 
corporated, 

NEW YORK. New York—Excelsior Woodwork- 
ing Corporation, incorporated; capital, $10,000. 

New York—Rollo, Johnson & Seidler, incorpor- 
ated; capital, $50,000; flooring. 

New York—Delevan Lumber Co., incorporated; 
capital, 2,500 shares $100 par value and 1,000 
shares no par value; A. Sherman Cohen, 975 E. 
24th St., Brooklyn. 

New York—wWilkins Lumber Co., incorporated; 
capital, $20,000; James R. Wilkins, 43 56th St., 
Woodside. 

NORTH CAROLINA, Mount Olive — Northeast 
Stave Co., incorporated; capital, $100,000. 

OHIO. Canton—Henke Mill Work Co., incorpor- 
ated; capital, 700 shares $100 par value, 300 shares 
no par value, and 300 shares preferred, $100 par 
value. 

Canton—Canton Lumber Co., incorporated; cap- 
ital, $25,000. 

Hudson—Turner Lumber & Supply Co., incor- 
porated; capital, $25,000. 

Toronto—Guy Johnson Lumber & Supply Co., in- 
corporated; capital, $100,000. 


OREGON. Carlton—Snider Shingle Co., increas- 
ing capital to $25,000. 

Klamath Falls—Swan Lake Moulding Co., in- 
creasing capital to $100,000. 

Portland—Callapooya Lumber Co., incorporated; 
capital, $10,000; sawmill. 

Portland—Chemical Wood Products Co., incor- 
porated; capital, $20,000. 










Portland—-Flora Logging Co., increasing capital 
to $2,000,000. 
SOUTH CAROLINA. Georgetown—W. E, 
Lumber Co., incorporated; capital, $5,000. 
TENNESSEE. Jasper—Chicago Hardwood Lum. 
ber Co., incorporated. 
Jackson—Miller & Co., incorporated; capita] 
$20,000. ; 
Nashville—-Capitol Mill & Lumber Co., incorpor- 
ated; capital, $1,000. 
TEXAS. Stephenville—Clay Lumber Co. increag- 
ing capital to $300,000. 


WASHINGTON. Renton—Seattle-Renton Lumber 
Co., incorporated; capital, $45,000. 

Seattle—Mount Baring Box Co., incorporated: 
capital, $50,000. 

Tacoma—C. & H. Logging Co., incorporated: 
capital, $2,000. 

WEST VIRGINIA. Hendricks—Davis, Mullenix 
& Lindsey, incorporated; capital, $25,000. 

Jumping Branch—N. A. Bird Lumber Co., in- 
corporated; capital, $10,000. 

Wheeling—-Woodlawn Lumber & Tie Co., incor- 
porated; capital, $100,000. 


Business Changes 


ALABAMA, Montgomery—Conifer Lumber (Co, 
sold retail lumber business, 

ARKANSAS. Mammoth Springs—Luna Lumber 
& Hardware Co. succeeded by Swanson Lumber Co, 

Russellville—Pierce Young Lumber Co.’s plant 
sold to Burnett Wyss Lumber Co., which has plants 
at Waldron, Ark., and Clayton and Dunbar, Okla., 
and will operate a large finishing mill here with 
wholesale lumber business; J. L. Burnett, manager, 

Tuckerman—Tuckerman Garage & Lumber Co. 
succeeded by E. C. Julian Lumber Co, 


CALIFORNIA. Escalon—Morehead Lumber Co, 
succeeds to the business of the Irwin Lumber Co. 

San Francisco—Forsyth & Co, changed name to 
Forsyth Hardwood Co. 

San Leandro—San Leandro Mill & Lumber Co,: 
T. A. Douglass sold interest to R. W. Shannon. 


FLORIDA. Mariana—Rhyne-Nearing Lumber Co, 
succeeded by Nearing Coal & Building Supply Co. 

GEORGIA. Quitman—Rives-Elliott Lumber Co. 
changing name to Magnolia Lumber Co, (Inc.). 

IDAHO. Leonia—Brick Wollaston has purchased 
the sawmill of Stonechest & Coats. 


INDIANA. Attica—H. A. Lyons purchased the 
interest of Fred Hixon in the Hixon Bros. Lumber 
Co. 

Evansville—Bockstege Furniture Co. sold plant 
to Servel (Inc.). The plant will be used for manu- 
facture of automobile bodies. 


IOWA. Woodward—H., M. Iltis Lumber Co. suc- 
ceeded by Stokely Lumber Co. 

MASSACHUSETTS. Boston—Wm. S. Hall & 
Co. succeeded by Hall, Gregg & Co. (Inc.). 


MICHIGAN. Battle Creek—Brigham & Uldricks 
Co. changing name to Interstate Mill & Lumber 
Co. (Inc.). 

Buchanan—The Buchanan Lumber & Coal Co. 
has not been succeeded by H. I. Isbell Co. as re- 
ported. The Isbells have had an interest in the 
business ever since its organization in 1916 and 
still hold that interest. The other capital stock 
has been sold to Robert B. McKahn, who will be 
in charge of the business which will continue as 
before under the same name. 

Morenci—Cline-Awkerman Lumber Co. succeeded 
by Dailey-Awkerman Lumber Co. 

Traverse City—Hanna & Lay Mercantile Co. has 
not -been succeeded by Geo. Menagh Sons as re- 
ported. The report was due to the fact that 
Hanna & Lay Mercantile Co. sold out its general 
merchandise business through the firm of Geo, 
Menagh Sons. Otherwise there is no change in 
the old established business of Hanna & Lay Mer- 
cantile Co., which operates a coal dock and yard, 
a woodworking plant, a hardware store, a lumber 
and building material yard and a lumber manu- 
facturing plant. 

MINNESOTA, Aitkin—Weisbeck Lumber Co. has 
purchased a site for an office and sales room. 

Minneapolis — Melone-Bovey Lumber Co. and 
Pioneer Lumber & Millwork Co. consolidated. 

Minneapolis — Ritten-Shephardson Lumber Co. 
succeeded by Broadway Lumber Co. 

MISSISSIPPI. Laurel—J. B. Hogue & Co, mov- 
ing to Fox, Ala. 

MISSOURI. Versailles—W. A. Dromgold suc- 
ceeded by Putman P. Jones, 

NEBRASKA. Bennington—Christensen Lumber 
Co. succeeded by Larsen Lumber Co. 

NORTH CAROLINA. Brevard—Thompson Mill- 
work Co. succeeded by Hamilton & Case Mfg. Co. 

NORTH DAKOTA, Arnegard & Watford City— 
Slope Lumber Co. succeeded by Rogers Lumber Co. 

OHIO. Columbus—Frank W. Shover, who oper- 
ated the F. W. Shover Lumber Co, for a number 
of years, has become affiliated with the lumber 
division of the Central West Coal & Lumber Co. 

Troy—Mrs. Rosena Murphy has taken over the 
Troy Lumber Co. under terms of the will of her 
brother, the late George Worch. There will be 
no change in the local management. 

OKLAHOMA. Morris—Kiowa Lumber Co, suc- 
ceeded by Dickinson-Goodman Lumber Co. 

Okmulgee——Kiowa Lumber Co. succeeded by Sun 
Lumber Co. 

OREGON. Baker—Baker White Pine Lumber Co. 
sold to Stoddard Lumber Co. 

Portland—Charles F. Henne has retired from the 
General Woodwork’ Co. and the business will be 
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continued under the same name by T. E, 
and J. L. Cole. 

Philomath—Duckworth Saw Mill purchased by 
R. V. Clemens, V. F. Jones and Joe Rogers. 

Sutherlin—Balfour, Guthrie & Co. sold sawmill 
and timber holdings to Asa Hull and R, E, Clow. 

Willamina—MeMillan Bros., sawmill operators, 
have purchased equipment of the Daugherty Lum- 
ber Co. 

PENNSYLVANIA. Philadelphia — Keys-Walker 
Lumber Co. succeeded by Frank I. Murphy, whole- 
sale and commission lumberman. 


Wood 


TEXAS. Floresville—Griffith Lumber Co, sold to 
Alamo Lumber Co. 

Three Rivers—D. R. Owens & Sons Lumber Co. 
succeeded by Grant Lumber Co. 


WASHINGTON. Okanogan—A. §S. Michel has 
purchased an interest in the lumber yard of F. M. 
Baum. 


Seattle—A. Dalk & Co. succeeded by American 
Sash & Door Co, 

Wilson Creek—Robert Kennedy has purchased 
the lumber yard-.of the Potlatch Lumber Co, 


WISCONSIN. Rice Lake—Albrecht-Ruttner Cheese 
Box & Mfg. Co. succeeded by Rice Lake Cheese 
Box & Mfg. Co, 


Casualties 


GEORGIA. Cogdell—Davis-Stubbs & Co., loss by 
fire, $20,000. 

LOUISIANA. New Orleans—Pontchartrain Lum- 
ber Co., loss by fire, $30,000. 

NEW JERSEY. Delawanna—S. M. Birch Lumber 
Co., loss by fire, $100,000. 
’ TEXAS. Quitman—E. Q. Shamburger’s sawmill 
destroyed by fire: loss, $20,000. 





New Ventures 


CALIFORNIA. Oakliand—Oakland Stair Bldg. 
Co. has engaged in business under management of 
A. H. Pieper. 

Sacramento—San Joaquin Lumber Co. has opened 
a, service branch in the Sacramento Builders Ex- 
change. 

Walnut Creek—-Smilie & Wharton have started 
in business. #6 

GEORGIA. Higgston—Daniel Bros. starting plan- 
ing mill. 

Sylvester—Worth Lumber Co. recently began a 
planing mill operation. 

ILLINOIS. Kappa—Hardwood Lumber & Fuel 
Co. will establish a branch yard. 

Westfield—Charles Kirchner recently began a re- 
tail lumber business. 

INDIANA. Bloomfield—Roy Van Meter recently 
started a sawmill. 

LOUISIANA. Basile—G. J. Deville Lumber Co. 
recently began a retail lumber business. 

MISSISSIPPI. Poplarville—Eagle Lumber & Sup- 
ply Co. recently started a retail lumber business. 

OHIO. Akron—Kurtz Lumber Co. recently opened 
a branch yard at 1869 E. Market St. 

SOUTH CAROLINA. Jefferson—Jefferson Lumber 
Co. has started a lumber manufacturing plant. 

TEXAS. Goose Creek—Stewart Heights Lumber 
Co. recently began business. 

Houston—Walker Lumber Co. has begun a retail 
lumber business. 

Sonora—William Cameron & Co. 
establish a yard here. 

Yoakum—E. A. Gillum has started a planing 
mill. 


(Ine.) will 


Field for Coast Woods Widening 


PorTLAND, OreE., March 23.—No_ building 
boom, but more activity than has been ex- 
perienced in the last six months, is the build- 
ing prospect for the East and middle West, as 
seen by J. D. Tennant, vice president of the 
Long-Bell Lumber Co., and president of the 
West Coast Lumbermen’s Association, who has 
just returned to Longview from a five weeks’ 
business trip through the Atlantic coast, middle 
West and southwestern States. 

The Longview Daily News quotes Mr. Ten- 
nant to the effect that in covering that territory 
it was found that-all the middle West and East, 
except in the immediate vicinity of New York 
City, had experienced one of the most severe 
winters in history. There was very little if any 
building going on. But in practically every 
section visited, the lumber dealers and people 
interviewed, thought that when the weather 
opened up building would be very active, due 
to the lack of activity during the winer. “Even 
in the face of these bad weather conditions,” 
Mr. Tennant said, “there has been a reasonable 
amount of business placed on the West Coast.” 

Mr. Tennant was accompanied on the trip by 
Roy F. Morse, manager of the Longview divi- 
sion of the Long-Bell company; Earl Houston, 
western manager of lumber sales; J. M. White, 
general manager at Weed, and several execu- 
tives of the company in the middle West and 
East. They attended a general meeting of more 
than 100 retail yard managers in Oklahoma 
City, at which all departments of the company 
were represented, and attended three days re- 
gional sales conferences at Kansas City, Chi- 
cago, Cleveland and New York City. 

Throughout the whole territory visited, cov- 
ering more than twenty-five States and in- 
cluding the most thickly populated sections of 
the country, they found a wider distribution 
generally of Douglas fir lumber, and learned 
also that the field for distribution of West 
Coast woods is gradually widening, 

Executives present at the Oklahoma City 
meeting, in addition to the Longview men in- 
cluded W. L. Prickett, vice president in general 
charge of the southern opefations; Jesse An- 
drews, general counsel; George Houston, man- 
ager of lumber sales; Joe Lane, in charge of 
eastern sales; George Allport, manager of hard- 
wood sales; J. H. Kenesson, general manager 
of the Doucette (Tex.) operations, and Wil- 
liam Steen, of Shreveport, La., from the creo- 
soting department. Phil Helmer, of the com- 
pany’s new grainart department at Longview 
was also at the Oklahoma City meeting. At the 
Kansas City sales conference, salesmen for the 
territory of Kentucky, Tennessee, Texas, Okla- 


homa, Kansas, Missouri, Iowa, Nebraska and 
Colorado were present. Salesmen from IIli- 
nois, Indiana, Minnesota and Wisconsin at- 
tended the Chicago meeting. Michigan, Ohio 
and western Pennsylvania representatives met 
at Cleveland. The New York meeting was at- 
tended by salesmen for the New England 
States, New York, eastern Pennsylvania, Mary- 
land, Virginia and New Jersey. 

Mr. White, general manager at Weed, at- 
tended all of these meetings with the Longview 
officials of the company. While on the Atlan- 
tic coast they visited various eastern distribu- 
tion yards, including the Weyerhaeuser plant, 
the Franklin Lumber Co. yards and the Sears- 
Roebuck plant, all at Newark, N. J., and the 
Providence and Boston yards of the A. C. Dut- 
ton Lumber Corporation. On the return trip, 
accompanied by Earl Kenyon, manager of sash 
and door sales, they visited a number of plants, 
including the Foster-Lothman mills and the 
Morgan company at Oshkosh, Wis., the Huttig 
Manufacturing Co. and the Roach & Musser 
Co. at Muscatine, Iowa; the Rock Island Sash 
& Door Co., at Rock Island, Ill.; William 
Cameron & Co., at Waco, Tex., and the EI 
Paso Sash & Door Co. at El Paso, Tex. Re- 
turning by way of California, Mr. Tennant saw 
Robert A. Long, chairman of the board of di- 
rectors of the company and founder of Long- 
view, at Los Angeles, where he has been for 
some weeks. Mr. Tennant said Mr. Long 
planned to leave Los Angeles for Kansas City 
March 21. 
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To Study Industrial Forestry 


WasHincTon, D. C., March 25.—An open 
competitive examination for timber scaler to 
fill vacancies in the Indian Service, and va- 
cancies occurring in positions requiring similar 
qualifications, is announced by the United 
States Civil Service Commission. Applications 
for the position must be on file with the com- 
mission not“later than April 23. The entrance 
salary is $1,860 a year, less $180 for quarters, 
fuel and light Competitors will be rated on 
practical questions relative to the duties of the 
position, which are to scale timber on. Indian 
reservations, including pick-up scale, and to 
supervise cutting and skidding etc. when neces- 
sary on the sale area. Full information may 
be obtained from the commission at Washing- 
ton, or the secretary of the United States Civil 
Service Board of Examiners at the post office 
or customhouse in any city. 












































































MAREESBIIRGE 
BEECH 


: A Floor for 

Every Need of 
: the Home Owner 
| 


Maple and its kindred woods, 
Birch and Beech, were certainly 
intended for the use of home 
owners. In these three species of 
woods Nature put all the beauty, 
strength and durability required of 
a floor. Of course, each wood is 
especially suited to use in certain 
places but these three woods cover 
every need of the home owner. 
This means that lumber mer- 
chandisers are offered big sales 
possibilities in our “Old Reliable” 
flooring. 


Probably 20% or better of all 
Maple, Birch and Beech flooring 
sold has been manufactured by 
us. Our flooring is truly the “Old 
Reliable” in every sense of the 
word and will sell readily for you. 


Mail Coupon Today 


so that your name will be put on 
our mailing list to receive all 
future stock lists. This does not 
obligate you in any way. Do it 
now! 
























We also manufacture hardwood 
and softwood lumber, 
lath and poles. 


Grand Rapids Trust 
Company 

é Receiver for William Horner 

Perkins Bldg., Grand Rapids, Mich. 

Plant: Newberry, Mich. 


Grand Rapids Trust Co. 
Receiver for William Horner 
Perkins Bldg., Grand Rapids, Mich. 


Gentlemen: — Please send me your 
latest stock list of ‘‘ Old Reliable”’ 
Hardwood Flooring. 

I would like to receive future lists as 


they are issued. This will not obligate 
me in any way. 
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H AMMON p.La. 
Manufacturers of 

Virgin Long Leaf Yellow Pine 

Round Piling Any Lengths. 


LC. R.R. 











Shortleaf Yellow Pine 
Forked Leaf White Oak 
We Grade it Right and Ship it Quickly. 


Office. 
RUSTON, LA 











Manufacturers 


Short Leaf Pine and Hardwoods 





The Lumberman’s Actuary 


By JOHN W. BARRY 


The new eighth revised 
edition has 504 pages. 
It shows at a glance 
the value of any num- 
ber of feet at any 
price between $6 and 
$150 per thousand feet. 
Thus: at $6, $6.25, 
$6.75, $7 and so on to 
$100; at $101, $102 and 
so on to $125; and at 
$125, $130 and $135 
and so on to $150. 
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It also shows the total 
feetage in any num- 
ber of pieces from 1 to 
2,000; for all thick- 
nesses, as 1 inch, 1%, 
1%, 2, and up to 12 
inches, and for any 
width from 2 to 2 
inches, 
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It contains tables for figuring the cost of 
any quantity of lath or shingles at $4 to 
$15.75 a thousand. It is used for figuring 
moldings, lumber bills, car freights, car in- 
voices, yard inventories, odd sizes, wages etc. 
The Actuary does a man’s work and does it 
accurately. 


One feature of the book is the specially de- 
vised, linen faced cut-in index which brings 
all sizes and prices under the eye at a glance. 
All lengths on the one page. 


In addition the Lumberman’s Actuary has a 
table of measurements of wall board in 32- 
and 48-inch widths, a table showing the square 
feet in the ceiling and four walls of rooms 
of various sizes and tables estimating the 
quantities of various items of lumber, shin- 
gles etc. required for the covering of given 
surfaces; a table of area of openings, weights 
of lumber etc. 


Useful tables of nails, kinds and quantities 
required for various work, and a number of 
other tables of information which the retail 
lumberman or builder often require are in- 
cluded, 


The Actuary when closed is 45 inches x 84 
inches x 1 inch, a handy pocket size. 


Price, Eighth Revised Edition, bound in Leather, 
postpaid, $10 


Illustrations of sample pages for the asking 


° 1 So. Dearborn St. 
American Lumberman, “25%-265°%r.** 


News Notes from Amelric 


Tacoma, Wash. 


March 23.—Better methods of loading cars 
with lumber were discussed at a meeting here 
this week that attracted lumbermen from many 
points in southwestern Washington. A special 
committee of the Pacific Northwest advisory 
board brought up the question of improvement 
in loading methods. Buyers at distant points 
had complained, it was stated, that cars often 
arrived improperly loaded, so that extra time 
was required to prepare for unloading them 
economically. Railroad”° men explained meth- 
ods of loading that will insure arrival of the 
lumber at its destination in the best condi- 
tion for unloading. 

The West Coast Lumbermen’s Association 
also met here yesterday to discuss markets, and 
the outlook for spring and summer business. 
Information collected about the markets in 
the different districts was exchanged, but 
the conclusions were not made public. 

Unique among cargoes loaded at this port 
during the last week was that of the Ben- 
venue, that loaded 5,000,000 feet of railroad 
ties for the British Isles. 

State taxation methods are criticized by 
George C. Joy, State forest supervisor, in his 
biannual report, which recommends low nom- 
inal taxation of lands under reforestation. 

Exclusive of the expenses borne by private 
forest and timber agencies, the cost to the 
State and Federal governments of combating 
Washington forest fires is shown to have been 
$770,701 for 1927, and $803,048 for 1928. Pri- 
vate associations expended $263,383 for 1927, 
and $231,515 for 1928. 

The National Wood Products & Crossarm 
Co., of Tacoma, has filed formal notice of 
change of its name to Tacoma Crossarm Co. 

Frost Snyder, president Clear Fir Lumber 
Co., Tacoma, has been elected to the board 
of the Puget Sound National Bank. 


Portland, Ore. 


March 23.—Optimism reigned this week 
among lumber sellers here, with a very good 
volume of business coming in. Not for a 
long time have fir lumber sellers so promptly 
acknowledged that business is good and pros- 
pects very encouraging. Manufacturers of 
spruce lumber have been enjoying a good busi- 
ness for several months, with values steadily 
climbing, and western pine lumber manufac- 
turers and dealers indicate that a good volume 
of orders is coming their way. 

The foreign demand for lumber here is 
about normal, the west coast of South Amer- 
ica and Europe probably being the most active 
buyers for the present. China was beginning 
to place orders quite freely when a new rev- 
olution broke out and disturbed trade. Aus- 
tralia is inquiring more than ever for lower 
grade spruce, but is not buying much fir just 
now as a result, it is supposed here, of strikes 
that are tying up building operations. 


Vancouver, B. C. 


March 23.—The log market has been fairly 
quiet. A moderate volume of fir was moved 
at the prevailing list prices, $10, $15 and $20. 
No transactions in high grade logs at list 
of $10, $16 and $22 were reported. Cedar logs 
continue scarce, and some sales were made 
at a premium of 50 cents and $1 over list. 
Hemlock stocks are low, and good logs are 
moving easily at list. 

Shingle business is in very satisfactory vol- 
ume. There is considerable excess of orders 
in relation to stocks, 

A piece of legislation of great significance 
to the British Columbia lumber industry was 
enacted by the Provincial legislature last 
week; namely, an amendment to the Minimum 
Wage Act. An order by the minimum wage 
board in 1926 placed the minimum wage for 
employees in the lumber industry at 40 cefts 
an hour. This was attacked in the courts 
by British Columbia operators because cook- 
house employees in logging camps had claimed 
that they were entitled to this rate of pay 
for idle time. The order was declared ultra 





vires in the supreme court, and the lumber- 
men won their case. The supreme court de- 
cision had the effect of nullifying the board’s 
order, and the recent legislation makes it 
again operative, but its application has 
changed, in so far as it does not entitle the 
workers who are employed on a daily or 
monthly basis to payment for idle time. The 
minimum wage of 40 cents an hour is in full 
force in the sawmills and logging camps of 
British Columbia, but lumbermen attacked the 
bill in the courts because of its wrongful ap- 


plication. " 
Duluth, Minn. 


March 25.—Mills and jobbers are beginning 
to revise upward their estimates regarding 
probable sales of northern pine. Inquiry was 
reported to be showing steady improvement, 
Advances are sprinkled through the northern 
pine lumber list just issued here. The firmer 
market is attributed to the policy of pro- 
ducers in keeping their season’s cuts close to 
estimated consumption. Stocks in mill yards 
at Cloquet, Virginia and International Falls 
are expected to show substantial reductions 
as the season goes along. Demand for box 
lumber is being well maintained, and prices 
are firm. 


Minneapolis, Minn. 


March 25.—With sales of northern pine set- 
ting new high records, dealers in other lines 
are confidently looking forward to larger sales. 
The increased demand for northern pine is dis- 
tributed between the leading industrial con- 
sumers and retailers. Many highways, be- 
cause of the alternate freezing and thawing 
weather, with occasional rain and snow, still 
are impassable, so sales are held down. 

Winter woods operations are nearing an end. 
Roads already are out in many parts of north- 
ern Minnesota. It is reported that production 
for the season probably will be on a par with 
that of last year. 

The number of orders for posts and poles 
is gaining, and as warmer weather comes 
northward this demand will increase. Only 
2-inch posts can now be classified as weak. 

Increased business activities and favorable 
farm conditions, together with the spread of 
the modernization movement, are expected to 
instil life into the lath market shortly. It 
has remained rather dormant up to the pres- 
ent time. 

Twin City sash and door concerns report 
an increase in inquiry, for the most part. 
Considerable spring building is now being 
planned for the Twin Cities, particularly in 
the suburbs. 

Two more cars of lumber in transit arrived 


at the tracks of the Minnesota Transfer Rail-- 


way Co. during the week, and of the five 
there the week before, three were moved, leav- 
ing four in the yards. There were only two 
unsold cars of shingles on the tracks as com- 
pared with five a week ago, and neither of 
these has been there more than seven days. 

So successful was the 3-day institute given 
by C. T. Melander, of the Millwork Cost Bu- 
reau, Chicago, under the auspices of the re- 
cently organized Minneapolis Estimators’ 
Club, that it will be made an annual event in 
the Twin Cities, Franklin T. Phillips, presi- 
dent, announces. The club will hold its next 
meeting April 2. 

W. A. Dahlgren, of the Charles R. McCor- 
mick Lumber Co., returning to Minneapolis 
from a trip through Iowa, South Dakota, Ne- 
braska and Minnesota territory, brought back 
favorable reports on business’ conditions. 
Lumber sales are certain to increase this year, 
he said. 

A one-man conservation commission for 
Minnesota has received the approval of the 
legislature reforestation committee. 

M. FL O'Malley, formerly with the Monarch 
Lumber Co., Great Falls, Mont., has been 


made vice president of the Minot Sash & 
Door Co. 

E. L. Carpenter, president of the National 
Lumber Manufacturers’ Association, and Mrs. 
Carpenter, have scheduled a trip to the West 
Coast, starting from Minneapolis March 27, 
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They will visit Del Monte, San Francisco 
and McCloud, Calif., and Portland and Bend, 
Ore. 

John M. Norby, formerly with the Herrick 
interests in Idaho, passed through Minneapo- 
lis recently on his way to take a position as 
assistant manager of the State Lumber Co., 
Columbia Falls, Mont. 

Robert Duncan, of the Robert Duncan 
Lumber Co., Minneapolis, is on a trip through 
Louisiana, Arkansas and Mississippi. 


Milwaukee, Wis. 


March 25.—The market here may be accu- 
rately described as very well in hand, with 
the sellers in strong position. Wisconsin mill 
stocks are badly broken, with supply much 
less than demand. There is no surplus of any 
hardwood item except inch ash. Maple, birch 
and basswood stocks are all low. Dealers are 
getting over the list on many lots. In the 
North an unexpected early spring break-up 
ended the logging season and many logs had 
to be left in the woods. In many localities 
the men are now trying to work in eight 
inches of water. There is a strong demand 
for the softwoods. 

Announcement has been made by C. C. Yaw- 
key, president Yawkey-Crowley Lumber Co., 
Madison, Wis., that no material changes of 
any kind are contemplated in the operation 
of the Yawkey-Crowley Lumber Co. or the 
Yawkey-Crowley Lumber Store. The state- 
ment was made to counteract rumors current 
in the trade with regard to the future of the 
various yards operated, following the death 
of F. M. Crowley. Mrs. F. M. Crowley has 
been elected a director of the company to 
succeed her husband. 


Shreveport, La. 


March 25.—According to several authorities 
here, the pine market is in very good shape. 
Prices have improved a little, especially those 
of straight cars. It is generally admitted that 
nost of the improvement is due to weather 
conditions. Rains east of the Mississippi have 
curtailed production there more severely than 
in Louisiana, east Texas and Arkansas. Air 
drying has been slowed down, and a lot of 
lumber is being held until it is fit to be 
shipped. While prices are firm, further ad- 
vances might cause heavy shipments of tran- 
sit cars. The item in greatest demand is No. 
2 dimension and center matched 6-inch floor- 
ing. Most of the mills are getting a fair 
amount of business that keeps their order 
files well filled. 

There is uneasiness on the part of buyers 
lest the Mississippi delta hardwood mills 
should get into trouble again and they are 
buying beyond current needs. 

Capt. R. J. Wilson, vice president Peavy- 
Wilson Lumber Co., Shreveport, is at a local 
sanitarium seriously ill, though his condition 
is not considered critical. 


Jackson, Miss. 


March 25.—Last week there was only one 
day of clear weather in this section. Very 
few mills are running. Bridges are out, and 
train service has been crippled. Reports of 
good weather in the consuming sections have 
strengthened prices on a number of items. 
The sales managers are holding firm to their 
quotations, and very little lumber is being 
offered for immediate shipment. 

Four-inch flooring is reported oversold in 
B&better and No. 2, with only a very small 
amount of No. 1 to be had in mixed cars. 
Three-inch is oversold in B sap rift and No. 2 
sap. There is only a small quantity of No. 1 
sap rift being offered. Bé&better flat grain 
flooring in 38-inch is oversold at some mills, 
with the supply of Nos. 1 and 2 slightly in 
excess of orders. 

Items of 8- and 10-inch No. 2 boards have 
shown considerable strength, premiums being 
offered for immediate loading. Ejight- and 10- 
inch No. 3 are also strong items, no blocks 
of stock offered. Twelve-inch No. 2 in long- 
leaf is scarce, and some mills report this item 


oversold. Six-inch No. 2 center matched is 
quite active, and is bringing $23 at the mif. 

Longleaf timbers are especially strong. 
Large sizes for special jobs are sought, and 
seventy day shipment is the best that the 
mills can offer. There has been a substantial 
advance in the price of this class of sawing. 
The export market remains firm, and is taking 
a nice volume of 30 and 35 cubic average 
sawn timbers. Dimension operators have re- 
ceived orders in substantial volume, but 
shipped practically nothing, due to inclement 
weather. 

Wholesalers report that nicely loaded tran- 
sit cars are in great demand. 

Ed Moller, of the Moller & Vanden Boom 
Lumber Co., Quincy, Ill, was visiting friends 
in Jackson on Friday and Saturday. Mr. Mol- 
ler has a large sawmill interest at Ethel, 
Miss., which plant he has just inspected. He 
states that business has been very good. He 
Purposes to attend the Southern Pine Associ- 
ation convention in New Orleans. 


Brookhaven, Miss. 


March 25.—The pine market has greatly im- 
proved, orders being about 15 percent in 
excess of normal and 30 percent in excess of 
actual production. Shipments this month 
also exceeded production. Prices on upper 
grades of flooring, drop siding, ceiling and 
finish are being advanced very sharply. A 
very generous number of export orders is 
being booked from almost all foreign mar- 
kets for a wide range of items. The revolu- 
tion in Mexico is causing a very heavy de- 
mand for rush shipment of bridge timbers. 
It is going to take heavy quantities for repair 
work in flooded towns of Alabama, Florida 
and Georgia. Good weather in the consuming 
centers is going to have a decided influence 
on the market. There is a strong determina- 
tion on the part of pine manufacturers to 
advance their price. 

The 3-inch flooring is a little sluggish, 
most orders being for B&better while ‘‘B” sap 
rift sells fairly well. No. 2 is slow and stocks 
of longleaf are heavy, though shortleaf is 
oversold. For flat grain 4-inch there has come 
a veritable flood of orders, covering Bé&bet- 
ter and Nos. 1 and 2. Prices are being ad- 
vanced. Rift flooring has shown little activ- 
ity. Demand for No. 3, 4-inch flooring for 
crating is showing a little pick-up. Orders 
for drop siding, especially Bé&better, have 
come from all of the northern consuming 
centers in heavy volume, and quotations have 
been sharply advanced. Practically every pat- 
tern except No. 105 is badly oversold in both 
longleaf and shortleaf. No. 1 drop siding has 
only been selling in nominal quantities, and 
stocks are low, while in No. 2 a number of 
patterns are greatly oversold. Ceiling, %x4- 
inch, has been selling at a good rate and 
stocks are very low. Longleaf No. 2 is heav- 
ily oversold. In %-ineh ceiling, Bé&better 
and No. 2 have been selling in heavy volume, 
with longleaf No. 2 oversold. No. 3 stocks 
are very low. Partition has shown little ac- 


tivity. Bevel siding has been slow but square 
edge has been selling right along. Molding 
orders are more. satisfactory, and cover 


mostly mixed carlots. Demand for Bé&better 
finish is showing much improvement. Sales 
of 6/ and 8/4 B&better longleaf finish have 
been yery heavy. No. 1 and C boards and 
finish have been in heavy demand from the 
automobile trade. Some of the thicker sizes 
of No. 1 C that have been so sluggish are 
showing a material pick-up. 

No. 2 4-inch fencing continues very badly 
oversold, and bad weather makes drying 
slow. No. 2, 6-inch fencing and flooring are 
still badly oversold, but is mostly kiln dried. 
Th export market has been taking liberally 
of No. 2 8-inch shortleaf, while stocks of 10- 


and 12-inch have been low right along, and 
export sales, particularly of 12-inch, have 
further depleted them. No. 2, 8-inch long- 


leaf continues sluggish, with a very comfort- 
able stock, but 10-inch is oversold, and a 
heavy run of orders for 12-inch has entirely 
cleaned out dry stock, so that the New Or- 
leans market is taking green. No. 3 4-inch 
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Pacific States 
racov’ Lumber Co. 


WASH. 
Ae Oe re 
Manufacturers of 


Douglas Fir, West Coast Hemlock 
and Red Cedar products 


REPRESENTATIVES: 


S. B. Marvin, 518 Peoples Gas Bldg., 
Chicago, Ill. 

K. J. Clarkson, 833 McKnight Bldg., 
Minneapolis, Minn. 

Jas. A. Harrison, P. O. Box 745, Sioux Falls, 


8. D. 
Frank Probst, P. O. Box 1187, Fargo, N. D. 
0. G. Valentine, P. O. Box 171, Denver, Colo. 
H. E. Wade, 1330 J St., Lincoln, Neb. 
Associated Lbr. Service, 815 Lemcke Bldg., 





Indianapolis, Ind, 











The Polleys 
Lumber Co. 


Pondosa 


Manufacturers of 


ee 


Pine 


Dry Selects 


General Offices and Mills: 
Missoula, Mont. 


~ Shi nts via N. P. 
oad Pelee Rys. 


SITKA_SPRUCF 


We cut our own 
timber, in a modern 
Band Mill, equipped with latest 
type Kilns and High Speed Planers. 


Our Specialty is Shop 


(Strong to Edge Grain) ‘ 


Also Spruce Finish S4S 


(13/16 x 1/2” Off in Width) 


Capacity 150,000 Ft. 
8 Hours. 
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WINCHESTER BAY LUMBER CO. 


REEDSPORT, OREGON 








HIGH LINE STRUCTURAL _— GRADE 
DOUGLAS FIR 


Saves Labor in Framing Structures. 
ERNEST DOLGE, Inc. 





_— TACOMA, WASH. 











fencing stocks are low, and the market ap- 
pears very firm. Strong demand for 6-inch No. 
8 fencing at around $18 mill, has oversold 
this item. The 6-inch No. 3 flooring has been 
selling quite well, but there is a heavy pro- 
duction-as a droppings grade from No. 2 kiln 
dried. No. 3, 8- and 10-fhch boards and ship- 
lap have been selling quite well and longleaf 
stogks are low and shortleaf badly oversold. 
Longleaf 12-inch No. 3 boards are sold right 
up to the green and shortleaf are badly over- 
sold. There is an improving demand for 
No. 4 lumber, and a large order recently ten- 
dered would net around $11.50 f. o. b. mill, 
taking advantage of the underweights; grain 
door operators have only been paying $10. 
A heavy demand for cabbage crates from the 
South has oversold the factories, and now 
northern markets are needing crates badly. 
Other markets for boxes and crates appear 
opening up and prices are better than for the 
last few years. 

Dry No. 1 longleaf dimension items have 
sold steadily and a number of sales are be- 
ing made against the green. The sales of No. 
2 longleaf were not as heavy as in the week 
preceding. No. 3 longleaf has continued to 
move in good volume. No. 1 shortleaf and 
longleaf stocks are badly broken, and there is 
little dry available. It is strange that 2x4- 
inch, 10-, 12- and 14-foot No. 2 shortleaf 
continues badly oversold, even green, while 
these items are available in longleaf at iden- 
tical prices. No. 3 shortleaf dimension is 
sold up. 

Lath are just a little slow, but No. 1 are a 
little more active than No. 2. There is a fair 
supply of orders ahead, but not as many as 
usual at this season, Pine shingles have not 
been selling very briskly, but stocks are 


fairly low. 
Macon, Ga. 


March 25.—Limited orders for roofers are 
coming in at prices that have prevailed for 
some time. Production has been below nor- 
mal, due to wet weather, but roofer mills are 
not as hard hit by flood conditions as are 
others. 

Longleaf mills are having a good demand, 
according to reports received by wholesalers 
here, but production has been small and deliv- 
eries have been made with difficulty, due to 
continued high water in the manufacturing cen- 
ters. There is still a big demand for longleaf 
for repair work in the flooded districts, in 
addition to the orders that are coming in 
from other parts of the country. 


Bogalusa, La. 


March 25.—Mayor E. R. Cassidy has issued 
a proclamation designating this week as 
“William Henry Sullivan Memorial Week,” 
and has inaugurated a campaign to raise 
$25,000 for the establishment of a manual 
training school as a memorial to the founder 
and first mayor of Bogalusa. Mayor Cassidy 
is treasurer of the committee in charge. Col. 
A. C. Goodyear, president of the Great South- 
ern Lumber Co., has given a substantial con- 
tribution to launch the campaign. D. T. Cush- 
ing, general manager of the company, is 
chairman for Bogalusa, and Sheriff H. C. 
Richardson, for Washington Parish outside 
of Bogalusa. The school will be open to the 
boyhood of the entire State, and courses in 
woodwork will be taken up principally at the 
beginning. Contributions to the memorial 
fund should be addressed to Mayor E. R. 
Cassidy. 

In the sawmill of the Great Southern Lum- 
ber Co., on Sunday, Sid Allen, head millwright, 
and his helpers installed a new main line 
drive shaft, 9% inches in diameter and 22 feet 
long. One 60-inch diameter pulley on the 
shaft pulls the main 72-inch wide belt of the 
sawmill, and this pulley makes 330 revolu- 
tions per minute and runs 20 hours a day. 
The work was begun at 4:45 a. m. and com- 
pleted at 6:50 p. m., probably the fastest 
sawmill job on record. Three hundred pounds 
of babbit were used. 

Cc. W. Goodyear, treasurer of the Great 
Southern Lumber Co., arrived in Bogalusa on 
Thursday of last week for a stay of several 
days. 

The delegates to the Southern Forestry Con- 
gress will visit the reforestation tracts of 
the Great Southern Lumber Co. on April 6, 
according to Henry E. Hardtner, chairman of 
the executive committee. 


—————— 


Kansas City, Mo. 


March 26.—There is no rush to place orders 


for lumber, but demand is showing small in- - 


creases each week, and the volume is quite 
satisfactory to sales managers. Higher prices 
put into effect last week on various items did 
not seem to scare off any business, and ob- 
servers here think the market generally is in 
a healthy condition. Conditions in the coun- 
try districts are better, and more business 
is coming from the rural yards, including 
those in Iowa and Nebraska. Warmer weather 
has put builders to work in the cities, and 
permits are expected to show a very encour- 
aging increase. 


Norfolk, Va. 


March 25.—Business in North Carolina pine 
is slow in opening up. Millmen are getting 
out shipments as fast as possible, but order 
files are being depleted. 

Sales of 4/4 edge No. 1 box, kiln dried 
rough, have been light. Some box mills are 
now running on part time and some are find- 
ing business very quiet. Most box mills, how- 
ever, are willing to stock good air dried edge 
box at the right price. No. 1 4/4 stock box 
has been moving fairly well. More good air 
dried is being offered, but much stained stock 
is being put on the market. The price on 
stock box remains firm. The yards appear 
much interested in 6- and 10-inch widths. 
Dressed and resawn stock is still moving well 
and the supply is small. Edge 4/4 No. 2 box 
continues very quiet, but there is a better 
demand for 4/4 No. 2 stock box dressed. Edge 
box, 5/ and 6/4, rough and dressed, continue 
to move well and the same is true of 4/4 box 
bark strips. 

There has been no further improvement in 
demand for flooring, thin ceiling, partition 
ete. Kiln dried roofers continue to move well. 
Air dried have. not been: so active except in 
4- and 5-inch widths. Prices remain about the 
same. Lath, both air and kiln dried, are more 
active. © 

There has been very little doing in better 
grades of North Garolina pine. Southern re- 
tail yards are pretty well supplied, and busi- 
ness has not started up. In the North and 
East, building will start later than in the 
South and buying will be put off as long as 
possible. The mills are in good position; for 
they have little stock. There has been more 
inquiry for mixed cars of 5/, 6/ and 8/4 edge 
and stock widths in No. 2 and better, but 
few mills cut these thicknesses regularly. 


Jacksonville, Fla. 


March 25.—Production in southeastern ter- 
ritory, including southern Georgia, South 
Carolina, eastern Alabama and west Florida, 
has been more or less at a standstill for the 
last two weeks, because of high water and 
floods. Damage to the Brown-Florida Lumber 
Co.’s plant at Caryville, Fla., is said to amount 
to over $2,000,000, while there was consider- 
able damage to the Alger-Sullivan Lumber 
Co.’s plant at Century, and that of the Bag- 
dad Land & Lumber Co. at Bagdad. Other 
plants have suffered in a minor degree, and 
most of them are down because of water at 
the mill or in the woods. 

Curtailment of output has caused a decided 
stiffening in pine prices, especially those of 
dimension and other items manufactured by 
small mills, air dried roofers having advanced 
another 50 cents to $20 and $21. Wholesalers 
and manufacturers predict a further rise of 
50 cents to $1 within the next week unless 
there is more rapid recession of flood waters 
than is expected. 

The demand from Florida yards is practi- 
cally at a standstill, no orders being placed 
except for actual needs and for special orders. 
Eastern yard and industrial trade has picked 
up a little, and inquiries last week were the 
heaviest since January. 

The cypress market shows a little improve- 
ment, and all items except 4/4 in the upper 
grades are in good demand. The demand for 
thick tank and FAS continues good; also that 
for factory grades, box, peck and No. 3 com- 
mon. The volume of inquiries is large and 
will no doubt develop into some nice business 
soon. 

The hardwood market has changed very lit- 
tle. Oak flooring has advanced $2 during the 
last ten days. Practically all other items are 
in good demand, including the gums, ash, 
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hickory, maple, magnolia and poplar. The 
automobile and furniture manufacturers are 
taking a good volume. Export demand is only 
ir. 

ie Shands Lumber & Supply Co. (Inc.) 
has been formed in this city to take over the 
pusiness of the Shands Lumber Co., and is 
now located at 2608 Phyllis Street. The con- 
cern will specialize in hardwoods such as 
mahogany, walnut, oak etc. for distribution 
to woodworking plants in this vicinity. It 
will also stock western white pine. It will 
be exclusive representative for the E. L. 
Bruce Co., of Memphis, and that company’s 
subsidiary plants. Mr. Shands will continue 
as manager of the Associated Lumber & 
Supply Corporation, a co-operative warehous- 
ing company owned by several of the larger 
Jacksonville retail yards. 

L. L. Daugherty, formerly of Daugherty, 
McKey & Co., of Valdosta, Ga., has been 
elected president and general manager of the 
Graves Lumber & Export Co., of this city. 
Mr. Daugherty has taken active charge. It 
is understood that the concern will branch 
out into domestic trade and will handle a 
general yard business. W. A. Avant, former 
manager of the Jacksonville office for the 
Fraves company, will be export manager. 


New York, N. Y. 


March 25.—Yards continue to buy sparingly 
and strictly according to their needs, Un- 
usually firm prices prevail in all items, par- 
ticularly in fir and Inland Bmpire lumber. 
The advance over six weeks ago in fir ranges 
from $1.50 to $3, and that in common Idaho 
and Pondosa pines from $1 to $5. California 
pine also has gained substantially in price, 
and all advances have held. All Inland Em- 


force of the Hirsch Lumber Co. He was 
formerly with the Babcock Lumber Co. The 
latter firm has engaged Norman L. Bonori 
to represent it in the Long Island territory. 
Mr. Bonori was formerly connected with Cut- 
ler & Redman (Inc.) 

F. J. Parker has been established at 75 
State Street, Albany, N. Y., as State repre- 
sentative of the Red Cedar Shingle Bureau, 
Seattle, Wash. 


Pittsburgh, Pa. 


March 26.—The weather of the last week 
or so has favored the retail lumber business, 
and retailers have felt the urge to get in 
lumber they already have orders for and buy 
additional stocks. The industrial situation, 
particularly in steel and iron lines, seems bet- 
ter than at any other time in several years. 
Prices of all kinds of lumber are reported 
strengthening as building demand increases. 
Some of the industrial plants are engaged in 
improvements, and other building, including 
home construction, is developing at a gratify- 
ing rate. 

Comparatively few of the southern. pine 
mills are in a position to promise prompt 
shipments, according to wholesalers here, on 
account of renewed heavy rains and floods. 
The feeling is that the mills are so far be- 
hind with orders that they will hardly be able 
to catch up for some time when drying 
weather does come. Price increases of $1 to 
$1.50 in items of southern pine are reported 
in the last two weeks. 

Idaho white, Pondosa and California white 
and sugar pines are all in strong position, 
some advances having taken place in the last 
week. Prices of Idaho and Pondosa are re- 
ported holding firm at advances on some items 

















Hauling wood in Alaska. With a “Caterpillar” and sleighs Turner & Maguire haul 16 cords, 
fully 40 tons, of green wood at a trip down Nome Creek 





pire items are coming through very slowly, 
and actual shortage continues in common 
grades of Idaho, particularly in No. 3, and 
in a less extent in PondosSa, Prices on south- 
ern lumber are holding firm, but there has 
been no general increase in prices, even 
though mills, beset by flood conditions, are 
shipping slowly, if at all. Yards are by no 
means plentifully stocked, but nearly all of 
the retailers are buying fir, and giving less 
attention to their other stocks. There is a fair 
demand for western hemlock, and in this lum- 
ber, too, prices have advanced from $1 to 
$3 in the last few weeks. 

On Wednesday evening, April 3, the Nylta 
Club will hold a dinner and vaudeville enter- 
tainment in the large dining room of the 
National Republican Club, 54 West 40th 
Street. Members will be permitted to intro- 
duce guests on this occasion, arrangements 
for which are being made by Conrad Pitcher. 
It is the first informal social affair the Nylta 
Club has staged since the recent election of 
Temple Tweedy as president. 

The annual meeting of the Long Island 
Salesmen’s Association will be held tomorrow 
night in the Freeport Elks Club. 

P. C. White has been placed in charge of 
the Macon (Ga.) buying office of the Brister 
& Keater Lumber Corporation. Thomas M. 
Stanley has been made manager of the New 
York sales office of the Franklin Lumber Co., 
with J. F. Condon as his assistant. F. D. 
Duffield and H. D. Crane complete the local 
sales force of the firm, which has its head- 
quarters in Newark, N. J. 

Paul Dever has been added to the sales 


of $2 to $4. Some desirable items of. Idaho 
and Pondosa, notably 12-inch No. 2 common, 
continue scarce. West Coast fir and hem- 
lock continue in the same position as last re- 
ported. Representatives here report business 
good at the western mills, with orders con- 
siderably above production. Weather condi- 
tions prevented many. of the mills in the In- 
land Empire from starting March 1 according 
to schedule, and full production will not be 
attained until early in April. 

Conrad G. High, who for the last ten years 
has been associated with the Penn Planing 
Mill Co., at Reading, has been appointed to 
the sales staff of the Reading Iron Co.’s 
district office at Reading. A. C. Knight, for- 
merly of the Oversole Rubber Corporation, 
of New York City, has been added to the 
selling staff of the Reading Iron Co.’s New 
York office. 


Philadelphia, Pa. 


March 25.—Increasing demand for lumber 
of all types has aroused optimism in the 
Philadelphia trade. While prices, except on 
oak flooring; have not perceptibly advanced, 
indications are that they will in the near 
future. The healthy demand is rapidly re- 
ducing stocks, especially of southern and 
North Carolina pines. These items are ex- 
tremely firm, and tend to advance. Oak floor- 
ing is $2 higher than in January, and is de- 
cidedly bullish. 

The old Liberty Building, at Broad and 
Chestnut streets, will be demolished in the 
near future, to the deep regret of many lum- 


Co PACIFIC COAST Co 








“Well! Ma says they can’t leak.” 
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Inquire From 


PACIFIC DOOR AND SASH COMPANY 
LOS ANGELES, CALIFORNIA 
































Our Main Lumber Business 
Our Real Lumber Business is 


LONG TIMBERS! 


and it always has been! We know our 
business, yet we charge no more! 


OSTRANDER fimereceé. 


TIMBER CO. 
OSTRANDER, WASH. 
“The original long timber miil.” 














Our Specialty— SOFT TEXTURED | 


California White Pine 


BEVEL SIDING MOULDINGS 
BUNGALOW SIDING 


Prompt Service. Straight or Mixed Cars. 
We KNOW our service and quality will please. 


ELLINGSON LUMBER CO. 


KLAMATH FALLS, OREGON 
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FIR | 


Plank 
Timbers 


Quality 
Long Dimension 


Long 
Joists 
Service 
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Lumber Co, GtwsdGuer 
Failing Bldg., Evergreen Lumber 
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WillapaLumber Co. 
Fir 
Spruce 
Hemlock 


Our Specialty 
Vertical Grain Uppers 


Carefully dried—Well manufactured. 


Old 
Growth 


Mills: - - RAYMOND, WASH. 
General Sales Office: PORTLAND, 
Chicago Representative 


Western Wood Products Co., 2251 S. Loomis St. 

















Put 


“Come on Home” 
in your 


“ome Town Library 


“Come on Home,” by Douglas 
Malloch, “the Lumberman - 
should be in every public library 
in America. 

Wouldn't you like to be the one 
to put it in the library in your 
home town? (It ought to be in 
the high school library, too.) 

For $3.00 we will send you, post- 
paid, three copies—one for your- 
self, one for the library, and one 
for the high school. (Regular 
price, $1.25 a copy.) 

Can you think of as fine a thing 
to do, at so little expense?—any- 
thing so likely to delight librarian, 
teachers and pupils, and to pro- 
mote A love of home in your home 
town 


Address the Publisher, 


American fimberman 


431 South Dearborn Street, 


(If you prefer, and will send us the names 
and addresses with order, we will send the 
books for library and high school direct, 
with a letter from us saying they are a gift 

from you.) 




















bermen housed there. Among them are R. E. 
Jones Lumber Co. and W. J. Mingus & Co. 
Walter Mingus had been there since the 
building was erected thirty-seven years ago, 
and now has quarters in the Real Estate Trust 
Building. 

Samuel H. Shearer, of Samuel H. Shearer & 
Son, Philadelphia, left recently on a motor 
trip to the South, accompanied by H. E. Mar- 
gargal and H. F. Scarborough, two of the 
company’s representatives. The party intends 
to visit the Cummer Cypress Mills in Florida, 
and to call at Georgia roofer mills on the 
return trip. 

Bill Smith, of the Scouton-Lee Co., which 
operates at Parsons and Nanticoke, Pa., is 
arranging a third yard at Mountain Top, Pa. 
This yard will be in charge of Mr. Ayres, 
formerly with the Ruggles Lumber Co. of 
Luzerne. 

The engagement of Frank A. Tague, of the 
James E. Tague Lumber Co., to Miss Mar- 
garette Ann Bodo, of Glenside, Pa., was an- 
nounced recently. The wedding is scheduled 
for October. 


Laurel, Miss. 


Mareh 25.—While rainy weather has not 
affected the pine mills as much as it has the 
hardwood mills, nevertheless many of the 
larree mills lost much time due to the fact 
that their logging operations ‘were under 
water. The bad weather has also slowed up 
shipments of orders now on file, and any 
new business taken for rush shipment will be 
placed at higher prices. The export market 
continues firm. Prices and demand are good. 
Sawn timber is very strong, while sap and 
South American scantling are readily sold. 


Warren, Ark. 


March 25.—During almost a week of good 
weather the mills were able to show an in- 
crease in shipments, though another heavy 
rain slowed up operations again. Orders also 
increased, and order files are larger. Both 
boards and dimension are taken as fast as 
they are dry enough for shipment. With the 
big mills already short of No. 2 dimension, 
the trade will have some difficulty in placing 
orders unless the small mill operators get 
started quickly, though even if they do the 
supply will probably not be able to-take care 
of normal spring demand. Dimension prices 
ean hardly help but advance. No. 1 dimension 
is a little more plentiful than No. 2 though 
stocks are very limited. The mills are secur- 
ing an average of 50 cents higher for No. 2 
boards. Bé&better finish has shown consider- 
able price improvement, Arkansas mills receiv- 
ing an average of $5 more than in the latter 
part of 1928, while casing, base and door- 
jambs are priced proportionately. Just now 
the mills are snowed under with mixed car 
orders for finish and interior trim. Planing 
mills are running so far behind, and some 
require more than sixty days to fill orders 
already booked. No. 4 boards are far scarcer 
than usual, and orders for grain door con- 
tracts will take not only the visible supply 
but production most of this year. Mills are 
receiving $10 and better f.o.b. mill for No. 4. 


St. Louis, Mo. 


March 25.—The demand for southern pine 
is in excess of the supply. The larger cen- 
ters in the consuming sections have come 
into the market strongly for their spring 
requirements, while the mills have been com- 
pelled to curtail their manufacturing opera- 
tions considerably on account of heavy rains. 
There is no trouble selling lumber now; the 
difficulty is in getting the mills to accept the 
business. Prices are 50 cents to $1 higher 
on dimension and boards. Shed stock is be- 
ginning to show life, and there has been 
considerable buying of flooring, siding, finish 
ete. Transit cars are selling quickly, and are 
very much in demand. 

Local hardwood yards are buying lightly 
and only to meet immediate requirements. 
They contend that prices asked by the manu- 
facturérs for red oak and white oak, items in 
which they are most interested, are $3 to $5 
too high. Mills are indifferent to counter 
offers by the interests here. 

The Pacific coast shingle market is off 10 
cents again this week, the price f.o.b. St. 
Louis being $4.41 for extra clears, Line yards, 
which are the principal buyers here, are tak- 
ing only enough to meet immediate require- 





ments, as is customary on a declining mar- 
ket. 

Fir car material continues to be in very 
strong demand. Railroads centering here are 
buying for repair work. Orders are being 
placed on the Coast with great difficulty. 


Aberdeen-Hoquiam, Wash. 


March 23.—Operations have been resumed 
at the shingle plant of the North Western 
Lumber Co. in Hoquiam, after a shutdown of 
about eighteen months. The mill is now oper- 
ating one shift, but it is planned to put on 
another shift within he next two or three 
weeks. W. H. Dole, who for many years has 
managed the Aloha Lumber Co. mill, is now 
manager of the North Western Lumber (Co, 
and the operations of the shingle mill will be 
under his supervision. 

A brief asking the Federal Forest Service 
to allocate to Grays Harbor County approxi- 
mately 18,000,000,000 feet of the 26,000,000,000 
feet of timber in the Olympic national forest 
has been filed with C. M. Granger, district 
forester. The plan submitted was drawn fol- 
lowing a survey by a joint committee of the 
Hoquiam and Aberdeen chambers of commerce. 

Grays Harbor has been designated as a reg- 
ular port of call for the Fred Olsen Line, 
and the first vessel of this line will load 
here April 12. 

Peter Schafer, president of the Schafer Lum- 
ber & Logging Co., and Mrs. Schafer with their 
daughters Marie and Gertrude, will sail the 
latter part of the month for Europe, where 
they will travel for three months. 

Henry Neff Anderson, jr., of Anderson & 
Middleton, has opened a_ stock brokerage 
office in Aberdeen under the name of Ander- 
son-Wilson & Co. A similar office has been 
opened in Seattle. Mr. Anderson is now in 
New York City, and when on the Coast divides 
his time between Grays Harbor and Seattle. 
Mr. Anderson recently formed the H. N. An- 
derson Logging Co. which will log in the 
North River. 


Seattle, Wash. 


March 23.—Car material is in strong de- 
mand, according to Edward S. Beal. Northern 
Pacific inquiries are out for 2,000 box cars, 
and the Chicago & North Western railway is 
to buy 3,000 box cars. The spruce box mar- 
ket is strong, with very little stock on hand. 
Retail yards foresee active building operations 
this spring, and are buying considerable lum- 
ber. They are willing to pay $2 to $4 more 
for boards and shiplap, Mr. Beal declared. 
The Sound Lumber Co. reports log prices un- 
changed. 

Schafer Bro., of Montesano, have purchased 
the Luedinghaus interests at Dryad, Wash., 
including logging railroad, camps, equipment 
and town property, and all timber holdings 
which aggregate one billion feet. Schafer 
Bros. will manufacture mostly fir at their 
mills on Grays Harbor. 


Toronto, Ont. 


March 25.—A very successful Hoo-Hoo con- 
catenation was held at Blind River, Ont., re- 
cently when seven kittens were initiated. W. 
C. Morley, assistant general manager of the 
Carpenter-Hixon Lumber Co., who is Vice- 
gerent Snark for the Algoma district, reports 
that the club will hold a series of entertain- 
ments and picnics during the cominz season. 

P. T. Coolidge, of Bangor, Me., has opened 
an office in Toronto at 1261 Bay Street, where 
he will carry on timber estimating in conrec- 
tion with forestry work. 

M. J. Commins, representing Jas. D. T.acey 
& Co., Canada (Ltd.), of Montreal and Var- 
couver, has been in Toronto recently to ar- 
range for opening an office for timber cruis- 
ing, appraising and aerial forest mapping. 

The old red mill of the C. Beck Manufac- 
turing Co., at Penetanguishene, Ont., has been 
purchased by J. P. Payette, and sold by him 
to Vital Braisson, who is re-erecting it at a 
point 200 miles north of Sault Ste Marie. 

F. W. Fearman, manager of Coast Sawmills 
(Ltd.), Vancouver, B. C., has been calling up- 
on his business friends in Toronto. 

Ss. P. W. Cooke, who thas been associated 
for some months with the A. C. Dutton Lum- 
ber Corporation at Poughkeepsie, N. Y., nas 
returned to Toronto as sales manager for the 
A. E. Gordon Lumber Co. (Ltd.) 

J. G. Robson, president of the Timberland 
Lumber Co. (Ltd.), New Westminster, B. C., is 
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making a business visit in Toronto and other 
points in eastern Canada, 

J. E. Gardiner, of P. W. Gardiner & Sons 
(Ltd.), Galt, Ont., is on a business trip to 
the Pacific coast. 

Cc. R. Burgess, of Robert Bury & Co., Canada 
(Ltd.), won the prize for the person naming 
most accurately the largest number of Amer- 
ican woods displayed by E. J. Maxwell (L4d.) 
at the recent Montreal Building Show. 


Birmingham, Ala. 


March 25.—Bad weather continues to 
handicap retail trade, deliveries being diffi- 
cult. Permits here have increased, but there 
is very close figuring, and some price cut- 
ting. Railroads are placing a larger volume 
of business. Export sawn timbers are heavy 
sellers. Box factories and trim plants have 
fuil order files. Pine mills desire orders 
that fit their stock sheets, and those of last 
week were suitable. Most of the flooring 
being sold is 4-inch, the No. 4 being oversold 
and the No. 2 moving freely, while higher 
grades are dragging. No. 117 drop siding 
has been selling freely. Drop siding stocks 
are light, and consist largely of patterns 


Nos. 104 and 116. Bevel and square edge 
siding are slow. Ceiling has been selling 
more readily. Molding orders have been 
light, but finish is moving in fair quantities. 
Good demand for 6/ and 8/4 rough finish 
from sash and door factories has strength- 
ened prices of these items. Four-inch No. 2 
fencing and No. 3 crating are oversold. Six- 
inch No. 2 air dried fencing is $20@21, and 
kiln dried 50 cents more. Eight-inch boards 
are off 50 cents because of slow sales, but 
industrial users are taking the 10- and 12- 
inch. Yards are taking heavy amounts of 
6-inch S4S and S2S&CM. Stocks of No. 4 
boards are low, and they have sold heavily 
for grain doors and dunnage, bringing $8 
at the mill. There has been an improved 
demand for No. 1 dimension; the No. 2 meets 
strong small-mill competition; the No. 3 is 
in fair demand at low prices. Lath are go- 
ing begging. The most active hardwood 
here is poplar, while factory trade is buying 
good lots of cottonwood and sycamore. 
There is a good demand for gum. Mixed 
orders for red and white oak have been 
coming from the railroads, and flooring 
stock moves readily, but upper grades of 
oak are slow. Logging in this section has 
been at a standstill for a couple of weeks. 





FRANK J. ANSLEY, manager for L F. 
Driver & Co., died March 23 at the Del 
Prado Hotel, Chicago, where he had main- 
tained his home and transacted business for 
many years. Mr. Ansley was 48 years old, 
and had been connected for 20 years with 
the Driver concern, which specializes in car 
material. Funeral services were held at the 
chapel, 5203 Lake Park Avenue, Chicago, on 
Sunday afternoon, March 24, by Dr. Davis, 
pastor of the Presbyterian Church of which 
Mr. Ansley was a member, and the remains 
were shipped to Thomasville, Ga., where in- 
terment was made on March 26. Mr. Ansley, 
who is survived by his widow, had a wide 
acquaintance among the lumber and con- 
suming industries, hundreds of his old 
friends being present at the funeral serv- 
ices. He was a member and former secre- 
tary of the Flossmoor Country Club, and 
was very popular with the members. 


HOWARD L. PLATT, treasurer of the New 
Britain, Conn., Lumber Co., and well known 
in the industry in New England, died Mon- 
day, March 18, at the Presbyterian Hospi- 
tal, New York City, after an illness of two 
months. He was 48 years old. Born in New 
Britain, he was the only son of Frederick G. 
Platt, a retired manufacturer. The younger 
Platt had a great love for horses and kept 
a string of polo ponies. Until he moved to 
Greenwich from New Britain two years ago, 
he maintained a _ private polo field. Mr. 
Platt married in 1914 Miss Helen Connell, 
of Scranton, Pa. They had two children, 
Frederick Gideon, jr., and Marjorie Platt. 
Also surviving are his father and three chil- 
dren. Mr. Platt was a member of the Rid- 
ing Club, the Greenwich Field Club, the 
Round Hill Club, the Greenwich Polo Club, 
the Fairfield Hunt Club and the Aiken Polo 
Club. 


EDWARD E. TAENZER, prominent lum- 
berman of Los Angeles, Calif., died sud- 
denly at his home in that city on Sunday 
morning, March 17. Mr. Taenzer was seized 
with a heart attack while eating breakfast 
and expired almost immediately. He was 
61 years old. Mr. Taenzer was born at Terre 
Haute, Ind., and went to Los Angeles in 
1915. He had had considerable experience 
in the hardwood and pine lumber business in 
Memphis and other southern lumber centers 
before going west and upon arrival in Los 
Angeles he organized the American Hard- 
wood Co., in which he was associated with 
his two sons, C. R. and E. M. Taenzer. Mr. 
Taenzer was one of the organizers of the 
National Hardwood Lumber Association and 
was a member of the Blue Lodge, Scottish 
Rite and Shrine and also of Hoo-Hoo. A 
widow, two sons and one sister survive him. 


DANIEL O’CONNOR, retired lumber dealer, 
died at his home in Oswego, N. Y., on March 
24. Mr. O'Connor was born in Ireland 86 
years ago. When a young man of 21 he 
went to Oswego and became associated with 
A. M. Dodge & Co., of Oswego, Syracuse and 
Tonawanda. Later he established a lumber 
business there which he operated until his 
retirement fifteen years ago. 


ARTHUR L. MUSSELMAN, 58 years of 
age, former secretary-treasurer of the old 
C. C. Mengel Co., of Louisville, Ky., prior 
to its merger into the Mengel Co., and oper- 
ating the Musselman Lumber Co., of Louis- 


ville, a hardwood concern, with mills at 
Monroe, and Swartz, La., died on March 20 
at his home in Louisville. Mr. Musselman 
retired from business five or: six years ago, 
but a son, Dave Musselman, has been oper- 
ating as a broxer, handling hardwoods prin- 
cipally. Mr. Musselman is survived by his 
widow, Mrs. Anna Shelley Musselman, two 
daughters, Virginia and Jane Musselman, 
and five sons, David, Arthur, Austin, Robert 
and John Musselman. 


S. N. TEFFT, aged 77, pioneer lumberman 
of Svokane, Wash., died of a heart attack 
on Thursday, March 14. He went to Spo- 
kane County in 1882. Ten years later he 
built the Star Shingle mills, which later be- 
came known as the Empire Ice & Fuel Co. 
Mr. Tefft was a member of lodge No. 134, 
I. O. O. F., 45 years and long was active in 
the Woodmen of the World. He is survived 
by four sons and one daughter. 


HILAND BISHOP HALL, who formerly 
conducted a planing mill at Dansville, N. Y., 
where he was a resident for many years, 
died on March 19 in Los Angeles, Cal. He 
was a native of Elmira, N. Y., and was 56 
years old. Surviving are a son, Hiland 
Bishop Hall; two brothers, John, of New 
York City, and Fancis G., of Mount Airy, 
Pa., and two sisters, Mrs. Florence H. Garn- 
sey, of Paris, France, and Mrs. W. S. Ober- 
dorf, of Dansville. 


J. M. WILLIS, lumberman of Ocilla, Ga., 
died at Ty Ty, Ga., on Saturday, March 23. 
Mr. Willis was 54 years old. He was owner 
of the Willis Lumber Co., of Ocilla, and the 
Worth Lumber Co., of Sylvester, Ga., and 
was president of the First National Bank of 
Ocilla. Mr. Willis was owner of over 5,000 
acres of farming land in Irwin County and 
had a controlling interest in seven naval 
stores operations in South Georgia. He also 
owned, a naval stores station in North Caro- 
lina. A widow and eight children survive. 


MRS. C. J. McWILLIAMS, wife of C. J. 
McWilliams, a member of the firm of Mc- 
Williams & Schulte, manufacturers of boxes 
and dealers in hardwood and other lumber, 
died March 25,at her residence in Price Hill. 
Mr. McWilliams is a well known member of 
the Cincinnati Lumbermen’s Club and many 
of the members attended the funeral. 





GEORGE BRYSON, JR., Ottawa, Ont., son of 
Hon. Geo. Bryson, of Fort Coulonge, Que., 
and a member of one of the best known 
lumbering families in the Ottawa Valley, 
died recently at Saranac Lake, N. Y., at the 
age of 42. The funeral took place from Ot- 
tawa and the interment was at Fort Coul- 
onge. 


SARA JONES FAGIN, wife of Harry W. 
Fagin, president of the Fagin Lumber Co., 
wholesaler of hardwoods at Cincinnati, died 
Sunday at her home in Westwood, Cincin- 
nati, after a short illness. The funeral was 
attended by numbers of members of the hard- 
wood lumber fraternity with whom Mrs. 
Fagin was very popular. 


JOHN BLANTON, logger of the Guest's 
River section, Wise County, Virginia, died 
at his home near Darwin, Va., on Friday, 
March 22 of pneumonia. A widow and sev- 
eral children survive. He was 55 years old. 


LI CALIFORNIA Coo 


— White Pine 
alifornia Sugar Pine 


and Arizona Soft Pine 
Best Stock for Factory and Pattern Lumber. 


Ask LOUIS WUICHET, Inc. 
Room 712 Reilvey Esstents CHICAGO, ILL. 
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White Pine 


Box, Shop 
and Clears 
cut from high 


altitude timber 
of fine quality. 
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nish mixed 
cars of boards, 
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LOYALTON, CALIFORNIA 
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Pine 






No. 2 
Shop and 
Better 


An annual capacity of 35,000,000 
feet and good stocks on hand in- 
sure prompt attention to your 
orders. Try us next time. 


Feather River Lumber Co. 
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CRONWALL & COMPANY 


Incorporated 


Lumber Company Financing 





Represent owners of 


PACIFIC COAST 
TIMBERLANDS 


For Sale on Attractive Terms 





231 South La Salle Street 
Continental Illinois Bank Building 


CHICAGO 




















LUMBER STORAGE 


For Kiln Dried Products, Sash, Doors, Etc. 


Steam Heated, Damp-proof; also Open 
Air Space on Track for Car Lot Storage. 





3403 West 48th Place, CHICAGO 





Collections 


If you can’t collect it let the 


RED BOOK 


people handle it for you. They are the 
people for intelligent collection service. 
Rates low. for results obtained. 


No charge if no collection, unless spe- 
cial services rendered. 


Ask Department 3 to send Pamphlet 
49-C giving rates. 


Use Clancy’s Red Book Service for ac- 
curate credit ratings. 


LUMBERMEN’S CREDIT 
ASSOCIATION 
608 So. Dearborn &t., CHICAGO 
Eastern Headquarters: 35 S. William -St., NEW YORK CITY 











GILBERT NELSON & CO. 


Public Accountants 
If SOUTH LASALLE STREET 


CHICAGO 


TELEPHONE RANDOLPH 2220 
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C.B Richard & Co, _ =" 
29 Broadway, NEW YORK [Customs Brokers. We 
Ocean Freight a 
Brokers for exports & imports 








Special department handling export lumber shipments 





R. W. Munger, of the Elkhart Hardwood 
Lumber Co., Elkhart, Ind., when in Chicago 
March 26 reported a good volume of hard- 
wood business. 


Willis Eckman, of the Coulter Lumber Co., 
Grand Rapids, Mich., was in Chicago this week 
calling on some of his friends in the local 
hardwood trade. 


Will Hess, of the Hess Lumber Co., whole- 
saler of St. Louis, Mo., made a business trip 
to Chicago this week to get a line on the 
southern pine situation. in local territory. 


G. W. Beach, sales manager of the Bru- 
nette Lumber Co., New Westminster, B. C., 
stopped over in Chicago March 23 en route 
to New York City on business. He reported 
the mill busy on hemlock and fir orders. 


L. F. Michaely, of the Tolleston Lumber 


& Coal Co., Gary,-Ind., returned this week 
from a vacation in Biloxi, Miss., where he 


enjoyed considerable golfing with M. Russell;” 


of the Hausler Lumber & Coal Co., South 
Chicago. 


E. G. Woodford, sales manager of the Yaw- 
key-Bissell Lumber Co., well known manu- 
facturer of Wisconsin hardwoods and hem- 
lock, with headquarters at White Lake, Wis.. 
when in Chicago this week stated that the 
mill had a good order file. 


John I. Pfeiffer, mill representative of the 
Hedlund Lumber & Manufacturing Co., of 
Spokane, Wash., announces that on and after 
April 1 his office will be located in Suite 1900- 
1902 Builders Building, 228 North La Salle 
Street, Chicago; telephone Randolph 8797. 


Russel G. Simmons, of Indianapolis, Ind., 
special dimension representative for Hillyer 
Deutsch Edwards (Inc.), of Oakdale, La., was 
in Chicago March 26 looking over the southern 
hardwood situation in local territory, and was 
a much appreciated caller at the offices of the 
AMERICAN LUMBERMAN. 


H. R. Macdonald, formerly with the Emer- 
son-Macdonald Lumber Co., Chicago, is now 
connected with the Bert E. Cook Lumber Cc. 
Mr. Macdonald has heen identified with the 
lumber business for over twenty years, the 
last three and a half years in Chicago, and 
has had experience in both the manufacturing 
and selling end of the industry. 


A. C. Ahrens, formerly assistant sales man- 
ager of the Quincy Lumber Co., Quincy, Calif., 
on April 1 will become associated with the 
sales department-of the Robert K. Eaton Lum- 
ber Co., Chicago. Mr. Ahrens has had many 
years’ experience in the manufacturing end of 
the lumber business which will be of value 
to him in his new connection. 


H. J. (Sam) Gates, formerly president of 
the old Louisville Point Lumber Co., Louisville, 
Ky., and later operating the Menzies Hard- 
wood Co., Cincinnati, has two hobbies, bird 
dogs and flying. Mr. Gates some months ago 
purchased an airplane which he personally 
pilots. His bird dogs have been winning some 
very good prizes in competition within the last 
few months. 


The Showers Bros. Co., one of the largest 
furniture manufacturers in the world, an- 
nounces placing its fifth re-order for dry kilns 
with the Standard Dry Kiln Co., of Indianap- 
olis, Ind. In conjunctien with its expansion 
program it is now putting up a large addition 
to the Bloomfield (Ind.) plant for which the 
Standard Dry Kiln Co. is furnishing two 
20x65-foot cross piling kilns with metal doors, 
Foxboro controllers and other Standard fea- 
tures. A Leitelt lumber lift is also furnished 
in conjunction with an extensive and modern 
storage yard. 





Edward Hines, head of the extensive lumber 
interests bearing his name, accompanied by 
F. W. Pettibone, manager of the Edward Hines 
Western Pine Co., left Chicago on March 23 
for Portland, Ore., where they will spend 
several days going over plans and _ specifica- 
tions on the new sawmill and logging project 
at and near Burns, Ore. They also plan to 
put in some time in and around Burns, going 
Over matters on the ground. It is expected 
that actual construction of this plant will be 
started shortly. 


Features of the Red Book Service 


The spring (95th) edition of the Red Book, 
published by the Lumbermen’s Credit Assv- 
ciation, is being sent to subscribers. Of the 
approximately 4,200 new names listed in the 
new edition, a large proportion consists of 
wholesale and retail lumber dealers, furniture 
factories, radio cabinet makers and other mar 
ufagturing woodworkers— concerns that buy 
ln r, cement and allied materials in sub- 
stantial quantities. This new market will in- 
terest not only wholesaling lumbermen and 
cement manufacturers, but also manufacturers 
and jobbers of woodworking machinery, tools 
and other woodworker’s supplies. 

Hundreds of names of concerns out of busi- 
ness have been eliminated from the book and 
thousands of changes in name, credit rating, 
or both, are shown. This thorough revision 
of the book—with the new names added—and 
street addresses shown in twenty-seven of the 
large cities, makes the Red Book very valu- 
able for keeping a mailing list of prospects 
up-to-date, especially as between semiannual 
issues of the book, new names and credit rating 
changes are announced in the semiweekly 
change sheets and monthly supplements. An 
equal, if not more valuable, feature of the 
Red Book service is the credit information 
given in the special reports, furnished on re- 
quest. The main office of the Lumbermen’s 
Credit Association is located at 608 South 
Dearborn Street, Chicago, with eastern head- 
quarters at 35 South William Street, New 
York City. 


See eeaeeani 


Hobbies of a Lumberman 


Mapison, Wis., March 26.—Pigs, cows, 
politics, good roads and lumber are the hob- 
bies of L. D. Eastman, of Lancaster, Wis. Be- 
sides being president of the Eastman-Cart- 
wright Lumber Co., of Lancaster, and the Liv- 
ingston Lumber Co., of Livingston, he has 
been a successful breeder, since 1916, of pure 
shorthorn cattle and poland china hogs on his 
Shannondale farm near Lancaster. Starting 
in politics in 1908 as alderman, he then be- 
came a county supervisor and has been in the 
legislature since 1926. He has just sponsored 
in the legislature a measure for a 4-cent gaso- 
line tax, part of the proceeds to be used for 
snow removal on highways. 


Lumbermen on Bank Directorate 


Minneapolis, Minn., March 25.—With thie 
announcement here today of organization ot 
a financial institution to be known as the 
First Bank Stock Investment Co., it became 
known that a number of prominent North- 
west lumbermen are on the board of directors 
of the concern. The company was formed 
jointly by the First National Bank of St. 
Paul and the First National Bank of Minne- 
apolis, its object being to purchase, own and 
operate banks throughout the Northwest. It 
will be controlled by the two Twin City 
banks. and backed by their combined re- 
sources, totalling about $275,000,000. Its 


capital is $25,000,000. ; 
Among the lumbermen on the directorate 
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are E. L. Carpenter, president, Shevlin, Car- 
penter & Clarke Co.; Hovey C. Clarke, treas- 
urer, Crookston Lumber Co.; Louis K. Hull, 
president of the Western Pacific Land & 
Timber Co.; D. N. Winton, president of The 
Pas Lumber Co.; Horace H. Irvine, pine 
lands and lumber; F. E. Weyerhaeuser and 
R. M. Weyerhaeuser, ‘with various lumber 
interests. Railroad men included on the board 
are Ralph Budd, president, Great Northern; 
Charles Donnelly, president, Northern Pa- 
cific; L. W. Hill, chairman of the board of 
the Great Northern; Fred W. Sargent, Chi- 
cago & North Western Railway; H. A 
Scandrett, vice president, Milwaukee railroad; 
F. E. Williamson, Burlington; C. T. Jaffray, 
president, Soo Line. 


SSSR 2aEa: 


Break Ground for “Home” Show 


Quite a ceremonial event was made Satur- 
day afternoon, March 23, of the dedication and 
breaking of ground for Chicago’s first annual 
Outdoor and Indoor Own Your Home Show, 
which will open on April 27. The site is the 
vacant lot adjoining the historic old water- 
tower at North Michigan Boulevard and Chi- 
cago Avenue. 

Ornate arched en- 
trances will be erected at 
both the Chicago Ave- 
nue and Pearson Street 
sides of the site, and the 
central portion on which 
the exhibit buildings will 
front will be elaborate- 
ly landscaped, with 
broad terraces reached 
by circular marble stair- 
ways and garden walks 
bordered with bright 
flower beds. 

A unique feature of 
the exposition will be 
eight full-sized houses 
of various types, built 
and equipped especially 
for the occasion. Al- 
though the Own Your 
Home Exposition has 
been an annual event in 
Chicago for a’* number 
of years, this is the 
first time that it has 
been held “out of 
doors,” all previous shows having been housed 
in the Coliseum. 

The dedication was marked by the presence 
of a number of city officials, officials of the 
Chicago Real Estate Board under whose aus- 
pices the exposition will be held, architects 
and about 100 other interested persons. The 
prayer of dedication was offered by John Tim- 
othy Stone, D.D., pastor of the Fourth Pres- 
byterian Church. 

Wielding a silver-plated spade which will be 

preserved as a memento of the occasion, Rich- 
ard W. Wolfe, commissioner of public works, 
turned the first spadeful of earth. 
_ Other prominent persons present and shown 
in the accompanying photograph are, reading 
from left to right: C. A. Luther, assistant 
general manager Peoples Gas Light & Coke Co.; 
Paul C. Loeber, vice president Chicago Real 
Estate Board; Chris Paschen, commissioner of 
buildines; Mrs. W. H. Wright, president Sub- 
urban Real Estate Board Council. 


An After Dinner Entertainer 


MILWAUKEE, Wis., March 26.—B. F. 
Springer, known locally as “Handy-Andy” be- 
cause of the series of ads featuring a burlesque 
figure of that name run over the name of the 
John Schroeder Lumber Co., of which Mr. 
Springer is secretary, is getting considerable 
reputation as an after dinner entertainer. He 
presided as toastmaster at the annual dinner 
of the Milwaukee Traffic Advancement Club 
held on March 25. He was a guest and is not 
a member of that organization. 


AMERICAN LUMBERMAN 


Hymeneal 


HYDE-LYNCH. Announcement has been 
made of the approaching marriage of Milo 
W. Hyde of the Hyde-Williams Lumber Co., 
Memphis, Tenn., and Miss Loretta Lynch, 
daughter of Mr. and Mrs. William Lynch, 
also of that city, the ceremony to take place 
on April 16. Mr. Hyde is secretary-treas- 
urer of the Lumbermen’s Club of Memphis, 
and Miss Lynch is the daughter of -the for- 
— manager of the Delta Export Corpora- 
ion. 


TAYLOR-STALLARD. At Pound, Va., Wil- 
liam R. Taylor, a popular young lumberman 
of that section was married on Monday, 
March 25, to Miss Bertha Stallard, Rev. 
John Stidham performing the ceremony. The 
young couple are spending their honeymoon 


in Florida. 

THOMAS-SEALS. At Elkhorn Creek, Ky., 
March 23, Arthur Thomas, a young lumber- 
man widely known in that section, was mar- 
ried to Miss Eldora May Seals, the daughter 
of a lumberman. Mr. and Mrs. Thomas are 
spending a few weeks in Baltimore and 
Washington. 


MARCUM-ADAMS. John H. Marcum, a 
lumberman of Harrogate, Tenn., was mar- 
ried on March 23 to Miss Minnie Belle 
Adams, daughter of John C. Adams, lumber- 
mian of the Lower Rockhouse Creek section. 
They will make their home in Harrogate 





Breaking ground for Chicago’s first Outdoor and Indoor Own Your 
Home Exposition, which will open on April 27 


where the groom will continue in business, 
in which he has been most successful. The 
bride was formerly a teacher at Blackey. 


Trouble and Litigation 


INDIANAPOLIS, IND., March 25—Suit ask- 
ing that a receiver be appointed for the O. D. 
Haskett Lumber Co., formerly dealing in 
lumber and building materials in Indian- 
apolis, has been filed in superior court by 
Wolf & Co., Chicago accountants. The pe- 
tition declares the company is indebted to 
the plaintiffs about $338 and that it is in- 
solvent or in imminent danger of insolvency. 
The company is in process of liquidation and 
no longer is in business, according to W. H. 
Stein, vice president. He explained that the 
building, stock and equipment were sold to 
the Nickel Plate Lumber Co. following the 
death of O. D. Haskett some time ago. 


Retail Merger Plans Improvements 


PLEASANTVILLE, N. Y., March 25.—The Cor- 
nell-Haviland Co. is the name of the recently 
completed merger of the Cornell. Lumber Co. 
and the Haviland-Sutton Co., of Pleasantville 
and Chappaqua, N. Y. The new concern has 
four yards, with headquarters in Pleasantville. 
The city of Pleasantville has decided to. estab- 
lish a plaza opposite the New York Central 
railroad station and will purchase the prop- 
erty.of the Cornell Lumber Co. in connection 
with the improvement. The Cornell-Haviland 
Co. will erect a 3-story brick building on the 
west side of the plaza, for use as general head- 
quarters and hardware and paint departments. 
Heavy lumber will be carried at Chappaqua, 
where improvements will be made in the yard, 
and buildings erected to make the plant mod- 
ern in every respect. 





Let lerk (evicet" 
2 any CLETR invoices! 
Figuring invoices on = 
lumber is never a matter 
of arithmetic.—when a8 
Meilicke Lumber Calcu- 
lator is used. 

This is not a general 
calculating device which 
can be used for anything. 
It talks in board feet, 
and gives costs and ex- 
tensions per thousand. 

This ad pinned to 
your letterhead will 
bring you one on ten- 
day free trial. 










Meilicke Systems, Inc. 
3472 North Clark St., Chicago, IL 3 
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Time Saving Devices 





Peerless Patent 


WIGGINS peer Fetm Cords 


assure you of proper card representation. Many 
of America’s largest card users use Wiggins 
cards exclusively because they realize that the 
proper card serves the 
dual purpose of an- 
nouncing theirsalesmen 
while adding 
prestige to the 
house. Ask for 
tab of speci- 
mens and ob- 
serve their 
smooth edges 
andexcellence 
of engraving. 






OTEEL COMPANY 


:] 
PITTSBURGH. PA 
PIOHER OUILOIN® 
CHICAGO 


The John B. Wiggins Company 


Established 1857 
Engravers Plate Makers Die Embossers 
1108 South Wabash Avenue, CHICAGO 


c 








GREENHOUSE 


material of heart cypress 


Tidewater Red Cypress 


Doors-Sash- Frames-Moulding 
Special or stock 


SELDEN CYPRESS DOOR CO. 


Manufacturers PALATKA, FLA. 








runsh Lhe Best There Is 


Fir Finish, Casing and Bese 


In straight Inside Trim cut to lengths 
= oO Thich Finish K. D. or Green 
pee ah Inside Door Jambs cut to length 


Moulding and Gutter. 


JOHN D. COLLINS 


Yt Lumber Co. S's 
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iN 7 PLYWOOD 






CORPORATION 
PLYWOOD OF 
RECOGNIZED QUALITY 

NEW LONDON, WISCONSIN 
Send for Latest Price List 



















T HE relative merits and costs of various types 
of construction are fully- explained in the 
Hool and Johnson 2-volume “‘Handbook of Build- 
ing Construction.’ Covers fully principles, 
methods, costs, etc. Illustrated, 1474 pages, 
$10.00 postpaid. Address American Lumberman. 
431 So. Dearborn St., Chicago. Ill. 
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Is Worth 
DOLLARS 
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Think of the sales getting in- 
ducement of being able to say to 
your customers, “The Home WE 
offer you is backed by a specifica- 
tion protection policy which 
guarantees you in black and white 
that materials and construction 
will be exactly as represented.” 

You can do this by using the 
Specification Protection Policy 
illustrated above. This covers the 
history of the home from the 
excavation of the foundation, 
thru every) step in construction, 
to the finished job. 

In selling his home the owner 
has a decided advantage in that 
this policy gives him definite, 
convincing proof to offer buyers 
regarding all materials and con- 
struction. 

Customer confidence in you is 
half the sales battle. This policy 
creates it. Start offering a Pro- 
tection Policy today with every 
house bill you sell. You'll find 
this idea worth real dollars and 
cents in the extra business it’ll 
bring you. SEND NO MONEY! 
JUST MAIL THIS COUPON. 
AMERICAN LUMBERMAN, 

431 South Dearborn St., CHICAGO, ILL. 





Send us on approval sample “Specification 
Protection Policy.” Within 5 days we agree 
to remit 50c to cover cost of this sample or 
return same to you. 
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Hardwoecd and Softwood Distillation 


The Department of Commerce announces 
that data collected in the biennial census of 
manufactures taken last year show that estab- 
lishments engaged primarily in hardwood and 
softwood distillation and in charcoal manufac- 
ture by the kiln method or by the pit method in 
1927 reported products valued at $27,630,487, an 
increase of 9.3 percent as compared with $25,- 
283,432 reported for 1925, the last preceding 
census year. Establishments in this country 
are engaged primarily in the manufacture of 
methanol, charcoal, acetate of lime etc. by the 
distillation of wood through the use of either 
the destructive or the steam process, and of 
charcoal by the charring of wood without re- 
covery of the volatile products. 


Quarantine on Scotch Pine 


The quarantine regulations on account of the 
Woodgate rust, a dangerous disease attacking 
Scotch pine and several other hard pines, have 
been amended to include Madison County, New 
York, according to an announcement! by the 
Department of Agriculture. The amendment 
becomes effective April 1. The entire area now 
under quarantine comprises the following 
counties in the State of New York: Clinton, 
Essex, Franklin, Hamilton, Herkimer, Jeffer- 
son, Lewis, Madison, Oneida and St. Lawrence. 

This quarantine prohibits the movement of 
Scotch pine and certain other hard pines from 
these counties to points outside of the State. 


Industrial Purchases and Distribution 


Purchases of semi-finished products for fur- 
ther manufacture by lumber and allied prod- 
ucts establishments in Cleveland, Ohio, aid 
environs doing a business of $100,000 or more 
annually were valued at $7,925,925 during 
1927, while sales of finished products aggre- 
gated $15,944,661, according to a preliminary 
report on the census of industrial purchases 
and distribution made by the Department of 
Commerce with the assistance of the Cleveland 
Chamber of Commerce. 

Lumber and logs purchased during the year 
were valued at $3,959,471, 49.95 percent of the 
total purchases. Purchases of textiles and 
textile products including cloth totaled $1,127,- 
001; millwork and cooperage, $464,153; hard- 
ware, $392,982; metals, other than hardware, 
$213,816; unfinished furniture frames, $198,- 
312; paints, $121,563, while miscellaneous tex- 
tile fibers, paper and fiber products and mis- 
cellaneous semi-finished products were pur- 
chased in lesser amounts during the year. 

Mill supplies, fuels, packing materials etc. 
purchased during the year amounted to $426,- 
963, of which amount fuel and power amounted 
to $149,291; miscellaneous mill supplies, $199,- 
979; packing and shipping supplies, $73,756; 
oil, except fuel oil, $3,937. 

Expenditures for equipment and maintenance 
for the year are placed at $294,938. Purchases 
of automobiles and trucks and repairs and 
maintenance totaled $77,573; new equipment 
purchased, $64,721; office stationery, supplies, 
furniture and equipment, $51,861, while mis- 
cellaneous expenses totaled $9,940. 

Sales of lumber and allied products direct 
to the consumer were valued at $7,241,662 dur- 
ing the year. Retailers are credited with pur- 
chases totaling $5,489,834; wholesalers, jobbers 
etc., $1,744,613, while the volume of business 
by companies unable to classify their sales 
amountd to $1,468,552. 

The survey was limited to concerns. trans- 
acting business of $100,000 or more because of 
the limited time in which to complete enumera- 
tion. 

This is a part of the census of industrial 
purchases and distribution. The purpose was 


to ascertain the ‘practicability and scope of 
questions concerning the purchases of many. 
facturers that would provide data on the jp. 
terchange of commodities between manufactur. 
ers and the channels through which the fip- 
ished products of manufacturers flow that 
could be included in a census of distribution 
projected for 1930, provided Congress ‘gives 
its authorization. 


Seeeaeeeaaeaae: 


Vehicle Production in 1927 


Data gathered in the biennial census of 
manufactures taken last year by the bureau of 
the census show that establishments engaged 
primarily in the manufacture of carriages, 
wagons, sleighs, sleds, wheelbarrows and parts 
and materials for such vehicles in 1927 re- 
ported products valued at $22,463,183, a de- 
crease of 25.3 percent as compared with $30,- 
052,430 in 1925, the last preceding census year. 
The 1927 total was comprised of $12,072,927 
representing the value of complete vehicles and 
$10,390,256 representing the value of other 
products, chiefly parts, and receipts for repair 
work. 


White Pine Blister Rust 


Dr. Perley Spaulding, white pine blister rust 
specialist of the Department of Agriculture, 
has just finished Technical Bulletin  87-T, 
“The White Pine Blister Rust: A Compari- 
son of European with North American Con- 
ditions.” In this bulletin Dr. Spaulding gives 
the results of observations made on a trip 
through much of the infested area of Europe 
where the disease was known to be severe, 
The bulletin supplements previous studies pub- 
lished in 1911 and 1922. 

The author points out that European for- 
ests, owing to the relatively high timber values 
prevailing, are culled and watched with care. 
Roads have been opened through the woods 
and defective trees may be removed every 
year or two. Consequently, when the large 
pines are attacked they become sickly and are 
removed while the timber is sound. 

Dr. Spaulding states that such a procedure 
is impossible in this country “except in the 
better-kept woodlots of small area.” As a 
result of this procedure and the general com- 
plete utilization of twigs and stumps Dr. 
Spaulding states that there are in the forests 
of Europe very few defective trees. Also in 
Europe the currants and gooseberries under 
cultivation are far more important than in the 
United States, particularly the black currant, 
which has been found to be the most serious 
agent in the spread of the blister rust. _ 

Dr. Spaulding mentions several foreign pines 
that are resistant to the disease ‘as possible 
substitutes for northern white pine in limited 
areas where conditions seem to doom the white 
pines. He says that tests of these pines should 
be started on a scale large enough to settle 
definitely their status as to timber-producing 
value under our conditions. Such tests must 
be continued for a long time to be of real 
value, and the sooner they are started the 
better. 


Organizes Tugboat Concern 


AReRDEEN-HogutaAm, Wasu., March 23.—A 
new tugboat concern, known as the Coast Barge 
Co., authorized to build, buy, charter, control 
and operate ships, tugs and barges, and to en- 
gage in general towing business, has been or- 
ganized here by R. J. Ultican, of the Ultican 
Tugboat Co. The company is capitalized at 
$100,000. A huge seagoing Government tug, 
purchased about two years ago by Mr. Ultican, 
will be the nucleus of the company’s fleet. The 
ship was brought here from Honolulu, and 1s 
now being overhauled and refitted. 
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Lumber Prices 








Following are f. 0. b. 


Flooring | Finish, All 10-20’ 

” E.G. We ‘ Lowe 
hy 10-20’. ..$65.31 | Ba&better Rough: sae 
No. 1. 6-20". $3.07 | ib ne oe 39.74 
Jo. 2, 6-20’ 37.13 | 1x8” Sieh th a ta 44.32 
1x3” r.G.— | Lo and 10” raph 

10-20’ 39.67 3) 59.62 
neat 10-20’... 31.59 | 5/4x4, 6&8”... 60.50 
No. 2, 6-20’.... 23.27 | 6/4 & 8/4x4, 
ixi” E.G.— ree 8.58 
») Ry 92 
B&btr, s+ Wace Cees B&better Surfaced: 
No. 1, 6-20’.... 45.00 
1x4” F-.G. ee 48.28 
Babtr, 10-20’... 41.49 | 1x6” ......... 49.61 
No. 1, 10-20’... 35.10 | OS OS 50.43 
No. 2, 10-20’... 24.95 1x5 and 10”. 54.07 
. Be sical ae 62.47 
Ceiling | 5/4x4, 6&8”... 64.43 
5x4”, 10x20’— 5/4x5, 10&12”. 69.74 
B&tbr. ca eed ten 32.59 | 6/4 & 8/4x4, 
MD ceveccese 31.10 6&8" ....., 60.76 
MG 2 cocsecsece 21.85 | 6/4 & 8/4x5, 
Partition | 10&12” => wae 
ae" — : 
. 2D aes 36.50 | C Surfaced: 

Drop Siding L, MEET 15.00 
1x6”, 10-20’— ee Ee 45.00 
B&bt1 39.70 | 150" 4G eae 45.00 
Oe abs beans 38.43 | 1x5 and 10”. 50.39 
BN Se techie ca aeca tt 24.74 | ES 61.00 


| 


mill sales prices as reported from Kansas City, Mo., 


SOUTHERN PINE 








Jambs | Casing and Base 
B&better: . 
au. 1 & 2x4 | B&better: | aan 
& 6” ... 54.00 | 4 and 6”..... 57.75 | 
me eee entebn ees 58.25 
Fencing, S158, 5 and 10” 62.83 | 
10-20 
wa %.. | No. 1 anime, 
Bae oxcnuules 36.36 |} S1S1E 
SS eS 38.48 | Short- Long- 
No. 2— leaf leaf 
a a 21.47 2x 4”, 10’.26.41 29.62 
SM. iic-¢ dasa 22.96 12’.27.84 29.43 
No. 3— 16’.29.66 31.19 
) , er 19.14 18&20’.31.83 33.58 
Se. 4. saateeorte 17.44 2x 6”, 10’.26.83 27.04 
Boards. $18 or s2s 12’.25.21 26.90 
No. 1 (all 10- wh 16’.26.34 27.17 
EF 35.58 18&20’.28.83 30.36 
Spill ae am ae 40.33 2x 8”, 10’.26.87 28.70 
BNE Gow ne ae 52. 52 12’.26.79 27.17 
No, 2 (all 10 to 20°) 16’.27.73 29.12 
1x8” A ep eaeeey 18&20’.28.01 31.31 
3 9210" Wass Se 
BRIS oe eee 12’.29.93 31.07 
No. 3 (all 6-20’) 16’.30.27 34.46 
Re op ts bw ee 18&20’.28.65 33.86 
RENO os occas | 2x12”, 10°.29.25 42.83 
Bs. Fick ceiaa 12’.34.00 42.33 
_No. 4, all widths 16’.34.10 44.84 
and lengths 9.25 18&20’.37.05 44.17 








for the week ended March 22: 


No. 2 Shortleaf Di- 
mension S1S1E 


ex 4", 10" ..... ee ee ee ey a 
rae 25.55 gs ag 20) 25.00 
16’. ..... 27.25 | 4x10" 2... 24.98 
bo ae 28.95 | No. 3 all 6-20’) 
2 ” gk ie 21.03 SI . bcwhGwe's 18.55 
eo, oes! “i i ae 18.70 
OE 22.11 Longleaf Timbers 
28e'...... 23.63 | No. 1 Sq. E&S 
SAS OG)’ 
2x 8”, 10’...... 23.26 ao ae 
12’...... 23.45 elas cbs 30.04 
an saas 23.79 Re om ods 35 
1882072221 25.44] dae 12025727 13:59 
2x10”, 12° rer 25.52 Plaster Lath 
OE an be ee 24.00 No 1 %” 4” 3.77 
26030-5554, 24.51 | No. 2, 5”, 4 3.09 





a | ee 25.00 | (All 1x4 & 6"): 
i tre 26.36 | B&btr, 9 and 
eae 15.16  t6 oaks 48.00 
| ae SL.7S (Ma tan 

M a J oe 40.90 
me, 8 5. 41.50 
ee 16.94 Meee 26.00 
lle SS 16.90 20 BP eeass 38.50 
ae rere 16.68 i ae! ee 38.50 
PEO bviinices 15.97 | No. 2 random.. 18.13 





ENGELMANN SPRUCE 


Prices f. 0. b. Chicago on air dried Engel- 
mann white spruce boards, D&M, shiplap, drop 
— and ceiling: 


Inc ” ” ” ” ” 
Dibir,, 6-167.$81.00 $56.00 $56.00 $72.00 $87.00 
0. 

btr.,* 6-16’. 49.00 54.00 54.00 67.00 82.00 
No. 1, 6-16’. 50.00 54.00 58.00 § 

* No. 2, 8-16’. 42.50 41.50 41.50 41.50 49.00 
No. 3, 8-20’. 34.00 36.50 37.50 37.50 38.50 
No. 4, 4-20’. 32.50 34.50 35.50 35.50 35.50 
5”&6 /4— 4”"&wadr. 4, 6&8” 10” 12” 
D&btr., 6-16’..... $67.00 $69.00 $72.00 $82.00 
No. 1&btr., 6-16’. 64.00 66.00 69.00 79.00 
Wo. 1, 6-16"... 2006 60.00 62.00 65.00 75.00 


For 5/&6’4 in No. 2, 4-, 8- or 12-inch, add 


$6; 6-inch, $9; 10- aoe, add $8; in No 3, all 
widths, add $6; No. 4, $4. 

§Furnished when available. 

*Contains 40 to 50 percent D&better. 
Specified lengths—In Dé&better, No. 1 and 


better and No. 1, add for 16-foot, $5; for other 
lengths, including 18- and 20- foot, $2. In No. 
2, add for 18- and 20-foot, $2; other lengths, = 
Bevel siding, %-inch, odd lengths, 3- to 20- 
foot, but not over 20 percent shorter than 
10- foot: 
D&btr., 4-inch..$28.00 EE, 4-inch....... $18.00 
6-inch.. 31.00 Ss «6004 21.00 
"T's one pine lath, 4-foot; No. 1, $7.75; No. 





RED CEDAR SHINGLES 


Seattle, Wash., ‘March 23.—Eastern 
four or five bunches, f. o. b. mill, are: 


First Grades, Standard Stock 


prices, 


Mixed with 
wtentet lumber or 
shingles 
Extra stars, 6/2....$ 2.15 2.80 $ 2.80 
Extra clears, 5/2. 3.05@ 3.20 3.15@ 3.25 
25 > Sie eee 3.95@ 4.00 4.00@ 4.10 
Ree aie 3.95 4.00 
Perfections ........ 4.90@ 5.00 5.00 
ere 11.50@11.75 12.00 
Dimensions, 5” 5/2. 3.90@ 4.00 


Pirst Grades, Rite-Grade Inspected Stock 


Extra clears, 6/2.. 2.80@ 2.85 
Extra clears ...... 3.45@ 3.65 
i <weexe «ee» 4.00@ 4.10 
MPOERE nccceccevce 4.45 
Perfections .......- 5.00@ 6.05 


Second Grades, Standard Stock 


Common stars, 6/2.. 1.05@ 1.15 1.20@ 1.25 
Common stars, 5/2. 1.55@ 1.60 1.50@ 1.60 
Common clears ... 2.00@ 2.10 2.15@ 2.30 


British Columbia Stock, Seattle Market 


MY nat da inaiig. she 'he 3.90 
PI 60 6cweae 4.25 
| te 5.05 
Perfections 5.25 


Royals (No. 1’s)... 12.25 





| 





INLAND EMPIRE PINES 


Portland, Ore., March 23.—The Western Pine 
Manufacturers’ Association has prepared the 
following list of average selling prices f. 0. b. 
Spokane, as shown by orders reported by 
members during week ended Wednesday, 
March 20. Reports of prices shown on S2S in- 
clude sales of stock worked other than 82S on 
which the prices have been reduced to an 
S2S basis by using the working charges shown 
in the Western Pine Manufacturers’ Associa- 
tion lumber price list of July 15, 1926. Prices 
of selects and random length larch and fir 
include sales of specified length stock with 
the prices reduced to the random length basis 
by using the sorting charges from the same 
list. Averages include both direct and whole- 
sale sales. Where prices shown are net to 
wholesaler they have been increased by 5% 
of the estimated mill price. RL means ran- 
dom length. AL means all lengths, regard- 
less of whether random or specified lengths 
are called for. Quotations follow: 


Pondosa Pine 


Feet 
Sold 


500 1x8” No. 1 common 82S AL.. 


Average 
Price 


. $38.38 


252 9 500 1x8” No. 2 common S2S AL... 25.31 
475,500 1x8” No. 3 common S28 AL... 20.75 
149,500 4/4 No. 4 common S2S RW RL 15.82 
$2,000 1x6” D select S28 RL....+s:+% 44.79 
7,590 5&6/4x4”"&wdr D sel S2S AL... 54,68 
16.508 iné” © melect BSS Wks os 61.46 
25,000 5&6/4x4”"&wdr C sel S2S RL.. 63.87 
SE6.000 @ Co WOWGl MGR kc occ ccees dss 038 

579,000 5&6/4 No. 3&btr shop S28S— 
rr ae ere ny ee 37.94 
MG “Sve schweenh Beene eae ee ee 27.85 
ee ae cnc ala es eeenme deere h 21.63 

Idaho White Pine 
5,000 1x8” No. 1 common S2S RL... 45.00 
52,000 1x8” No. 2 common 82S RL 33.44 
140,500 1x8” No. 3 common 82S AL. 23.07 
200,000 4/4 No. 4 common S2S RW RL 19.42 
17,500 1x6” D select S28 RL......... 48.96 
1,000 1x6” C select S2S RL.......... $2.50 
1000 5&6/4x4”"&wdr C sel S2S RL.. 95.10 
6,000 6” C bevel siding. .....ccscree 43.00 
Larch and Fir 

28,000 2x6” 16’ No. 1 dimension...... 19.34 
9,500 2x10” 16’ No. 1 dimension..... 21.22 
16,000 1x8” No. 3 common S28 RL... 19.50 
4,500 4” C&btr vert gr fig RL....... 38.7 


2 
21,000 6” C&btr D/S or Rustic RL... 30.86 





POPLAR BEVEL SIDING 


Louisville, Ky., March 25.—The poplar 
bevel siding market remains active, produ- 
cers reporting that other than low grades are 
moving out steadily, with no accumulations. 
Prices at Louisville: 


No.1 No. 2 

FAS Select com. com. 
ROO $50 $40 $30 $24 
OS Ree Serer 50 38 28 22 
SUN vee sic een es h 0% 50 36 24 18 





DOUGLAS FIR 


[Special telegram to AMERICAN LuMBERMAN] 


Portland, Ore., March 26.—F. o. b. mill prices 
on actual sales of fir, March 22, 23 and 25, 
direct and wholesale, reported by West Coast 


mills to the Davis Statistical Bureau, were as 
follows: 


Vertical Grain Floo 
B B&btr GC D 


BT) aisha ras odialg acdc $42.25 $42.25 $30.25 
See abu 43.75 cae 
OPE Sica aes 45.00 
Plat Gufs Flooring 
EE .. 25.75 20.25 
NE isis sites 36.00 30.00 
Mixea Goats peed 
Se 5s senaoe eas: ; $15.50 
Cotting . 
Oa ee sae 25.00 20.00 
See. sb eewe aha 26.00 20.25 
Drop Siding, 1x6” 
a ee 34.75 29.25 owe 
oo) 2a ee 34.25 31.25 seed 
| ere eee ee 19.25 
Finish, Kiln ‘pried and Sasteset 
1x8” 1x12” 
SSO toe bea 0 dhe tas Sia. 25 $48.00 $56.00 
Common Boards and Shiplap 
1x6” 1x8” 1x10” 1x12” 
Se eee $17 50 $19.00 $19.75 $23.25 
as © irk aie ar ee 12.75 14.00 14.00 15.00 
I oe are esa Ne 10.00 9.50 9.50 aa? 
Dimension 
12’ 14’ 16’ 18’ 20° 22&24’ 26-32’ 


No. 1, 2” thick— 
4” $19.25 $19.00 $21.00 $21. 75 $21. es ee 
6”. 18.00 18.00 19.75 19.75 20.25 $23. 50 $ 24. 50 





8”. 18.75 18.75 20.25 20.25 20.00 23.00 25.50 
10”, 19.50 19.25 20.25 20.25 20.25 23.25 24.50 
12”. 19.25 19.25 20.25 20.75 20.50 23.75 26.75 
2x4”, 8’, $18.25; 10%, $19.00; 2x6”, 107, $16.75 
Random — 2x4” 2x6” 2x8” 2x10” 3x12” 
Mo. 3 .« 08 3. 00 $11.50 $13.00 O86. 75 «69$$16.50 
Me. 3... Bae 9.50 ; sens 
No. 1 Common Timbers 
Su8 te 418° to 36° wurthoee. «4 6. ciccas $21.00 
Sas to 13n78" to 60", COUMEs ccccccescwces 18.25 
5x5 to 12x12” to 40’, surfaced.........% 20.25 
Pir Lath 
Wig. 3, LPR, GEG 6 cas © hs tw cenesiavcwinnes $3.50 
B&better, Flat Grain Car Siding, 9 or 18’ 
ge oo ec rar manda ore oie Mune Al ina a ee $37.00 
ee ee ere pre re ee oer errr ey 40.50 





SOUTHERN PINE TIES 


New York, March 25.—Following are quota- 
tions on southern pine railroad ties f. o. b., 
New York: 


All 8’ 6”— Sap Heart 
ey er ay foe a $1.35 $1.70 
EE: AoC e ls oe tna Maecenas 1.25 1.60 
Ce Sabb ei edsd rae ; 1.05 1.40 


Rage IY Sak ae ok Oe: 


Ae eee me 
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WEST COAST SPRUCE 


[Special telegram to AMERICAN LUMBERMAN] 

Portland, Ore., March 26.—The following are 
prices for mixed carlots prevailing here today: 

Finish— Factory stock— 
SEE eo vseweeaee 4/4 ...$33.00@35.00 
1x4—10” ..... 55.00 5/4 ... 34.00@35.00 
Bevel siding— 6/4 .. 36.00@40.00 
Te” scccvine BO 8/4 . 37.00@42.00 
1%x6”", Plat gr. 27.00 Lath ..... .00 
Vert. gr. 31.00 Green box 18.00@19.50 


WEST COAST LOGS 


[Special telegram to American LuMBERMAN] 


Portland, Ore., March 26.—Log market quo- 
tations: 

Fir, yellow: No. 1, $22@23; No. 2, $16.50@ 
17.50; No. 3, $12@12.50; peelers, $32. 

Fir, red: Ungraded, $15@16 

Cedar: $15@18. 

Hemlock: Ungraded, $10@12. 

Spruce: No. 1, $26@32; No. 2, $20@24; No. 
3, $14@17. 


Everett, Wash., March 23.—Log quotations: 

Fir: No. 1, $26; No. 2, $19; No. 3, $13. 

Cedar: Rafts of shingle logs only, $21; lum- 
ber logs, $35. 

Hemiock: No. 2, $12@14; No. 3, $12@13. 

Spruce, No. 1, $24; No. 2, $18; No. 3, $12. 


Vancouver, B. C., March 23. — Latest log 
market quotations aré as follows: 

Fir: No. 1, $20; No. 2, $15; No. 3, $16. 

Fir: Sorted firsts and seconds: No, 1, $22; 
No. 2, $16; No. 3, $10 

Cedar, shingle booms, $26; $20 and $11; 
lumber logs, $28 and $21. 

Hemlock: $12. 

Spruce: $27 and $14. 

Pine: $25, $19 and $12. 


NORTHERN PINE 


Duluth, Minn., March 25.—Following are 
prices on northern white pine f. o. b. Duluth: 


Common Rough Boards and Fencing— 











10&12 ft. 14 ft. 16 ft. 

Ss eS US Oe ea $47.00 $47.00 $51.00 
1x 5 or 6”... 49.00 49.00 51.00 

erie sw stake 53.00 53.00 51.00 

1x10” ...... 60.00 57.00 56.00 

SSEE) lweuees 82.00 80.00 80.00 

> a res 36.00 36.00 41.00 
Ix 5 or 6”... 37.00 37.00 40.00 

BE OP nese COS 39.00 38.00 

NS a en oe 42.00 40.00 38.00 

8 + lll 51.00 47.00 46.00 

a a: 2 re 28.00 28.00 29.00 
Ix 5 or 6”... 30.50 30.50 32.00 

a e  aveeand ae 32.00 32.00 

Pee «nrwae 33.00 32.00 32.00 

ee””©6=  pteen 35.00 34.00 34.00 


For all white pine (Pinus Strobus) Nos. 1 
and 2, add $1; for S1S or S2S add $1. For 
resawing add $1. S4S, add $1.50. Flooring, 
4- and 6-inch, and ceiling, %- and %-inch, same 
price as fencing. Drop siding, add 50 cents; 
partition, add $1; well tubing, D&M and bev- 
eled, add $2, to price of fencing. 

No. 4, mixed, 6-foot and longer, 4-inch, $26; 
6-inch, $28; 8-inch, $29; 10-inch, $29; 12-inch, 
$30; 1x4-inch and wider, $28.00. 

No. 1 Piece Stuff, S1S1E— 


10’ 12’ 14’ 16’ 18&20’ 
2x 4” .-$35.50 $33.50 $32.50 $33.50 $35.50 
2x 6” ... 33.50 33.50 32.50 32.50 34.50 
2x 8” 35.50 5.50 33.50 33.50 35.50 
2x10” 37.50 38.50 38.50 38.50 39.50 
2x12” 38.50 39.50 39.50 39.50 40.50 


No. 2 piece stuff, $3 less than No. 1. For 
rough, deduct $1. For D&M, add $1.50. 
Siding 4- and 6-inch, 4- to 20-foot— 

Canadian 
B&btr. Cc D E C&btr. 

ee cy crate $41.50 $35.00 $25.00 $17.00 ; 
” weawas 46.00 41.00 30.00 20.00 34.00 


WISCONSIN HEMLOCK 


The following are f. o. b. mill prices: 
No. 1 Hemlock Boards, 81 





~ 
8’ 10,12&14° 16’ 
0 2 


Ee Sititvescnnedene $28.00 $29.00 $30.00 
DM -Seeveseccvssteus 31.50 32.50 34.00 
3 eee 32.50 33.50 35.00 
DT -cpeiauenssenen’ 35.00 36.00 37.50 
BREE cacceovrececeene 36.00 37.00 38.50 


For merchantable S1S deduct $2 from price 
of No. 1; for No. 2, deduct $4. 

For shiplap or flooring, add 50 cents to 
prices on No. 1 boards. 

Crating stock, 81 or 2S, 6” and wider, 6’ and 
longer, No. 2, $28; No. 3, $23. 


No. 1 shetem, = 


0’ 12’ 14’ 16’ 
2x 4” ...$32.00 $32.00 $32.00 $31.00 $33.00 
2x 6” ... 30.00 31.00 31.00 31.00 32.50 
2x 8” ... 31.00 32.00 32.00 31.00 32.50 
2x10” ... 31.00 34.00 35.00 35.00 34.00 
2x12” ... 31.00 35.00 35.00. 35.00 35.00 


For we. 2 dimension, deduct $4 from price 





WESTERN RED CEDAR 


Seattle, Wash., March 23.—Prices for. red 


cedar siding in mixed cars, new bundling, 
8- to 18-foot f. o. b, mill: 


Bevel Siding, 44-inch 
Clear — 


“BB” 
errr, $28.00 $25.00 $18.00 
. sraveceacten .00 25.00 22.00 
a essdeeeskan 35.00 31.00 23.00 

Clear Bungalow Siding 
%-inch -inch 
SE ete ene wih wiaiva tbe $47.00 39.00 
Se. ‘en y° - theaadewaenee ~o++ 56.00 43.00 
re ee e .00 


$2 or 48 Rough 
I cid aw bw hie eee ee $ 75.00 $ 71.00 
ME ttn i atesee rehenuaes war 80.00 76.00 
SE fea ar 90.00 86. 
Ee seer - 105.00 101.00 
Clear Ceiling or Flooring, One Side V or B 
1x3 and 4-inch, 10 to 16’......... wee eo $45.00 

Discount on Moldings 

Made from 1x3” and under............ . 50% 
Made from other sizes.......ccccccccccs 40% 


For 50,000 feet or more, additional dis- 


count 
Clear Lattice, S48, 4- to 16’ 
100 om, St 


oO 





ARKANSAS SOFT PINE 


Following are average sales prices, these 
f. o. b. mill figures being based on shortleaf 
weights, obtained by Arkansas soft pine mills 
during the week ended March 23: 


Plooring 
1x3” 1x4” 
Edge grain—Bé&better ........ $65.00 $63.00 
Flat grain—Bé&better ........ 40.00 40.75 
OME, ated bi ewan ee paibee 34.25 
SP eee pinks 25.25 
Partition and Siding es 

Drop siding, B&better, 1x6”............ $40.75 

Finish and Moldings 
Finish, 1x5&10” Bé&better.............. $62.75 
Finish, 5/4x5&10” Bé&better............ 75.25 
Cae Ge GUN, SURE ccc cccccssecceee 72.25 
Discount on moldings, 1%” and under.. 40% 
1%” and over... 26% 

Boards and Shiplap 
Boards and shiplap, 1x 8”, No. 1........ $36 25 
Bee 5 SO Bessavccs See 
eee Bs FO Rien kconieesseeccsoes 24.75 

Dimension 
ee Fe) CU ere $27.25 
Be ee BO ME. OE wo kceas cavenvecods 28.75 
EE a. et BT nh ean ae 00 cd es Oemea 34.00 
mee SB, BE SSO I I vin vc vac caccdsvws 24.50 
Ee 0 Be ee eeie sé scsccsacuns 27.75 
Lath 

es We ie Se wdlnkab wade ews oredeaeaae dese $4.80 





NORTH CAROLINA PINE 


Norfolk, Va., March 25.—Following are typ- 
ical average f. o. b. Norfolk prices, made 
during the period March 1 to 13, as reported 
by the North Carolina Pine Association: 


Rorch > 
Edge, 4/4— 
I 5 hii ag ile ate ae ie taeda ek paid ae ean $45.35 
UT Tsn eb tll oie Oo ke eek a & 64 & wed edreeielei 33.15 
NE dled dul as ie we be Reed hed au eadeee ane il 25.00 
Se Ph nso cca cdewn be ebactes nadubons 21.90 
No. 1 No. 2 


B&better No.1 box box 


=r $46.75 euie wae 
EE” ice wlio gw 47.9 tae meee ae 
errr 46.50 $37.55 $27.45 $23.90 
i aiecawen 51.8 aa ie aims 
eae 50.15 39.00 27.40 24.10 
Pn” nn ekune 52.55 39.35 28.85 24.55 
SE .dcreenn 67.30 46.45 31.15 24.95 
Edge— 
I ait cdi iar a dein gd lh oe Otte $48.80 
CO Re 67.10 
I MEE Ko nce cark eave dee awe oan 70.75 
CS Fr ere eee 58.00 
Bark Strips— 
ne de wath ad ad ohne beak cae $32.45 
DVL vthebhcveivdgtadciewatrevaweear eee 17.45 
ee ee sheer 5.75 
Dressed 2%” 3” & 
Flooring— Width Wider 
GN wale ond ste bee wa $43.00 $40.65 
; SS aero 37.95 37.15 
B&better @-inch.......... 43.50 35.70 
Box bark strips, dressed or resawn...... $18.90 
No. 2 *Air 
Roofers dressed dried 
alll eee arr $28.80 $20.55 
| ot ESR eerste 29.05 21.45 
DE” awe. ch aewendien eam ‘ 29.60 21.55 
DE . ‘tes0c0diinbesatnhaceosans 31.20 22.05 


*F. o. b. Macon, Ga. 





i, 


CALIFORNIA PINES 


San Prancisco, Calif., March 23.—The fo). 
lowing average prices f. o. b. mill, those on 
commons covering 1-inch stock only. were re. 
ported by the California White & Sugar Pine 
Manufacturers’ Association for the periog 
ended March 20: 


California White Pine 


All widths— 

No. 1&2 clr. C sel. D sel. No.3 clr, 
ee ree $69.00 $64.50 $53.75 $40.96 
 6s.o ae 69.75 63.50 50.00 56.50 
ee 67.25 57.25 44.50 51.75 
We «seas SE 65.50 58.50 65.50 

California Sugar Pine 
. eer 93.75 83.80 66.00 53.50 
oe  ecuwae 86.75 73.50 60.00 61.25 
~~ atatioin vat 85.00 66.50 53.00 61.25 
ene 97.00 80.00 68.50 79.75 
White Pine Shop Mixed Pines 
ees 31.25 Common— 
No. 1, 5/4xa.w. 40.75 No. 1 ...--.. $43.00 
No. 2, 6/4xa.w. 28.50 No. 2 ..eeeee 30.50 
- Mc D wéele'wars 22.75 
ae 20.50 
Sugar Pine Shop Siding, B&btr, 
TOM oc dtwmpes $42.25 Yexa” ween 1.00 
No. 1. 5/4xa.w. 44.80 Lath— 
No. 2, 6/4xa.w. 34.25 | i See 4,45 
ee be aewe 3.60 


White Fir 


DAW. c+erco« Ee 
C&btr, all sizes. $46.25 % 0 





“iiine.... 990 OT — ans ee 
APPALACHIAN HARDWOODS 


Cincinnati, Ohio, March 25.—Average whole- 
sale prices, carlots, Cincinnati base, on Ap- 
palachian “soft texture” hardwoods today: 

4/4 5/4&6/4 8/4 
QUARTERED WHITE OAK— 


2 eoe $140@145 $150@155 $155@165 
voloots RE Ae 105@110 110@115 115@120 
No. 1 com.... 80 85 90 0690 

No. 2 com.... 45 50 54@ 59 55@ 60 
Sound wormy. 45 47 54 59 57@ 62 


QUARTERED RED OAK— 
. errrrs $115@120 1... woe coe ove 
v nae: ae a gay aae- eos Jann 
No. 2 com.... 465 csi. aan o0 
PLAIN WHITE AND RED OAK— as 
PAS coccccces 100@110 $110@120 $130@1 
GE vccows ’ 75@ 80 80@ 85 100@105 
No. 1 com.... 60 68 68@ 73 85@ 92 
No. 2 com.... 40 45 48 55 
No. 3 com.... 26 28 27 29 


Sound wormy. 49@ 51 59@ 62 62@ 67 
Basswoop— — 
F manenuns 75 77 75 80 
Noo 1 com.... ie 60 ey 67 70@ 15 
No. 2 com.... 32 35 37 42 42@ 47 
CHESTNUT— — 
WAS: sincndaee $ 80 85 $ $1 8 $1 
No. 1 com.... 48 54 54 59 60@ 65 
No. 3 com.... ag 23 23 24 23@ 24 
Sd. wormy an 
Lo foun. 82@ 34 36@ 38 38@ 40 
~ 1 onan 
etter, 
sound wormy 35@ 38 %88@ 40 40@ 42 
BrreH— 


FAS .........$100@110 $105@115 $110@120 
No. 1 common 

and sel. ... 60 65 65 70 70@ 75 
No. 2 com.... 35 37 40 42 42@ 44 
BEECH— 


FAS ........-.$ 60@ 65 $ 65@ 70 $ 70@ 175 
No. 1 ey 10g 43 3g 48 45@ 50 


No. 2 com.... 25@ 28 28@ 30 30@ 33 
PoPLAR— 
Panel & No. 1, 

13” & wider $140 $150 $160 
Se “nvénaves 105 120 130 
Saps & Sel.. 80 95 110 
a © Seeweee ; 60 65 70 
. SS 2 Renee $ 38 41 45 47 47@ 49 
a F ae 30@ 32 33@ 35 85 

MAPLE— 
FAS .........$ 75@ 80 $ 80@ 85 $ 90@ 95 
No. 1 common 

and sel. . 46@ 51 65@ 70 73@ 17 

No. 2 com.... 84@ 36 40 42@ 46 





BLACK WALNUT 


Cincinnati, Ohio, March 25.—The following 
are today’s prices on American black walnut, 
f. o. b. Cincinnati: 

FAS, 6-9%” wide: 4/4, $245; 5/4, $250; 6/4, 
$255; 8/4, $265. 

eeest: 4/4, $160; 5/4, $165; 6/4, $170; 8/4, 


oe 1: 4/4, $95; 5/4, $115; 6/4, $125; 8/4, 
No. 2: 4/4, $40@$42.50; 5&6/4, $45; 8/4, $55. 
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Following are prices 


NORTHERN HARDWOODS 


of northern hardwoods, f. o. b. Wausau, Wis.: 


CEP an ne 


A Oe ha 9 ar ll tk eo ae 








AsH— Sorr MAaPpLE— HarD MaPLe— 
FAS Sel. No.1 No.2 4/4 ... 62.00 52.00 42.00 25.00 20.00 FAS 0. 3 
4/4 $ 75.00 $ 60.00 $ 55.00 $ 41.00 $ 2. 00 5/4... 70.00 60.00 50.00 33.00 21.00 4/4 08 6. 00 $ es. 60 $ 30. 00 $ "B. do $ ir 00 
5/4 85.00 70.00 65.00 41.00 6/4... 82.00 72.00 60.00 37.00 21.00 5/4 .. 00 0.00 
6/4 105.00 90.00 65.00 41.00 31 00 8/4... 94.00 84.00 69.00 39.00 21.00 6/4... 90. 00 70.00 3.00 36:00 20:00 
8/4 110.00 95.00 75.00 45.00 22.00 z 8/4 ... 102.00 82.00 67.00 38.00 21.00 
iS Rock ELM— 10/4 -- 115.00 95.00 80.00 50.00 30.00 
BIRCH 88.00 68.00 45.00 30.00 20.00 4/4 75.00 50.00 27.00 19.00 12/4 --» 125.00 105.00 90.00 65.00 oan 
a 90°00 70:00 52°00 36.00 21:00 5/4 $0.00 55.00 30.00 20.00 16/4 - 170.00. 145.00 130.00 eteoe 
a0 92.00 72:00 5800 38:00 21.00 6/4 83.00 58.00 30.00 20.00 Add for 8-inch and wider, $12; 10-inch ‘and 
8/4 95.00 75.00 70.00 45.00 21.00 8/4 88.00 68.00 37.00 *25.00 wider, $30; 12-inch and wider, $40. 
; t ' . ; 10/4 98.00 78.00 52.00 ee Regular stock contains 50 percent or mor 
10/4 . 110.00 100.00 90.00 60.00 wane D: ® 
12/4 |... 115.00 105.00 95.00 60.00 12/4 108.00 88.00 57.00 *30.00 14 and 16 foot, and the following percentages 
3/4... 79.00 64.00 38.00 24.00 *Bridge plank. of 12-inch and wider, 4/4, 10 percent; 5/, 
sg °(. 7600 61.00 3400 24:00 ED ee K - and 8/4, 20 percent; 10/ to 16/4, 30 percent. 
For 10-inch & wdr., add $30; 8-inch & war, 4® Harp MAPLE RoucH Fiaorine STock— 
add $15; for 5-inch & wdr., 8-foot & lgr., add 4/4... 73.00 63.00 60.00 32.00 23.00 No.1 No.2 No.3A 
i i cc: 08 $089 ERM HESS HESS, wh, fee: fa 
rice of No. 2 and better, 4- and 6-foot ime . . - . . Ds Re EE $48.00 $38.00 $28.00 
Rs. $83. For select rea ’ada $15 ° a ae $4.88 14.06 0.08 pate 25.00 Ee ae ane BRS 48.00 38.00 28.00 
Rough birch, 6- to 16-foot, 1x4-inch, two face 12/4 100.00 90.00 75.00 65.00 :... BEEcH— 
clear, $80; one and two face clear, $65; : FAS Sel. No.1 No.2 No.3 
inch, two face clear, $90; one and two face Key stock, 4/4, $75, or on grades, FAS, $85; 4/4 --$ 62.00 $47.00 $42.00 $26.00 $19.00 
clear, $70; run of pile, $68. No. i, $70; 5/4, $80, or on grades, FAS, $90; 5/4 ... 65.00 55.00 45.00 30.00 22.00 
" . No. 1,- $70. ove 2 70.00 60.00 50.00 35.00 22.00 
Sort SLM— One and two face clear, 6- to 16-foot, 1x4- 80.00 - 60.00 40.00 25.00 
FAS Sel. No.1 No.2 No.3 inch, $65; 1x5-inch, $75. 3/4 No. 2 com. & better...... 62.00  .... 
4/4 65.00 55.00 45.00 26.00 22.00 9 END DrRigED WHITE MAPLE— 
5/4 70.00 60.00 48.00 28.00 23.00 Rep Oak— FAS No. 1 
6/4 80.00 70.00 58.00 32.00 23.00 4/4 ... 100.00 80.00 65.00 40.00 2 Bi’, 2a oo sues - $100.00 $ 85.00 
8/4 85.00 75.00 63.00 36.00 23.00 5/4 ... 105.00 85.00 70.00 42.00 |! 2. See oe cones 240.080 90.00 
10/4 95.00 85.00 70.00 40.00 be 6/4 ... 110.00 90.00 75.00 45.00 20.00 GPG : Fan wee sins es iabare - 115.00 95.00 
12/4 100.00 90.00 75.00 45.00 8/4 ... 115.00 95.00 80.00 60.00 it ae pee bueecewe oon. See 107.00 
Following were sales prices made on southern hardwoods during the week ended March 19, Chicago basis: 
4/4 5/4 6/4 3/4 4/4 5/4 6/4 8/4 
Rep GumM— POPLAR— 
Qtd. FAS...100.75@109.00 101.65@110.00 102.75@105.75 106.7 oe | RR BR eS Rat a en a aie m= oh 
No. 1&sel. 53.75@ 61.50 56.00@ 61.50 61.25 is@ 69.50 Pin. FAS.. 89.75 ci glk pe reree 106.75 
IE RS Reap ep eee a 41.50 $3, 75 Sapsésel. 60.00 66.00 ts 2; , ge: ESOS Se 
Pin. FAS... 95.00@104.00 105.50 j§= = wuseeveeeeee -; tte eeeeees 1.... 50.00@ 57.00 51.00@ 52.50 53.50 55.75 56.25 
No. 1&sel. 52.00@ 59.50 55.75@ 62.00 62.75@ 63.50 67.25 No. 2-A.. 38.00@ 42.00 38.00 43.50 17.007 
ee ae Ol US ee eer ee eee ee es See SEO OSS csads Cale WW AR SS eee) 
Sap GuM— oN i AsH— & 
Qtd. FAS... 62.75@ 64.50 65.50@ 67.25 62.50 67.00@ 70.50 | 74.00@ 82.75 84.00@102.25 91.00@105.00 97.50@106.25 
No. 1&sel. 47.25@ 50.50 ............ 50.25@ 53.00 52.75@ 59.75 No. 1&sel 50.50@ 60.25 57. 50@ 67.25 61.00@ 73.75 65.00@ 73.25 
Pin. FAS... 59.50@ 72.00 60.00@ 68.50 62.75@ 63.50 73.00 Nc 2.... 30.50@ 32.50 35.00 38.00 38.25@ 39.50 
No. 1&sel. 43.75@ 46.50 45.50@ 48.00 45.25@ 48.50 59.00 Sort MAPLE— 
No. 2..... 25.75@ 31.00 27.00@ 28.50 27.50@ 29.50 30.00 No. l&sel. 50.25@ 53.75 55.25@ 63.75 73.75 = = ..eeseeseeee 
TuPELO— BEECH— 
Qtd. FAS... 53.50 ON RR Forres mae er ee a8 _ See ee. 2 saith phiegeie > oad aii ainiewdaan 
No. 1&sel. 43.50 I a ares ae i i Pe Ce viccccaccnas ‘fdkcwhaw. cs sumtieckonat 
Fin. FAS... 43.50@ 52.50 ............ 53.25@ 54.00 ........++.- i caves Te isa eese EL. as. acvnceaie 
No. 1&sel. 36.25@ 42.50 ..........-- rT Ey eee ere Sorr ELm— 
aan Gaitnn 4 55.75@ 59.50 ............ 68.00@ 70.00 73.50@ 75.00 
Qtd. FAS...117.50@134.00 132.75@144.00 137.75@150.00 144. 00 No. 1&sel. 40.75@ 45.50 ............ 50.75@ 55.00 56.75@ 61.00 
No. 1&sel. 75.00@ 85.25 70.00@ 86.25 ............ 88 Oo 2.... 26.25@ 27.50 28.00 27.50@ 38.00 33.75@ 35.75 
Pin. FAS... 85.00@108.50 102.75@111.00 104.75@115.00 112. £5 @ 120. 50 COTTON WooD— ‘ 
No. 1&sel. 57.00@ 62.50 72.75 73.25 85.75 FAS © 55.00 nace eee e eee taeteeeettne teeeee nena 
MO, Bicccs SEMNEE BETE cenacccevess sonccasveses 57.75@ 63.00 eg ‘L&sel. SEEeEe SEEe Shee | tRTER TROP ED sheeman angles 
Fu ree * 36. a” -* “+ wees eelew) aaa hies-« tice 
= ned 3 fig. 32.25@ 34.50 36.25 == re nnteeceeee seer eneeees MagNouta— : 
RED .— ere 76.00 DRE” itcuecsx eine, Kod saath ete) Lane 
Cte, TAS .. AOR De AOOe ccc vsceness waver eccseca ct atnssenves a 1&sel Eneee HPT st oesnss ens) on eamnrenty 63.25@ 66.00 
ae Sr rere ate eee eeceeee se ek Macias Wee. - & LEA paacceban” Cesc aeeen 38.00@ 38.25 
Pin. FAS... 71.00@ 85.00 84.25@ 95.50 94.25@ » 104.504 119.75 BrceH— 
No. 1&sel. 53.50@ 59.50 61.75 64 ‘@ 20. 50 68.75@ 73.25 en Ge a, bl ae? cin ceediwawle Wieden 
DG. WET. “cc bccbxwees Seawe 8.  eee caeeete” “reer eeetas Hicxkory— 
MItxED OAK— Rah tts ss 6 cab eteereet ie aes denis «kek ns 33.75 
0 I ee ree a OM ee re mer Tre ne SyYcaMORE— 
Harp MAPLE— | Se eae eee 56.00@ 59.00 56.25@ 60.00 ............ 
7 Pen _ i et ee eee te ee 89.50 » Sg Reaper 46.00@ 49.00 46.00@ 46.25 ............ 
a ee 8S eae er ree 69.50 \ Sane 31.00 Sa CE woe knvt odin 





~ PHILADELPHIA PRICES 





Shortleaf Dimension, 84S, %-inch Scant, 
10- to 16-foot 


Philadelphia, Pa., March 25.— Wholesale prices 2x4” iLmrcean’ $30.00 Ce etiadas . -$31.00 
secured from authoritative sources exclusively 2x6" ccccccce -- 29.00 GG eeaswne se 32.00 
for the AMERICAN LUMBERMAN are as follows: SEE. speianenne 30.00 

Southern Pine, Merchantable—1905 North Carolina Pine Flooring 
(Dock Delivery, Philadelphia) No. 2&btr. No.3 No. 4 
Mississippi 4#x2%” rift......... $67.00 $62.00 se 
Southern a e+ og a —_ t3x2% flat Sooucbeooe 47.50 40.00 $29.00 
Florida Florida Georgia Kiln Dried North Carolina Roofers 
sm ea #3000 4260 Sb09  1X8% HxS%....830.00 1x10", Hx 9%. .$88.60 
oa aa oases Hat 51:00 1X8", %x7%.... 33.00 1x12", %x11%.. 34.50 
2&4x10°". 1.2.3... 50.00 52.50 56.99 ##-inch thick, $1 more. 
5&10x10” ......... 48.00 49.50 54.00 Red Cedar Bevel Siding 
Oe 60.00 64.00 Soe «| a a on eo wee she eianencmene $39.00 
lS) eae 56.00 61.00 ee Se ee en eo. mush cel othe Wene . 55.00 
Ss a ewe ns = eee 67.50 ies SE GO OR oe. cto bet at bas 64.00 
ok bb see 64.560 H+ Maple Flooring f.0.b. Philadel pha - 
aun angenes er : " a x2" 
pr oentggtene ange SOO) MEMA Birst grade, -....+.++. $87.50 | “$86.50 
é Secon TOGO ..ccccons 2. . 
preach 2 feet additional, add $1.00 to 32-foot MMA Third grade ......... 52.50 52:50 
rice 

Each 1 foot over 32 feet, add $1. Pondosa Pine po owas 

menengieG i... penmanasaigge -t Errors rioge eke SHG Se 
oe Saree reeks t A . ‘ 

B&btr, ht. rift..$93.00 No. 1 sap flat..$46.00 jx gv (1000777! 74.50 64.50 44.25 39.25 
B&btr, sap rift. 78.00 No. 2 sap flat.. ES cseiate acrchs 84.50 74.50 44.25 $9.25 
B&btr, flat .... 51.00 No. 3 sap flat.. tan a 99.50 89.50 48.25 40.25 

Air Dried No. 2 Common Roofers 13” and up..... 104.50 94. A 53.25 43.25 
D2S&M— D4AS— Lath, 4-foot No. 
1x6” %x5%....$29.00 1x10” %x9%...$31.00 Spruce ............ $6. 50 c.i. f56. 75 delivered 
1x8” %x7%.... 30.00 1x12” %x11%. : Pere 4.90 c.if.— 5.50 delivered 


WEST VIRGINIA WOODS 


Philadelphia, Pa., March 25.—Prices of West 
Virginia hardwoods, secured from authorita- 
tive sources exclusively for the AMERICAN LuMm- 
BERMAN, are as follows: 


Ash: FAS 4/4, $100@105; 5&6/4, $115@120; 
8/4, $125; 10@12/4, $135@140. Common, 4/4, 
$60; 5&6/4, $70; 8/4, $80. 


Chestnut: FAS 4/4, $85@88; 5&6/4, $110@ 
115. Common, 4/4, $56@58; 5&6/4, $62@65. 
Sound wormy, 4/4, $36@388. No. 2, 4/4, $27@29. 


Poplar: FAS 4/4, $110@115; 5&6/4, $125. 
Clear saps, 4-inch and up, 4/4, $82@85; 5&6/4, 
$87@90; 8/4, $95. Common, 4/4, $60@65; 
5&6/4, $70@73; 8/4, $78. No. 2-A common, 
4/4, $45; 5&6/4, $49; 8/4, $52@54. No. 2-B 
common, 4/4, $30; 5&6/4, $32@33; 8/4, $34@36. 


Red Oak: FAS 4/4, $95@100; 5&6/4, $115@ 
120; 8/4, $120@125. Common and select, 4/4, 
$60@63; 5&6/4, $72@75; 8/4, $75@77. No. 2 
common, 4/4, $45@47.50;. 5&6/4, $47@50; 8/4, 
$50 @55. 


White Oak: FAS 4/4, $110@115; 5&6/4, 
$125@130; 8/4, $130@135. Common and select, 
4/4, $65@70; 5&6/4, $75@80; 8/4, $80@85. No. 
2 common, 4/4, $50@63; 5&6/4, $55@58; 8/4, 
$60 @63. 
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VWVUVVVVVVVVGVVVVGVG 
New Customers 


You can bring carpenters, contractors, farmers 
and other good prospects for building material 
to your yard, and sell them lumber, too, by giv- 
ing them Foley Saw-Filing Service. 


FOLEY sit 


MATIC 


SAW FILER 


files saws accurately, and at the 
same time brings all the teeth to 
a uniform height and size, spaced 
properly. Makes saws 
cut faster 

cleaner and 
truer. Does 
a better job 
than hand- 
filing and 
does it quick- 
er. 














Automatic- 
ally files all 
kinds of hand 
saws, band 
saws ‘\%"” to 
442" wide, 
and cross-cut 
circular saws 
3” to 24” dia- 
meter. 

No special operator required for the Foley 
Automatic Saw Filer. Write for complete de- 
scription and illustrations. It will pay you to 
put in a Foley—investigate TODAY. 


FOLEY SAW TOOL CO., Inc. 
126 Main Street, N. E. 
Minneapolis, 


So Mla, 7 — 


Minnesota 





nen 
Dependable Wire Rope 


The one red-strand in Hercules 
Wire Rope is our guarantee that 
it isa product of the highest qual- 
ity. That it is a dependable and 
economical logging rope has been 
proven by its years of service in 
that field. 


Established 1857. 


A. Leschen & Sons Rope Co. 


ST. LOUIS 
New York Chicago Denver 


Francisco 




















WARREN AXE & TOOL CO. 


WARREN, PA. 


honors Panama-Pacre GRAND PRIZE 


International Exposition 


ALSO ALASKA-YUKON PACIFIC EXPOSITION 


AND DROP FORGINGS. Daily fac- 
AXES-LOGGING TOOLS tory capacity 3500Axes& Tools 





“1) SMITH ATENCIL 
ED.OMITH IS WORKS. 
(OG HAMMERS meg 


rg AND -- . > 
GRAOe Ty ane manninc RUBBER STAMPS yk 
426 CAMP ST. — NEW ORLEANS, LA. Ss 





OAK FLOORING 


Following are carlot quotations, Chicago 
basis, on oak flooring: 


$x2%” }$x1%e” %x2” %x1%” 
Ist qtd. wht.. Rit 121.00 $94.00 $73.00 
Ist qtd. red... 91.00 86.00 73.00 -00 
2nd qtd. wht... 81.00 71.00 63.00 63.00 
2nd qtd red... 76.00 71.00 63.00 61.00 
lst pln. wht... 84.00 72.00 65.00 653.00 
lst pln. red.... 79.00 71.00 59.00 65.00 
2nd pln. wht... 75.00 64.00 46.00 45.00 
2nd pin. red... 75.00 64.00 45.00 45.00 


a 
oo 


Se Med cwecen 63.00 49.00 37.00 38.00 
Se - 61.00 49.00 37.00 38.00 
PEE -aeviccs 30.00 24.00 16.00 15.00 

x2” %x1%” 
ee ns i deans ee deae eeu $98.50 $98.50 
OE re an 98.50 98.50 
sn@ até. wht. & red....cccccces 79.50 78.50 
i PE cee nnd eng hemene xe - 77.50 78.50 
Se as by. ira i ae ce 0 Oh 70.50 73.50 
RS Ee es 66.50 66.50 
ee ire bas ta ol arava ce ee - 65.50 65.50 
I. a oar saiacasaar aida: weirs acai 45.50 465.50 
ET ni aidin ou eeu week xa wa ke ba 45.50 45.50 
a ee ee eee 17.50 17.50 





MAPLE FLOORING 


Sales by Michigan and Wisconsin flooring 
mills of maple Seeving. as reported to the 
Maple Flooring Manufacturers’ Association, 
averaged as follows, f. o. b. cars flooring mill 
basis, during the week ended March 23: 


MFMA MFMA MF'MA 
$64.28 $44.21 





For Editorial Review of Current Market 
Conditions See Page 37 


NORTHERN PINE 


BUFFALO, N. Y., March 26.—The northern 
pine market is in a firm position, with mills 
holding their prices in most-cases at a higher 
level than that of a year ago. The market 
for this wood is being benefited by the cur- 
tailment of the production of some competi- 
tive woods, as the result of the floods in the 
South, as well as by the scarcity of lumber 
at the Canadian mills. The low grades are 
specially strong. 


HARDWOODS 


CHICAGO, March 27.—Northern hardwoods 
are in good demand. Dry mill stocks of 
5/4 and thicker No. 1 and better hardwoods 
are practically exhausted. Prices are very 
firm. There is considerable call for 1- and 
2-inch selects and better birch from the 
interior finish plants, both in Chicago and 
country towns. Furniture factories are 
more actively in the market for Nos. 1 and 
2 common maple, birch and basswood. Floor- 
ing plants are taking good quantities of 
flooring maple in partly dry condition, as 
dry stocks at mill points are very low. De- 
mand for gum trim is heavy, and prices are 
steadily advancing on account of the higher 
quotations in effect on gum lumber. 


CINCINNATI, OHIO, March 25.—Hand-to- 
mouth buying on the part of furniture and 
automotive industries gives the market a 
spotted appearance. Prices were unchanged, 
but the general tone of the market was 
slightly weaker, especially on such items as 
lower grades of poplar and chestnut. Orders 
for sap and red gum from the furniture trade 
were fairly liberal. 


BUFFALO, N. Y., March 26.—The hardwood 
demand continues on about the same scale 
as for the last several weeks, and the local 
wholesalers are getting a fair number of or- 
ders. A little of everything is moving, it is 
stated, including ash, poplar, maple, oak and 
eypress. “Reports from the automobile, furni- 
ture and other industries point to a good 
spring trade. The floods in the South are 
expected to have quite a stiffening effect on 
hardwood prices. 





ST. LOUIS, MO., March 25.—The market for 
southern hardwoods is strong and prices range 
from $2 to $5 higher. Manufacturers are hold- 
ing firm, because of a shortage of stock, but 
yards here are resisting the price advances. 
The price of 4/4 FAS plain white oak is $3 
higher, 4/4 FAS plain red oak is $2 up, while 


4/4 No. 1 and select and FAS quartered white 
oak are $2 and $5 higher, respectively. 





NEW ORLEANS, LA., March 26.—Demand 
for hardwoods has increased, while wet 
weather has curtailed production and made 
lumber hard to dry. A number of mills are 
down already, and others are expected to 
clese soon. Magnolia is still a very good 
Seller and is scarce. Sap gum is very 
strong, but red gum is inclined to be quiet. 
Oak is in fairly good demand, with inch. 
FAS white the leading item. Some poplar 
is moving. Ash demand has_ improved. 
Sap gum boxboards have been somewhat 
more active. 


FIR, SPRUCE, CEDAR 


CHICAGO, March 27.—Country yard de- 
mand for mixed cars is in good volume, and 
local retailers are also placing orders for 
the more popular yard stocks. Mill ship- 
ments are prompt, as a rule, and most mills 
have fair assortments of stock. Long di- 
mension is moving well. Prices are firm. 
Coast mills catering to the rail trade are 
well booked with orders, and are not accept- 
ing any business at prices lower than cur- 
rent quotations. The brisk demand for car 
material items, particularly clear stock, is 
still manifesting itself, and has been re- 
flected in the price of shed uppers. 


KANSAS CITY, MO., March 26.—Fir demand 
shows a little gain each week, and prices 
continue strong. There is a strong call for 
boards and dimension, but uppers still are 
lagging in demand, and buyers are taking only 
what uppers they have to in order to get ac- 
ceptances on other items. 


BALTIMORE, MD., March 25.—Fir inquiry 
is smaller than had been expected, and dis- 
tributers are inclined to maintain a conserva- 
tive attitude. The receipts keep up fairly well. 
Quotations remain much as they have been, 
and profit margins are held within narrow 
limits by very active competition. Direct 
selling to consumers remains a feature of the 
business. 


NEW YORK, March 25.—There has been 
some improvement in demand for fir, but not 
enough to satisfy the wholesalers. Retail 
yards are none too well stocked, and yet there 
is no concerted move to buy lumber in large 
quantities. Prices are $1 to $3 above those 
of six weeks ago, and are very firm. 


CYPRESS 


CHICAGO, March 27.—Spring buying is 
getting under way with most cypress con- 
sumers. Orders are being received in larger 
volume from tank manufacturers, green- 
house interests and retail lumber yards. 
Prices are steady. The heavy shipments of 
Nos. 1 and 2 common to retail yards and 
pecky grades to greenhouse people have 
caused a scarcity in these grades. The big 
demand from tank manufacturers for 3- and 
4-inch lumber has also depleted dry stocks 
of these grades, and necessitates shipping 
half-dry stock. 


CINCINNATI, OHIO, March 25.—Lower 
grades of cypress are in better demand from 
the retail trade, particularly in the country 
districts for farm repair work. Shop items 
of dimension are also moving better, as are 
C finish and tank cypress for the industries. 
Prices are firm. 


ST. LOUIS, MO., March 25.—There is very 
little change in the cypress situation. The 
demand for the upper grades is light, while 
there is a strong demand for lower grade 
items, of which there is a scarcity. Business 
in red cypress is good. Prices are unchanged. 


HEMLOCK 


CHICAGO, March 27.—Northern hemlock 
prices remain firm at $3 off the March 1 
Broughton list. Mill assortments are badly 
broken, but a brisk demand continues from 
country yards and industrial consumers. 


NEW YORK, March 26.—Higher prices on 
western hemlock have not lessened demand, 
which is only fair at best. There is no indica- 
tion of serious oversupply of western lumber, 
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and only meager supplies of eastern hemlock 
are on hand. 


WESTERN PINES 


CHICAGO, March 27.—Buying of Pondosa 
and Idaho pines is in good volume, as a 
result of the more favorable weather con- 
ditions experienced during the last week or 
two. Retailers are finding it necessary to 
replenish their stocks. Industrial consum- 
ers are well represented in the market. 
Prices are holding firm. California white 
pine shop is in good request from sash and 
door factories. Mill stocks are_ broken. 
Prices on shop have advanced $1. 


KANSAS CITY, MO., March 26.—Some mills 
are reported to be sold up on shop, which has 
peen in steady demand, with prices very 
strong. Retailers are buying more freely, and 
industrial demand continues good. Box stuff 
is moving in larger volume, and finish is in 
good demand. 


BUFFALO, N. Y., March 26.—The California 
pines are maintaining a firm tone, with a fair 
demand for stock for industrial purposes. 
Buying is not in large lots as a rule, but the 
needs of consuming plants are now somewhat 
larger than they were a short time ago. So 
far this spring there has not been much 
pbuilding in this territory, so that retailers 
are buying little stock. Some improvement is 
looked for as soon as steady warm weather 
arrives. 


NEW YORK, March 26.—Idaho and Pondosa 
prices are holding firm at the higher levels 
recently established, and while demand is only 
fair, wholesalers are finding some trouble in 
filing orders for common items. Flood con- 
ditions are reported at many of the mills, 
some of which are not shipping any lumber. 


SOUTHERN PINE 


CHICAGO, March 27.—Local retailers are 
actively in the market for boards and di- 
mension. Industrial trade is on a satis- 
factory scale. Car material is moving freely 
to railroads and car builders. Some mills 
report a shortage of dimension and Nos. 2 
and 3 boards. Prices show a stronger ten- 
dency. 


KANSAS CITY, MO., March 26.—While 
higher prices have been put into effect on 
southern pine, demand has shown some in- 
crease in the last week. Shipments from 
the mills have been slowed down by rainy 
weather and high water in the South, and 
some of the mills were forced to shut down 
for a few days. Straight car orders from 
city yards are more plentiful, but country 
yards are taking mostly well mixed cars. 


CINCINNATI, OHIO, March 25.—Retail buy- 
ing of southern pine is more general as 
warmer weather gives impetus to building. 
Difficulty was experienced in getting ship- 
ments through from the South, due to the 
floods. Dimension was very scarce and higher. 
Stocks of sheathing, siding and flooring were 
far from plentiful. The general market was 
strong, with a rise in prices expected after 
April 1. 


ST. LOUIS, MO., March 25.—With an in- 
crease in orders and curtailment of produc- 
tion because of rains, the southern pine mar- 


ket increased in strength last week, and 
dimension and boards were 50 cents to $1 
higher than during the preceding week. Tran- 
sit cars are in especially good demand. Ship-. 


ments are said to be only about 40 percent 
of normal. The demand for shed stock of all 
kinds is considerably better than it has been 
for some time. 


SHINGLES AND LATH 


KANSAS CITY, MO., March 26.—Shingle 
prices are a little easier on the common 
grades. Rite-Grade clears are being held at 
$3.40, while ordinary clears are selling down 
to $3, with stars around $2.65. There is a 
little better demand for shingles, country 
yards being more active. The demand for 
Siding also is picking up and prices are firmer. 
Mostly the demand here is for redwood and 
California pine siding, with some red cedar 
being taken in mixed cars. Lath demand also 


has increased somewhat, with western mills 
getting a large part of the business. 


NEW YORK, March 26.—There are good 
supplies of all West Coast shingles, but car- 
goes of late have not been unusually heavy 
and few complaints are heard of surplus 
stocks. Prices are holding firm. Bastern 
spruce lath prices are holding firm at around 
$7. Lath have not begun to come through in 
any quantity. 


LUMBER TRANSPORTATION 


New Coast Rates to Southwest 


Reductions in rates from the Northwest 
to the Southwest are provided for in new 
tariffs issued March 23 by Agent H. G. Toll, 
of the Trans-Continental Freight Bureau, 
Chicago, effective May 1, 1929. The new 
rates are contained in Supplement No. 18 to 
East-Bound Tariff No. 18-J, covering for- 
est products from poinitts in Alberta, British 
Columbia, Idaho, Montana, Oregon and 
Washington to points in Arkansas (on the 
DeQueen & Eastern Railroad, Kansas City 
Southern, Midland Valley, and Texas & 
Pacific only); Colorado, Idaho, Kansas, 
Louisiana (points on the Kansas City South- 
ern only); Missouri (points on Kansas City 
Southern and Joplin & Pittsburg only); 
Montana, Nebraska, Nevada, New Mexico, 
North Dakota, Oklahoma, Oregon, South Da- 
kota, Texas, Utah and Wyoming. 

Reference was made to the proposed new 
rate schedule on page 79 of the March 16 
issue of the AMERICAN LUMBERMAN, in which 
the history of the complaint was briefly out- 
lined, and the reasons for requesting the 
reductions. The West Coast Lumbermen’s 
Association initiated the action—I. C. C. 
Docket No. 13,211—with the object of bring- 
ing about a parity or near parity with lum- 
ber rates from the California and southern 
Oregon group to the Southwest. 
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Railroad Freight Car Purchases 


Orders have been placed by the National 
Railways of Mexico with the Pullman Car & 
Manufacturing Corporation for 1,200 box cars 
of 40 tons’ capacity, and 240 narrow gage 
ears with the Standard Steel Car Co. 

Inquiries have been put out by the Chicago 
& North Western for 1,000 to 2,500 box cars 
of 50 tons’ capacity, and the Chesapeake & 
Ohio for 577 steel hopper bottom gondola car 
bodies of 70 tons’ capacity. The Hocking Val- 
ley Railroad plans to build 100 flat cars in 
its own shops. 


Stopover Privilege on Cement 


A hearing on the matter of the proposed 
elimination of the stopover privilege on ce- 
ment was held at the Union Station, Chicago, 
on March 26 before the standing rate com- 
mittee of the Western Trunk Lines. W. E. 
Keller, traffic manager of the Northwestern 
Lumbermen’s Association, who also repre- 
sented the Southwestern Lumbermen’s Asso- 
ciation, on behalf of the retailers opposed 
the elimination of the stopover privilege, on 
the ground that inquiry from the members 
of his association indicated it was a very 
necessary privilege. The present tariffs au- 
thorize stopping in transit to partly unload 
at the through rate from point of origin to 
destination, subject to a charge of $6.30 per 
car per stop for the privilege. 

Mr. Keller stated that over 1,600 members 
of the Northwestern Lumbermen’s Associa- 
tion sent in written protests to the elimina- 
tion of the stopover privilege. One of the 
main arguments is that dealers in the smaller 
communities contend that at certain times of 
the year, particularly in the fall, it is un- 
economical to purchase cement in straight 
carloads, as it would necessitate carrying 
over a large part of the stock until the fol- 
lowing spring. Many dealers pointed out that 
holding cement in stock for several months 
causes deterioration in the quality and re- 
sults in complaints from consumers. The 
stopover privilege enables two or more deal- 
ers to split a carload and reduces, if not 
eliminates entirely, the necessity of carrying 
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Jimmie Wealfterbesl says .— 





“Modernizing 
Prospects are 
E verywhere” 


Look for the homes in your 
community that are in need of 
Repainting 
Insulation 
Improved Appearance 


Choose one in a location that will influence future 
work. See the owner and get permission to take a kodak 
picture. Send it to our Modernizing Service Department 
and, without obligation, let us make a sketch suggesting 
changes and how the appearance may be improved with 
WEATHERBEST Stained Shingles laid over old sidewalls 
and roof. Do not try to sell your prospect until you show 


him the sketch. 


One example of this free Service will conclusively 
prove to you that this method will not only sell WEATH- 
ERBEST for the modernizing job but a good bill of other 


material as well. 
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large stocks over the winter, or through tte 
slack seasons. 

Another angle emphasized by the retailers 
is that if the stopover privilege is canceled 
it would result in many dealers stopping cars 
at certain central points for the unloading og 
the cement, and trucking the product to 
points beyond, which would be a loss to the 
carriers. 

After listening to Mr. Keller’s arguments 
the committee requested him to furnish data 
covering the extent of the use of the stop. 
over privilege on both cement in straight car- 
loads as well as mixed with lime, plaster, 
stucco and plaster board. The matter wif] 
be tabled pending the result of that study. 


Finds Lumber Rate Unreasonable 


WASHINGTON, D. C., March 25.—Division 3 of 
the Interstate Commerce Commission in a de- 
cision March 19 in Docket No. 20,738 finds that 
the rate on lumber from Midway, Fla., to Chat- 
tanooga, Tenn., is unreasonable to the extent 
that it exceeded or may exceed 20 cents a hun- 
dred pounds. The Blair Lumber Co. and the 
Midway Hardwood Co., dealing in lumber at 
Chattanooga and Midway, respectively, are di- 
rected to comply with Rule V in arriving at the 
amount of reparation due under this finding. 

Prior to May 31, 1928, the applicable com- 
modity rate was 25 cents. On that date it was 
reduced to 22 cents. Complainants contended 
that both these rates were unreasonable to the 
extent that they exceeded 20 cents. The com- 
plaint was filed on Feb. 24, 1928. During the 
14 months prior to the filing of the complaint 
approximately 150 cars were shipped from and 
to these points. 


Cancellation of Transit Arrangements 


WASHINGTON, D. C., March 25.—Division 3 
of the Interstate Commerce Commission in a 
decision in Investigation and Suspension 
Docket No. 3189 holds that the proposed 
cancelation of transit arrangements at points 
on the De Queen & Eastern Railroad and the 
Texas, Oklahoma & Eastern Railroad on lum- 
ber in carloads originating at points on these 
lines has not been justified. The suspended 
schedules are ordered canceled and the pro- 
ceeding discontinued. 


Gain in Revenue Freight Loadings 


WASHINGTON, D. C., March 27.—Loading of 
revenue freight for the week ended March 16 
totaled 957,460 cars, the car service division 
of the American Railway Association an- 
nounced today. This was an increase of 11,690 
ears above the preceding week this year, with 
increases being reported in the total loading 
of all commodities except live stock and coal. 
Had it not been for floods in some of the 
southern states, the total for the week of 
March 16 would have been somewhat larger. 
Compared with the corresponding week last 
year, loading of revenue freight for the week 
was an increase of 14,888 cars, but a reduction 
of 44,472 cars under the corresponding week 
in 1927, 


Miscellaneous freight loading for the week 
totaled 378,979 cars, an increase of 17,137 cars 
above the corresponding week last year and 
7,682 cars over the same week in 1927. 


Coal loading totaled 160, 347 cars, a decrease 
of eighteen cars below the same week in 1928 
and 45,872 cars below the same period two 
years ago. 

Grain and grain products loading amounted 
to 43,204 cars, a decrease of 1,218 cars below 
the same week in 1928, but 5,343 cars above 
the same week in 1927. In the western dis- 
tricts alone, grain and grain products loading 
totaled 29,580 cars, a decrease of 1,385 cars 
below the same week in 1928. 


Live stock loading amounted to 22,542 cars, 
a decrease of 6,687 cars under the same week 
in 1928 and 4,429 cars under the same week 
in 1927. In the western districts. alone, live 
stock loading totaled 17,374 cars, a decrease 
of 5,651 cars under the same week in 1928. 

Loading of merchandise less than carload 
freight totaled 260,766 cars, an increase of 
463 cars above the same week in 1928, but 
3,912 cars under the same week in 1927. 

Forest products loading amounted to 66,592 
cars, 612 cars below the same week in 1928 
and 5,198 cars below the same week in 1927. 
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